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INDUSTRY AIMS AT RECORD 
_AS SHOW OPENS NEW YEAR 


Sparks 


Show Goes On 

Ford Surprises 
Social Activities 
Brass-Hatting 


-—»seoe 


By 


Chris Sinsabaugh 


HOTEL Lexington, New York. 
Another national automobile 
show has survived the labor pains 


of months and is off for a flying | 


start. It’s the 38th if you go in for 


that kind of statistics but it’s a| 


royal record of births which have 
been the foundation stones of this 
great industry of ours. There 
wasn’t very much fireworks about 
this year’s formal opening. A long 
line of anxious would-be specta- 
tors quequed in front of the Grand 
Central Palace from noon time 
Wednesday until the zero hour, 
2 o’clock, proving in a substantial 
way that New York’s interest in 


automobile shows is just as keen) 
if not keener than in the reign of | 
the late Sam Miles, who handled | 


most of the predecessors of this 


one. The rope was dropped at 2) 


o’clock and the surge into the 
Palace started. Exhibits were in 
place—they had to be with Bill 
Elias and Charley Stirm directing 
operations and for the next eight 
days the automobile will be the 
king pin attraction in little ole 


New York. There isn’t much one} 
can do in the way of formalities | 


opening such a show and nothing 
was attempted. So we're off with 
what seems assurance that a suc- 


SS Industry E Embarks. 


On 5,700,000-Year 


Projected for ’38 


|Outlook is Much Better 
Than One Year Ago 
Despite ‘Bogies’ 


By WILLIAM C. CALLAHAN 
Managing Editor, ADN 


DETROIT. This week 
| the automotive industry em- | 
barks on what it expects 
| will be a new all-time record | 


year in its history. To reach | 
| this goal it will mean that during | 
1938 more than 5,621,000 cars and | 
trucks (the 1929 mark), will have | 
to be produced and sold. Present | 
projections aim at a total of bet- | 
ter than 5,700,000 units. 


Only by looking back over past | 
performances can we judge the | 
possibilities for the future. In 
the year just closing, the industry 
produced and sold approximately | 
5,100,000 cars and trucks, the sec- 
|ond highest in its history. This 
was done in the face of enforced 
shutdowns by two of the ma‘or 
|producing plants during what 
should have been the most pro- 
ductive period this year. Likeli- 
| hood that such troubles will arise 
again this season seem remote. | 

True, just at the present mo- 
|ment business and business men | 
are in a somewhat | 
mood. Retail sales are down | 
slightly from expectations and 
the gyrations in the stock market | 
have caused no 
Much more, perhaps, than 


(Continued on Page 54, Col. 3) 





cessful show will go a long way | 


toward restoring the balance of a 
pessimistic Wall Street as regards 
motor stocks. 


PRECEDING THE OPENING 
of the Palace affair, there were 


(Continued on Page 55, Col. 1) 


Ford Prices 


NEW YORK.—Ford 1938 
prices were released here 
late Wednesday afternoon 
as follows: 

60 h.p. 85 h.p. 
2-Door Sedan .. $640 $665 
4-Door Sedan .. 685 701 

625 

DeLuxe Series 

2-Door Sedan ......... 
4-Door Sedan ......... 
Coupe 
Club Coupe 
Convertible Coupe .... 
Convt. Club Coupe.... 
Phaeton 
Convertible Sedan .... 

All prices at Dearborn, 
not including freight, and 
state and federal taxes. 


$725 
770 


GM Third-Quarter 


Net Is $42,000,000; 
U.S. Steel Dividend 


NEW YORK.—General Motors 
Corp. late Wednesday reported | 
|}earnings of $42,118,179 for the} 
| quarter ended Sept. 30, equal to 
99 cents a common share. 
| This compares with $63,436,545 | 
| or $1.48 a share in the previous 
| quarter, and $32,331,523 or 
cents in the third quarter last 

Nine-month earnings total 
$148,074,335 against $168,314,959 in 
same period a year ago. 

Meanwhile, United States Steel 
|Corp. Tuesday declared a $1} 
dividend on common, the first in | 
five years. At the same time it 
|was announced Edward R. 
| Stettinius would be made chair- 
|man of the corporation next 
April, succeeding Myron C. Taylor. 

Benjamin F. Fairless was 
elected president to succeed Wil- 
liam A. Irvin, effective Jan. 1. 

Stettinius has been groomed to 


(Continued on Page 54, Col. 3) 


little concern. | 
is | 


75 | 


My dear Mr. 


My Macauley 


With the opening of the 
Automobile Show in New York City, 


developments in the automobile 


THE WHITE HOUSE 
WASHINGTON 


October 25, 


Thirty-Eighth National 
it is timely to review 


industry which reflect the 


progress made by the Nation during the year 


Production this year, 
a record second only to that made in 


14o8 motor vehicles, 
, while employment in this 
This means that we 


Seats dan more miles today than ever before. 


I am informed, is five mil- 


industry has exceeded that of 


have more vehicles of all kinds 


With thirty 


million families we now have nearly twenty-five million pas- 


senger cars in operation. 


It is gratifying too 


that in world markets this 


American industry sets the standard with an increase of 


thirty-three per cent in exports 


this year over i936. The 


effects of this vast transportation development upon our 


national economy are obvious. 
mines, the forest and carry on 
tion to consumer use. 


They begin in the fields, 


the 
through processes of produc- 


In establishing an Automotive Safety Foundation to 
continue the work of minimizing traffic accidents your indus- 
try again has contributed to constructive public service. 
Safety of human life must ever be a prime consideration. 


The automobile industry has always believed that 
progress demands a constant effort looking to an improved 


product. 


large sums in research and engineerin 
more comfortable and more ef 


a safer, 


portation. I congratulate the 


This policy is reflected in the expenditure of 


development to produce 
icient form of trans- 
industry on its opportunities 


for service and extend my greetings for a successful show. 


Very sincerely yours, 


PRESIDENT ROOSEVELT’S letter to Alvan Macauley, president 


of the AMA, 


on | the eve of the New York Automobile show. 


Chicago Show Rehearsals 


Begin as N. 


By MEL ADAMS 
Staff Correspondent, ADN 


| CHICAGO.—Rehearsals started 
| this week for the elaborate “Fash- 
| ions of the World” spectacle which 
is expected to attract additional 
interest to the 38th annual Chi- 
| cago automobile show at the In- 
|ternational Amphitheatre during 
| the week of Nov. 6-13. 

Manager Al Faeh is again giv- 
}ing the pick of many nationalities 
places in the central arena per- 
|formances each afternoon and 
evening. But there the similarity 
between the production of this 


ADN 
Headquarters 
at N. Y. Show 

* 
1509-10 
Hotel Lexington 





Y. Gates Open 


|}year and the ome of 1936 ends. 
The show which opens to the 
trade with a previewing on Fri- 
day of next week and to the 
public the following afternoon, 
will be entirely different in its 
conception from last year. 

The comely young women se- 
lected as the most beautiful and 
typical of the 20 nationalities they 
represented have been chosen 
through contests which worked 
their respective groups up to con- 
siderable excitement. 

In each instance, the first 10 in 
popularity were assembled for the 
final judging, made by S. L. Davis, 





chairman of the show committee; 
Faeh as show manager; Frank J. 
Kennedy, technical director, who 
is widely known in the theatrical 
world, and Miss Kathryn Wilson, 
stylist and color expert on Faeh’s 
production staff. 

While the passenger car and 
truck list is complete, last minute 
additions are still coming in for 
the trailer coach and accessory 
sections. The problem now is to 
find space for all who want to 


(Continued on Page 54, Col. 5) 


| Opening Crowds 
At Palace Presage 
New Highs for ’38 


| Ford’s Broadway Showing 
| Makes Industry’s Roll 
Call Complete 


Special to Automotive Daily News 
NEW YORK. — Simul- 
|taneously with the opening 
of the National Automobile 
show at Grand Central Pal- 


‘ace today, the Ford Motor 


launched a_ special public 
showing of its new models at 
1710 Broadway. Thus the indus- 
try as one has swooped down like 
a friendly bird of peace among 
the spires of Manhattan and has 
taken over the town for the week 
to come. Opening day weather 
was most favorable. ° 

Other special exhibits outside 
the Palace include the Chrysler 
showing at the Chrysler building, 
the General Motors showing at 
the Waldorf and the Bantam ex- 
hibit at the. Roosevelt. At all 
focal points the cars, resplendent 
against their decorative setting, 
should bring a message of cheer 
and a demonstration of courage 
that will dispel the stock market 
jitters of New York and the na- 
tion. 

Now, as in 1934, the New York 
automobile show is the first 
concrete expression of confidence 
on the part of one of the nation’s 
chief industries that New Yorkers 
have seen since the stock market 
started sagging in August. And 
now, as in 1934, the industry once 
more is taking the lead in prov- 
ing the old American principle 
that the best way to get ahead is 
to go forward. 

This year’s show is perhaps the 
most impressive of the post-de- 
pression efforts. More than 250 
new model cars are on display in 
addition to approximately 100 ac- 
cessory exhibits and the products 
of 15 coach trailer makers and 
seven commercial car makers. 
The show will run for eight days 
and will remain open Sunday and 
on election day, Nov. 2. While 
no count of the initial attendance 


(Continued on Page 2, Col. 3) 


Co. 





1938 Lines 


Following are the new 


passenger car lines an- 


nounced this week: 


Cadillac Sixty - - - - Page4 





Pierce-Arrow - - - - Pages’ 
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Opening Crowds at Palace Indicate 38 Records 


IN THE FANFARE preceding the national automobile show, 500 | 
Chevrolet dealers of the New York area gathered at the Plaza to | 


honor William E. Holler on the occasion of his fourth anniversary as 
general sales manager of Chevrolet. Top, left to right, H. L. Horton, 
Atlantic coast regional manager; Holler; J. E. Simmons, New York 
zone manager, and H. B. Hatch, assistant general sales manager. 
Other photos were taken af Chevrolet’s press party. Second from 
top, left to right, C. P. Fisken, Chevrolet admanager, and John Schu- 
mann jr., GMAC president. Third from top, left to right, two veteran 


car editors, James J. Sullivan, Boston Globe, and Duncan Curry, | 


recently retired New York American automobile editor. Fourth from 


top, left to right, Floyd Noe and Abe Greenberg, both of the New| 


York News, the latter car editor. Bottom, Oscar of the Waldorf, 


left, chats with Bill Holler. 


“depressed rates,” at a conference 
here early in November, just prior 
to the American Trucking Assn. 


Truckers to Discuss | 


| size 
| this year’s cars. 


| streamlined 
| young woman. 
| appearing amid the clouds, 


| Bond? s Broadway 
Show Rounds Out 
Industry Roll Call 


(Continued from Page 1) 
available, show officials 
convinced that new records will 
be set up before the exhibition 
closes a week from today. 

From a decorative standpoint, 
the show is designed to empha- 
the grace and symmetry of 
Gleaming cop- 
per sheathed columns rise to the 
third floor. Red carpets and 
green leaves, artistically draped, 
create a strong note of autumn. 
As one enters the Palace one 
finds a broad aisle flanked by a 
double row of tall, glowing col- 


iS feel 


|umns of illuminated glass bricks. 
| At the far end the grand stair- 


case, leading upward in dividing 
wings, has 
show at its center. 


This is a huge, slowly revolving | 
| globe 


against a 
fleecy clouds, 
speeding over 
car 


background 
while 
the globe 
driven 


is a 
In 


“Putting the World 
on Wheels.” Huge murals on 
the wall are designed to drive 
home to the car owner the need 
for proper maintenance of his 
ear. 
Truck Advances Shown 

In the upper floors, where the 
truck exhibits are located, visitors 
will be surprised at the advances 
made in truck designs, which 
definitely combine good looks 
with utility and provide the 
owner a real traveling advertise- 
ment as well as transportation 
for his goods. On the fourth 
floor, where the trailer exhibit is 
situated, the setting takes on a 
distinct outdoor atmosphere. 
There, new interior arrangement 
in these vehicles, as well as the 
exterior appearance, is quite 
startling. Some are equipped 
with built-in baths and all mod- 
ern home conveniences, while at 
least one unit boasts air con- 
ditioning. 

In the passenger car field all 
new models, with the exception 
of Graham, Pierce-Arrow and the 


show slogan, 


| new Cadillac 60 models, have been 
| described in detail in ADN. 


De- 





| scriptions of these 
| in today’s issue and in the special 

rotogravure 
| accompanies it. 


New Rate Increases | 
LOUISVILLE. Faced by an} 
acute revenue problem, motor 
carriers are expected to discuss 
means of offsetting increasing 
costs of operations and raising 


conclave Nov. 15-18. 

The carriers are expected to es- 
tablish rate increases similar to 
those which the ICC granted to 
railroads last week. 


lines appear 
supplement 


With few exceptions, the ex- 
terior designs of cars on display 
have been refined rather than 
drastically changed. There is an 
almost universal trend 
the elimination of open hood 
louvres and in many cases the 
projecting radiator grilles 
been shortened 
Slanted, split windshields are 
more in vogue. Streamlining 
both front and rear is more pro- 
nounced. Horizontal radiator 
louvres are the fashion in almost 
all makes. 


Interiors Are Roomier 

Body interiors are generally 
roomier. This has been ac- 
complished in some case through 
additional wheelbase, 
through wider rear axles and still 
others through a new arrange- 
| ment of appointments. The trend 
ing has done much to increase 
driver’s compartment. 
Several types of remote gear- 
mechanical type offered on Cadil- 
lac and LaSalle and as optional 
equipment on the Pontiac sixes 
and eights. There is the hydrau- 
lic automatic type offered in the 
Oldsmobile sixes and eights and 
on the Buick 40 series as optional 
equipment. This device was an- 
|'nounced in ADN some months 
ago. It consists of a four-speed 
| gear set involving two sets of 
planetary gears controlled by 
hydraulic pressure, which auto- 
matically selects the gear ratios 
in relation to the car speed. 
|control lever under the steering 





the keynote of the| 


of | 
apparently | 
by a} 
large letters, | 
is the | 


which | 


toward | 





have | 
and modified. | 


in others} 


toward remote control gear shift- | 


the roominess and comfort of the | 
| ager of Pontiac; Gardner Cobb, in charge of GM exhibit at Waldorf 


shifting are offered. There is the} 





Oo——————— 


ON THE EVE OF OPENING of the New York show, between 


| 175 and 200 attended Pontiac’s press party at the Warwick. Top pic- 


ture, left to right, George Dix, Philadelphia Enquirer; John Mar- 
schier, Philadelphia Daily News; William Fontaine, Philadelphia 
Bulletin; C. P. Simpson, general sales manager of Pontiac; Garry 


| Erb, Philadelphia Public Ledger; Elmer W. Froehlich, McManus, 


John & Adams; Joe Whalen, Philadelphia Record, and Chris Sinsa- 
baugh, ADN editor. Second from top, left to right, Howard Black, 
Time, Inc.; Don Patterson and Hal Fletcher, Scripps-Howard news- 
papers, and Clair Maxwell, of Time, Inc. Third from top, left to 
right, William Randolph Heart jr.; M. C. Meigs, Chicago American; 
Fred A. Healy, vice-president, Curtis Publishing Co.; W. A. P. John, 
president, McManus John & Adams, and Tom J. White, general man- 
ager of Hearst Enterprises. Fourth from top, J. B. Scarborough, 
Crowell Publications; D. U. Bathrick, assistant general sales man- 
ager of Pontiac; Harry Benjamin, Collier’s editorial staff. Fifth 
from top, left to right, E. J. Platfoot, assistant New York zone man- 


Astoria; G. D. Burns, of GM. Sixth from top, John Dempsey, Boston 
Herald-Traveler; Fred Green, Boston Transcript; Gene MacSweeney 


|}and Bill Nyland, Boston Post, and Harry Martin, of the Boston 


Bottom, left to right, Paul W. Garrett, GM public rela- 


Transcript. 
Fred Drake, publisher of Harper’s, and William S. 


tions director; 


| McLean, of Fisher Body. 


Hudson and Hudson Terraplane 
cars. This device is an electrical 
shifter with the selection of gears 
being made on a small replica of 
the conventional gear shift. The 


wheel gives the driver a manual 
selection of two ranges of for- 
ward speed gears. Declutching 
with this device is necessary only 
when starting or coming to a full 


stop. 

Another type remote control is 
the Hudson electric hand which 
has been in use for the past three 
years as optional 


equipment on | 


small lever is located under the 
rim of the steering wheel and 
gear selections are made in ad- 
vance by a flick of the finger. 


(Continued on Page 54, Col. 4) 





°38 Ford a Backed by $40,000,000 Expansion 


Two Car Models, 
New haan 
Truck Are Shown | 


NEW YORK.—An advance show- 
ing of 1938 Ford V-8 cars and 
trucks opened this afternoon at 
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the Ford metropolitan showrooms | § 


at 1710 Broadway. 

Two distinct Ford V-8 cars, dif- | 
fering in appearance, appoint-| 
ments and price, were presented. | 
One was the deluxe Ford V-8, the | 
other the standard Ford V-8. 

The standard car is designed for 
owners to whom economy in first 
cost and operating cost is para- 
mount. The deluxe car provides 
added luxury and style for those 
who desire them. 

Both cars have the same V-8 
chassis. The eight deluxe types 
are available only with the 85 
horsepower engine, the’ three 
standard types with either the 
85 horsepower or the 60 horse- 
power engine. 

The deluxe car is a more stylish 
sister of the standard. It is en- 
tirely new in appearance. The ra- 
diator grille is of new uesign. Ap- | 
pearance of the hood is longer 
and more sweeping. Fenders are 
massive. Interior appointments are 
in keeping with the styling of the 
exterior. Substantially more room | 
in the closed sedans, greater pas- 
senger comfort and much larger 
luggage space are provided. 

The standard V-8 cars reveal 
new styling, with a different ra- 
diator grille design, long hood and 
flowing contours. The spacious in- 
teriors are roomy and attrac- 
tively upholstered and appointed. 

In addition to the two passenger 
ears, Ford is to present an ex- 





Rotunda Visited 


By Million Yearly 
DEARBORN.—More than 
1,000,000 visitors registered 
this year at the Ford Ro- 
tunda, it was announced 
here this week. This figure 
has been approximated for 
several years. 

Gateway to popular tourist 
attractions, such as the giant 
Rouge plant, the Rotunda 
is the focal point of tours 
over the 1,096-acre plant 
area. A fleet of sightseeing 
buses is maintained for the 
convenience of visitors. 





panded line of V-8 trucks and 
commercial cars. Both are newly 
styled to lend added “eye appeal” 
in commercial transportation. 

A new group of “one-tonner” 
trucks also is offered, in addition | 
to the 112-inch commercial cars 
and the 134-inch and 157-inch 
wheelbase trucks. 

The new “one-tonner” is de- 
signed specifically to bridge a gap 





TWO UNITS OF THE FORD V-3 line for 1938. Above at the left, the new deluxe V-8; right, new standard V-8. 


The deluxe line of 


Fords are powered with the 85-horsepower engine, and are stylish sisters of the standards, which are designed for economy-seekers. On the 
same chassis as _the deluxe, and also newly styled, the standard is available in two V-8 engine sizes, the 85 or 60 horsepower. 


@ 


°38 Prospects Spur Ford’s 
$40,000,000 Expansion 


DEARBORN.—Spurred by pros-; 
| pects of 


increased business in 
1938, the Ford Motor Co. is driv- 
ing forward with one of the in- 


dustry’s boldest plant expansion | 


programs, 

The company, which has spent 
$217,000,000 for new equipment in 
the last eight years and scrapped 
and replaced almost half its pro- 
duction facilities, is now launch- 
ing on a new $40,000,000 program 
which will provide increased pro- 
duction facilities in its huge 
Rouge plant, believed to be the 
largest industrial plant in the 
world. Much of the money is go- 
ing for enlargement of facilities 
installed in an almost equally am- 
bitious expansion program carried 
out in 1934-35. 

The Lincoln Motor Co., a divi- 
sion of Ford, is sharing in the 
expansion. The capacity of the 
Detroit Lincoln plant has been 
doubled as the result of doubled 
sales in 1937 over the preceding 
year of the Lincoln-Zephyr, Lin- 
coln’s representative in the me- 


dium-price field. 


Foundry Going Up 

While a new blast furnace, coke 
ovens, gas tanks, a steel foundry, 
Bessemer converter, a turbo-gen- 
erator, and steel rolling and fin- 
ishing mill equipment are going 
up on the 1,096-acre Rouge prop- 
erty, the Ford “little industries” 
are keeping pace. 

A dozen of the little industries 

small plants on streams in rural 
Michigan now are supplying 
many of the small parts used in 


between the commercial cars and |—— 


the truck groups. Available with 
either 85 horsepower or 60 horse- 
power engine, it is expected to| 
make the economies of the latter 
engine more widely available in 
commercial transportation. 

Other advances for 1938 are the 
new 134-inch wheelbase truck, re- | 
placing the 131%-inch wheelbase | 
in the big truck line; a new frame 
width for the 134-inch and 157-| 
inch wheelbase units, improved | 
brakes and easier steering and 
stronger construction throughout. 


Ford’s Spanish Plant | 


Continues to Operate | 
MONTREAL.—The Ford Motor | 
Co. plant in Barcelona, Spain, is | 
still. operating, as it has been | 
since the start of the civil war, 
Sir Frederick Percy, chairman of 
Ford in England, said on arrival | 
here in the Empress of Britain 
boat train from Quebec. 

He explained that the Commit- 
tee of Anarchy took over the 
Barcelona plant at the outbreak 
of hostilities, as it did everything 
else in the city, but Ford officials 
still operated the factory and pro- 
duction continued. 





ros-| Ford V-8 cars and trucks, and the | 
company is_ constructing 
more of them. Parts manufactured 


in them are trucked to the Rouge | 


or are shipped by rail to Ford 
assembly plants elsewhere. 

The $40,000,000 expansion pro- 
gram at the Rouge is designed 
not only to increase output, but 


to permit still greater ease and | 
efficiency in processing the vast | 
quantities of materials handled | 


in the plant. It is declared to be 
part of Ford’s fight against rising 
price trends, since it will bring 
about additional economies. 

Blast Furnace Set | 

Heading the list of improve 
ments at the Rouge is a 1,000-ton 
blast furnace which will comple- 
ment the two blast furnaces now 
in operation. Completion of the 
new $4,500,000 furnace and its 
auxiliaries will send Ford ore re- 
quirements soaring from 850,000 to 
1,500,000 tons a year. 

Winter ore storage capacity of 
the Rouge will be increased from 
450,000 to 650,000 tons, thus in- 
suring an ore supply adequate for 
expanded production needs. Ford 
ore comes largely from Ford 
mines in the upper peninsula of 
Michigan, and is carried down the 
lakes in Ford freighters. 

Another striking development is 
an eight-acre steel foundry to be 
devoted to the production of cast 
alloy steel V-8 parts. Ford began 
alloy steel casting four years ago 
when the V-8 cast steel alloy 


three | 








crankshaft was introduced. Use of 


steel alloy castings has been ex-| 


THE NEW “ONE-TONNER,” latest of the Ferd V-8 truck and 


commercial car line, bridges a gap 


in the Ford commercial line. The 


line also includes the 112-inch commercial cars and the 134-inch and 
157-inch “big” trucks. The entire line is newly styled. The “one- 


tonner” is available in both 85 and 60 horsepower. 


panded from time to time since | 
metallurgists have found ways to 
make other parts stronger and at 
less expense than is believed to be 
the case with steel forgings. 
The alloy steel foundry building | 
will bring foundry floor space in | 
the Rouge to 38 acres. 
Will Speed Output 
The nine 100-ton open hearth | 
steel furnaces are to be rebuilt | 
and the open hearth building en- | 
larged to house new Bessemer | 
converters. The converters will 
speed up steel production. 
Installation of equipment to roll | 
a 60-inch steel sheet instead of a 


| Rouge, 





A $40,000,000 EXPANSION program is now under way at the huge Rouge plant of the Ford Motor 


Co., at Dearborn. 


Shown above, the plant is believed to be the largest industrial plant in the world. 


Program will require 45,000 tons of structural steel and increase the capacity of Ford iron and steel 


output. 


Eight acres of building will be added to the foundry. 


Photo made from Detroit News plane. 


48-inch sheet as at present will 
mean other changes in the hot 
strip mill of the Ford steel plant. 
A new finishing stand and two 
new slab reheating furnaces are 
among the larger pieces of equip- 
ment to be installed. 

In the cold finishing mill, con- 
tracts for a new 78-inch contin- 
uous “pickler” and 12 sets of three 
Bell-type bright anneal electric 
furnaces already have been let. 

Heat and power facilities are 


| being stepped up to match the 


enlarged production facilities. A 
battery of 61 new coke ovens is 
under construction to provide fuel 
for the new blast furnace, and two 
huge gas storage holders are rear- 
ing skyward. One, with a capacity 
of 10,000,000 cubic feet, is said to 
be the largest all-welded structure 
in the world. 
Power House Enlarged 

The No. 1 power house at the 
already the largest in- 
dustrial high temperature high 
pressure plant in the world, with 
a capacity of more than 7,000,000 
horsepower every 24 hours, is be- 
ing enlarged. A third 110,000-kilo- 
watt turbo-generator is being in- 
stalled. 

The current expansion program 
at the Rouge plant is even more 
interesting in the light of the 
fact that in 1934-35 the company 
built the hot strip and cold fin- 
ishing steel mills, installed a sec- 
ond giant turbo-generator in the 
main power house, enlarged the 
foundry, retooled the factory, and 
extended the glass plant. 


Merger Announced 
INDIANAPOLIS. — Midwestern 
Petroleum Corp., a leading Indiana 
oil jobbing company, has been merged 
with Socony-Vacuum Oil Co., Ince., 
it is announced by C. E. Foreman, 
president of Midwestern. 
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Macauley Sees Bright Future for Car Industry 


LANDLORDS OF THE WORLD’S two highest buildings were in 


a happy mood as they viewed the 1938 Plymouth at Chrysler Inter- | 


national Salon in N. Y. Walter P. 


Chrysler, right, is showing Alfred 


E. Smith, landlord of the Empire State building, the new Plymouth. 





Cadillac-LaSalle Introduces 
4 New ‘Sixty’ Body Types 


DETROIT.— Four new body} 
types to accompany the Cadillac | 
Sixty Special are announced by 
Nicholas Dreystadt, general man- 
ager of Cadillac-LaSalle. 

The additional models, disclosed 


concurrent with the opening of | 


the New York auto show, fit into 
the medium price range between 
the 1938 LaSalle and the Cadillac 
Sixty Special. The Sixty Special 
makes its debut at major auto- 
mobile shows this week. 

“Since these cars will not get 


into production before January, | 


we had originally planned to 
withhold public announcement un- 
til later in the year,” said Drey- 
stadt. 


tion who have viewed the design, 
we have decided to release news 
of their introduction at this time.” 


The new line will consist of a} 


coupe, convertible coupe, convert- 
ible and four-door sedans. The 
Cadillac Sixty Special will be pre- 
sented in only one body type, the 
touring sedan. 

The new line (to be known as 
the Cadillac Sixty) will possess 
many of the advantages of this 
model. The “syncro-flex” flywheel 
and the syncromatic shift are 
featured. 

The Cadillac Sixty will be 
mounted on a 124-inch wheelbase 
while the Special has a 127-inch 
wheelbase. Each is powered by a 
precision-built V-8 engine that 
develops 135 horsepower. 

In exterior appearance, both the 
Cadillac Sixty and the Cadillac 
Sixty Special bear modish new 
hood lines. The hood has been 
lowered and the pronounced hori- 
zontal striping of the grille adds 
a touch of smartness to the car. 

Instead of mounting the gear- 
shift lever on the floor, the lever 
has been placed on the steering 
column increasing front compart- 


ment roominess go that three per- | 


sons may ride in comfort. Since 
gear positions are the same as al- 
ways, there is nothing new to 
learn in shifting gears. 
Flywheels are often a source of 
vibration transmitted by almost 


Virginia Receipts Up 

RICHMOND, Va. (UTPS).—With 
total receipts at $5,736,959.97, regis- 
tration of motor vehicles throughout 
Virginia jumped 25,068 over last 
year’s figures to 426,127 as of Oct. 
1. In comparison with 421,253 on 
Sept. 1, registration during the past 
month climbed approximately 5,000 
to reach Oct. 1 totals. 


“However, due to the en-| 
thusiasm of our dealer organiza- | 





“bending” of 
Cadillac is said to 


imperceptible 
crankshaft. 


have overcome this disturbance | 
ee ; | Manner 
injecting flexible dampeners | 


along the previously rigid surface. | 


by 


The Cadillac Sixty Special has 
no running boards and in this 
respect differs from the Cadillac 
Sixty. The Special model is only 
five feet five inches high. Due to} 
a new frame that carries a deep 
kick-up over the rear axle and a 
raised front end, the bodies have 
heen lowered and windows deep- 
ened, increasing visibility 32 per 
eent and greatly increasing the 
headroom. 

The new Cadillac Sixty line is 
shown only at New York and 
some of the major automobile 


| shows throughout the country. Its 


manufacture is said to entail 
considerable factory revision and 
for this reason no models will be 
on the retail market for several 
weeks. Dealers, however, are em- 


powered to take orders for future | 


delivery. 


New Pr oblems 


Will Be Solved. 


Says AMA Head | 


| NEW The factors 


| which have 


YORK. 
made 


industries have 

not been 

changed suffi- 

ciently by new 

influences to 

seriously affect 

the future de- 

velopment and 

growth of the 

industry, ac- 

cording to 

| ; Alvan Macauley, 
Alvan Macauley President of the 
Packard Motor 
Car Co. and president of the 
Automobile Manufacturers’ Assn. 


“There is no doubt but that 
many new and serious problems 
have arisen,” Macauley states 
“However, from its infancy our 
industry has thrived and fattened 
on problems. They have 
served to further extend the ef- | 





| automobiles. 


the | 


forts and to further sharpen the | 
| thinking of the men who build 
Undoubtedly we 
could do still better without them | 
but the industry will continue to 


automobile | 
| building the greatest of the manu- | 
facturing! 


but | 





grow in its importance to the na- 
tion and automobiles will 
tinue to be made better year after | 
year, just as they always have | 
been before. 

“The motor car itself and the 
in which it has been 
greatly and continuously im- 
proved year after year unques- | 
tionably are the factors of great- | 
est importance in the growth of 
the automobile industry. These 
prime factors are the industry’s 
greatest guaranty of the future. 


itself unquestionably could be as- 
signed to the constant develop- 
ment in machinery and processes 
for manufacturing motor vehicles. 
Our industry, through its willing- 
ness to go far afield in finding 
new, shorter and better ways of 
doing things, new machines with 
which to do them and new and 
better materials unquestionably 
changed and tremendously im- 
proved all manufacturing. It has 
been the pacemaker of all indus- 
try in such developments. 








“Two other factors have also 
been leaders in making the auto- 


|}as one rides or drives 
We are confident the | — 
public will agree that the added | 
| quality these new 
| more than offsets their increased 


“Next place to the automobile | #8 the industry itself. 


Ss t 


ACTION SCENE AT THE SHOW. A tiny car moves about the 
miniature streets of this Hudson exhibit at the New York automobile 
show, and demonstrates Hudson’s duo-automatic hydraulic brakes 
and hill-hold. William R. Tracy, Hudson sales chief, left, points out 
the features of the exhibit to C. G. Beeching, head of zone operations 
and Fred Turrill, head of the New York zone. 


mobile industry great. They have 


been affected by influences over | 


which the industry has no con- 
trol. 

“One is profit in manufacture. 
It certainly should be agreed that 
the automobile industry never 
would have grown to its present 


con-| state had there been no profit in- 


centive to stir men to risk their 
dollars and to expend their ut- 
most efforts. 

Change Is Made 

“Tt is equally true that no busi- 
ness can be continued for long 
unless there be profit in conduct- 
ing it. With this important fac- 
tor there has been a change, 
reluctantly made by the industry, 
in the system of manufacturing 
and marketing motor cars as old 
We nope 
it is only temporary. 

“Always before we have met 
rising costs with better methods, 
better machines, greater effi- 
ciency and greater volume of pro- 
duction. Profit has come in this 
manner while at the same time 
greater value has gone into the 
product. 

“Costs, however, have risen so 
sharply and so quickly this year 
that despite everything the indus- 
try could do, selling prices had to 
go up. Loss in the manufacture 
of motor cars would have been 
the only alternative. 

“However, it will be found that 


| the industry still is adhering as 


closely to its old lines of thought 


and of methods as it was possible | 


to do. 
“Again 

mobile is a better car than 

brother of 1936-1937. 


public appraises the 
Still more for every dol- 
is instantly 


the 
model. 
lar of cost 
in these 


new cars. 


cars 


| price. 





NEW MEMBERS OF CADILLAC’S family for 1938, designed to 
fit into the medium price range between the 1938 LaSalle and the 
Cadillac Sixty Special. Top, the Sixty 5-passenger sedan; middle, 
Sixty convertible coupe, and bottom, the Sixty convertible sedan. 


portant 


Price Boost Lower 

“There is another most im- 
point not to be over- 
looked. It is the fact that the 
increases which have been forced 
in automobile prices this year are 
proportionately lower than in- 
creases which have been made in 
the prices of practically all other 
things which people must buy. 
For instance, an automobile by 
the pound costs less than ham, 
roast beef, butter and cheese. It 
probably costs the average busi- 
ness or professional man con- 
siderably less to keep himself 
provided with an automobile than 
it does to clothe himself. 

“Actually it is going to be found 
that the increases are not going 
to mean as much as it would be 
indicated. They will automatically 
raise the selling prices of used 
ears. This in turn will make it 
possible for the automobile re- 
tailer to give a greater allowance 





this year every auto-| 
its | 
Greater | 


value is apparent to the eye as| 
1938 | 


realized | 


possess | 


on the trade in of a used car. The 
net result may be a net cost for 
the new car only slightly more 
than was paid last year. 


“Another prime factor in the 
almost miraculous growth of this 
still young industry is made up 
of several elements. Constantly 
increasing demand for greater 
volume of production is. one. 
Coupled with that has been a 


| willingness to invest earnings in 


expansion and improvement of 
manufacturing facilities to keep 
abreast of increasing demands and 
opportunities. Profits have ai- 
ways been used unstintingly in 
building for future’ greatness 
while at the same time the indus- 
try has led the world in payment 
of high wages and raising stand- 
ards of living. 
Near Record Year 

“During the 1936-37 season we 
will have produced something like 
5,102,000 vehicles. That figure 
approaches the all-time record 
high of 5,621,715 reached in 1929. 
Whether an annual production of 
something around 5,000,000 a year 
is all that is to be expected in 
volume for the industry in future 
years is a question. Perhaps we 
cannot reasonably expect more, 
at least until economic conditions 
in other countries abroad permit. 
of a greatly increased export de- 
mand. This could somewhat im- 
pede the price trend of motor 
cars which, generally speaking, 
has always been downward from 
the very start. 

“Strangely enough there has al- 
ways been coupled with this per- 
fect co-operation the most intense 
competition. That, too, has proved 
one of the most stimulating and 
helpful features in the business of 
making automobiles. It unques- 
tionably will not be abated in any 


way.” 


Chrysler Export 
Sales Rise 30% 
Over Year Ago 


NEW YORK. - — - Unfilled orders 
from international sales of Chrys- 
ler Export Co. are about 30 per 
cent ahead of last year, W. Led- 
yard Mitchell, chairman of the 
board of the export corporation, 
said here Monday on his arrival 
from abroad. 

Orders received from 40 per cent 
of Chrysler’s foreign distributors 
are running 18 to 20 per cent over 
1936, he said. 

Commenting on the Paris auto- 
mobile show held early this month, 
Mitchell said that Chrysler was 
one of the few American cars ex- 
hibited. Viewing European af- 
fairs, he said it was his opinion 
that the economic level in Europe 
continues to rise. “There is more 
money in circulation and people 
have a greater purchasing power.” 





DETROIT. Characterized by 
low, fast lines, the new Graham 
series for 1938 was announced 
here this week. Re-styled, the new 
contours of the line are designed 
to convey an impression of for- 
ward motion. 

Hood is of the one-piece style 
which lifts from the front; head- 
lamps are flush with the “leading”’ 
edge of the fenders. Grille blends 
with the sweep of the hood. Side 
panels of the hood are easily re- 
moved when more working space 
is needed around the motor. The 
hood fastening is controlled by the 
radiator ornament, an adaptation 
of the Knight’s helmet motif, and 
the latch is trouble-proof in that 
it cannot become accidentally un- 
fastened. 

The hood louvres are horizontal 
and are accentuated with strips 
of chrome. The belt moulding is 
one long chrome strip that starts 
at the middle of the rounded ra- 
diator grille and carries the eye 
straight through to the trunk, 
which is full body width. Door 
handles are curved inward at the 
end to make them snag-proof, but 
they are on the same line as the 
belt moulding and from a short 
distance will scarcely be noticed. 
Door hinges are completely con- 
cealed. 

Graham has standardized on a 
wheelbase of 120 inches for next 
year and, for the present at least, 
body types will be contined to a 
four-door sedan and a _ coupe. 
There will be three series of cars 
in these two models; a Special 


|} and a 
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Low, Fast Lines Characterize New Graham Series 


‘Forward Motion’ Stressed 


In Re-styled Body Contours 


with a 90 horsepower engine; a 
Supercharger of 116 horsepower; 
Custom Supercharger 
with numerous items 
optional in the other 


equipped 
which are 
models. 

Graham’s Supercharger, intro- 
duced to the medium-price field 
three years ago, is said to be made 
even more efficient this year with 
a change in carburetion. 

Instead of a single Venturi tube, 
Graham’s new carburetor employs 
a triple Venturi, which is said to 
provide more positive suction and 
to practically eliminate “lag.” 

Among other changes found in 
the motor are an improvement in 
the cooling system whereby water 
going to the valve seats is sprayed 
from a tube directly to the spot 
where it is required; a dual ex- 
haust manifold; an_ eight-inch 
larger crankshaft, now 2% inches, 
which gives more bearing surface 
and distributes the load of each 
bearing over more area; and a 
larger clutch. Aluminum cylinder 
head is clamped firmly to the cyl- 
inder block by 33 studs, 13 more 
than last year. The compression 
ratio of 6.7 to 1, one of the highest 
in the industry, remains un- 
changed. 

In naming new chassis items, 
the frame comes at the head of 
the list. Narrow in front, wide in 
the rear, and close to the ground, 
the new frame provides a low 
center of gravity. To the usual 
X-member has been added cross- 





Fiat Bows at N. Y. Show 
With Riviera-Styled Models 


NEW YORK.—Fiat enters the 
American motor car picture for 
1938 with three “Riviera-styled” 
cars featured by the new “500,” a 
ear designed to sell for less than 
$600 in this country and built to 
give better than 47 miles per gal- 
lon of gasoline. 

The “500” has ample room for 
seating two passengers in “big 
ear” comfort with surprising ad- 
ditional space for luggage. It em- 
bodies every modern feature for 
safety, ease of handling, road- 
ability and riding comfort. 

Safety equipment includes all- 
metal bodies, four-wheel hydrau- 
lic brakes, emergency’ brakes 
operating on the transmission and 
safety glass all-round. 

The “500” is powered with a 
four-cylinder motor which de- 
velops 13 horsepower at 4,000 
r.p.m. and gives speeds up to 55 
miles per hour with minimum 
gasoline consumption. At 40 miles 
per hour, it is said, road tests 
have developed gasoline mileage 
of better than 50 miles per gal- 
lon. Valves in the L-head motor 
are actuated directly by the cam- 


shaft which is driven by a silent | 


roller chain. 

The “500” line is available 
two body styles, the 
coupe with all-metal 
struction, and the cabriolet. 
latter model has a “one-finger” 


in 


sliding top, a feature unique to} 


the American motoring public, 
and incorporates a new and fool- 
proof principle in convertible top 
adjustment. 

A full-vision windshield affords 
sweeping visibility and window 
design gives wide angle vision in 
all directions. The graceful slop- 
ing hood likewise aids in forward 
vision, giving the driver a full 
view of the road immediately in 
front of the car. Electric wind- 
shield wipers are standard equip- 
ment in all models. 
justable and of the 
type, with folding back rests. 

Independent front-wheel  sus- 
pension and hydraulic brakes 
combine with new principles of 
weight distribution to give the 


}room for six-footers and, 


| over the roughest roads. 





standard | 
body con-| 
The | 


Seats are ad-| 
armchair | 





“500” exceptional riding qualities. 
Rear springing is semi-cantilever 
with hinged torque arms. The 
motor is mounted ahead of the 
front axle which serves the double 
purpose of providing plenty of 
at the 
weight 
ride 


by scientific 
gives a smooth 


same time, 
placement 


| a 


% 
* 


# 


ee 


a \ 
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1938 GRAHAM SUPERCHARGER FOUR-DOOR SEDAN 


which gives one more factor of 
rigidity. 

This construction permitted en- 
gineers to locate the redesigned 
body brackets at points where 
ither an X-member or cross-mem- 
ber meet the side channels of the 
frame, thus adding to the stiffness 
of the body-chassis assembly. 

At the front end of the chassis 
a light steel truss system joins the 
front of the body and front of the 
frame, bracing the hood against 
weaving or side motion. 

Grouped directly in front of the 
driver are all gauges and instru- 
ments, indirectly lighted, and in a 
position to be seen easily through | 
the upper part of the steering) 
wheel. Dominating the instrument | 
group is the Tacho-Speedometer | 
showing both miles per hour and_| 
engine revolutions. The center of | 
the panel 





| speaker can be mounted, and in 


the center of the grille is an ash| 
receiver. 

The right side of the instrument | 
panel is devoted to a large pack- 
age compartment which opens by 
merely pressing a button, and can 
be locked with the same key 
which locks the trunk. A different 
key locks the ignition switch and 
doors. 

Below the radio grille, and re- 
cessed, are the controls for lights, 
choke and throttle. 

Surrounding the _ intruments, 
decorating the radio grille, and 


| used on the control knobs as well 


ji page i ti 
at tires 
a 


~ape 


1938 FIAT “500” “ONE-FINGER” CONVERTIBLE 


FIAT’S “500” CHASSIS showing the motor mounted ahead of the | 


| Dec. 1. 


aan 


HERE IS THE DRIVING compartment of the 1988 Graham. The 
optional vacuumatic gearshift leaves the floor clear of levers; the 


is a newly designed| instruments are grouped in f yer; 
| grille behind which the radio loud- | g pe n front of driver; and the controls are 


recessed as an added safety factor on the ’38 cars. 


as in the hardware trim, is an at-| seats. Both front and rear seats 


tractive plastic treatment. This| 
material is also used for the de- 
luxe steering wheel. 

Arm rests 
rear seats, assist straps in the 
rear, high-backed seats, recessed 


foot rest and perfectly flat floor | 


adding several inches to back-seat 
leg room, are items that will be 
appreciated by Graham owners on 
long trips. The front-seat arm 
rests are also used as door pulls, 
the under side being recessed and | 
edged with chrome. 

In addition to leg room, elbow} 
room has been provided for six 


in both front and}! 





adult passengers in the extra-wide | 


INDIANAPOLIS.—Purchase of | 
the modern factory buildings and 
16-acre tract of Duesenberg, Inc. 
here, as the new home for the 
Marmon - Herrington Co., manu- 
facturers of all-wheel-drive motor 
vehicles, is announced by Walter 
C. Marmon, chairman of the 
board of directors. 

The company will move from 
its present location in the old 
Nordyke-Marmon plant on York 
street and plans to be in full pro- 
duction of Marmon - Herrington | 
products in its new quarters by 
There is expected to be 
no interruption of operations dur- | 
ing the removal period. 

Additions will be constructed 
to meet the requirements of the 
new owner as needed. Marmon- 
Herrington will take over the ma- 
chinery and equipment now in 
the plants besides installing all its 
present equipment in the new lo- 
cation. 

Marmon-Herrington specializes 
in the engineering and manu- 
facturing of motor vehicles driv- 
ing through the front as well as 
the rear wheels. 

Business of the concern is said 
to have received new impetus in 


| 1934 when Marmon-Herrington be- 
| gan conversion of Ford V-8 pas- 


| senger cars and commercial units 
| into all-wheel-drive vehicles in a 





front axle. The standard coupe delivers, fully equipped, at $565. 


| full 


measure 57 inches across, and this 
year the optional vacuumatic gear 


| shift makes it possible to entirely 


clear the front compartment of 
levers which would interfere with 
the center passenger’s knees, since 
the pistol-grip parking brake is 
located on the left. 

Trunk is full body width and 
has a platform built over the 
spare tire so it can be removed 
without disturbing the baggage. 
Enough luggage can be stacked 
into the trunk for a family’s needs 
on a trans-continental trip, and 
the interior is lighted by white 
ports in the stop lights. 


a Duesenberg Plant is Bought 
By M armon-Herrington Co. 


Special to Automotive Daily News 


range of body types and 
styles. This was in addition to the 
manufacture of more than 30 
four-wheel-drive models in the 
regular Marmon-Herrington heavy 
duty line powered by gasoline 
and diesel engines. 

The company also manufactures 
many units and maintains an en- 
gineering department which spe- 
cializes in all-wheel-drive develop- 
ments of every type. 


‘Hupp Announces 


°38 Sedan Prices; 
Begin at $1,045 


DETROIT. — Detroit delivered 
prices for its 1938 line of six and 
eight four-door sedans was an- 
nounced Tuesday by Hupp Motor 
Corp. They are as follows: 

Standard six, $1,045; regular, 
$1,180; deluxe, $1,222; custom, 
$1,340. 

Regular eight, $1,325; 
$1,365; custom, $1,465. 

Prices include standard acces- 
sories and federal excise tax but 
do not include state sales tax. 
Coupe prices will be announced 
later. 


deluxe, 
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Pinkson and 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Contagious Confidence 


LUSHED with successes of the past year, when auto- 

motive production and sales reached the second highest 
mark in history, the industry presents its 1938 products 
to the public today at Grand Central Palace, New York, 
confident that the coming year will bring even greater re- 
sults. The National Automobile show this year means 
more to the nation than a presentation of new models. It 
is an expression of sincere belief on the part of the manu- 
facturers of automobiles and trucks that business basically 
is sound and is going forward. 

With a high sense of responsibility, the industry once 
more has spared no expense in preparing products of un- 
usual appeal. Once more it has grasped the torch of leader- 
ship and is advancing, not foolhardily, but with a firm 
conviction, born of experience, that its products represent 
the greatest dollar value in the world today, and as such 
will win the support of the buying public. 

Just at this time, with business in a slightly jumpy mood 
because of unaccountable backing and filling in the stock 
market, this reaffirmation of confidence by one of the na- 
tion’s largest industries is a much needed tonic. When one 
considers that the manufacturers of automobiles are the 
largest purchasers of gasoline, rubber, steel, malleable 
iron, mohair, lubricating oils, plate glass and lead, this 
evidence of courage as represented in the New York show 
becomes even more important. 

During 1937 the industry produced cars and trucks 
valued at $2,876,500,000. In addition, the production value 
of parts, tire, accessories and service equipment, reached 
$1,428,000,000 making the total $4,304,500,000. 

For the coming year it expects to up this figure by 10 to 
20 per cent. There are many basic factors which make 
these projections more than hopeful wishes and the most 
important of these factors is confidence. That the industry 
has this, will be definitely demonstrated at the show dur- 
ing the coming week. And confidence is just as contagious 
as gloom. 

Page Mr. Lewis 
[UEYANOV, a bricklayer working in Krasnoyarsk, the 
Far East, recently laid 20,300 bricks in one shift 
instead of his quota of 4,500. 

Oskin, a combine operator from Orenburg Province, 
reaped more than 10,000 acres during the season, an 
exceptional record. 

Osipovich, a lumberjack working in the forests of 
Northern Province, cuts from 20 to 25 cu. m. daily, 
exceeding his quota several times. 

These are just a few of the everyday productivity rec- 
ords now being achieved in the Land of Soviets.— (From 
an editorial in the Moscow (Russia) News. 

Mr. Lewis, there ought to be a union! 


wr this issue of Automotive Daily News is presented 
an 80-page rotogravure album of American passenger 
cars picturing the new offerings for 1938 and their me- 
chanical and design advances. It is our belief that this is 
the first time all new cars have been so completely il- 
lustrated in one book issued simultaneously with the 
opening of the show. We would appreciate comment on 
the value of this new service to our readers. 


By GEORGE M. SLOCUM 


Hotel Barclay, New York 
On the eve of 
LIL’ OLE’ what may be one 
NEW YORK of the most im- 
portant national 
shows ever opened here, I have 
tried diligently to uncover a note 
of pessimism. One might have 
naturally expected to find a fog 
of gloom hanging over the island 
of Manhattan, with the volcano 
at its lower end sending up clouds 
of blue smoke, accompanied with 
dire rumblings and interspersed 
with occasional flashes of im- 
pending disaster. Since arriving 
last Saturday I have talked with 
everyone I have met, from taxi 
drivers to retired capitalists, and 
have yet to find the first who ex- 
pects business to go into any such 
tailspin as the tape would seem 
to indicate. 
* * &* 

MONDAY a next-to-unheard-of 
thing happened on the exchange 
when it opened with an order for 
5,000 shares of Chrysler, which 
went begging for nearly an hour 
and then was satisfied only by 
upping the bid some three points. 
The other motor stocks quickly 
followed this lead and the net 
changes for the day ran from one 
to 10 point gains. If the market 
had been “rigged” for any of the 
many reasons rumored, then the 
“riggers” were getting a _ nice 
trimming from the small-fry who 
know that you cannot start a new 
depression so long as farm prices 
remain high and employment fig- 
ures continue to increase. 

* & * 


I SAY THAT this may be one 
of the most important automobile 
shows ever held in New York, be- 
cause it comes just at the most 
psychological time possible to help 
allay any business “jitters” which 
might conceivably mirror what 
has been going on in Wall Street. 
It is pretty generally accepted 
that it was the automotive in- 
dustry which led the procession 
out of the depression years so 
lately passed. Big and little busi- 
ness alike look up to our industry 
for leadership and it has never 
been found wanting. 

CONTRARY TO WHAT most 
Pullman-car prognosticators were 
so lately prophesying (that be- 
cause of the strikes, etc. there 
would be only slight changes in 
the 1938 cars offered) the manu- 
facturers have come through with 
the most attractive and saleable 
lines which they have offered in 
years. There is not, in my opinion, 
a single line offered this year 
which has failed to take a long 
step forward in both styling and 
mechanical changes. As a whole, 
the cars offered are pretty near 
irresistible and with more money 
spread country-wide than was 
available last year, I am looking 
for some new highs in sales rec- 
ords before we are here, God will- 
ing, a year from now. 

* * * 

FOR THE SAME reason I pre- 
dict that New York will set some 
attendance records this year 
which will rival the best years of 
the so-called hey-days. That will 
mean crowding the old Grand 
Central Palace to the straining 
point which suggests that this vil- 
lage needs a suitable building to 
house the national show almost as 
badly as Detroit needs an exposi- 
tion building. In this connection 
comes news from the Radio City 
district where the big music hall 
has proved a_ white-elephant. 
There is a possibility that the 
Rockefellers may raze or remodel 
the present still-new building to 
make an exposition site worthy of 
this city. I have no doubt but 
what Al Reeves is already on top 
of this one, with the idea of adapt- 
ing the new building for the ideal 
display of automotive products. 
Properly housed, located and dis- 
played the national show might 
easily double its attendance. 


—G.M.S. 
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Anchors Aweigh 


Show Events 


Wednesday, Oct. 27—Opening 
Willys-Overland, |! 


Day at the Show. 
uncheon, Biltmore. 


Crowell Publishing Co., dinner, Waldorf-Astoria. 


Thursday, Oct, 28—International Day at the Show. 
General Motors Diesel, luncheon, Waldorf-Astoria. 
Dodge press dinner, Union League Club. 


Studebaker, recep 


tion, Biltmore. 


Friday, Oct. 29—Safety Day at the Show. 
Automotive Safety Foundation, luncheon, 


Commodore, 


A. P. Sloan, reception, University Club. 


Saturday, Oct. 30—Football Day at the Show. 


Liberty Magazine, 


breakfast, Rainbow Room, 


Rockefeller Center. 


Monday, Nov. 1—Women’s Day at the Show. 


Tuesday, Nov. 2—Trailer Day 


at the Show. 


Wednesday, Nov. 3—Closing Day. 





Car Sho 


National Automobile Show, Grand 
Central Palace, New York, Oct. 
27 to Nov. 3. 


Akron, O0.—Nov. 6-12. 
Baltimore—Nov. 13-20. 
Boston—Oct. 30-Nov. 6. 
Brooklyn, N. Y.—Nov. 6-13. 
Buffalo, N. Y.—Nov. 6-13. 
Chicago—Nov. 6-13. 
Cincinnati—Oct. 31-Nov. 6. 
Cleveland—Nov. 13-20. 
Columbus, O.—Nov. 6-12. 
Denver—Nov. 15-20. 

Des Moines, Ia.—Nov. 8-13. 
Detroit—Nov. 6-13. 

Elmira, N. Y.—Nov. 15-20. 
Grand Rapids, Mich.—Nov. 1-6. 
Hartford, Conn.—Nov. 13-20. 
Hot Springs, Ark.—Oct. 31-Nov. 6. 
Indianapolis—Nov. 13-19. 
Jamaica, N. Y.—Nov. 13-20. 
Jersey City, N. J.—Nov. 8-13. 


Kansas City—Nov. 27-Dec. 4. 
Los Angeles—Oct. 30-Nov. 7 


w Dates 


Memphis—Nov. 8-13. 
Milwaukee—Nov. 17-24. 
*Minneapolis—Nov. 6-13. 
Newark, N. J.—Nov. 6-13. 

| Newark—Truck Show, Nov. 6-12. 
| New Haven, Conn.—Nov. 15-20 
| New Orleans—Dee, 11-13. 
Omaha—Nov. 6-11. 

Peoria, Ill.—Dec. 1-5. 
Philadelphia—Nov. 6-13. 
Pittsburgh—Nov. 6-13. 
Portland, Ore.—Nov. 14-21. 
Rochester, N. Y¥.—Nov. 13-20. 
St. Louis—Nov. 14-21. 

San Francisco—Oct. 30-Nov. 7. 
Scranton, Pa.—Nov. 8-13. 
South Bend, Ind.—Nov. 10-14. 
Springfield, Mass.—Nov. 14-20. 
Syracuse, N. Y.—Nov. 8-13. 
Toledo, O.—Oct. 27-Nov. 3. 
Trenton, N. J.—Nov. 5-9. 
Washington—Oct. 30-Nov. 6. 
Youngstown, O.—Nov. 2-7. 





*No St. Paul show; newspapers co-operating on 
Minneapolis exposition. 
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America is an automobile paradise for motor car manufacturers, 
dealers and salesmen. 

In no other country is it relatively so easy to sell a motor car. 

The reason is that American car builders have outstripped those 
of all other nations in giving the public better products, better en- 
gineering, at lower prices. 

Houdaille-Hershey is among the various specialists which have 
been privileged to work behind the scenes with American car manu- 
facturers. This year-by-year collaboration has resulted in the devel- 
opment of many perfections which have helped to make the Ameri- 
can motor car so irresistible to millions of pocketbooks. 

It is plain good business on our part to be engineers as well as 
manufacturers. If we can assist the industry in further improving 
special items of design and equipment, it will mean that each year 
will continue to see more millions of cars carrying Houdaille-Her- 
shey products. 

Nevertheless, we are indebted to the industry for its endorsement 
of our products and this advertisement is intended as an expression 


of thanks for its patronage. 


HOUDAILLE-HERSHEY CORPORATION 


GENERAL EXECUTIVE OFFICES, DETROIT, MICHIGAN 


PLANTS 


Houde Engineering Corporation General Spring Bumper Corp. Lyon Cover Company 
Buffalo, New York Detroit, Mich. & Chicago, Il. Detroit, Mich. 


Oakes Products Corporation Skinner Company, Limited Muskegon Motor Specialties Co. 
North Chicago & Decatur, III. Oshawa, Ontario, Canada Muskegon & Jackson, Mich. 


VISIT OUR NEW YORK AUTOMOBILE SHOW HEADQUARTERS, SUITE 638 HOTEL BILTMORE 


HYDRAULIC SHOCK ABSORBERS EVAPORATORS _— PISTON PINS = RECEIVER TANKS FENDER SKIRTS FLOAT BALLS BEARINGS TIRE CARRIER LOCKS 
STEERING POST IGNITION LOCKS GRILL GUARDS STRAINERS OIL SEPARATORS WATER PUMPS CONDENSERS BUMPERS DEHYDRATOR DOMES 
REFRIGERATION COMPRESSORS BRAKE LEVERS POLE PIECES STEERING KNUCKLES BUFFERPLATES SPEAKERPOTS DOMES INTRICATE STAMPINGS 
LYON METAL TIRE COVERS WHEEL LOCKS TIRE LOCKS MACHINE PARTS CRANKSHAFTS CAMSHAFTS VALVES TRANSFORMER COVERS 


“HOUDIZE," A PERFECTED PROCESS FOR PERMANENTLY UNITING FERROUS OR NON-FERROUS METALS 
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Pierce-Arrow Reveals 3 Groups of Luxury Cars 


New Interior A ppointments 


Are Features of ’38 Models 


BUFFALO Three groups - of | cyli 
1938 cars, comprising a complete 
range of body styles in both the 
eight- and 12-cylinder models, are 
offered by Pierce-Arrow at the 
New York show. 

In the eight-cylinder group, 
Model 1801, there are two wheel- 
bases, 139 inches and 144 inches. 
The eight-cylinder engines have a 
bore of 3% inches and a stroke of 
five inches, providing a displace- 
ment of 385 cubic inches, and 150 
horsepower at 3,400 r.p.m. Com- 
pression ratio is 6.4 to 1. 


In addition to the eight-cylinder 
line, Pierce-Arrow offers two 
groups of 12-cylinder models. The 
first, Model 1802, is available in 
both 139- and 144-inch wheel- 
bases, while the larger Model 
1803 is 147 inches. Both are pow- 
ered with a 12-cylinder V-type 
motor which develops 185 horse- 
power at 3,400 r.p.m. The bore 
and stroke of 34%x4 inches gives 
462 cubic inches of piston dis- 
placement. The compression ratio 
is 6.4 to 1. 


Both the 12- and the eight- 
cylinder motors have aluminum 


cylinder heads and are four-point 
mounted on rubber biscuits 


gine. Automatic hydraulic valve 
lifters, an innovation introduced 
by Pierce-Arrow four years ago, 


have been retained in the engines. | 


The outstanding mechanical) 
feature of the new Pierce-Arrow | 


is probably the improved auto- 


matic overdrive which cuts in be- | 
an hour, | 
and reduces the ratio of the en-| 
to | 
3.29 to 1. This means that at high | 


tween 40 and 45 miles 
gine’s speed from 4.58 to 1, 


speeds the engine is turning over 
more slowly than it would with- 
out the overdrive. 


The riding qualities of 1938 12’s 
and eights are said to surpass 
those of any previous Pierce- 
Arrow. Extra long spring sus- 
pensions, embracing from 73% to 
77% per cent of the total wheel- 
base of the car; Houdaille shock 
absorbers scientifically engineered 
into the suspension with special 
stabilizers added to eliminate all 
possibility of sidesway and roll on 
curves; the new seating arrange- 
ment with the back seats well 


NOTHING ROLLS LIKE A BALL | 


lo- 
cated symmetrically about the en- 





ahead of the: rear axles; 
struction of upholstering 
cushions and numerous other re- 
finements all contribute to this 
attribute. 

One of the most interesting de- 
velopments on the 1938 models, 
particularly to those who do an 
appreciable amount of night 
driving, is the lighting system. A 
modern streamlined version of 
Pierce-Arrow’s fender headlamps, 
first used in 1914, is retained on 
the 1938 models. In addition, there 
are two special lamps mounted 
between the fenders and radiator. 

Interiors of the new cars are 


The only Common Denominator of every 
American Automobile 


E 


ACH CAR at the Automobile Show has its special features, its 


unique values, its own selling points. But the New Departure 


Ball Bearing is the only part that you will find in every American 


automobile. Thus the New Departure Ball Bearing—the Forged Steel 


Bearing —is the only common denominator of motor car excellence. 


NEW DEPARTURE Ball Bearings 


New Departure « Division General Motors Corporation « Bristol, Connecticut 


ALSO MAKERS OF THE LARGEST SELLING COASTER BRAKE FOR BICYCLES 


the con- | 
and | 





exceptionally roomy ty reason of | 
the low floor which, by the use of 
a hypoid gear differential, has 


been attained without dangerous | 


or unsightly obstructions to house 
the driveshaft. Seats, both front 
and rear, are unusually wide with 
the back seat located well for- 
ward of the rear axle. 

Built-in trunks of exceptional 
roominess are featured on all 


| sedan models. Where fender wells 


are not used, the spare tire is 
mounted inside of the trunk, but 
even in this car, luggage space in 
the trunk is ample for almost any 
needs. 


A host of features on the 1938) 


models contribute to Pierce-Arrow 
safety. The chassis frame, com- 


posed of box girder side members | 
| with tubular cross members and 
|a sturdy X-brace, 
| the strongest ever used on a pas- 
| senger car. Vacuum power brakes, | 


is said to be 


with a reserve tank to insure 


their uniform operation under all 
emergency! 


conditions, permit 
stopping in less than half the dis- 
tance which is set as the standard 
of satisfactory brake performance 
by the laws of 22 states. The 
extra rugged bumpers with spe- 
cial types of mounting, the Pierce- 
Arrow custom-type of body con- 
struction and numerous other de- 


tails all play a part in making | 4 F® 


the 1938 Pierce- Arrows excep- 
tionally safe both to ride in and 
to drive. 


Firm Moves 

MEMPHIS, Tenn. The Linden 
Motor Co. (Hudson - Terraplane), 
formerly located at 982 Linden Ave., 
has moved to 1035 Union Ave. at 
Camilla and considerably expanded 
with a one-stop. service station 
George S. Johnston is general 
manager. 


SELL 


NEW CARS 


TO THE FIRST 


ag 
Sa 
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tits Is High 
As Boston Waits 
Opening of Show 


BOSTON.—Although some car 
manufacturers have shown their 
1938 lines of cars in previews, in- 
terest has not lessened in the 
coming Boston automobile show, 
which opens Oct. 30 in the 
Mechanics building. 

As has been the case for the 
past several years, the show will 
be open on Sunday, Oct. 31, al- 
though no sales will be permitted. 
Every day of the show an auto- 
mobile, including two Chevrolets, 
two Willys models, a Ford, a 
| Plymouth and a Covered Wagon 
trailer, will be offered as prizes. 

Included in the passenger car 
exhibits will be one English and 
one Italian car. The basement 
will house truck and trailer ex- 
hibits, together with the now 
popular used car salon. 

The committee in charge of the 
exposition includes Fred A. Ord- 
way, president of the Boston 
——— Dealers’ ae Allen 

Fay, vice-president; George = 
Fred W. Nichols and F. 
Hinchcliffe. Albert C. Rau 
manager. 





is 


Addition Planned 


MILWAUKEE, Wis.- 
to the heat treating plant of 
International Harvester Co.'s 
here have been announced. 
additions will be of fireproof 
construction and one story in height. 
Cost of the project will run ap- 
proximately $22,000. 


-Two addi- 
tions 
the 

shops 
Both 


‘i 


a 


MILLION FIRST 


THE 
NATIONAL 
GEOGRAPHIC 
MAGAZINE 


WASHINGTON, D.C. 


a 
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Hower on Larade 


a 
Cat 


The Power that has never 


failed America 


OU SAW the new cars last year. And the year 
before— and the year before. Each time you exclaimed: 
“Surely vow the industry has said its last word. What 


more can human ingenuity devise? ”’ 


Yet this year again, you witness a wew parade ot 


power. Beautiful, supple, luxurious power. Power that 
gives the humblest citizen a continent for his play- 
ground; power that conquers sectionalism and helps to 
unite these United States. Power that outlaws distance 
and compresses time. 

Back of it all is another power to which America pays 
silent, perhaps unconscious, tribute. 

Men have done all this—men of power, American 
men. They have done it not in an age or a century. 
They have done it in a single generation. These pio- 
neers are still alive, and they are not yet old. 

These men believed in America even more than 
America dared to believe in itself. 

Once the voice of timid experience warned them: 
«You are overbuilding. The automobile is a luxury. 
Not more than 100,000 families can ever own Cars.” 

Yet these men built not according to statistics, but 


according to their faith and their dreams, until millions 
could afford to buy. 

Crudeness they moulded into smooth, flowing 
beauty. Noise they silenced to a whisper. Ease, safety, 
and comfort they made their ambition. They spent 
millions toward perfection. 

Even hard times failed to break their spirit. They met 
the lean years not by giving less. They poured their 
money and their energy into giving the nation more. 

For their courage, they saw the automobile industry 
lead the nation out of three different depressions. Car 
sales did not follow prosperity; they created prosperity. 

The faith of automobile men keeps wheels turning 
in a network of industries —rubber, gasoline, railroads, 
raw materials. Their power pulls the nation forward. 

The Post is proud of its part in this parade— proud 
to have been chosen again to lead in carrying news of 
America’s first industry into millions of homes. 

Today what your eyes see is courage wrought into 
chassis, mind triumphant over metal, faith forged into 
power. You are witnessing the annual miracle of the 


American spirit at its best. 


A A 
SVE — 


THE SATURDAY EVENING POST 
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Advanced New Truck Announced by Stewart | 


> 


Rugged Engine Features 


New I to 2 Ton Models «: 


of 1 
as 


truck 
known 


BUFFALO.—A new 
to 1%-ton capacity 
Model 61A, has been 
here by the Stewart Motor Corp. 
This model, while similar in 
general appearance to the larger 
Stewart trucks, represents new 
engineering advancements. Sim- 
plicity and good taste have been 
incorporated in the streamlined 
styling of this model and an im- 
pressively well-balanced appear- 
ance has been gained with no 
sacrifice of accessibility to engine 
and other chassis parts. Standard 
wheelbase is 123 inches for eight- 
foot bodies; 132 inches optional 
for nine-foot bodies. Special 
wheelbases, 140-, 145- and 163- 
inch, are available at extra cost. 
Model 61A is powered by an 
unusually smooth and quiet six- 


announced | 


cylinder engine, ruggedly built for | 
fast dependable truck service. The 
bore and stroke is 3% x4% inches, 
developing 65 horsepower at 2,800 
r.p.m. It has a piston displace- 
ment of 218 cubic inches and a 
maximum torque of 155 foot 
| pounds Engine lubrication is 
pressure fed, with constant pres- 
sure control for all speeds. Zenith 
downdraft carburetor is equipped 
with air cleaner. The unit power 
plant transmission has four 
speeds forward and one reverse. 

Rear axle is full floating type, 
of exceptional rugged design and 
construction. Gears are spiral 
bevel with straddle mounted pin- | 
ion. A 10-inch dry plate clutch is 
equipped with vibration damp- 





ener. Ross cam and twin lever 


TTP Raw LS tite 
Contributes 
Dependability 


Great strength and ability 
inherent qualities in Bundy 


to resist vibration are 
Tubing. It is by virtue 


of these characteristics that Bundy Tubing is mak- 
ing an important contribution to the dependabil- 
ity and durability of automobiles, refrigerators, 
and the many other mechanisms in which these 
qualities are taken for granted by the purchaser. 


Bundy Tubing is rolled from copper-coated steel; 
both inside and outside surfaces are clean and 


free from oxides. It is available in a wide range 


of sizes, in lengths or completely fabricated. 
Quotations will be gladly made from your blue- 


prints or samples. 


| department 


steering arrangement insures easy 
steering 

The side rails of the frame are 
inches deep at their greatest 
depth. Heavy crossmembers are 
hot riveted to side rails, provid 
ing a sturdy backbone for the en- 
tire chassis. Front springs are 
38% inches long, 2% inches wide 
and have 10 leaves. Rear springs 
are 50 inches long, 2% inches wide 
and have 11 leaves. The ignition 
system is Delco-Remy. Sixteen- 
inch steel spoke wheels are stand- 
ard, with 20-inch wheels at extra 
cost. Brakes are Lockheed hy- 
draulic; brake drums are 14x2 
nches front and rear on the 16- 
inch wheel equipment and 14x2 
inches front and 15% x2% inches 
rear on the 20-inch wheels. 


Board Is Formed 


To Handle Wis. 
Fair Trades Act 


MADISON, Wis.—The executive 
office has filed with the secretary 
of state an order establishing the 
Wisconsin Fair Trades Practice 
commission with Sen. Merwyn 
Rowlands, Cambria, as director 
and a seven-man part-time ad- 
visory board consisting of the fol- 
lowing: 

Lawrence C. Whittet, Edgerton, 
former trade practice commis- 
sioner, chairman; Judge R. E. 
Andrews, Marshfield; Edgar G. 
Doudna, secretary, state board of 
normal regents, Madison; Paul 
Gauer, Milwaukee attorney; An- 
drew J. Fedt, Mondovi farm lead- 
er; Thomas Jones, Waukesha la- 
bor leader and Prof. Philip G 
Fox, University of Wisconsin 
business teacher 

New hearings on all proposed 
codes must be held under the 
new law, including hearings on 
those industries which were gov- 
erned by codes under the old 
statute, which expired July 25, 
1937 


Service Clinic 
Set in Cleveland 


CLEVELAND.—-Cleveland’s first 
fall clinic for gasoline station at- 
tendants will open at the Carter 
hotel, Oct. 27, it is announced by 
L. B. Roberts, district manager of 
the Socony-Vacuum Oil Co., Inc 

Available to all Cleveland sta- 
tion operators, the clinic will con- 
sist of three meetings, the later 
two to be held Nov. 3 and Nov. 7 

Purpose of the meetings, 
cording to Roberts, is to provide 
practical solutions for the prob- 
lems facing service station men 
in this territory. New technical 
developments in automotive en- 
gineering and how they affect | 
tation service will be discussed 
in detail by authorities in the au- 
‘omobile and petroleum indus- 
tries. 

Scheduled to speak at the first 
meeting is Col. E. N. Lubeck, 
special writer, Automotive Daily 
News and expert on automotive 
subjects and their relationship to 
the petroleum industry. 

Following Col. Lubeck for the 
Nov. 3 meeting will be Charles R. | 
Miller, consulting engineer for | 
Socony-Vacuum Oil Co., Inc., who 
will discuss gasolines and other 
motor fuels. Chief speaker on 
Nov. 10 will be George A. Round, 
automotive lubrication engineer 


ac- 


| and authority on the manufacture 


and application of motor oils and 
lubricants. 


Course Offered 
BOSTON.—A university extension 
course in starting, lighting and igni- 
tion for automobile repair men is 
offered by the university extension 
division of the Massachusetts state 
of education. Classes 


will meet Tuesday evening, begin- 


|} ning Nov. 16, at the Massachusetts 


| Society 


Institute of Technology, under John 
J. Gildee, member of the National 
of Automotive Engineers. | 


lof a 


INCLUDED IN STEWART’S 


1938 line of trucks are these two 


models shown here. Top, the Model 51-A with deluxe stake body and 
closed cab. Lower photo, the Model 61-A, 1-1% ton chassis. Standard 
wheelbases are 123 inches for 8-foot body and 132 for 9-foot bodies. 
Special wheelbases are also available at extra cost. 


Car Industry 


Creates One 


In Every 7 Jobs, Says Sloan 


NEW YORK. — The automobile 
industry is announcing its new 
models with the belief that 1938 
will be a good 
year and with 
the conviction 
that the in- 
dustry will con- 
tinue its tradi- 
tional contribu- 
tion to national 
prosperity, says 
Alfred P. Sloan 
jr.. chairman of 
the board, Gen- 
eral Motors. 

“The 1938 cars 
represent the 
best in automotive science and 
mechanical ingenuity, in keeping 
with the traditions of an industry 
that has improved its technology 
consistently, year after year,” says 
Sloan. “The new General Motors 
cars embody improvements 
brought about by the continuance 
progressive policy of re- 
search, both in the laboratories 
and in the study of what people 
want 

“Improvements make the 
cars more comfortable, more con- 
venient, safer and more economi- 
cal to operate. We have sought to 
build into them greater stamina 
New emphasis has been placed on 
styling in the 1938 General Mo- 
tors line. This reflects the steadily 
growing public insistence on good 
taste, which demands an automo- 
bile that not only runs well at 
little cost and lasts long, but at- 
tracts favorable attention con- 
stantly. 

“The above summary of the im- 
provements that have been made 
in the 1938 automobiles is given 
to indicate the steps that have 
been taken by the automobile in- 
dustry and General Motors to 
make its products better and thus 
to stimulate their purchase by the 
consuming public. Without ques- 
tion, the 1938 products will serve 
the needs of the public better than 
ever before. 

“There is no factor contributing 
to the prosperity of the whole pub- 
lic that is more important than 
the contribution of the automo- 
bile industry. The latest available 
figures indicate that one out of 
every seven jobs in tne United 
States is created by motor trans- 
portation. 

“As the 


Alfred P. Sloan 


new 


result of the fact that 
automobile manufacture is no 
longer limited to a _ relatively 
small area, but is spread through 
many states throughout the na- 
tion, the automobile dollar now, 
more than ever before, benefits 
communities in every section of | 
the country. Raw materials are 
purchased in many regions. Sales 
and service provide a livelihood 
for people wherever cars are sold. | 

The automobile shows are| 


earlier this year than previously, 
as a part of the effort of the in- 
dustry to provide more even em- 
ployment for its workers through- 
out the year. Unless there are un- 
foreseen developments, it is ex- 
pected that production and distri- 
bution during the winter months 
will reflect to an increasing de- 
gree the results of these con- 
tinued efforts being made to sup- 
ply a steady flow of work the year 
round. 

“Of necessity, prices are some- 
what higher this year, which is a 
reversal of the trend of past years 
It must be borne in mind, how- 
ever, that this increase goes to 
workers’ in the industry and in 
the raw material and parts in- 
dustries, thus increasing their in- 
comes generally.” 


a 132A 


NEW GEAR 
SHIFT... 


TO EMPLOY NICKEL STEELS 


An interesting feature of one 
line of 1938 cars is the self- 
shifting transmission—the trans- 
mission with its own brain. It 
provides four forward speeds, 
the top gear being an overdrive 
with considerable accelerating 
ability. Unique feature is its 
ability to shift down into third 
whenever the driver desires to 
accelerate in a hurry in passing 
or on a steep grade. Control is 
centered in a hand lever below 
the steering wheel. The clutch 
pedal is used only when start- 
ing. Mechanically, this unit is 
quite intricate in detail with 
three sets of planetary gear 
trains, an hydraulic system, and 
two-speed governor. To accom- 
modate the mechanism in a small 
compass it was found desirable 
to use high grade Nickel Alloy 
Steels for gears and shafts. Here 
again, the great physical strength 
and resistance to wear of the 
special Nickel alloys made it 
possible to build a light-weight, 

high - capacity 

mechanism in a 

small package. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





The Next Step 
Is To Sell Them 


Engine power is like 
advertising power. 
It must be placed 
properly to work ef- 
fectively. | Adver- 
tising in The New 
York Timesis placed 
effectively — be- 
cause it is placed 
before New York's 
biggest market of 
new-car buyers. 


It takes many parts to make a complete 
automobile. It takes many prospects to 
make a complete new-car market. In 
New York, the biggest new-car market is 
the one advertisers reach at low cost 
through The New York Times. 

i 


The customer 1s 
never present when 
plans for building 
the new models are 
discussed. But ev- 
ery plan is made 
_ with him in mind. 
ae Advertising, too, to 
be effective, must 
=—be planned with 
“the prospective pur- 
chaser in mind. 


I 
Volume production calls for volume sales. 
New-car advertising must be directed not | 
just toward people but toward prospects. : 
in New York, a greater number of new-car 
prospects is reached through The Times { 
than through any other newspaper. " 


Listening to the 


“heart-beat’’ of an 
engine is part of its 
final test. Listen to 
the “heart-beat’’ of 
well-planned ad- 
vertising and you 
hear the beat of 
sales. 


Long before a new car gets to this point in 
the assembly line, prospects are waiting 
to see it and buy it - especially if they have 
been prepared through effective adver- 
tising. Effective advertising in New York 
means advertising in The New York Times. 


at 


ay, he 
Just as the skilled mechanic builds a car, 


by putting together essential parts, so 
The New York Times builds a market for 
these cars — by bringing together into one 
compact audience more new-car buyers 
than any other New York newspaper. 


AARAAAAUTC 


Prospects in the 
™ show room mean 
that advertising has 
been doing its job- 
In New York, pros- 
pects in the show 
room usually mean 
advertising in The 
New York Times — 
which reaches more 
of them than any 
other newspaper. 


Every step in planning, building and selling an automobile is headed in 
one direction - the buyer. Planning and building your 1938 models are 
done. Now comes the task of selling them. That, logically, calls for 
The New York Times. Because The Times, alone among advertising media, 
combines an unequaled selling strength in New York with an unrivaled 
selling influence all over the nation. In planning and building your new 
models, The Times can reasonably have no part. In selling them, how- 
ever, The Times should play a leading part — by placing your advertising 


message before New York's greatest audience of new-car buyers. 


The New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT” 
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Federal Truck Introduces Streamlined Models 


® ~ — 


‘Functional Beauty’ Seen 


As Keynote 


DETROIT. 
streamlining by 
industrial designer, 
eral Truck models are 
troduced for 1938 by 
Motor Truck Co. 

The new models, ranging from 
three-quarter-ton to five-ton ca- 
pacities, round out Federal’s 1938 
line of 20 models, including con- 
ventional and cab - over - engine 
types, which embrace virtually 
every commercial transportation 
requirement. 

Dreyfuss, designer of the “Mer- 
cury,” New York Central’s new 
streamlined train, and many other 
well-known industrial products, is 
said to have created a new type 
of functional beauty for the 1938 
Federals. 
of the new trucks is distinguished 


Featuring new 
Henry Dreyfuss, 
12 new Fed- 
being in- 
Federal 


by a new type radiator grille from | 


which the hood sweeps back to 
the streamlined cab. The exterior 
appearance is enhanced by 


windshield frames as well as the 
radiator om, aay and hub 


Dealers Added 
By Nash Motors 


KENOSHA.—C. H. Bliss, vice- 
president and director of sales 
of the Nash Motors division of 
Nash-Kelvinator Corp., today an- 
nounced the addition of the fol- 
lowing new dealers to the Nash 
Motors field organization: 

Fred R. Dean, Long Beach, 
Calif.; 
City, Ia.; 





Front-end appearance | i 
| contrasting shades carried out in 


the | 
liberal use of chromium trim, em- | 
ployed on the hood louvres and | 


| driving vision, 
| with steel. The standard cab, with 
| steel roof lining, has a wide one- 


Noonan Motor Co., Sioux | 
M. Bottolfs, Egremont, | 
Alberta, Canada; Bingham Motor | 


of 1938 Line 


ror 1ew | caps. A chrome medallion adopted 
as the new identifying emblem of 
the new Federal models is 
mounted on the hood louvres and 
is repeated in the newly designed 
hub caps. 

Federal’s new functional design 
features two roomier cabs, de- 
signed for passenger car comfort, 
safety and increased driving 
vision. Dials and gauges have 
been placed at the left of the new 
instrument panel in an easily- 
visible display. Dash _ controls 
have been assembled in the center 
of the panel. At the right is a 
locked compartment for delivery 
records and valuables. 

Increased beauty of the cab in- 
teriors is created by the use of a 
two-tone color combination in 
the instrument panel, steering 
wheel and upholstery. Durable 
textile leather seats give ample 
room for three full sized persons. 
A dome light is furnished in the 
deluxe cab. 

The deluxe cab, with a V-type 
windshield, designed for wide 
is completely lined 


piece slanted windshield. Both 
cabs are said to be completely 
weather- proofed and_ insulated 
against engine heat, cold and gas 
fumes, using heavy insulating ma- 
terial between the roof and head- 
lining as well as on the dash. The 
under-side of the cab seat is 
sealed with steel. Clutch and 
brake pedals are fitted with rub- 
ber pads to cover floor slots and 


|the floor is covered with a felt- 


insulated rubber mat. 


Both the V-type and one-piece | 


windshields are adjustable in all 


Sales, Kingsport, Tenn.; Cresswell | positions and may be used with 


Motor Co., The Dalles, Ore.; 
Vann, Lingsborg, Kans. 


C. A. 


Sunoco Service Station, 
Ont., Canada; White 
Service Station, Tupelo, 
Miss.; Milford Motor Co., Milford, 
Del.; T. G. Burks, Detroit; Died- 
rich Brothers, Wauwatosa, Wis.; 
Hobson Motor Co., Betsy Layne, 
Ky. 


Mass. ; 
Powassan, 
House 


| the cowl ventilators for tempera- | 
| ture control. 
J. & S. Auto Service, Plymouth, | 


The power plants are mounted 
well 
better load distribution. This is 


said to have made possible the} 


mounting of the large cabs with- 
out sacrificing payload space. 
Fenders are of 
skirted type. Running boards are 
strengthened by rounded edges 


forward on the chassis for | 


deep - crown | 


STREAMLINING MARKS the 1938 line of Federal trucks. Front- 


end, 


shown here, is accentuated by a new chrome trimmed radiator 


grille and louvres. A chrome medalion adopted as the identifying 
emblem of the new Federals is mounted on the hood louvres and re- 


peated in the hub caps. 


|} and are equipped with heavy rub- 


ber mats. A bumper of spring 
steel protects the grille and 
fenders. 

The new models are powered by 


|} a wide range of Hercules truck | 
engines, designed for commercial] | 





New Business Set 


For Eaton Mfg. Co. | 


| 2-34% tons and upward. 


CLEVELAND. — Eaton 
facturing Co. is understood to 
have obtained some additional 
business for 1938 model cars and 
trucks as well as renewing all the 
parts contracts which it had for 
1937 models. 

Most of the new business is in 


| the valve and axle divisions, the 


company having obtained an ad- 


i 
Manu- 





ditional customer for its hydrau- | 
lic valve lifters, which heretofore | 


have been 
price cars, 
speed truck axle is gaining. 
Eaton now has 11 plants in 
operation, supplying something 
for every make car and 


used only on 


truck. 


high | 
while use of its two-| 
| new models are Timken full-float- | 


vehicle use. 
all six-cylinder engines powering 


Features common to} 


| Attendance Mark 
Is Predicted For 
’Frisco Car Show 


| SAN FRANCISCO.—Attendance 
|}at the San Francisco automobile 
show this year will establish new 
records, it is predicted by LeRoy 
| Spencer, manager of Earle C. 
|Anthony, Ine. (Packard) and 
| president of the local Motor Car 
Dealers’ Assn. 
| In addition to the attraction 
powers of new models, Paul 
| Whiteman and his orchestra are 
expected to be factors in _ in- 
creased attendance at the show, 
which will open Saturday. 
Serving on this year’s show 
committee are Don Gilmore, 
Chevrolet dealer and chairman of 
the automobile show committee 
for the dealers; Fred Pabst, man- 
ager for Don Lee, Cadillac and 
LaSalle distributor and Oldsmo- 
bile dealer; Jim Van Etta, Lin- 
coln-Zephyr distributor and Ford 
dealer; Jim McAlister, Chrysler 
and Plymouth distributor; Bill 
Street, vice-president of the dealer 
association and Dodge and Plym- 
outh dealer. 


Federal trucks are 2%-inch seven- | 


bearing crankshafts with electri- | 


cally hardened bearing surfaces, 


full length water jackets, positive | 


gear-driven water pumps, force 
feed lubrication, wide face, silent 
timing gears, air cleaners, oil 
filters and governors. An oil bath | 
air cleaner is standard on all 
models with tonnage capacity of | 


transmissions are 
models under 


Four-speed 
standard on all 


3-4%-ton capacity. Models of 3-| 


4%-ton capacity and over have 
five-speed transmission. 
ter equipment is optional on all 


models of 1%-2%-ton ratings and | 
| over. 


Large four-wheel 
brakes are standard equipment 
throughout the Federal line. All 
units of 2-3%-ton capacity and 
over are equipped with vacuum 
power boosters. Rear axles of all 


Two-speed 
as special 


ing bevel-drive type. 
axles are available 
equipment. 


Sh mR ene er mMmmMmmmmmm: 
FOR MAXIMUM QUIETNESS AND ENDURANCE 


CYLINDRICAL 
ROLLER BEARING 





PRECISION B 


BEARINGS 


BALL. RVLLER AND THRUST 


Write for free Catalog and Engineering Counsel 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 


SINGLE FELT SEAL 
BALL BEARING 


DOUBLE FELT SEAL 
BALL BEARING 


The lat-| 


hydraulic} 


Credit Men Eye 
Stabilizing Laws 


| RICHMOND, Va. (UTPS).—A 
| major need in the United States 
lis legislation to stabilize credit 
and offset “new and somewhat 
| startling ideas” that are unsound 
|} in business, C. F. Baldwin, repre- 
| sentative of the National Assn. of 
Credit Men, told members of the 
Richmond Assn. of Credit Men. 
Baldwin outlined what he de- 
| scribed as a “new and rather ex- 
pansive” legislative program, on 
| both national and state scales, to 
|win better conditions for credit. 
Most important point in the 
credit association’s national pro- 
gram is the Chandler bill, de- 
signed to replace Section 77-B of 
the federal bankruptcy act, said 
Baldwin. This bill passed the 
house before adjournment last 
summer, and credit men hope to 
see congress complete action on 
it during the special session. 


U. S. Aid Helps Build 
80 Miles of Va. Roads 


RICHMOND, Va.—Eighty and 
seven-tenths miles of federal-aid 
highway projects had been com- 
pleted in Virginia during the cur- 
rent fiscal year as of Sept. 30, the 
bureau of public roads announces. 
The work cost $1,460,880, of which 
$730,440 came from federal funds. 
| On Sept. 30 there were 71.5 ad- 
ditional miles under construction 
at an estimated cost of $2,695,538, 
| of which $1,308,679 will be federal 
money. 


sparkling 
by the 


Sinsabaugh’s 
column is read 
in the industry. 


| Chris 
“Sparks 
“wide-awake” 


We 
cordially invite 
our friends 
in the Industry 
to visit us at our 
Show 
Headquarters 


HOUDAILLE- 
HERSHEY CORP. 


SUITE 638 
BILTMORE HOTEL 
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MAKING 4 SALES OUT OF 5 


at Cincinnati's Auto Show 


Results of a recent automobile survey in Cincinnati clearly reveal what 9 years of Times-Star 
leadership in automotive advertising has long indicated —that 4 out of every 5 NEW CAR 
BUYERS in this rich, $250,000,000 market are regular readers of the Times-Star —that the 
Times-Star’s ability to sell automobiles far exceeds that of any other Cincinnati newspaper. 
@ With the Times-Star delivering the greatest daily total net paid circulation of all Cincinnati 
papers, AT THE LOWEST MILLINE RATE OF ALL EVENING PAPERS IN OHIO, 
obviously you need the Times-Star, and ONLY the Times-Star, to do your complete selling job. 


Accustomed to following news and reports of the automotive indus- 


5 ATO AYR aii : EI ‘ ci Fa ii M ES-STA R try through the regular Thursday Automobile Sections of the Times- 


Star, all Cincinnati is now eagerly awaiting the release of prices, 
complete plans and prospects for the year to come, through the BIG 
annual Times-Star Automobile Show Edition, published October 30, 
the day before the show opens. Be there with your sales message! 


HULBERT TAFT, President and Editor-in-Chief 
NEW YORK: Martin L. Marsh, 60 E. 42nd CHICAGO: Kellogg M. Patterson, 333 N. Mich. 
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Home Address: 


MAIN Street U.S.A. 


lation and the Unisteel Turret Top Body 
by Fisher. 


Each car in its field, we sincerely believe, 
represents a new high in utility and value. 


N THE showrooms of General Motors 

dealers everywhere the new 1938 

automobiles of the General Motors family 
are now on display. 


When you view these cars we believe 
you will find many fresh instances of the 
sound and steady progress which General 
Motors, since its inception, has sought to 
bring to automobile design. 


You will note that new standards of per- 
formance have been set, and that new 
qualities have been added to the ride. 


You will observe that improved appear- 
ance is uniformly characteristic of all our 
cars. Factors of safety, comfort and ease 
of operation have been enhanced through 
continuance and development of such 
features as Knee-Action, No Draft Venti- 


"Tonight, in Alabama, a cotton planter 
will go to bed quite unaware that he 
has helped to build an automobile. 


A silver miner in Colorado, a cattle 
rancher in Wyoming, a sugar cane planter 
in Florida, a machine tool maker in Con- 
necticut, will go about their daily lives 
feeling no part, perhaps, in the enterprise 
which is General Motors. 


But the truth is, in every state in the 
Union, such men by the hundreds of 
thousands contribute to and reenforce 
the basis of General Motors merit. 
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For our products begin in the mines, mills, 
fields and factories of all America—in the 
raw materials there produced. 


Before a single wheel turns in any GM 
plant, our purchases have already begun 
the process of moving money to Main 
Street—to the pockets of farmers, the tills 
of factories, to bank accounts from which 
many a pay roll is met. 


Bat this is not the only way in which 
the products of General Motors are 
native to Main Street. 


In recent years we have pursued a defi- 
nite policy of decentralization — in order 
to create more jobs for more people in 
more places. 


We have found that living costs go down 
and living standards up as industry is 
wider spread —that sometimes the oppo- 
site happens when industry is too closely 


massed. 


We have learned that the problems of 
unemployment, seasonal or otherwise, 
are less acute when plants are broadly 
distributed —that both value and service 
to our buyers are enhanced, that our 
employes enjoy greater real wages and 
better, easier lives. 


So we have sought to extend the benefit 


HOME FOLKS TO ALL THESE TOWNS 


To picture how truly the home address of General 
Motors products has become‘‘Main Street,U.S.A.,”" 
you have only to consider this list of the cities and 
towns in which General Motors plants are located: 


MERWEN, CONN. 
Muncie, INb. 
OAKLAND, CALIF. 
Pontiac, MicuH. 
Rocuester, N. Y. 
SaGINAw, MICH, 
Sr. Louris, Mo. 
SEATTLE, WASH. 
Syracuse, N. Y. 
TARRYTOWN, N. Y. 
To.epo, O. 
TRENTON, N. J. 
WarrEN, O. 


Furnt, Micu. 
Granp Rapips, MicuH. 
Harrison, N. J. 
INDIANAPOLIS, IND. 
Tonia, Micn. 
JANESVILLE, Wisc. 
Kansas City, Mo. 
Kokomo, INp. 
LaNsING, MICH. 
LINDEN, N. J. 
Lockport, N. Y. 
Los ANGELES, CALIF. 
(Southgate) 
Mempuis, TENN. 


ANDERSON, INp. 
ATLANTA, Ga. 
BaLtimore, Mp. 
Bay Ciry, Mic. 
BLOOMFIELD, N. J. 
BristoL_, Conn. 
BurFA.o, N. Y. 
Cuicaco, IL. 
(LaGrange) 
Cincinnatl, O. 
CLEVELAND, O. 
Dayton, O. 
Detroit, Micu. 


of General Motors investments, General 
Motors pay rolls and General Motors 
employment into many communities and 
many sections. 


‘Eales no less than thirty-eight cities are 
home towns to active producing units of 
General Motors. 


In fourteen states spreading from New 
England tothe South and through the great 
Middle West to the Pacific Coast, General 
Motors isa vital /ocal industry, giving em- 
ployment to local people and better trade 
to local business. 


How broad this distribution of industry 
is—how truly it cross-sections the entire 
country—is shown in the listing elsewhere 
on this page of cities in which General 
Motors plants are located. 


kL is quite natural that when you view 
the new General Motors cars your first 
interest should be what they have to offer 
of immediate benefit to you and your 
family. 


But we believe you will find these new 
models of even greater interest if you 
likewise look at them in the light of what 
they mean in a larger sense. 


By providing work for your neighbors, a 
market for many local industries, in- 
creased opportunities for the country at 
large, they have served your broader wel- 
fare even before they begin to serve you. 


It is the policy of General Motors to con- 
tinue this extension of service to the 
nation, even as we continue to extend 
the service of each car to its purchaser. 


/? 


Chairman 
GENERAL MOTORS CORPORATION 





Dodge Exhibits New Trucks and Commercial Cars 


o——_- 


Beauty 


DETROIT.—Exhibited by Dodge 


at the New York and other auto- 
mobile shows this season will be 
a full line of new commercial 
cars, as well as trucks of the 
medium and heavy-duty classes. 

Commercial models will be: 
Panel, canopy, screen, commercial 
sedan and pick-up. The %-1-ton 
series will include panel, express, 
chassis with cab, and two stake 
models in two wheelbase lengths. 
Heavier trucks to be displayed 
will include 1%- two and three- 
ton models. 

The new Dodge commercial cars 
have a chassis with 116-inch 
wheelbase and their gross rating 
is given at 4,000 pounds. The en- 
gine has a 218 cubic inch piston 
displacement with a 
pression cylinder head of 6.5 ratio. 
Vacuum 


valve seat inserts, by-pass thermo- 


Stat and full-length water jackets | 
are among the many mechanical | 


advantages continued. 

The commercial car engine de- 
velops 75 horsepower at 
r.p.m. The clutch is 10 inches in 


ion disc with molded woven clutch 
facings. 

Designed especially for com- 
mercial car requirements is a 
three-speed transmission assem- 
bly which has 3.3 low and 4.3 re- 
verse ratios and a quiet second 
speed constant-mesh helical gear. 
Final drive ratio is 12.87 with the 
standard rear axle. A standard 


New Headlighting Drive 


By Studebaker Dealers 


SOUTH BEND. The Stude- 
baker Corp., backing the safe 
driving movement, is co-operating 
with national organizations to 
promote improved automobile 
headlighting and consequently 
safer driving at night. 

While the Automobile Manufac- 
turers’ Assn. is sponsoring a con- 
centrated campaign to improve 
the headlighting on all cars, 
Studebaker has advised its deal- 
ers to lend a hand in curbing 
faulty headlights by suggesting to 
all car owners a periodic inspec- 
tion; by using special equipment 
and specially trained headlighting 
experts to aid in this work. 





high com- | 
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and E. Economy 


Stressed in Offerings 


power take-off opening of the 
four-bolt type is located on 
right-hand side of the transmis- 


sion. The cast iron emergency 


brake, six inches in diameter, is | 
| mounted at the rear of the trans- | 
is a semi- | 
floating type with hypoid gears. | 

Available in axle ratios are: 3.9 | 


mission. Rear axle 


as standard and as extra equip- 
ment are offered 3.54 and 4.78. 


The 4.78 ratio is used with 20-inch | 
wheel equipment and is available | 
if greater | 


as extra equipment 
road clearance is desired. 


Unusual features of the %-1-ton | 
truck- 


models follow: Powerful 
type engine, truck-type transmis- 
sion, high compression cylinder 
head and vacuum spark advance. 
Available as extra equipment are 


| telescopic airplane-type shock ab- | 
spark advance also is| 
another economy feature. Exhaust | 


sorbers. 


The 
disc wheels and wheelbase lengths 


of 120 and 136 inches. Cab to rear | 
axle dimensions of 4111/16 and | 
| 5711/16 inches permit the use of | 
| seven-foot express body on the 
3,000 | 120-inch wheelbase chassis and a 


; 4 | nine-foot body on the 136-inch | 
diameter and has a spring cush- 


wheelbase chassis. Other features 
of the %-1-ton models follow: The 
engine has 218.06 cubic inch dis- 
placement, with 3%-inch bore, 
and 41/16-inch stroke. It de- 
velops 75 horsepower and its four 
points of suspension are cush- 
ioned in rubber. 

Other mechanical features of its 
engine are: Exhaust valve seat 
inserts, by-pass thermostat, water 
distributor tube and full-length 
water jackets. This %-l-ton has 
a heavy truck type of frame that 
is 6% inches deep. Strong cross- 
members increase rigidity. 

This truck is equipped with hy- 
draulic brake drums 11 inches in 
diameter on the front wheels and 


13 inches on the rear wheels. Lin- | 
inches wide and} 


two 
bore 


ings are 


stepped wheel cylinders 


equalize wear between the front | 


and rear brake shoes of each 
wheel. Front springs are 36 inches 
long and each has 12 leaves. 
Springs at the rear are 52 inches 
long and have 11 leaves. The rear 
axle is semi-floating spiral bevel. 

Axle ratio of this %-1-ton stake 
model is 4.3 to 1. Offered as op- 


tional axle ratios are 3.9 to 1 and | 


4.78 to 1. 


ee 
Bitlet 


CeCe ee ee wa 


WASHINGTON, D.C. 
NET PAID CIRCULATION EXCEEDS 1,000,000 


the | 





%4-1-ton trucks have solid | 








Commercial 
Ser ee 
Co. 


here. Top photo, the commercial 


from top, the %4-1-ton panel job, with 136-inch wheelbase, for bulky 
merchandise. Third from top, the %-1-ton stake model mounted on a 
120-inch wheelbase. Bottom photo shows the new Dodge half-ton 


| canopy model. Its side curtains can be lowered quickly, and screens 


for protection of the load are also available. 


F armers in Gea Shape, 


Declares J. B. Graham 


DETROIT.—His sincere 
next couple 
years is based 
on the _ things 


jhe saw on a 


trip through 
several agricul- 
tural states a 
couple of months 
ago, says Joseph 
B. Graham, 
president of 
Graham-Paige. 
“Freight trains 
were being 
loaded with 
peaches, pota- 
toes, corn and other farm products 
as fast as the railways could sup- 
p'y the cars,” says Graham. “Coun- 
try banks were paying off their 


J.B. Graham 


RFC obligations and getting into | 


. sound, liquid condition. Farmers 
were crowding their shopping cen- 
ters until parking space was 
practically impossible to find. 
“On every side was evidence of 
good farm income, 
hope for a continued general pros- 


perity is the hope that the farmer | 
he | 


makes a profit on what 
produces. 

“That was 
they forgot in 
boom. 

“The big money was being made 
in the cities in 1928 and 
Farmers were leaving the land to 
work in_ factories, brokerage 
houses, mills and offices. 
the farmer is back on the land, | 


and because the government has | 


the 


our last business 


pegged the prices ‘of his crops, he | 


belief | 
in the bright prospects for busi- | 


ness during the of | 


and our one} 
| Brinckerhoff & Douglass, 
Coverdale & Colpitts, will submit | 


fundamental | 


1929. | 


Today | 


is assured of an income that 
attractive. 
“Personally, I can’t get very ex- 


cited about fears of another de- 





| $9,396,517 from $8,958,709 


|}as against 112.5 on Aug. 21 
| 93.9 on Sept. 19, 1936. 





| cubic 
| diesels 
| transportation 


|models have the patented Her- 


| sure 
is | clean 
economy 


Increase Shad 


In Earnings of 
Parts Employes 


DETROIT. Average weekly 
earnings of employes in 48 origi- 
nal equipment plants for the four- 
week period ended Sept. 18 was 
$30.09, the compilation issued by 
the Automotive Parts & Equip- 
ment Manufacturers, Inc., shows. 
This compares with $29.94 in the 
preceding four-week period, and 
$24.66 in the comparable period of 
1936. 

Average hourly wage rate in the 
same plants for the latest four- 
week period was 83.8 cents as 
compares with 84.2 in the previous 
period, and 68 cents in the cor- 


| responding period a year ago. 


Total factory payroll rose to 
in the 
preceding period, comparing with 
$6,284,951 in the like 1936 four 
week period. 

Employment index of the 


plants stood at 118 on Sept. 


48 
18 
and 


Hercules Exhibits 
4-Cyl. Diesels at 
N. Y. Motor Show 


CANTON, O.—A line of small 
four-cylinder, high-speed diesel 
engines will be exhibited by the 
Hercules Motors Corp. at the 
National Automobile Show. It will 
be shown later at the Newark 
Truck Show, Nov. 6-12, and at the 
Chicago Auto Show and the 
A.T.A. Truck Show at Louisville. 

Supplementing the broad line of 
six-cylinder diesels manufactured 


| by the company, the four-cylinder 
| DOO series 
|with bore and stroke dimensions 
DODGE’S 1938 COMMERCIAL models include the four shown | 


sedan for retail delivery. Second | 
| with 4” 


includes the DOOB, 


of 3%”"x4%2”, and displacement of 
198.8 cubic inches, the DOOC, 
by 4%” bore and stroke 
and a piston displacement of 


| 226.2 cubic inches, and the DOOD, 


44" by 4} 
inches. 

Like the six-cylinder Hercules 
which are _ used _pre- 
dominantly in the commercial 
field, the new 


displacement 255 


cules pre-combustion chamber, a 
Hercules feature designed to as- 
complete combustion and 
exhaust, improving both 
and performance. Of 


identical mounting dimensions, 


|the new diesels are interchange- 


pression when those fears are able with the extensively used OO 


founded on stock fluctuations in| series 


of four-cylinder Hercules 


Wall Street. The thing that would gasoline engines. 


worry me would be 


farming villages, 
ple 


and young peo- 
leaving the country for city 


| jobs.” 


Trans-Pa. Road 


Traffie Studied 


HARRISBURG, Pa. (UTPS). 
A complete picture of the prob- 
able flow of traffic on the pro- 
jected super-highway between 


Harrisburg and Pittsburgh will be | 
the Pennsylvania | 


completed by 
turnpike commission within next 
few months, it was announced by 


| Secretary of Highways Warren 


Van Dyke, 
York firms, 


who said two New 
Parsons, Clapp, 
and 


traffic counts’ estimating the 
number of vehicles that would 
use the proposed highway and the 
amount of revenue the state could 
expect from tolls. 

Van Dyke, a member of the 
commission, said two 


enable more accurate estimates. 
They will be started Oct. 26 and 
are to be completed in three 
months. 


abandoned | 
farms, boarded-up store fronts in| 


| diesels. 


separate | 
and complete counts will be pre- | 
pared so that a comparison will | 


Supplying an important per- 
centage of both the American and 
foreign markets, Hercules now 
builds nine models of high-speed 
The six-cylinder models, 
interchangeable with correspond- 
ing models of Hercules gasoline 
engines, range from 260 to 855 
cubic inches of piston displace- 
ment. 


Utes 


Travel Coach 


For Franchise Saakeioes Write— 
Palace Travel Coach Corp. 
Flint, Michigan 
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YOUNG-MINDED NEW YORKERS 
THRONG THE AUTO SHOW.... 


UC RUC 2 aM 


Young-minded people support the automotive industry. have a quick picture of the superb coverage offered by 


Those enthusiasts from 18 to 60 who look forward eagerly this newspaper. 

to NEW MODELS are the backbone of the market. You'll But keep in mind that the Journal-American reaches the 
meet them by thousands during Show Week; but don’t young-minded segment of New York. That’s the important 
worry about losing their acquaintance when the Show part! The Show lasts a week .. . the Journal-American 
closes. Keep in touch with them every day of the year .. . sells automotive products every day of the year! 


in the Journal-American! 


This is New York’s young-minded newspaper. Add to that 

the fact that the Journal-American has America’s largest 3 AUTO SHOW DATES TO REMEMBER 
evening-and-Sunday Homeward Bound Circulation; that a 

10 out of 100 New Yorkers who buy evening newspapers SUNDAY, OCTOBER 24 

choose it every night; that over a million read it on TUESDAY, OCTOBER 26 

Sunday; that it dominates New York City and suburban SUNDAY. OCTOBER 31 

areas... Brooklyn, Queens, Nassau, Westchester, Essex . . . ; * 


where thousands of cars are bought yearly. There you The days upon which the Journal-American will pub- 
lish special AUTOMOBILE SHOW SECTIONS distribu- 


ted to America’s Largest Home-Going Circulation. 


NEW YORK JOURNAL-AMERICAN 


America’s Greatest Homegoing Newspaper Every Sunday -- Over 1,000,000 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE ... RODNEY E. BOONE, GENERAL MANAGER 





18 


Aug. 
86 Per Cent 


Special to Automotive Daily News 
WASHINGTON. — Although ex- 
ports of automotive products dur- 
ing August declined from the July 
figures by approximately 20 per 
cent, the valuation of $24,382,793 
represented an increase of 86 per 
cent as compared with the total 
of $13,088,001 recorded during the 
corresponding month of 1936, ac- 
cording to the U. S. Bureau of 
Foreign and Domestic Commerce. 


Shipments of passenger cars, 
trucks and buses, and miscella- 
neous automotive products for the 
January-August period of the cur- 
rent year, it was stated, have 
amounted to $237,913,852, a gain of 
$68,841,105, or 40 per cent, as 
against the same months of last 
year, giving a monthly export av- 
erage of $29,739,231 for the indus- 
try thus far in 1937 compared with 
$21,134,093 monthly average dur- 
ing the first eight months of last 
year. 

Passenger car shipments dropped 
from 19,115 units, valued at $10,- 
531,006 in July to 11,939 and $6,- 
222,838 for the month under re- 
view. This reduction in number of 
units and valuation simply fol- 
lowed the seasonal trend which 
accompanies the end of the pro- 


Automotive Export U an 


Over Aug. ’3 


duction year. Argentina, Union of 
South Africa, Australia, Belgium 
and British India represented 
the leading countries of destina- 
tion. Lowered shipments for the 
month were noted in each of the 
various price classifications in the 
passenger car group. 

Exports of trucks and buses 
continued to improve and the to- 
tals of 16,830 units worth $10,439,- 
210 were not only the highest of 
the year but represented the 
greatest number of units for any 
month since August of 1929 and 
the highest valuation since July 
of that year. In August of 1936, 
truck shipments were 7.385 units 
valued at $3,858,305. The chief 
outlets during the current month 
were Belgium, Argentina, Sweden, 
Union of South Africa and Japan 


‘in that order. 


Shipments of miscellaneous au- 
tomotive products were valued at 
$7,720,745, and the decline from 
the July figure of $10,632,202 was 
divided among all the classifica- 
tions making up this miscellane- 
ous group with the exceptions of 
motorcycles and parts, motorboats 
and trailers. The August figures 
follow, with July totals in paren- 
thesis: Automobile engines $334,- 


| accessories 





991 ($633,365); parts for assembly 
$2,415,389 ($4,035,496); parts for re- 
placement $3,352,613 ($4,324,229) ; 
$380,191 ($402,277); 
service appliances $498,786 ($635,- 
780); internal combustion marine 
engines $167,435 ($178,866); motor- 
cycles $107,884 ($94,726); motor- 
cycle parts and accessories $71,- 
396 ($46,497); motorboats with en- 
gines installed $177,228 ($106,250); 
trailers $122,862 ($82,456). 


inden Ca ar Production 


Hits Over 7,000 Monthly 


LINDEN, N. J.—GM’s Buick, 
Oldsmobile and Pontiac assembly 
division here, for which ground 
was broken just a year ago, now 
employs 3,000 and is producing 
automobiles at a speed of between 
7,000 and 8,000 monthly, it was 
declared here Wednesday by W. S. 
Roberts, plant manager at a 
chamber of commerce luncheon 
in the plant. 

Roberts was host to more than 
500 in one of a series of chamber 
of commerce tours of local indus- 
tries. After the luncheon the 
group was conducted through the 
plant and watched the 1938 mod- 
els taking shape. 

ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. figures for 1936 
and the first half of 1937. 


WORKING 


7 HAND IN HAND 
/WITH THE INDUSTRY 


ff @ Delco does more than just make 
shock absorbers. It engineers a 
smoother, more comfortable ride 
into the automobile. For more than 
twenty years Delco engineers have 
worked hand in hand with automo- 
tive engineers to make the gliding 
ride a reality. Their success is evi- 
denced bythe smooth riding qualities 
of the many Delco-equipped cars. 
Delco Products Division, General 
Motors Corporation, Dayton, Ohio. 
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Sales, Registrations of Trucks Reach New Peaks 


|Farm, Industrial Needs 


Pale Increased Demands 


NEW YORK.—Motor trucks 
continue to play a more impor- 
tant part each year in the trans- 
portation of agricultural and in- 
dustrial products, according to 
William F. McAfee, chairman 
motor truck committee, Automo- 
bile Manufacturers’ Assn., and 
manager of domestic sales, Inter- 
national Harvester Co. 

“Reports of truck receipts of 
milk, fruits and vegetables, and 
livestock from farms, and other 
necessities from industrial plants 
show steady gains in the trans- 
portation of these products over 
the highways,” McAfee points out. 


“Further manifestation of this 
is in the records being set in pro- 
duction, sales and registrations of 
the vehicles. 


“While the annual factory sales, 
or production figures, for the 
year 1936 were second only to 
those of 1929, reports on factory 
sales for the first nine months of 
this year indicate that a new 
high will be set in truck produc- 
tion during 1937. Factory sales 
for the first nine months of this 
year were 764,176 units, or 12.1 per 
cent ahead of 1929. 

“Merchandising reports show 
that total retail sales for the first 
nine months were at 548,921 units, 
or 4.8 per cent above the same 
period of 1936, the previous high 

“Registrations will reach a nev 
level at approximately 4,400,00( 
units, while foreign sales for nin 
months of 1937 totaled 187,668 ve 
hicles, representing a 46 per cen‘ 
increase over similar period i 
1936,” McAfee says. 


“Increased cost of labor and ma 
terials has made it necessary dur- 
ing the past year to advanc 
prices. For that reason, th 
wholesale value of the vehicle 
produced may be somewhat highe 
than the 1936 total of $481,961,42C 
Notwithstanding this advance i: 
| the aggregate wholesale value 
the average price per vehicle t 
the consumer is still lower tha) 
in 1929, and as indicated in th 
1937 edition of Motor Truck Facts 
published by the Automobil: 
Manufacturers’ Assn., purchaser 
can obtain three trucks today fo) 
the same number of dollars tha 
was required to purchase one ir | 
1906. 

“Employment has _ continuec 
apace with the increased | use of 


blies. 





motor truck units. The number 
engaged in the production, sale 
and servicing of the vehicles, has 
multiplied, and new drivers have 
been added to the point where 
there are over 3,000,000 chauffeurs 
operating the 4,023,606 vehicles 
registered.” 


not Ga Sl 
Show Big Gain 


In Minneapolis 


MINNEAPOLIS.—New automo- 
bile deliveries in Hennepin coun- 
ty (Minneapolis) for September 
totaled 1,273 units as compared to 
1,054 in September, 1936, and 652 
in September, 1935, revised tabu- 
lations show. 


Total sales so far this year out- 
number all of 1936. So far this 
year total sales in Hennepin 
county are 17,065 as compared 
to 16,760 for all of 1936. 

Truck sales for September in 
the county also show an increase, 
the total deliveries being 160. In 
September, 1936, 145 trucks were 
delivered, and in September, 1935, 
sales totaled an even hundred. 

Total truck sales so far this 
year aggregate 1,595, as compared 
to a total of 1,849 for all of 1936. 


U.S. Approves $300,000 


Highway Aid for N. Dak. 


BISMARCK, N. D.—The United 
States bureau of public roads has 
approved North Dakota's federal 
aid highway program for 1937, in- 
volving $1,915,000 in road con- 
struction, Zina E. Sevison, new 
state highway engineer, has an- 
nounced. 

The action by the federal bureau 
marks the _ re-establishment of 
North Dakota for eligibility to 
federal aid and climaxes a train 
of events which followed a con- 
ference of state and federal au- 
thorities at which working agree- 
ments were effected. Two fea- 
| tures of this plan was reorganiza- 
|tion of the department insuring 
| tenure of office and provision for 
increased department revenues to 
meet road maintenance require- 
ments. 


Time Tested 
Flexible Feed Lines 


Originators of the metallic lined com- 
posite flexible fuel lines, which today are 
used on 85% of all automotive units using 
flexibles. Is now available for all work 
where flexible connections are necessary, 
including aeronautics, 
and all types of lubrication work, etc. 


water craft, any 


High pressure hydraulic hose assem- 
Hydraulic brake hose assemblies. 


There is a Delco Hydraulic Shock Absorber 
for every type of springing and assembly: 
Single Acting, Double Acting, Direct Acting, 
Inertia Control, and special applications for 
cars with Individual Wheel Suspension. 


DELCO 


HYDRAULIC SHOCK ABSORBERS 


‘THE FLEX-O-TUBE COMPANY 
576 14th Street DETROIT, U.S.A. 
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CHICAGO is more 
AUTOMOBILE CONSCIOUS 


than e 


There’s a new bridge in Chicago 
—unnamed* at present but hard- 
ly unsung—that already has made 
the city more automobile con- 
scious than ever before. 

As Robert J. Casey of The Chi- 
cago Daily News wrote in his story 
of Oct. 5: “Chicago, assisted by 
President Roosevelt, Gov. Horner, 
Mayor Kelly, a large collection of 
blanket Indians, troops, police- 
men, and a Who’s Who of every- 
body in politics, engineering, 
cheerleading and the like, dedi- 
cated a bridge today. It will now 
—so said a number of speakers— 
be possible to get from the north 
side of the river to the south and 
vice versa.” 

Of the thousands that witnessed the cere- 
monies, Casey wrote: “It was a roaring 
crowd, bursting a little with civic pride, but 
mostly with the spirit of the holiday. Con- 
sidering it on the basis of so many people 
to the square inch, there can never be a 
denser throng until parade watchers grow 
thinner. But despite discomfort it was al- 
ways cheerful. It kidded the police but kept 
within lines. It trod on strange corns but 
started no fights. And when it cheered, the 
racket could be heard by stymied patrons 


Tuesday, October 5, Chicago. 


ver before 








An airpane view of the dedication ceremonies at the new bridge, 
(Chicago Daily News photo.) 


in a similar jam on the far side of the river.” 
There even were toy balloons (100,000) 
and homing pigeons (200). The Indians 
danced; firemen shot water into the air; 
naval guns boomed. And roses were show- 
ered down from airplanes. 

That’s Chicago for you: Happy and excited 
and enthusiastic because now it is possible 
to drive across the city’s lake front without 
the bother and delay of loop traffic. 

And if you’ll visit the thirty-eighth annual 
Chicago Automobile Show, the week of 


November 6-13, you’ll again see 
a city of people happy and ex- 
cited and enthusiastic over the 
new 1938 models. 

Last year, Cook County, Illinois 
(Chicago and suburbsf, ranked 
first in the United States in new 
car sales—ahead of Los Angeles, 
Detroit, New York, Cleveland, 
Pittsburgh, Philadelphia and St. 
Louis in the named order—by 
absorbing 119,400 units off the 
assembly lines. 

You can keep Chicagoans in the 
buying mood if you’ll direct your 
advertising to the newspapers— 
where they’ll see your sales mes- 
sages day after day. In Chicago, 
this year as in other years, The 
Chicago Daily News has 
Automotive Advertising than any other 
newspaper in the city—morning, evening, 
or Sunday.f For advertisers know of its 
responsive audience: It has greater Home 
Coverage and reaches more Able-to-Buy 
families than any other daily newspaper in 


carried more 


Chicago. 


*It's been called Centennial Bridge, in commemoration of Chi- 
cago's Charter Jubilee this year, the Link Bridge and the Outer 
Drive Bridge because of its connecting the north and south 
lake front drives, and punsters even have dubbed it the Missing 
Link span, but no official name yet has been: adopted, 

tSource: Media Records, Inc. 


RESERVE YOUR SPACE IN THE CHICAGO DAILY NEWS AUTOMOBILE SHOW NUMBER SATURDAY, NOVEMBER 6 
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Steady Sales Volume Seen 
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by Capital Dealers 


Good Market is Ex pected 


For Energetic Car Selling 


By WILLIAM ULLMAN 
Staff Correspondent, ADN 

WASHINGTON. — Maintenance 
of a steady volume of motor ve- 
hicle sales in the District of Co- 
lumbia area is anticipated for the 
immediate future, a survey indi- 
cates. Washington’s steady heavy 
federal payroll is counted upon to 
provide a fairly constant backlog, 
especially in the passenger car 
division. While an attempt is be- 


Overseas Sales 


Of GM in Sept. 
Up 27% Over *36 


NEW YORK.—Sales of General 
Motors cars and trucks to deal- 
ers in the overseas markets dur- 
ing September totaled 30,109 units, 
representing an increase of 27 
per cent over the volume in Sep- 
tember of last year. 

In the first nine months of 
1937, sales of 276,524 units repre- 
sented an all-time high volume 
for that period, and an increase 
of 11.7 per cent over the volume 
in the first nine months of 1936. 
For the 12 months through Sep- 
tember 1937, sales totaled 353,643 
units—an increase of 12 per cent 
over the volume in the 12 months 
ended Sept. 30, 1936. 

These figures include the prod- 
ucts of the corporation’s Ameri- 
can, Canadian, English, and 
German factories sold outside of 
the United States and Canada. 


@ And remember, Dole Fit- 
tings, and special Brass Parts 
made to your blue prints. Nat- , 
urally, also, Dole, as a leader ; 
in automotive thermostats, is 
a logical source of supply for 


THERMOSTATIC BI-METAL \ 


—for many purposes. 


AT THE NEW YORK SHOW 
BARCLAY HOTEL 


ing made to curtail administra- 
tive expenses in the federal de- 
partments, no 


economic conditions 
are expected at this time. 


Those closest to the retail auto- | 
very | 


motive situation here feel 
definitely, however, that 1938 will 
not be an easy period on those 
dealers who endeavor to 


business diligently. On the other 
hand, they point out that in so far 
as the Washington region is con- 
cerned, the year can be 
substantially profitable 
getic, but soundly based, methods 
are followed. 


It is pointed out here that there 
is a tendency in certain quarters 
among the retailing group to evi- 
dence disappointment regarding 
what is held to be a lack of 
sufficient change in the new 
models, and that this attitude 
has in some degree been com- 
municated to the public generally. 
This attitude cannot be over- 
looked in any frank discussion 
of prospects. It is not being 
given undue emphasis in retail 
automotive circles here, but that 
it does exist in a measure cannot 
be ignored. 


The best informed observers 
here point out that this issue can 
be met, and successfully, by each 
individual selling organization. 
And, they add, it must be met if 
the excellent 1938 models are to 
be distributed in completely satis- 
factory volume. 


~ 
a 
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2-137 General Motors Building, DETROIT 


large scale cuts, | 
which would affect sales or local | 
adversely, | 


“coast” | 
rather than to seek and develop 


made | 
if ener- | 





| mit that Don Lee must have the | 
| banner sales organization. My hat | 


| tire organization.” 


| additional honors to California by | 


| tirely to our 
| although I agree with Dawson | 





| Colloids Corp. this year 





Good Country Roads 


Make Bad City Water 


NEW YORK. — Increased 
use of tar on roads through- 
out the country is causing 
the water supplies of hun- 
dreds of cities to take on 
objectionable tastes and 
odors, reports the American 
Institute of Sanitation. Road 
tar contains small amounts 
of phenolic chemicals which 
are leached out by the rain 
and carried along to the 
lakes, rivers and reservoirs 
from which cities obtain 
their water supplies. 


The chemicals washed out 
from tarred roads by the 
rain are usually present in 
very small amounts and or- 
dinarily are unnoticeable to 
the taste. But when the 
water is chlorinated the 
phenolic substances are 
turned into pungent com- 
pounds having a pronounced 
medicinal taste. Scientists, 
however, have perfected a 
purifier, activated carbon, 
which takes out such dis- 
flavors in water. 








’Frisco Be Lee 
Wins Cad.-LaSalle 
Car Sales Flag 


DETROIT.—The most interest- 
ing and important sales contest 
ever held by the Cadillac Motor 
Car division ended this month. 
The eight leading distributors in 
the United States met in a series 
of 10-day contests, conducted as a 
pennant race. Competing against 
San Francisco were New York, 
Chicago, Los Angeles, Philadel- 
phia, Brooklyn, Boston and De- 
troit. Starting with New York and 
ending with Philadelphia, the Don 
Lee organization of San Fran- 
cisco defeated every team and 
wound up the race with a 1,000 
percentage, selling 100.5 per cent 
of quota. 

This wins for the Don Lee or- 
ganization cash prize and special 
prizes that go with the victory, 
and the Cadillac pennant em- 
lematic of the national sales 
championship. 

“This history is a great credit 
to the Don Lee organization,” | 
said A. R. Dawson, California re- 
gional representative for Cadillac. 
“In view of the fact that Don Lee 
made the best showing of any dis- 
tributor in the country, I must ad- 


is off to Fred Pabst and his en- | 


Don Lee, Los Angeles, added 





taking second place, winning all 
their games except the one 
against San Francisco. 

“The credit must not go en- 
local sales force, 


that it is tops,” said F. W. Pabst, 


| “but we must not forget the fine 
| *ob done by our dealers and their | 
| salesmen.” 


Workers Prefer 


Work to Vacation 
PORT HURON, Mich.—Acheson | 
inaugu- 
rated a vacation program for| 
shop employes, whereby they | 
were offered a choice of vacation 
(ranging up to two weeks, de- 
pendent upon length of service) | 
with pay or work, during a like 
period, at double pay. 
The options exercised: only 22 


per cent elected full time vacation 


with pay; another approximate 
22 per cent decided upon half 
and half, time off and work but} 
the choice of the majority (56 per 
cent) was all work and no play, | 
collecting double pay for their en- | 
tire vacation period. 


Variety in Body Colors 
Features ’38 Paris Show 


PARIS.- 
cars exhibited at the Paris auto- 


| mobile show in the Grand Palace, 
| were in blue of one shade or an- 
| other, with black and gray jointly 


taking second place, according to 
Philip H. Chase, color specialist 


| of the Duco color advisory serv- 


ice. 

Black was the most popular 
color at the show last year and 
has been a leader in color selec- 
tion for a long time. Maroon also 
climbed up near the top, going 
into fourth place with yellow, 
green, beige, brown and red fol- 
lowing, in the order given. Brown 
was @ prominent color last year. 
There was an increase in the use 
of metallic colors this year. 


Of the number of cars shown, 
227 were by 48 automobile manu- 
facturers, 33 by 12 boay makers, 
and 38 by 12 dealers. Of the auto- 
mobile manufacturers, 21 were 
French, ten American, five Eng- 
lish, five German, four Italian, 
two Czecho-Slovakian, and one 
Belgian. All of the body makers 
were French. Stream lining was 
applied conservatively, and there 
were more open cars than usual, 


The maroons were all of a red- 
dish hue and the increased use 
of maroons, along with that of 
grays, was one of the notable fea- 
tures of the exhibit. Although the 
showing of greens was fewer than 
had been’ generally expected, 
there was a slight increase in the 
olive shades of green on display. 
Composite colors dealt mostly 
with gray, beige and _ white, 
tinged with green or blue. There 
were no really striking cars, 





LAA Convention to Draw 


Top-Ranking Welders 


NEW YORK. -— Outstanding 
leaders in the welding industry 
are to appear on the program of 
the 38th annual convention of the 
International Acetylene Assn., in 
Birmingham Nov. 10, 11 and 12, 
the association announces. 

The program includes meetings 
which will be of interest to every- 
one in the welding industry and 
to all who use welding or cutting. 
Three technical sessions are to be 
held in the afternoon. 


oe 


BATTER 
ata 


One-fifth of the 298 


or color distribution. 
Generally, one color was _ used, 
including fenders and _ wheels, 
with a decorative effect obtained 
by a belt line of chromium or 
bearing contrasting color fillets. 


Car Sales Stay 
Up During Sept. 
In San Antonio 


in design 


SAN ANTONIO, Tex.—New car 
sales during September continued 
to reflect the improvement in 
business conditions here which 
has been evident during the past 
three months. During the 30-day 
period, a total of 501 passenger 
cars, 62 commercial units and 54 
trucks, were delivered, for a total 
of 617 units. 

The breakdown, according to in- 
dividual units, is as follows: 

Buick, 36; Cadillac, 3; Chevrolet, 
118, (and 21 commercial units and 
27 trucks); Chrysler, 12; De Soto, 
5; Diamond-T Truck, 1 commer- 
cial unit and 2 trucks; Dodge, 24 
(and 6 commercial units and 2 
trucks); Federal Truck, 3; Ford, 
85 (and 17 commercial units and 
9 trucks); GMC Truck, 4 com- 
mercial units and 4 trucks; Gra- 
ham, 2; Hudson, 8; Indiana Truck, 
1; IHC Truck, 8 commercial units 
and 4 trucks; La Salle, 5; Lincoln- 
Zephyr, 10; Nash, 6; Lafayette, 8; 
Oldsmobile, 33; Packard, 9; Plym- 
outh, 48 (and 2 commercial units) ; 
Pontiac, 31; Studebaker, 35 (and 
2 commercial units); Terraplane, 
9; Willys, 20 (and 1 commercial 
unit); Out-of-county dealer regis- 
trations, 1 Chevrolet truck, 1 
Dodge, 1 Ford, 1 Plymouth, and 1 
Terraplane. Total, 501 cars, 62 
commercial units, and 54 trucks, 
for a grand total of 617 units. 

September sales during previous 
years are reported as follows: 
1932, 264; 1933, 451; 1934, 540; 1935, 
488; 1936, 606; and, 1937, 617. This 
shows September sales of this 
year to have been the best during 
the current decade. 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 





NO PUSHEE, NO PULLEE 
- - - GO LIKE MAD! 


It is true, as the Chinaman is said. to have 
remarked when first seeing a self-propelled 
vehicle, that without visible evidence it is 
powered to go like mad. 


Yet of the Automobile Industry itself this 
cannot be said. Definite push and pull have 
been in evidence from its infancy to its 
present giant stature, supplied in a large 
measure by the country’s leading newspapers. 


Side by side with the industry, fighting the 
same fights, blazing the same trails, have gone 
these great ones of the Fourth Estate... 
crusading for better roads ...safer driving 
and all manner of allied subjects which reflect 
to the advantage of the automobile manu- 
facturer. And even over and above this has 
been the close editorial cooperation given 
new models, new features, new advancements 


in construction, appearance and operation. 


Most of the things John Public knows about 
the motor car he read first in his newspaper. 


The Enquirer is proud of the fact that it was 
first in Cincinnati to give editorial support to 


the automobile; that a quarter of a century 
ago it recognized and publicized today’s giant 
of industry. The Enquirer is proud of the fact 
that ever since it has consistently devoted 
more space to Automotive news than any 


other newspaper in Cincinnati. 


This consistent editorial program has been 
and is of significant importance to manufac- 
turers interested in the great Cincinnati market 


of over a million people. 


‘LINAGE LEADERSHIP, TOO! 


Media Records figures for the first nine months 
of this year again prove The Enquirer is the one 
dominant newspaper in Cincinnati for Auto- 
motive advertisers. 


During this period The Enquirer carried 222,827 
lines of New Car advertising, a greater volume 
than both other papers combined . . . a leadership 
of 82.7% over the second newspaper . . . a dom- 
inance of 235.8% over the third newspaper. In 
achieving this added record The Enquirer was 
the only paper in Cincinnati to show a gain 
over the corresponding period of last year. 


This unquestioned dominance in the Automobile 
field is the direct result of an editorial program 
that has cultivated the buying power in almost 
200,000 fine Cincinnati homes. 
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Farmer Appointed 


COLUMBUS, O—F. N. Farmer, 
associated with Studebaker automo- 
biles for the last 24 years, has been 
appointed district manager for Ohio, 
West Virginia and va accord- 
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ing to J. T. Kaufman, president of 
Kaufman Motors, Studebaker dis- 
tributor in this district. M. M. 
Scovill, formerly in charge of this 
district for several years, has taken 
over the Cleveland, Akron, Canton 
and Founguews area. 





ON 


EVERY CAR 


AT THE 


SHOW 


One or more of the 28 prod- 
ucts manufactured by AC are 


standard equipment on every 
American-built car exhibited 


AIR CLEANERS e 
FILTERS e@ 


REFLEX SIGNALS e 
PUMPS ° 
GAUGES eé 





BURETOR INTAKE SILENCERS @ CARBURETOR INTAKE 
SILENCERS AND AIR CLEANERS e@ 
FUEL AND VACUUM PUMPS e 


AND CABLES e 


INJECTORS AND FLUID @ SPARK PLUG GAPPING TOOLS 





General 


at the Automobile Show. 


AC NOW BUILDS THESE QUALITY PRODUCTS 


AMMETERS e 
SPARK PLUGS e 


BEARINGS ¢ RADIO CONTROL 
CLEANERS ¢ SPARK PLUG TESTERS e 
AIR CLEANER ELEMENTS @ PRESSURE GAUGES e IN 
STRUMENT PANELS e DIE CASTING MACHINES ¢ CAR 


DIRTY OR WORN SPARK PLUGS 


waste gas, steal power and cause hard starting 


To make it easy for car owners to avoid driving with 
dirty plugs, more than 70,000 dealers, garages, 
service stations maintain a nation-wide service, operat- 
ing an AC Spark Plug Cleaning Machine. These Regis- 
tered AC Cleaning Stations are everywhere. 
them stands ready to clean and adjust your spark plugs. 


Worn plugs should be replaced. For replacement, AC 
offers the new AC Blue Top peak performance spark 
plug,—new, more efficient, more durable. 


AC SPARK PLUG DIVISION 
Motors 
FLINT, MICHIGAN 





FUEL PUMPS @ Olt 


SPEEDOMETERS 


TACHOMETERS e@ DIE CASTINGS @¢ LOCKER DOORS 
THERMO GAUGES 
FLAME ARRESTERS f 

GASOLINE STRAINERS e 


e VACUUM 
GASOLINE 
LEAD BRONZE 
PANELS e SPARK PLUG 
REPLACEABLE 


FLEXIBLE SHAFTS 
REMO 





and 


Any of 


Corporation 








|} in this section. 
| now being combed for the most 
| beautiful 


| that will 
| companiment of a special musical 


| problems. 





Bogus Collectors 


To be Prosecuted 


WASHINGTON. — Crimi- 
nal prosecution by the de- 
partment of justice of bogus 
collectors of funds in con- 
nection with the Social Se- 
curity Act’s old-age insur- 
ance program has_ been 
requested by the social se- 
curity board, it was an- 
nounced today. 


“The social security board 
has no ‘old-age benefits col- 
lectors,’ ‘old-age insurance 
collectors,’ or any other 
kind of collectors or finan- 
cial agents. It has author- 
ized no one to collect any 
fees from participants in 
the old-age insurance pro- 
gram. We wish to caution 
everyone against making 
any payments whatever to 
persons representing them- 
selves as agents of the 
board and who guarantee 
the payment of old-age in- 
surance,” the board an- 
nounced, 


| ing rooms and 
| proving grounds and highways 


Film Star Heads 
Entertainment at 


Cleveland Show 


|research and experimental work 
| conducted 


| factors and improving the old,” 


Aimed at 


LANSING.—Behind much of the 


automotive in- 
dustry during 
recent years has 
stood the urge 
of a common 
objective —a 
tireless seeking 
after inventions 
and refinements 
that promote the 
safety and se- 
curity of the 
motoring public, 
says D. E. Rals- 
D. E. Ralston ton, general 
sales manager of Oldsmobile. 
“Every important unit in the 
industry has contributed toward 
this effort, revealing a constant 
interest in developing new safety 


in the 


Ralston says. “Engineers have 
experimented endlessly in draft- 
laboratories, on 





seeking new ways and means to 
guard the safety of motorists. 

“A review of what has been 
achieved through all this effort | 
presents an imposing story of | 
success. As a result, the auto-| 


| mobiles of today are far more 


| safe to operate than those of just 


CLEVELAND. Dick Powell, | 


headline attraction at the Cleve- | 
land automobile show, which will 


| be held in the Cleveland public 


auditorium Nov. 13 to 20. 


Powell will appear every after- 
noon and evening as the central 


| feature of a lavish entertainment 


schedule that includes a dramatic 
musical spectacle, titled “Brides 
of the Nations,” and a style re- 
vue, “The Motorcade of Fashion,” 
which will introduce living models 


| in the latest fashion creations. 


The Cleveland auto show has 
long featured top-notch stars of 
stage, screen and radio, but in 
Dick Powell it brings the fore- 
most film star ever booked here. 
Powell currently is making his 
newest movie in Hollywood, and 
will be here in person prior to its 
general release. 

“Brides of the Nations” is a 
spectacle and pageant, the like of 
which has never before been seen 
This vicinity is 


girls to represent the 
various nationality groups that 
make America the “melting pot” 
of nations. These girls will be 
attired in authentic native cos- 
tumes, making a colorful spectacle 
be staged to the ac- 


score, arranged for a symphonic 
band. This dramatic extrava- 
ganza is to be performed on a} 
special stage, featuring a long | 
promenade and elaborate wind- 
ing staircase to set off to advan- 


| tage the colorful scene. 


Twenty-one different car manu- | 
facturers will introduce their new 


1938 models. 


| Asks Eyesight 


Tests Annually 


NEW YORK.—Annual eyesight | 


| tests for automobile drivers has 


been recommended by Dr. Irving | 
Strauss, eyesight authority of the 
motor vehicle bureau of New York | 
state, as a means of reducing the 


|number of highway accidents. 


Charles A. Harnett, the state's | 
commissioner of motor vehicles, | 
is constantly attempting to cut} 
down the number of injuries and 
deaths that have made highway 
safety one of the country’s major | 
The Harnett problem, | 
including an intensive effort to| 
show the public how it can co-| 
operate with its officials, has won | 
nation-wide recognition. | 

Dr. Strauss declared that good | 


| vision is as much a necessity in| 


driving as good brakes, pointing 
out that driving often requires 
“trigger” decisions in which the 
eyes signal the muscles to act. 


a few years ago. They are easier 
to stop. They respond more | 
quickly in emergencies. They hold 
the road more securely. 

“Many of the factors which 
| have brought about these changes 
were not heralded as safety de- 
velopments, but just the same, | 
each made its definite contribu- | 
tion toward safety. For example, 
knee-action was regarded princi- 
pally as an aid to riding comfort. 
As a matter of fact, knee-action 
contributes vitally toward driving | 


THE CHRIST L AN SCIENC 


Major Issues Near Action 
her Leong (ongre~ » Detar: Tol 1 New 
Court Reform Bill Tops List + Earepnn Pact 


roe 
Views 
wee ul 


France sae | 


Engineering Research 


Car Safety 


safety because it anchors the 
front wheels in the direction of 
car travel, preventing sudden de- 
flection by road obstructions or 
flat tires. The same is true of 
center control steering and of 
ride stabilizers. 


“Other important safety factors 
developed during recent years in- 
clude all-steel turret top bodies, 
super-hydraulic brakes, and safety 
glass. 

“This year safety progress con- 
tinues with special attention to 
interiors, where obstructions and 
knobs are being eliminated and 
seat backs are being specially 
padded to protect passengers. 


“The automatic safety trans- 
mission makes another major 
contribution to safety by render- 
ing cars still more responsive and 
by so relieving the driver of the 
mechanics of motoring that he 
may concentrate on the road. 


New State Maps 
Now Available 
From U.S. Gov’t 


WASHINGTON. Large-scale 
maps, showing all details of the 
existing transportation system in 


; 13 states, have been prepared by 
| the Bureau of Public Roads of the 


U. S. Department of Agriculture, 
in co-operation with the U. S. 
Geological Survey. 

The maps are on a scale of four 
miles to the inch and are be- 
lieved to be the most complete of 
the kind yet made. They are 
produced on sheets of uniform 
26 x 36 inch size. 


— MONITOR. 


Reorganized 
Tenant Farms 


System Urged 


Planning erm did for Drought Arca 


= Coe lk. 


Where advertisements 
have good neighbors 


Seasoned newspaper men place The Chris- 
tian Science Monitor among the truly great 


newspapers. 


Its unique editorial policy has 


won the respect and admiration of news 
craftsmen and discerning readers in every 
part of the world. In like manner, advertisers 


have come to 


respect the Monitor for its 


high standards, and the value they give to 
advertising in its columns. 


A member of the Associated Press, The 
Christian Science Monitor also maintains 
trained correspondents in its own news 


gathering bureaus in weeding 
world, and is represented 


centers of the 
y hundreds of 


special correspondents. 


In The Christian Science Monitor adver- 
tisements are neighbors to news noted for 


truth and fairness. 


reader turns to 


From such news the 
the advertising with confi- 


dence. Manufacturers and dealers alike find 
Monitor readers a profitably responsive 


audience. 23,797 advertisers used the M 


oni- 


tor in 1936. We'll gladly tell you why. 


CHRISTIAN 


THE 
SCIENCF. MONITOR 


Published by The Christian Science Publishing Sociely, 


One, Norway Street, Boston, 


DETROIT OFFICE: 


Massachusetts 


3-101 GENERAL MOTORS BLDG. 


OTHER BRANCH OFFICES: New York, Chicago, St. Louis, 
Kansas City, San Francisco, Los Angeles, Seattle, Miami . . . 
London, Paris, Geneva. 


ee ee 


FOR ALL THE FAMILY 
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Turning Wheels 
And Gears That Mesh 


“The New World on Wheels’, the slogan adopted for 
the 1937 Automobile Show, is indicative of the vital 
part the automobile industry plays in twentieth century 
American civilization. 


There are wheels within wheels — with automobile 
wheels generating the power to drive them. When 
these wheels run smoothly, millions of people prosper. 
Interrupt these wheels and in cities, towns, villages 
and hamlets, hundreds of miles apart, the adverse 
effect is felt in almost every field of human endeavor. 
In mines and furnaces... in trade and in public 
finances...at every intermediate point ... along every 
tributary source of supply for the production of auto- 
motive transportation and the physical needs of the 
millions of people engaged in the industry—interruption 
means that wheels slow down; some stop altogether. 


Surely, then, the turning wheels of the automobile 
industry are a vital part of our civilization and its 
benefits are placed within our reach. Many of these 
benefits have been reaped and shared. They will be 
attained in their fullest measure when, nationwide, 
our mental processes mesh with the same smoothness 
and harmony as do the vast network of interlocking, 
interdependent gears which make possible “The New 
World on Wheels”. 


NATIONAL BANK 
OF DETROIT 
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Ford Ready to Recondition One-Millionth Engine 


Buyers Demand Styling 
In Their Cars, Says Fisher 


NEW YORK The American 
automobile industry is setting the 
pace over European capitals 

the designing 
and styling of 
motor cars, de- 
clares Lawrence 
P. Fisher, Gen- 
eral Motors 


vice - president | 
| women are demanding that auto- 
| mobiles be roomy and have com- 


in charge of 
styling. 

“In the early 
days of the au- 
tomobile, 


was, “Will it 
run?” says] 
Fisher. “Today, however, with en- 
gineering perfection at a high | 


L. P. Fisher 


in | 


standard, people are 
the automobile’s design 
Women have been the most im- 
portant single influence in the 
present day demand that motor 
cars be pleasing to the eye as 
well as satisfactory from an en- 
gineering and performance stand- 
point. 

“In 


interested in| 
and color. | 


addition, both men and 


fortable riding qualities, that seat 


| springs, the placing of seats and 
the| 
chief question} 


arm rests contribute to the pleas- 
ure of a motor trip. They are de- 
manding large space for luggage. 
Even more important, they are 
| demanding interior safety through 
reduction to a minimum of the 


vive.” 


possibility of injury from protrud- 
ing or improperly placed handles, 
knobs and instruments. 

“For the past 10 years, the au- 
tomobile has devoted much at- 
tention and effort to style develop- 
ment and to the study of year- 
to-year improvement in 
ance, comfort and safety. 

“It is recognized that style de- 
velopment in motor cars works 
out to public advantage in the 


same parallel as do the changes | 


in style in wearing apparel for 
men and women and in the many 
other commodities of our every- 
day lives. 

“Moreover, we have to realize 
that we are in a constantly chang- 
ing world. Each year hundreds of 
young men and women reach the 
age and financial state where 
they may buy their own motor 


cars. They want new and better | 
things. The business that does not | 
keep itself youthful cannot sur-| 


’ 


appear- | 


|engine types. 
commercial car or truck engine, | 


‘Service to Car Owners 


Inaugurated in April, 1932 


DEARBORN.—The Ford Motor 
Co. will complete some time next 
month its 1,000,000th reconditioned 
engine, rebuilt to new engine 
specifications and ready for ad- 
ditional service. 


The 1,000,000th reconditioned en- | 


gine may be a V-8, a Model A or 
a Model B, for the Ford engine 
exchange plan applies to all three 
It may be a car, 


but whichever it is, it will be re- 


| built to restore to it new engine 


performance. 
The engine exchange plan, fore- 


|runner of the Ford exchange plan | 


which now includes other engine | 
and chassis parts, was introduced 
in April, 1932, in the belief that it | 
was a service which would ap- 





LOOK FOR THIS MARK OF QUALITY 


This mark on the safety glass in 1938 models shows 
that the automobile manufacturer has given special 
thought to the comfort—and to the appearance of your 
owners’ automobiles. For L-O+F Safety PLATE Glass 
is not made with ordinary glass. Instead, the surfaces of 
the glass used were first ground to eliminate waviness 
and then polished to a mirror-like beauty. Two pieces 
are then laminated into Safety PLATE Glass. 


5N THE WINDOWS OF NEW AUTOMOBILES 


This finer 


out at no extra cost. 


glass permits true, undistorted vision—reduces eye- 
strain and fatigue, increases the joy of motoring. And 
the sparkling brilliance of L-O+F Safety PLATE Glass 
gives a crisp smartness and dignity of appearance to the 
car you sell. For the increased comfort of driver and 
passenger alike, for greater pride in ownership— many 
manufacturers use L-O+F Safety PLATE Glass through- 


LIBBEY -OWENS:-FORD GLASS COMPANY, TOLEDO, OHIO 


| peal to owners of Ford equipment. 

The plan was intended to elimi- 
nate the expense and inconven- 
ience attached to motor overhauls 
and to provide replacements cap- 
able of giving a larger measure 
of additional service. How well 
the plan has succeeded is attested 
by the fact that nearly 1,000,000 
owners have availed themselves 
| of it. 

Operators of fleets of cars, 
|trucks, buses and taxicabs assert 
that the plan is of value to them 
| in keeping units operating at peak 
efficiency. 

It is said to extend the life of 
equipment, simplify maintenance 
and repair work and remove the 
necessity of equipment being out 
of service for more than a few 
| hours at most. Increased depend- 
| ability of equipment becomes an 
| added advantage, it is asserted. 

Many large operators, noting 
| the reduction in garage space de- 
voted to repair and maintenance 
work, term the plan a commend- 
able engineering advancement. 


Boston Dealers 
Believe Sales 


Will Stay Good 


BOSTON.—A majority of the 
| leading car dealers of Boston, 
| those who are also large distribu- 
| tors, are optimistic about the gen- 
| eral business outlook here for the 
immediate future, at least. 

Packard Motor Car Co., Boston, 
| says: “We are absorbing all the 
cars we can get, which, of course, 
means that we are selling them.” 

Henley-Kimball Co., distributors 
of Terraplane and Hudson: “We 
| have had a good response to our 
|announcements to dealers, but 
| have been unable to supply them 
all yet with sample and demon- 
stration cars. Used cars are mov- 
ing well. The stock market 
doesn’t seem to be so much of a 
factor, as some have feared. 
Branch managers are cheerful 
over the outlook. On the whole, 
we look for a good season.” 


‘Tailored Trucks’ 
Planned by Reo 


LANSING. — Tailoring trucks 
|} and buses to exactly fit the in- 
| dividual job is the objective of 
| the Reo Motor Car company’s 
|new nationwide expansion pro- 
gram, according to Elijah G. 
| Poxson, general sales manager. 
| Reo engineers regard this de- 
| velopment as the ultimate step in 
|a series of practical methods, 
| pioneered by Reo in giving truck 
| users more dependable, money- 
saving transportation, Poxson 
stated. 

“In effect,” said Poxson, “this 
|new program gives complete, 
| national scope to an ideal for 
| which Reo has planned for the 
greater service of truck users.” 

Poxson said that the new Reo 
|expansion program which in- 
| cludes the exclusive adaptation of 
| 80 acres of factory space to the 
| manufacture of trucks and buses, 
|is already well developed in 
every section of the country, and 
ithe “matched-unit engineering 
| service” has been welcomed by 
|large and small commercial 
| operators. 





Gets Industry 


PONTIAC.—Motherwell Mfg. Co., 
dropforgers, will begin operations 
| here about Dec. 15, it is announced 
| by the company, which is said to be 
| the largest industry to move to 
Pontiac in the last 10 years. 
| ADN has over 200 correspondents 
|in strategic points throughout the 
| United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 





Cotton Market 


Automobile Dealers in Ga. 


By J. H. REED 
Staff Correspondent, ADN 

ATLANTA (UTPS).—Nine-cent 
cotton has brought the auto- 
mobile industry in this section 
face to face with the most serious 
situation which it has encountered 
since the worst days of the de- 
pression. 

Briefly, the situation is this: 
Dealers are confronted with al- 
lotments of new cars which are 
beginning to arrive and which 
the manufacturers expect them to 


HARRISON RADIATOR DIVISION, General 


| their stocks 
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De presses 


sell at advanced prices. At the 
same time, stocks of used 
are steadily rising, making it im- 
possible for dealers to add to 
in trade-ins, or at 
any rate, to allow what the used 
car owners are expecting 
trade-in value. 

The situation is further com- 
plicated by the fact that the 
number of dealerships in this sec- 
tion has been steadily increasing, 
and with them, competition. 
Where, some years ago, there 


. 


cars | 


in | 


;} even 


11 dealers in the Atlanta 
handling moderate-priced 
there are today 25. 


were 
area 
cars, 

As a result of these factors, 
though new models are 
being shown, sales are discourag- 
ingly slow. 

In short, it to be a 


is going 


| slow fall and a hard winter down 


in Dixie for the automobile 
dealer—unless something happens 
in a hurry. 

The more optimistic among the 
dealers believe that the situation 
is going to improve after the first 
of the year, particularly if there 
is a strengthening of the stock 
market and an improvement in 
the price of cotton. 
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Increase in Motor Travel 
Shown by Gas Consumption 


NEW YORK.—An increase of|cars in this country traveled ap- 
more than 10 per cent in the con-| proximately 14,000,000,000 miles 
sumption of gasoline in the United| further during the first half of 
States for the year 1937 is indi-| this year than in the same period 
cated by preliminary figures. |last year, according to G. A. 

American motorists during the | Perryman, general manager of 
first half of this year used ap-/| the eastern division of the Socony- 
proximately 9,000,800,000 gallons| Vacuum Oil Co. 
of gasoline as compared with | Although complete figures are 
8,000,900,000 gallons for the same] not yet available, there is every 
period last year. | indication that gasoline consump- 

With gasoline consumption ac-|tion for the second six months of 
curately reflecting the volume of|this year will continue to show a 
motor travel, the 28,000,000 motor| big increase over recent years. 
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Motors Corporation, LOCKPORT, N. Y. 
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New Regulations to Govern Wis. Car Financing 


Dark Blue, Black Remain 


Favorites at London Show 


DETROIT. Black and dark 
blue were the most popular colors 
shown at the opening of the Lon- 
don automobile show last week 
at the New Earls Court, with 


beige and buff next and maroons | 


and reds slightly more popular 
than last year, according to color 
experts of the Duco color advisory 
service. Grays dropped somewhat 
in popularity, while light colors 
and contrasts were very much in 
evidence. 

It was noticeable that there 
were very few changes in design, 
no radical models, and streamlin- 
ing practically discontinued. No 
touring cars were shown, but there 
were more of the convertible body 


Re 


You can 





have any combination of 


types with a fair number of small 


sports cars. Chromium and other | 


types of plating were approxi- 
mately the same. 

The show was opened by the 
Lord Mayor of London with a 


greater attendance than last year. 


A total of 471 cars were on ex-| 
| American cars were upholstered 


hibition, an increase over a year 
ago. Of this number, 131 cars 
were British custom body build- 
ers, while for the first time no 
foreign body builders were repre- 
sented. However, there were 29 
English, eight Canadian and 
American and 13. continental 
manufacturers showing 31 Eng- 
lish, 17 Canadian and American 
and 18 continental makes of cars. 


CALL YOUR OWN SHOTS! 


Alemite 


Equipment you wish under this plan. The photo 
eed 


High Pressure Equipment 


No. 6405 100-lb. Barrel Pump 
No. 6447 12-ft. hose, valve, and 


adapter 


No. 6512 Overhead Swivel 
Gear Lubricant Equipment 


No. 6415 100-lb. Barrel Pump 
No. 6457 15-ft. hose, swivel, and 


hand meter 


No. 6430 Portable Drains (2) 
alae) 14 lo bate lala tilela 


6345-A Custom-Built Board 
6346 Brackets (5) 
6210 Volume Guns 
6300 Pin Type Adapters (Z 
6305 Hydraulic Adapters (2) 
6310 Volume Nozzle 

6308 Push Type Adapters (2) 
6313 Volume Nozzle 

6290 Water Pump Gun 
5329 Pin Type Adapter 


No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 


6270 Oil Gun 


6260 Oil Gun 


6316 Goose Neck Nozzle 
6318 Flexible Tubing 


6315 Rigid Nozzle 
6317 Flexible Tubing 
PLUS the Beautiful, Modern Background 


iv 


complete with base and wings! 


ALL FOR A DOWN PAY- 


MENT OF ONLY 


(Slightly Higher West of the Rockies) 


‘55% 


A®= 


e 


In addition there were 14 caravan 
and trailer manufacturers’ ex- 
hibiting 57 models, including one 
American manufacturer. 

All of the British makes of 
bodies, with the exception of one, 
were finished in a nitrocellulose 
lacquer, but many of them had a 
well-known synthetic resin finish 
on the fenders. The one manufac- 
turer who did not use a nitrocel- 
lulose lacquer painted his cars 
completely with a synthetic resin. 


Generally, the interior of the 


in whipcord or a similar cloth, but 
most of the British and conti- 
nental cars were upholstered in 
leather. A small percentage of the 
models shown used a pyroxylin- 
coated fabric. About 5 per cent 
were equipped with safety glass 
and approximately the same num- 
ber used plastics in one way or 
another. 


Descriptions Must be Filed 
On Trade-Ins of Used Cars 


Special to Automotive Daily News 

MADISON, Wis.—Rules and 
| regulations governing the conduct 
of the business of licensees under 
Section 218.01 pertaining to auto- 
mobile dealers, salesmen, and 
finance companies, became effec- 
tive Oct. 18 with their official 


commission. 


The rules set forth information 
relative to applications, com- 
plaints, hearings and provide that 
the commission shall determine 
the fitness, including financial re- 
sponsibility and other matters 
pertinent to the status of an auto- 
mobile dealer in any given lo- 
cality, and shall have the power 





OW you can get ALL the modern Alemite Lubrication 
Equipment you need—RIGHT AWAY —under the 

great new Alemite Finance Plan. A small down payment installs 
your complete Alemite department, and your EXTRA earnings 
should be more than ample to take care of the monthly payments! 


Step up your profits under this plan—not only by increasing 
lubrication sales, but by building business for every other depart- 
ment you operate. Thousands of dealers have proved that’s what 
happens when they install modern Alemite departments. New cus- 
tomers are attracted, and they bring ALL their business with them. 


Find out just what equipment you need for a complete Alemite 
department in your place, and how little actual cash is needed to 
start that department working for you immediately. Get in touch 
with your Alemite Jobber today, or write direct to us. 


ALEMITE—A Division of Stewart-W arner Corporation 


1878 Diversey Parkway, Chicago, Illinois 


REG. U. 6. PAT. OFF. 


Stewart-Warner-Alemite Corporation of Canada, Ltd., Belleville, Ontario 


ALEMITE 


WORLD’S LARGEST MANUFACTURERS OF LUBRICATION PRODUCTS 


Enjoy Horace Heidt and his Alemite Brigadiers every Monday evening, over 
Columb'a Coast-to-Coast Network. See local papers for time of broadcast. 


publication by the state banking | 


to classify dealers in localities ac- 
cording to their investment, 
equipment and facilities. 

The rules provide further that 
“no dealer shall create or be a 
party to creating or accept, a 
dealer participation predicated 
upon any time sales transaction 
for the unpaid purchase price of 


|} an automobile which shall be un- 


conscionable.” 

In addition to the information 
required under Section 85.03 of 
the Wisconsin statutes, every 
automobile dealer is required to 
give a complete description of the 
used car trade-in and any other 
information that the commission 
may deem advisable. No dealer 
is permitted to include any charge 
in any sale of an automobile on a 
time sales plan which does not 
state specifically the exact true 
nature of the charge so made. 

Under the rules only salesmen 
working full time will be per- 
mitted licenses, except “in such 





| special cases as the banking com- 


mission may, in its discretion, 


| for special reasons, decide other- 
| wise.” 


Also salesmen are re- 
quired to reside in the community 


| where their dealers are licensed 


and their activities as nearly as 
possible must be confined to con- 
tiguous territory, except in spe- 
cial cases, as the commission may 


| see fit to decide otherwise. 


No finance company is per- 
mitted to give or enter “into any 
arrangement or transaction, or 
have any understanding with an 
automobile dealer to give a dealer 
participation which is  uncon- 
scionable.” Such companies are 
also required to keep on file at 
all times with the banking com- 
mission its rate charts in current 
use. 

Unfair trade practices cited 
under the rules include unethical 
advertising, unreasonable finance 
charges, unreasonable dealer par- 
ticipation and unethical conduct, 
under which is included “con- 
sistent and material over-allow- 
ances on used car trade-ins over 
a period of time which shall tend 
to adversely affect competition, 
demoralize the industry or injure 


| the consuming public.” 


| 20 Makes of Cars 


Will be Exhibited 
At Montreal Show 


MONTREAL. L. Pierre Gravel, 
director of the Montreal Auto- 
mobile Trade Assn., Ltd., reports 
that 20 makes of automobiles and 
10 makes of motor trucks will be 
exhibited in the Sun Life Bldg. 

| during the coming Montreal mo- 
tor show, which will be held Nov. 
| 20 to 27. 

Cars to be shown at the Mont- 
real motor show include Austin, 
Cadillac, Chevrolet, Chrysler, 

| Dodge, De Soto, Ford, Graham- 
| Paige, Hudson, Lafayette, La- 
|Salle, Lincoln, Lincoln-Zephyr, 
| McLaughlin-Buick, Nash, Olds- 
|mobile, Packard, Plymouth, Pon- 
| tiac and Terraplane. 

Trucks exhibited will be the fol- 
| lowing: Chevrolet, Diamond T, 
| Dodge, Fargo, Federal, Ford, 
|General Motors, International, 
| Reo and White. 


| aaah 
'Hexcel Radiator Corp. 


| Hearing Set for Nov. 6 
| MILWAUKEE.—A hearing will 
| be held here Nov. 6 in the U. S. 
| district court, at 10 a.m., in the 


Federal Bldg. at which the 
|court may make permanent the 
| reorganization order of Oct. 6 for 
the Hexcel Radiator Corp. 

| The court will also determine 
| whether or not a trustee should 
| be appointed to take possession of 
the property of the debtor cor- 
poration and transact such other 
business and make such other 


orders as it deems proper. 





AUTOMOTIVE DAILY NEWS, WEDNESDAY, OCTOBER 27, 1937 


Co-operation to Improve Car Retailing Is Urged 


Ind. Dealers’ Assn. Seeks 
National Arbitration Board 


INDIANAPOLIS. — Co-operation 
between the federal trade com- 
mission, automobile manufactur- 
ers and automobile dealers is ad- 
vanced by the Automobile Deal- 
ers’ Assn. of Indiana in preference 
to legislation as a means of elim- 
inating “unsatisfactory elements” 
in automobile retailing. 


The establishment of a national | 


board of arbitration, to decide all 


“questions of equity that may be| 
brought to its attention as exist- | 
| the equities of the American pub- 
between such dealers and their} 
manufacturers,” is advocated in a| 


ing beteen automobile dealers or 


resolution sent by the association 

to the FTC, the NADA and lead- 

ing figures in the industry. 

The text of the resolution is as 
follows: 

Resolution to the 
Manufacturers of America, the 
National Automobile Dealers’ 
Association, the United States 
Federal Trade Commission. 
WHEREAS, The automobile re- 

tail business contains many un- 
satisfactory 
beyond the power to control by 
either the individual dealer or in 
whole by the individual manu- 
facturer. 

WHEREAS, The amount of re- 
sources, ability and general effec- 
tiveness of the manufacturer is so 
much greater than that of the 
individual dealer as to make im- 
possible equitable working ar- 
rangements, except as prescribed 
and established by the manufac- 
turer alone. 

WHEREAS, Between the deal- 
ers themselves there exists condi- 
tions which need correction but 
which are beyond control of such 
dealers individually and without 
the co-operation of the manufac- 
turers. 

WHEREAS, The following facts 
appear to be self-evident: 


1. The conduct of the automo- 


bile business is a major factor in | 
the economic welfare of the coun- | 


try as a whole. 

2. The automobile dealers are 
vitally concerned with used car 
control. 

3. Many of the recent laws en- 
acted by the Federal government 
and by many of the states, and 
those of similar nature being con- 
sidered that have to do with the 
automobile business, will, at least 
in part, be disappointing and will 
tend to increase taxes and the 
cost of doing business. 

4. Any unsound phase of an 
operation tends to destroy the ef- 
ficiency of the whole structure. 
Uneconomic procedure in the 
dealer’s operations reflects itself 
to the detriment of other dealers 
and ultimately to the detriment 
of the manufacturer and of the 
country at large. 

5. Anything to be a permanent 
improvement must be scrupulous- 
ly sound. It must logically deal 
with the equities of all parties 
involved. 

6. The manufacturers and deal- 


Pa. Registrations 
Decrease in Sept. 


HARRISBURG, Pa. (UTPS).— 
Although registration of passen- 
ger vehicles dropped 6.7 per cent 
during September as compared 
with the same month last year, 
total registrations for 1937 are 
122,865 greater than last year. 
Registration of commercial ve- 
hicles dropped 25 per cent. 

Total registration of passenger 
vehicles on Sept. 30 was 1,738,347 
and commercial vehicles 274,460, 
as compared with 1,607,482 pas- 
senger and 265,732 commercial 
vehicles a year ago. An increase 
was also shown in the motor 
bureau’s number of licensed driv- | 
ers, the number this year being 
2,320,261, and last year at this | 
time, 2,171,866. 


Automobile | 


elements which are) 


ers co-operating can solve all their 
own problems. 

7. Legislative control of busi- 
ness should be reserved for only 
those conditions which cannot be 


| equitably arranged by the parties 


involved. 
8. Manufacturers and dealers 
alike are aware of these facts. 
THEREFORE, for the perma- 
nent mutual advantage of both 
the automobile dealer and manu- 
facturer, with full recognition of 


lic, be it resolved: 

1. THAT a national board of | 
arbitration be established for pur- | 
pose of arbitrating and deciding | 
all questions of equity that may | 
be brought to its attention as ex- | 


sting between automobile dealers 
or between such dealers and their 
manufacturers. 

2. THAT this board shall con- 
sist of 12 members: four dealers 
(one each from Ford, General 
Motors, Chrysler and one other); 
four manufacturer representatives 
(one each as above) and four 
selected by and representing the 
federal trade commission. 

3. THAT means be provided to 


guarantee that only such men be | 


selected as have unquestioned in- 
tegrity, automotive trade intelli- 
gence and judgment. 

4. THAT this board’s decisions 
shall allow as much latitude of 
operation as possible, but that 
when it finds conditions existing 
within the industry which are 
evidently unfair and unsound and 
wholly unwarranted, it shall have 

(Continued on Page 30, Col. 1) 
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AC Sales Manager Finds 


Small Towns Opt Lmistic 


FLINT.—Automotive dealers and 
repairmen in general are opti- 
mistic over prospects for the com- 
ing year, says Wilson S. Isher- 
wood, AC Spark Plug general 
sales manager. Isherwood re- 
cently visited some 200 smaller 
towns contiguous to farming areas 
and found optimism and business 
| activity that was really amazing. 
| “Our own distributors and 
| wholesalers not only in the agri- 
cultural section, but all over the 
country are way ahead of last 
year in sales and they forecast an 
exceptionally good increase for 
1938,” Isherwood declares. “This 
is due to improved conditions and 
|to a general recognition that ef- 


ficient spark plug service for the 
high compression, more powerful 
cars of the past few years is a 
necessity. The public is aware 
that if spark plugs do not need 
replacing they must at least be 
cleaned and re-gapped twice a 
year if gasoline economy and full 
engine power are to be enjoyed. 


“As the coming year will mark 
the 30th anniversary of the AC 
company, it may be of interest to 
recall that we started with one 
major product, spark plugs, and 
have added 28 more. One or more 
of these are used on every car 
built. The 30th AC product will 
likely be announced in the com- 
pany’s 30th year.” 


BRILLIANT NEW LINE OF COMPETITIVELY-PRICED TRUCKS 
AND BUSES ASSURE BIGGER DEALER PROFITS THAN EVER! 


values, in low first cost, economical operation and long life. 


EO is going places in 1938—the year that everyone agrees 
will be one of the biggest in truck-selling annals! 


Combining the most attractive price position in its history, 
with an aggressive new “‘matched-unit”’ selling plan, Reo puts 


its dealers and distributors ‘ 


‘out in front’ with these money- 


making advantages of the franchise it now offers: 


Points of 


Dealer Profit 


@ Complete range of light and heavy dutyArucks and buses, to 
meet every haulage and transit need. 


@ Reo’s new “matched-unit”’ 


engineering which assures truck 


buyers of the right combination of chassis, body and equipment 


engineered as a unit. 


@ Increased preference for trucks of all-truck construc- 
tion, in which field Reo holds definite leadership. 


@ Unequaled Reo records 


of dependability and 


long life, with literally thousands of units show- 


ing service above a quarter 


million miles, with 


astonishingly low upkeep costs. 

@ Reo’s background of 30 years’ experience, with 
ample resources of capital and plant, devoted 
exclusively to commercial units,—assuring greater 


Requires Small Investment 


Dealers with a line of passenger cars can handle this extra Reo 
business with little or no increase in overhead. A nominal 
investment in a few quick-moving parts is all you need add to 
do a profitable truck servicing business. Because Reo main- 
tains conveniently located parts depots, it is unnecessary for 


you to keep a large stock of parts. 


Franchises are available for important territories. Write today. 


REO MOTOR CAR COMPANY, LANSING, MICHIGAN 
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‘ORD MOVES 


WITH A BROADER 


Saher 


" 


1938 DE LUXE FORD V-8 + Entirely new appearance. Bigger, more massive looking. 
Lifts low-price motoring to a new level of luxury. Eight body types. 85 hp. V-8 engine only, 


ITH a big year behind it—and with a broader, finer line 

of cars and trucks for 1938—the Ford Motor Company 

moves forward with confidence. Its $40,000,000 plant 
expansion program is ample evidence of that—not only for 1938 
business, but for years to come. 

One of the most important changes for 1938 is the introduction 
of two new Ford V-8 cars. It is done to meet a definite demand fora 
luxury Ford car that shall be as a stylish sister to the Standard Ford 
V-8. A car that gives as much extra in luxury as the Standard Ford V-8 
gives in economy. Both cars will soon be displayed to the public. 


DELUXE FORD V-8 


The 1938 De Luxe Ford V-8 cars are entirely new in appearance. 
They /ook big and are big—with more room in the closed sedans, 
more comfort for passengers and much larger luggage space in all 
models. The general appearance is longer, more streamlined. 
Fenders are deeper, more massive. Rich interior appointments match 
the outward beauty. 

The new De Luxe steps right into the higher style field—in 
appeal, but not in price. It provides a new kind of value for those who 
have been paying more than the De Luxe Ford V-8 costs—gives them 
what they want in size and luxury at a lower price. It is available 
with the 85-horsepower V-8 engine only. 


NEWLY STYLED STANDARD FORD V-8 
In the 1938 Standard Ford V-8, the longer hood and flowing curves 
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1938 STANDARD FORD V-8 - Newly styled, with longer lines. Brings eight-cylinder 


enjoyment within reach of anyone who can afford a new car. Three body types. 85 or GO hp. 


add a new touch of grace and beauty. Interiors are spacious, neatly 


trimmed and appointed. It is built on the same 112-inch wheelbase 
chassis as the new De Luxe, to the same fine standards of mechanical 
excellence. And it offers a choice of V-8 engine sizes—85 or 60- 
horsepower. 

Eight-cylinder cars have been associated for years with sealskin 
coats and heavy bank accounts, but Ford found a way to make them 
standard in the low-price field. The 60-horsepower Standard Ford V-8 
is a big, comfortable, modern car that brings eight-cylinder enjoy- 


ment right down to the base of the low-price field—in first cost and 
Operating cost. 


NEW TRUCK LINE INCLUDES ‘’ONE-TONNER” 


Big truck news of the year is the announcement of a new “One- 
Tonner” in the 1938 line of Ford V-8 Trucks and Commercial Cars. 
It brings new economy to loads in the one-ton range. This entirely 
new 122-inch wheelbase truck bridges the gap between the Com- 
mercial Cars and the big Ford Trucks. For nearly every hauling and 
delivery need, there is now a unit that gives Ford standards of oper- 
ating and maintenance economy. 

All the 1938 Trucks and Commercial Cars are newly styled. Their 
smart, modern appearance will be recognized as a definite business 
asset. Other important advances for 1938 are a new 134-inch 
wheelbase in the big truck line... a new frame width for both the 
134 and 157-inch wheelbase units . . . 7.50—20 dual tire and 


MOTOR 
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FORWARD — 


$40,000,000 PLANT EXPANSION PROGRAM 


Seer erereatencmn’ 
‘ 
peueuorevocoreertlay 
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1938 LINCOLN-ZEPHYR V-12 + The modern “twelve” at medium price. A bigger THE LINCOLN V-12 FOR 1938 + A new interpretation of the car that is built without 


Lincoln-Zephyr, with new styling. Six body types, including two new Convertible models. regard to price. Twenty-one body types, from formal town car to convertible sports phaeton. 


wheel equipment available at extra cost... improved brakes 
and easier steering ... stronger construction in vital parts. 


NEW LINCOLN-ZEPHYR V-12 


In the medium-price field, the Lincoln-Zephyr for 1938 
breaks with tradition again, even as the first Lincoln-Zephyr 
broke with tradition two years ago. The beauty of modern 
streamlining is even more pronounced. The hood is longer. 
The car is bigger. Wheelbase is lengthened to 125 inches. 
Interiors are roomier. Two convertible body types are intro- 
duced—the new Convertible Sedan and Convertible Coupe. 
The V-type 12-cylinder engine is refined for even smoother, 
quieter performance by the use of new valve lifters with o/l 
cushion. This modern “twelve” at medium price is still the 
only car of its kind at any price. 


NEW LINCOLN V-12 


The essential virtues of the Lincoln do not vary. The car is 


‘ 
> 


built without compromise of quality and without regard to 
cost. To realize that the 1938 Lincoln V-12 adheres to these 
traditions is of greater importance than to consider it merely 
as a new model. The graceful modern sweep of fenders, 
body and hood has not lessened a dignity which is Lincoln’s 
heritage. Its styling cannot be outmoded by the years. It 
will serve its owners brilliantly after one hundred, two 
hundred thousand miles, as have many of its predecessors. 


1938 FORD V-8 TRUCKS + Widest choice of types and sizes in Ford Truck history. New “One- 
Tonner” added to the line. All Trucks and Commercial Cars newly styled and improved throughout. 
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Dallas Dealers Expect Record Car Sales in 1938 
Ind. Dealers’ Assn. Seeks | 


(Continued from Page 27) 


the absolute authority to correct 
or remove such conditions. 

5. THAT such additional sim- 
ilar subsidiary boards be estab- 
lished by states or districts as may 
later be found necessary. 

6. THAT having determined this 
procedure to be desirable, the co- 
operation of the manufacturers, 
NADA, the federal trade commis- 
sion and publicity agencies is so- 
licited to the end that such a 
board be established and placed in 
operation. 

7. THAT if this plan or any 
other constructive method be 
made to function and put the 
automobile retailing business on a 





| satisfactory basis, then shall we 


| do all in our power to retard con- 


templated legislation that sets out 
to regulate this business in those 
respects which come under the 
proper jurisdiction of this board 
or other similar systems. 

8. THAT the decision of this 
board will be final with respect to 
any matter coming before it and 
such arbitration authority will be 
provided and delegated to the 
national board under a uniform 
contractual arbitration clause to 
be incorporated in every fran- 
chise contract between dealers 
and manufacturers. 

9. THAT if this or some other 


THE LEADERS USE 


CLF] Ris EQUIPMENT 


Automotive manufacturers are NOW availing themselves of the output of 
the new Clark housing plant thoroughly modern in layout... entirely new 
as to equipment... and operated according to the most advanced engineer- 


ing principles. 


| acted 


constructive method for correct- 
ing those elements which destroy | 
the profits of the dealers; the | 


| ultimate well-being of the manu- 


National Arbitration Board| 


facturer and the prosperity of the 
country, shall not be created and 
made to function, then shall we 
study and assist in formulating 
such legislative bills as we believe 
will best accomplish the sound 
purposes we desire and do all in 
our power to have such bills en- 
into law and thereafter 
enforced. 


Pontiac Office Moved 


NEW YORK.— Removal of the 
New York region and zone head- 
quarters of the Pontiac Motor di- 
vision of General Motors Corp. to 
Broadway at 57th St. is announced 
by V. A. Davison, regional manager. 
Offices for the past several years 
had been located on 11th Ave. at 





55th St. | 


els at a a High Leva 


Special te Automotive Daily News 

DALLAS.—With bumper cotton 
and grain crops practically all 
marketed and the oil and live 
stock industries in better con- 
dition than they have been for 
some time, automobile dealers in 
Dallas and the Dallas territory 
anticipate excellent business in 
the sale of new and used cars for 
the remainder of the year, and 
would not be surprised, barring 
general economic setbacks, to see 
the coming year set a new record 
for sales, 

The 1938 models were displayed 
the latter part of October at the 
Pan-American Exposition and 
dealers report they were ac- 
claimed by the public. Already a 


This recently completed plant is now in production on a new line of one 
piece, forged steel, heat-treated rear axle housings, used on all production 
models of Clark Axles and by the larger truck manufacturers for their own 
make standard axles. 

Furthermore CLARK has just re-designed and is now offering a new line 
of axles for trucks and tractors embodying modern engineering principles 
and utilizing the production of this new housing plant. 


P R OF DB U Cc sT S 


Celfor high-speed 
track 
bits, counter sinks, etc. 


drills, reamers, 


Front axles for cars, 
trucks and agricul- 


tural tractors. 


Multiple speed trans- 
missions for trucks, 


buses and tractors. 


GENERAL OFFICES: 


finger lift and tilting 


Single and dual, 


Rear axles and forged steel, 
heat-treated axle housings for 
automobiles and trucks. 


Direct gas-powered industrial 
trucks, tractors, tructiers, 


all-metal 
wheels for highway trucks, 
buses and agricultural tractors. 


general industry. 


t ks. 
yeas steel rivets. 


Street-railway 


of tomorrow.”’ 


Electric steel foundry for the production 
of high grade, heat-treated steel castings. 


CLARK EQUIPMENT COMPANY 


BUCHANAN, MICHIGAN 


Precision-cut gears and 
gear forgings for the auto- 
motive, agricultural, and 


Huck Riveting Process 
—guns and one-way 


power 


trucks for ‘‘the street car 


PLANTS: BUCHANAN, BATTLE CREEK, JACKSON, BERRIEN SPRINGS 





| against the act when 


good number of sales for 1938 
models are booked with dealers. 

The sales for this year, so far, 
already have surpassed the total 
for all of 1936, Dallas dealers 
report. 

While the outlook for business 
is bright, dealers report there are 
some “sore spots” in the industry. 
There has been a _ considerable 
amount of trouble with used car 
sales. A good many dealers in 
towns around Dallas have been 
allowing far above Dallas prices 
for used cars on trades for new 
automobiles, which brought the 
prices in the localities for new 
cars below the list prices of the 
Dallas dealers. Some of the deal- 
ers in Dallas have been doing the 
same thing, it is reported. Dallas 
dealers appear to have no way to 
remedy the situation as concerns 
dealers in smaller towns near the 
city. 

New car stocks at this time are 
below normal. Used cars are 


about normal, dealers report. 


‘New Ordinances 
Govern Trailers 
In New England 


BOSTON.—Regulations govern- 
ing the use and parking of auto- 


| mobile trailers have been adopted 
| by a number of New England 


communities. In New Hampshire 
the state board of health has 
made regulations covering in de- 
tail parking rules, sanitation and 
waste disposal, water and milk 


| supplies, applicable to both trailer 


residents and operators of camps 
or tourist homes. New Hamp- 


| shire now has more than a dozen 
| privately 


owned trailer camps 
and eight maintained by the 
United States Forest Service or 
by the state. 

To date, Dennis and Barnstable, 
both in Massachusetts, are said 
to be the only municipalities in 


| the east which have adopted or- 


dinances to regulate trailers. 
They require at least 600 square 


| feet of land to every trailer, tent 


or cabin; electricity and modern 
plumbing for every camp; daily 
garbage disposal; and a stay of 
not over 90 days for any trailer. 

A Boston city ordinance per- 
mits trailer parking only on li- 
censed land which has _ been 
approved by the police and health 
departments. Persons living in 
trailers on unlicensed land and 
property owners who rent un- 
licensed land to trailer operators 
are both liable to a fine up to $20. 


Pa. Authorities Prepare 
To Defend Chain Tax 


HARRISBURG, Pa, (UTPS).— 
Anticipating a severe attack 
against the chain store tax, which 
will include service stations oper- 
ated under a chain, the state de- 
partment of justice is working 
out an “offensive defensive” pro- 


| gram. The department will throw 


the case 
it comes 
up in court in December. 

Plans are also being worked out 
by the state for an early submis- 
sion of the attack on the validity 
of the used car control board act. 


its best talent into 


Ask Road F way V ote 


BINGHAMTON, N. Y.—Commit- 
tee of the Broome County Petroleum 
Industries voted Oct. 19 to request 
the delegates to the Constitutional 
convention in April to place before 
the people the question of whether 
or not the state constitution should 
be so amended to prohibit the use 
of highway funds for any other pur- 
pose than the maintenance and con- 
struction of highways. The commit- 
tee is composed of gasoline dealers 
and service men in all parts of 
Broome county. They also voted to 
continuation of the one cent emer- 
gency tax. 
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m.p.h. D Jriving Foreseen 


Special Roads for 100 


& a 


hicle is four pounds at 20 miles 
an hour, at 40 miles an hour the 
pressure would be not eight 


Development Is Inevitable, 
Va. Chief En gineer Asserts} sounds vut'ts pounds 
7 | Moderately sharp curves can be 


By T. D. EATON 40 feet wide in Virginia, should | 2¢8°tiated by cars with “stabiliz- 
Staff Correspondent, ADN be widened to 60 feet for such | 6, ie eee ayer yor 
RICHMOND, Va. (UTPS ). —|speeds, according to Shirley.| tor safety’s aoe a ae 
Can you picture an interstate) Curves would have to be reduced | probably AB to be sloped some- 
system of highways on certain /in angle or banked steeply. Per-| what more than is generally the 
ns — — miles .— haps both. Then, too, constant case at present. This, in turn, 
aanie oe ton ta Wh tee an ee on road surfaces of in-| would mean that all cars in the| 
hour will be dangerous and pos- | creased velocity of automobiles | high-speed lanes would have to| 
sibly illegal? | would have to be considered. For, |maintain a goodly speed on the 
This may strain the imagina-|®%*, Commissioner Shirley points| curves or else find their automo- 
tion, but road experts in some|°Ut, wind pressure (which natu-/biles tilting dangerously to one 
states think such a development | F@lly increases pressure of the ve-| side if not actually slipping to- 
|hicle on the road surface) grows| ward the downward edge of the | 


not only probable but inevitable, heavier not in direct proportion | road. 


Hupp President Predicts 
Banner Sales Year in 1938 


DETROIT.—Hupmobile will| demand for the 1938 models on 
make 1938 its biggest production| the part of present Hupmobile 
| year since the pre-depression era,| Owners. Bradley said: “The com- 
according to| pany has been greatly encouraged 
Tom Bradley,| by the results of a recent survey 
president of] which indicated that 78 per cent 
Hupp Motor Car| of Hupmobile owners want to buy 
Corp. another Hupmobile. Registration 
Bradley, who| figures show there are nearly 
recently took the | 200,000 Hupmobiles now in service 
helm of the 30-| in the United States. 
year-old Detroit “With the lowest ‘profit point’ 
company, be-|in the automobile industry, the 


according to C. S. Mullen, chief | 
engineer of the state department | 
of highways. 

Mullen is one of a small group 
of highway executives in various 
states recently named by the sec- 
retary of agriculture to ponder 
and report on likely and logical 
progress in high-speed highways | 
throughout the United States. 

At a preliminary conference of 
the group not long ago the sub- 
ject of future “average and safe” 
speeds on specially built roads 
came up. Somewhat to Mullen’s 
surprise, gentlemen from Cali- 
fornia and Illinois casually pro- 
posed 100 miles an hour as a 
reasonable average speed. 

Mainly due to “conservatism”— 
or so called by the 100-mile-an- | 
hour proponents — oppositicn of 
Mullen and other members of the | 
conference, the group at length 
compromised on an average speed | 
of 70 miles per hour. 

All of which is still, of course, 
in the field of theory, and the | 
study group has not yet taken) 
final action on a report to the| 
secretary of agriculture. An-| 
other meeting is to be held later 
this month. 

Most road authorities, including 
Mullen and H. G. Shirley, com-| 
missioner of the ‘state highway 
department, agree that highways 
will have to be considerably im- 
proved if 100 miles an hour speeds | 
are to be normal and safe. 

A four-lane highway, ordinarily 


California Car 
Sales Gain 3% 


In September 


SACRAMENTO, Calif. — Cali-| 
fornia’s automotive sales for Sep- 
tember showed a 5 per cent in- | 
crease over the same month of 
1936, according to official regis- 
tration figures just released by 
the state motor vehicle depart- 
ment. 

Retail deliveries by the dealers 
of this state totaled 20,310 units in 
September. The September, 1936, 
total was 19,411 units. 

This state’s motor car and truck 
sales for the first nine months of 
the year reached the imposing 
total of 226,296. This is a gain of 
slightly more than 3 per cent 
over the figures recorded for the 
like period of last year. 

California now having more 
automobiles than any other state 
in the union, recently having 
passed New York, the sales trend 
in this state assumes greater sig- 
nificence than ever, not only for 
the automotive industry, but as a 
general indicator of public spend- 
ing psychology, according to auto- 
motive leaders of the region. 


Council Named 

INDIANAPOLIS.—Organization of 
Chevrolet used car managers’ 
council in this city has been an- | 
nounced. Members of the council 
are Harry Taylor, Rex Long, L. E. 
Craig, assistant Indianapolis zone | 
manager for the Chevrolet, in charge 
of used car sales; Ray Gillis, treas- | 
urer of the council; E. H. Thompson, 
resident of the council; Ralph) 
ovine, vice-president of the council; 
John Harding, secretary; L. E.| 
Tucker of Greenwood, Ind., near | 
here, and M. D. Graham, city sales | 
manager of the Chevrolet division, | 
Indianapolis zone. The council will | 
meet once a month to discuss adver- | 
tising and display of used cars. 








with the gain in speed of the 
vehicle but in relation to the 
“square of the velocity,” as mathe- 
maticians put it. 

Thus, if the wind pressure on 
a given point of a moving ve- 


Before dismissing the notion of 
100-miles-per-hour roads as im- 
| possible, Shirley cautions, one 
|ought to remember that only a 
|few years ago 35 miles an hour 
|was considered death-defying. 


“Less expense... 
to re-condition 


MOHAIR VELVET 


L. C. CHASE & CO., Inc., 295 Fifth Avenue, at 31st Street, New York City 
Selling Division of Goodall-Sanford Industries 


lieves a large 
measure of 
Hupp’s success 
during the com- 
ing model year 
will be due to an extraordinary 


Tom Bradley 





Hupmobile factory can operate 
profitably for the current model 
year by supplying new cars to 
less than 8 per cent of registered 
Hupmobile owners alone,” Bradley 
declared. 


9 
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Good Location Vital to Success of Dealership 


Says Economic Signs Point 
To Prosperous Year Ahead 


FLINT.—Many major economic 
factors support the generally ac- 
cepted view that the automobile 
industry will 
maintain its fast 
pace in 1938, 
says Harlow H. 
Curtice, Buick 
general man- 
ager. 

“Important 
among these is 
the fact that 
employ - 
ment through- 
out the past 
year has given 
wage earners in 
industry a substantial average in- 
come,” says Curtice. “As we go! tt 


Harlow Curtice 


The new Chris-Craft 31-ft. Enclosed Cruiser 
a 


sturdiest boat of sts class. 


into the 1938 car season the in- 
dustrial picture appears greatly 
improved from the standpoint of 
stability. It is likely that, in the 
year 1938, total wages paid in- 
dustrial workers will be greater 
than during 1937, with industry 
well stabilized and the probability 
of lost time minimized. 

“During the last year industry 
as a whole has progressed toward 
a stability in production and em- 
ployment. Excesses in production 
have been missing, and supplies 
of manufactured products gen- 
erally have been geared closely to 
demand. 

“Especially has this been true 
in the automobile industry _which 


~-THAIS-LRAFT MOTOR BOAT SHOW! 


462 Lexington Avenue— One Block from New York Auto Show 


—the world’s finest, 


2° beam... completely enclosed 


deckhouse. Chris-Craft Cruisers for 1938 are priced from $1495. 


New 


standards in the marine industry, 


1938 Chris-Craft 17-ft. Runabout. 


Built to the highest 
in the world's largest marine 


plant. Runabouts and Utility Boats are priced from $865. 


to a stabalized program of opera- 


tion. Some major producers closed | 
the year with unfilled orders on} 


dealers were 
a condition 
throughout 


their books and 
short of many models, 
that was noticeable 
the 
in the $150,000,000 expenditure in 
plant expansion and_ retooling | 
made by the industry for the 1938 
program. 

“We are now well into the| 
fourth quarter, with pre-announce- 
ment orders, and deliveries of cars 
announced earlier, 
same strong demand that held up 
so well throughout the last model 
year. The final quarter will re- 


quire manufacturing activity that | 


will bring the 1938 calendar year’s 


production over the 5,000,000 mark, | 


nearest approach 
high of 5,600,000 | 


the industry’s 
to the all-time 
units in 1929." r 


New 35-ft. Double Stateroom Enclosed Cruiser. 


production year and figured | 


showing the} 


Ups 


DETROIT.—As integral a part 
of automobile dealer management 
as sales or service, careful anal- 
| ysis is a big factor when business 
totals are computed. 


P. J. Frischmann, president of 
| Northern Chevrolet, Inc., Corona, 
N. Y., has demonstrated to his 
own satisfaction both from the 
standpoint of improved property 
appearance and from the stand- 
| point of added sales—-that shift- 
ing location to meet changing 
trends within his city has been a 
smart business move. 

Dealers who have selected their 
locations after studying traffic 
flows, competitive influence, hills, 
corner and inside lot locations, 
las well as other contributing fac- 


Priced from $5890. 


Let our factory representatives 
show you the profit possibilities 
in this rapidly growing industry 


Chris-Craft—the world’s largest 
—is giving a special preview of 


builders of motor boats 
its 1938 models for the 


benefit of its many friends and customers in the eastern 
area and for the ‘special attention of automobile men 
attending the New York Automobile Show. Don’t miss 
this exhibit! Inspect the marvelous, new Chris-Craft line 


of motor boats. 
requirements exactly. 


You'll find the boat that meets your 
See the interest shown in Chris- 


Craft and Chris-Craft’s progress. Judge the tremendous 
possibilities for profit open to dealers in this rapidly ex- 
panding industry. It requires only a very small investment 
to get into the boating business. Our factory represen- 
tatives at the exhibit will be glad to discuss with you 
some of the choice territories that are still open for C hris- 


Craft dealerships. Remember the place—462 
less than a block from the New 
Open from 10:00 a.m. to 10:00 
Come in and see us or write direct to the factory. 


(, 


Avenue 
Show. Admission FREE. 
p-m. 


GHAI 


Lexington 


York Auto 


RAFT 


ALGONAC, MICHIGAN 


New York Exhibit 462 Lexington Ave. 


¢ New York Branch 82 E. 45th St. 


WORLD’S LARGEST BUILDERS OF MOTOR BOATS 


in recent years has led the way | iMove to New Building 


Appraisals 400% 


tors, always find they can serve a 
larger number of owners at less 
expense and with a higher degree 
of owner satisfaction. A _ differ- 
ence of just a few blocks often 
produces a great increase in new 
and used car sales, as well as 
customer labor and parts volume. 
Recently, Frischmann moved 
his organization into a new build- 
ing only three blocks from his 
former place of business. Seeking 
to set up his agency as near the 
geographical center of his zone 
of influence as possible, Frisch- 
mann studied and checked traffic 
flows and charted visibility of the 
|new building and used car lot. 
Favorable results followed im- 
mediately on Frischmann’s move, 
he reports. Every department in 
his organization made a gratify- 
ing increase in volume. This was 
a natural gain, as the convenience 
of the new location increased ap- 
praisals more than 400 per cent. 
More appraisals means more cus- 
tomers, which, in turn, leads to 
more volume in all departments. 
| “The appreciation shown by 
|customers of our new set-up con- 
vinces me that the move was a 
| wise one,” said Frischmann. 
“Word-of-mouth advertising is in- 
| valuable, of course, and our mod- 
ern facilities encourage much of 
that sort of recommendation 
There is the advertising no one 
|can buy, yet all of us seek.” 

Service is the key-note in 
Frischmann’s new location. Smart 
|exteriors attract, he points out, 
and spacious interiors, designed 
to be of greatest service and con- 
venience to customers, bring them 
back again and again. Such re- 
peat business is the life-blood of 
any service set-up, says Frisch- 
mann, and leads inevitably to 
more new car sales, gain in used 
car turnover, and increased vol- 
ume in service and accessories 
departments 


‘Canada Outlook 
For ’38 Declared 
Better Than °37 


OSHAWA, Ont. Conditions 
across Canada are definitely bet- 
ter; any analytical statistics point 
to good general business in the 
Dominion for some time to come. 
In emphasizing this fact at the 
opening of the national sales con- 
vention of General Motors Prod- 
ucts of Canada, Ltd., here, com- 
pany executives expressed the 
conviction that 1938 would be a 
better year than 1937 for auto- 
mobile and truck business. 

C. E. McTavish, general man- 
ager, who presided and pre- 
sented facts indicating that bet- 
ter cars and trucks, better roads 
and better business conditions 
would increase the more general 
| use of these vehicles. 

Harry H. Carmichaell,_ vice- 
| president and general manager, 
delivered a brief address of wel- 
come. Jim Highfield, general 
plant manager; William “Dad” 
Moyes, who has been with the 
company for 30 years, and others, 
spoke briefly. 





Big Safety Campaign 
Begun by Keystone 


HARRISBURG, Pa. (UTPS).— 
The Keystone Automobile Club 
has inaugurated the most com- 
prehensive highway safety pro- 
gram in its history, with the en- 
tire organization co-ordinated to 
work continuously on every phase 
of accident problems, it is an- 
nounced by J. Borton Weeks, 
president of the club, who has 
just completed a tour of Eastern 
Pennsylvania and New Jersey, 
addressing more than 10,000 mo- 
torists at nine highway safety 
meetings, under Keystone au- 
| spices. 
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: charge of compan roduction, ie . e 
Chrysler Says Industry — ee roe por ny le bine san Chicage. Mass. Sets a 45 M.P.H. 
y Link-belt eereee | Burnell, a mechanical engineer, Speed Limit at Night 
I Ss Constantl | mproviu CHICAGO.—Alfred Kauffmann, | from Lehigh University, joined] BOSTON.—Motor Vehicle Reg- 
P § president of Link-Belt Co., has|the Link-Belt Philadelphia plant! jstrar Frank A. Goodwin, who set 
announced that William C. Carter | organization in 1913. the speed law of Massachusetts at 
NEW YORK.—In a statement | will remain a young industry and | and Edward J. Burnell have been 0 aulies an. hour fant sen 
in connection with the National| that the public, which has been| elected vice-presidents. Carter, a i 7 x ae a : a a? ae 
automobile show, Walter P.| the beneficiary of automobile ac-| mechanical engineering graduate Walter N Lindberg 9 ene a a ~ ap 
Chrysler, chair-| complishments, will continue to|of the University of Illinois,|} NEWARK, N. J.—Walter N. Lind- ; 45 miles = hour for driving at 
man of the}! profit by the industry’s search for|joined the Link-Belt Pershing! berg, 53, former sales manager of night and when highways rec 
board of Chrys-| automobile perfection and econ-| Road plant organization in 1902 as| the Fisher Body Co., Detroit, and dangerous, owing to rain and ice. 
ler Corp., de-| omy of operation as long as the|a draftsman. He has consecutively | prior to that sales manager of, the | Goodwin had no legal authority 
clared that|spirit of competitive progress| held the positions of engineering| Cadillac Motor Co. 11 years, ‘died | for his 50-mile-an-hour speed, as 
“looked at from| continues to inspire its engineers, | department supervisor, construc- a “d his home here. He had/ the legislature sets the speed 
almost any an-|its manufacturers, its dealers and/|tion superintendent, plant super- | dusartinen' a og eliieg o ee limits, but public opinion was be- 
gle, the contri-| salesmen, as it has always in- | intendent, plant general manager,| when it was located in Elizabeth | hind him and there has been no 
bution which) spired them in the past.” and in recent years has been in| N. J. "| protest. 
the automotive — ee 
industry has 
made and is| 
making to the} 


W. P. Chrysler social and eco- 
nomic welfare 
of our country is nothing short of 


remarkable. Every year, through | 


the national automobile show, 
the industry gives renewed assur- oad 
ance of its extraordinary vitality, 


its consistent search for improve- 
ment, no matter what conditions | 
it has to meet. 

“Some years, it will be recalled, 
there was a notion prevalent that | 
the automobile industry was near- 
ing, if it had not already reached, 
a so-called saturation point. Ac- 
tually we seem to be farther | 
away from it now than we were | 
then. Recently there has been 
another notion equally unfounded, 
that the industry has passed its 
peak of spectacular advance and 
could be expected to settle down | 
to the level of progress of older 
established industries. It was 
thought that automobile engineers | 
had produced about as good a car 
or truck as could be built. Yet in 
the new models built for 1938, 
engineering improvement has 
again produced still higher stand- 
ards of motor car value. 

“Engineering and engineering 
research have always been the 
heart of Chrysler Corp.’s product 
development, as they must be in 
any progressive organization. 
Through its research activities, 
new ideas are infused each year 
into cars and trucks which are 
readily recognizable for their im- 
provement over their predeces- 
sors. 

“T believe this industry is still 
a young industry. I believe also 
that notwithstanding its years, it 





™ ’ | 
Sept. Car Sales 
Up 10 Per Cent. Hercules Models DOOB, DOOC and DOOD. Four- 
cylinder, 3%" x 442, 4 x 442" and 44" x 44” 


Polk Estimates f Diesel engines with displacements of 198.8 
cu. in,, 226.2 cu. in., and 255 cu. in. respectively. 


DETROIT.—-New passenger car 
sales in 42 states, September, 
totaled 187,476, the R. L. Polk & 
Co. report disclosed. The esti- 
mate for the United States is 
230,000 sales. Hercules Motors Corporation now presents to unusual performance. They are interchangeable 


The figure listed to date is 10.99 ‘ . ene e ° ° ° ° ° 
per cent higher than sales for the the automotive industry the latest additions to in mounting dimensions with the extensively 


< Magray noid . oo a its line of heavy-duty engines—a series of small, | used OO series of Hercules gasoline engines. For 
fo — ee F 4-cylinder, high-speed Diesels, built in three more than twenty years Hercules has been build- 
ae ee — models, the DOOB and the DOOC, developing __ing heavy-duty engines exclusively, adding to its 
42,820, which is minus 1.76 per | 62 h. p. and 70 h. p., respectively, at 2600 rpm, _iline models of advanced engineering design 
lislte's siae tam, end tines and the DOOD, developing 56.5h.p.at1600rpm. which have kept pace with the varied and chang- 
ae = This series of compression-ignition engines brings ing demands of industry. Again, for 1938, Her- 
Tax Collecti Diesel economy to new and much broader fields. cules, world’s largest manufacturer of multicylin- 

er ee Cecile Like the larger and more powerful Hercules six- der, internal-combustion engines only, offers to 
RICHMOND, Va. (UTPS). cylinder Diesel engines these small Diesels are the automotive industry the widest choice of fine- 


Characterizing last month as “the ° ° . ee ° 
binest September” in the history characterized by a clean, compact design and __ ly engineered, precision-built power plants—both 


= 9g —— a = remarkably complete combustion, which means gasoline and Diesel—for commercial vehicles. 
division of motor vehicles an- 


nounced that total gas tax reve- 
nes for the month came to 3 HERCULES MOTORS CORPORATION, CANTON, OHIO 
Sue ioe’ Qentieaher, S008 Meubes America’s Foremost Engine Manufacturer ¢ Power Plants from 4 to 200 H.P. 


of $1,497,409.20. 


Consumption of gasoline also} 
increased to 31,333,560 gallons. 
Heads Committee 
JACKSON, Mich—C. E. Ether- 


idge, secretary and treasurer of the 

Macklin Co., has been ch chair- 

om of the ccutiunameniaian traffic Hercules Engines, both gasoline and Diesel are on display in Spaces C-2 through C-7 at the National Automobile Show, New York City, October 27th to 
: November 3rd; in Space 31 at the Fourth Annual Motor Truck and Accessory Show, Newark, New Jersey, November 6th to 12th; in Space 36 at the Chicago 


committee of the Jackson board of 
commerce. Automobile Show, November 6th to 13th; and in spaces 41 through 45 at the A.T. A. Truck and Accessories Show, Louisville, Kentucky, Nov. 15th to 18th. 
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New Trucks at Car Show 
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Assured of Full Attention 


DETROIT.—Lively interest 
shown by business and industry in 
the improvement and expansion of 

merchan- 
dise transporta- 
tion will aid in 
making this 
year’s automo- 
bile show a defi- 
nite truck sales 
factor. Such is 
the opinion of 
J. D. Burke, di- 
rector of truck 
sales of the 
te. Dodge _ division 
J.D. Burke of Chrysler 
Corp. 
“I am quite confident that the 





truck industry will soon find it- 
self face to face with a truck- 
buying wave set into motion by 
the unavoidable replacement of 
much obsolete equipment as well 
as by the continued improvement 
in business conditions which nat- 
urally calls for more, better, new- 
er trucks and delivery vehicles,” 
argues Burke. 

“Show visitors interested in 
latest advancements in motor 
truck design will undoubtedly be 
impressed by the beauty that dis- 
tinguishes them. 

“Many of our own trucks are 
seen in color combinations which, 
aside from attracting attention, 
are indicative of the owner’s busi- 


—_— —e 


ness. Cases in point are the large 
number of florists’ trucks finished 
in orchid or violet shades; these 
vehicles are operated by florists 
who find that the association of 
artistically displayed colors with 
their business is of actual value. 

“Many firms now at work on 
plans for 1938, will include the 
immediate purchase of new haul- 
ing and delivery equipment in 
their projected budgets. In addi- 
tion to them there is the great 
field of truck users who continue 
their transportation purchases re- 
gardless of time or season. 

“To all these buyers the auto- 
mobile show provides an excel- 
lent opportunity for critical in- 
spection of what is newest, most 
efficient and most economical in 
the field of motor transport.” 


ADN’s editorials present an au- 
thentic interpretation of news vital 


Records Show Automobile Industry Led Recovery 


Reversed Downward Trend 
In °33, Dreystadt Points Out 


DETROIT. 
made that 


often 


The statement is 


the automobile 


pulled the country out of the de- 


Dreystadt 


pression, yet 
many people are 
unaware of the 
full significance 
of that state- 
ment, according 


to Nicholas| 


Dreystadt, gen- 
eral manager 
Cadillac-La- 
Salle. 
“Department 
of commerce re- 


ports clearly es- | 


tablish that 


to the industry. 


other industries did 


For Exclusive 
Automobile Colors 


Some six or eight months ago the Ditzler Color 
Company, which has long been known for its 
advanced research in the field of Color, obtained 
exclusive right from Colonial Williamsburg to 
reproduce for the automotive market, the colors 
used in the Restoration. These were based upon 
old records and painstaking study of contempo- 
rary paint colors of the Colonial period in Virginia. 
These colors will be of peculiar interest to the 
automotive industry whose style leadership is 
everywhere admitted. 


There are many basic colors matched by Ditzler 
and approved by the authorities of Colonial 
Williamsburg. Beautiful and utilitarian as pro- 
duction colors and with an historic background, 
which—if properly presented to the automobile- 
buying public by the manufacturer using them 
on his ears—add much of the beauty and charm 
of colonial colors to his product which is unique 
and interesting. The automotive industry has 
been foremost among manufacturers who recog- 
nize the sales appeal and the romantic, cultural 
value of historical association with their product. 


Already we have cars named for Plymouth— 
where the Pilgrims landed—DeSoto—and for 
Lafayette—as well as others. How very fitting 
that these cars should be finished in colors which 
60 back—as their names do—to this country’s 
very beginnings. 


Palace Mulberry . . . Raleigh Tavern Rust. . . 
Powell Hallam Blue... are only a few of the 
colors that give us a clue to the beautiful 
shades included in the Williamsburg series. 


DITZLER COLOR COMPANY 
DETROIT, MICHIGAN 


pss re 
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not come 


|mobile as a necessity. 


}cent of the 


back until AFTER the automobile 
had blazed the way,” Dreystadt 
states. “The automobile reversed 
a downward trend in 1933, accord- 
ing to government figures, carry- 
ing with it toward recovery the 
industries of which it is the most 
important customer— iron, steel, 
rubber and petroleum. 


“At the same time other major 
indexes declined. Construction, 
life insurance, department stores 

all businesses by which national 
| welfare can be measured—reflected 
no revival before 1934. 


“Throughout the automobile’s 
‘recovery year’ of 1933 these 
markets awaited more substantial 
evidence that the worst was over. 
Something had to break the dam 
that held back buying power 
and that something, it is appar- 
ent, was the automobile. 

“Within the industry we credit 
this remarkable display of eco- 
| nomic leadership to three factors. 


“First was the courage of the 
industry’s leaders, men who re- 
fused to curtail enterprise or re- 
linquish faith in the future. They 
continued in 1932 and 1933 to build 





| greater values and greater appeal 


into their products. 
Car a Necessity 

“The second factor marks the 
definite acceptance of the auto- 
Its sales 
recovery ahead of other items 
common to household needs prove 
its unusual importance in the 
family budget. 


“Transition of the automobile 


|from the ‘luxury’ to the ‘neces- 


sity’ commodity class is not sur- 
prising when you stop to consider 
how closely it has »%ecome inter- 
woven with the structure of so- 
ciety,” Dreystadt continues. 

“Design of our cities and subur- 
ban communities are based almost 
entirely on the flexibility of auto- 
motive transportation. 

“Automobiles are also an edu- 
cational force. They have encour- 
aged travel and a social relation- 
ship that would have been im- 
possible in the days of the horse 
and buggy. 

They are, as well, a force in 
health. No matter how congested 
the neighborhood, fresh air and 
the natural beauties of the coun- 
tryside are at the command of 
the person who owns an auto- 
mobile. 

From Every State 

“The third factor in the eco- 
nomic domination of the automo- 
bile is its unique position as a 
consumer of raw materials. Com- 


| modities for the manufacture of 
| passenger cars are drawn from 


every state in the union. No other 


|industry can so quickly or so 
| widely distribute its purchases. 


“More than 15,000 parts and 100 
different kinds of materials are 
used in automotive construction. 


|Last year the industry bought 20 
| per cent of all the steel produced 


and ranked as the principal buyer 
of this commodity. Likewise, it 


|ordered 53 per cent of the total 
| production of malleable iron, 80 


per cent of the rubber, and 73 per 
plate glass manu- 
factured. 


“Such irrelated producers as 


| paint factories, tanneries, lumber 


mills, stone quarries and coal 
mines depend upon the automo- 
bile for volume business. 

“While it is indisputable that 
the automobile has been a key- 
stone in our national prosperity, I 
believe its position will be even 
more secure in 1938.” 


Brazil Sales Up 


SOUTH BEND.—Studebaker cars, 
according to the latest Brazilian 
registration figures, rank first in 

| their price class and third, including 
all classifications, Attila Castro, man- 
aging director of Auto Mercantil 
S/A, Rio de Janeiro, declared upon 
| his arrival at the Studebaker factory 
} recently. 





Colors Speed Lubrications in Ford Dealership 
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Guns are Marked to Match 
Special New Grease Charts 


The use of col- 
ored bands for lubrication guns 
to match the unusual colored 
lubrication charts for Ford V-8 
passenger cars and trucks is said 
to be finding enthusiastic recep- 
tion among mechanics in Ford 
dealerships. 


DEARBORN. 


ator, distributor, steering gear, 


pedal shaft, battery, front brake | 


> — 7 omnes 


dovetail, door hinges, hood lacings 
and fuel pump. 

Pictures of parts which require 
lubrication or maintenance serv- 
ice twice yearly or every 5,000 
miles appear at the bottom of the 
chart. These pictures show front 
wheels, air cleaner, distributor, 


|shaft, spindle pins, steering con-|transmission, rear axle, rear 


|nections, clutch release _ shaft, 
| transmission, universal joints, 
|drive shaft, rear brake shafts, 


wheels and fuel pump. 
The electrical system chart is 
similarly conceived and designed 


| Oct. 


Wis. Child Labor 
Bills are Passed 


Wis. 
passed 


Included in 
by the 


MADISON, 
the legislation 
special session which adjourned 
16, is the child labor bill, 
which writes into the statutes the 
rules laid down by the industrial 
commission affecting employment 


|rear axle, spring shackles, spring | for quick instruction. These charts | of minors. 


|seat, springs, door striker, door] are offered to all Ford dealers. 


The Ford Motor Co. supplies the | 


charts to dealerships, as well as a 


chart of the electrical system in | 
car and truck. The charts show | 


the parts to be lubricated, 
when the servicing should be done 
and give the correct oil or lubri- 
cant to be used. 


tell | 


A large diagram of the chassis | 


occupies the center of the chart. 


Arrows point from the oil or lu-| 


brication spot to cut-away photo- 


graphs of the parts along both | 


sides and at the bottom of the 


chart. 

Colored arrows are used to in- 
dicate the type of oil or grease to 
be used. Thus, on either the truck 
or passenger car chart, red indi- 
cates pressure gun grease; blue is 
for universal joint grease; green 
means mild e.p. gear oil; brown 
is for gear oil; yellow means 
engine oil; lavender indicates dis- 
tributor grease and purple is the 
color for wheel bearing grease. 

By following the chart, the 
mechanic on the job has only to 
select the grease gun bearing the 
color band which corresponds 
with the color on the chart, thus 
speeding his work. 

Twenty-three cut-away 
graphs along the sides of the 
chart are mounted on colored 
backgrounds as indicated by the 
chart. Displayed in these pic- 
tures are engine oil pan, gener- 


William C. Finn 
Named to Head 
Mich. Truckers 


DETROIT.—William C. 
was elected president of the 
Michigan Trucking Assn. at its 
annual convention here this week. 

A movement to place trucking 
in Michigan on a five-day week 
got under way, and if successful 
it is declared that more than 40,- 
000 trucks would be off highways 
on Saturdays and more than 20,- 
000 on Sundays. 

Safety on highways and streets 
was one of the principal topics 
occupying the convention, which 
was attended by more than 1,000 
members and their wives. 


photo- 


Finn 


GM Employes in Canada 
Form Road Safety Club 


OSHAWA.—Evidencing further 
support of the campaign to pro- 
mote safety consciousness on 
highways, a safety club has been 
organized for zone office em- 
ployes of General Motors Prod- 
ucts of Canada, Ltd. Emphasiz- 
ing the fact that the company 
had built many safety features 
into its cars, H. R. Wilber, sales 
office manager, stated that it was 
felt that the new club could make 
an important contribution to the 
cause of safety. 

The organization has adopted 
as a slogan “Always drive the 
gentleman’s way.” Company em- 
ployes, for whom the club is de- 
signed, will be rated in 
standing according to their abil- 
ity as safety drivers, and medal- 
ions will 
accidents. 


Distributor Named 
OMAHA, Neb. 
announced the appointment of Lee 
Huff, Inc., as distributor of Nash- 
LaFayette cars, parts, 


-Nash Motors has} 


accessories, | 


club | 


reward freedom from | 


and service in Omaha and _ vicinity. | 


For more than 25 years 
and Lee Huff jr., who operate the 
firm, have been actively engaged in 
the merchandising of automobiles in 
Nebraska and Iowa. 


Lee Huff | 


FORT WAYNE 


It provides that children under 


xe} =) 36 YEARS 


35 


13 may not be granted working 
permits; those under 16 who are 
eligible, may not work more than 
24 hours a month; those from 16 
to 18 may not work more than 
8 hours a day, or 40 hours a week. 
It specifically prohibits minors 
under 18 from working in any 
establishments where strikes and 
lockouts are in active progress 
and minors under 16 from engag- 
ing in any employment requiring 
adjusting of belts, operation of 
cylinder or job presses, etc. 


TOKHEIM OIL TANK & PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


INDIANA 
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Farm Marketings Up $64,000,000 in September 


(First Nine-Months’ Total 


Feminine Influence Seen 


In Designs of New Cars 


DETROIT.—It is particularly at 
the automobile show that one may 
observe how 
the American 
woman has be- 
come in the 
choice of the 
new family car, 
according to 
Emerson J. 
Poag, director 
of merchandis- 
ing and adver- 
tising, Dodge 
Givgiseioas 
of Chrysler 
Corp. It is the 
woman of the 
family who gives automobile en- 
gineering credit for having solved 
purely mechanical problems so 


E. J. Poag 


important a factor | 


|the same details,” 





longer 
on 


thoroughly that they no 
eall for critical consideration 
her part, Poag states. 

“But when the examination 
the car takes in such items as 
riding ease, safety, attractive ap- 
pointments, even the judgment of | 
the woman of limited actual driv-| 
ing experience may be more than| 
a match of man’s appreciation of 
Poag believes. 
“Women have, as a rule, a rather 
intimate understanding of such 
matters as_ style, upholstering, 
seating comforts and colors. 

“Realizing that motoring in-| 
volves riding not on the car but 
in it, the critical woman motorist 
applies her discriminaton with 
special effect to the interiors of 
the new cars. Let the salesmen 


of 





till in the 


Oiviston 


| provided in the 1938 models, 


mention fabrics—velours, mo- 
hairs, Bedford cords, broadcloths, 


and she meets him on even terms. | 


She knows fabrics because she 
habitually buys them. She is adept 
in appraising that intangible item 
called beauty. Her natural urge 
for individuality, her desire to 
own things recognized as distinc- 
tive, her superior color sense, all 
these qualities find satisfaction in 
the readiness with which she may 
switch from the drab car she now 
owns to a new one finished in one 
of the attractive lacquer shades 
that have become the vogue. 

“Safety features, so abundantly | 
ap- 
peal with special force to the wo-| 
man who travels with children. | 

“Many of the driving refine- 
ments and numerous safety fea- 
tures now accepted as standard, 
were introduced through the good 
taste and insistence of woman, 
since she became the full-fledged 
driver.” 


| income 


noaes 600 Millions Over ’36 


Special to Automotiz aily News 


WASHINGTON.—While the in- 
crease in farm income from Au- 
gust to September was less than 
usual, income from farm market- 


ings in September was $64,000,000 | 


greater than a year earlier, it was 
reported this week by the bureau 
of agricultural economics. 

Total income in September 
amounted to $816,000,000 as com- 


pared with $766,000,000 in August | 


and $752,000,000 in September 
1936. Government payments un- 
der the Agricultural Conservation 
Program increased the September 
by $5,000,000, compared 
with $5,000,000 in August, and 
with $6,000,000 in September last 
year. 

During the first nine months of 





SADDLE 


We never let 
SPRING PROBLEM throw us! 


B-G-R SPRINGS 


BARNES - GIBSON-RAYMOND 


ASSOCIATED 


SPRING CORPOR 


ATION 


DETROIT PLANT — 6411 Miller Avenue 


DETROIT, MICHIGAN 


COOK PLANT — Boulevard Drive 


ANN ARBOR, 


MICHIGAN 


HAVE YOU SEEN THIS HANDBOOK? 


It contains helpful information applying to 
the design and specification of springs with 
.plenty of examples fully worked out. 


Send your request to either plant 


the current year, according to the 
report, cash income from the sale 
of farm products totaled $5,825,- 
000,000 compared with $5,222,000,- 


| 000 in the same period of 1936. 


Government payments to farm- 
ers also have been larger thus far 
in 1937. The total farm income, 
including government payments 
for the first nine months of this 
year of $6,175,000,000 was $743,- 
000,000 or 14 per cent larger than 
in the corresponding period of 
last year. 


FWD Announces 
New Four- Wheel 


Addition to Line 


CLINTONVILLE, Wis. — Model 
HG, newest of the FWD four- 
wheel drive line of trucks, and de- 
signed especially for highway 
maintenance work, is announced 
here by the Four Wheel Drive 
Auto Co. 

Among the features of the new 
maintainer unit is the construc- 
tion of the patented FWD trans- 
fer case for this particular model. 
The case has been built so that a 
clearance of 23 inches under the 
driving mechanism permits the 
installation of an  underbody 


scraper, or other underbody main- 


tenance equipment. 

Speed in high gear, with engine 
governed at 2,500 rpm, and 
standard tires as equipment, can 
reach 37.4 miles per hour, accord- 
ing to FWD engineers. Five 
speeds forward, and one reverse, 
and a transmission of selective 
sliding gear type are other fea- 
tures. 

The unit has a rated capacity 
of two tons, and a gross rating of 
16,000 pounds. The chassis weight 
(dry weight) is 6,530 pounds with 
cab included. A wheelbase of 156 
inches is standard. With bore and 
stroke of 4% inches by 4% inches, 
and a piston displacement of 381 
cubic inches, the _ six-cylinder 
FWD 6-MK motor develops 85 
horsepower at 2,500 r.p.m., and 
has a torque of 256 pounds feet. 

The center differential is of a 
design said to be exclusive with 
trucks of FWD manufacture. This 
device, of conventional bevel gear 
type, compensates for the differ- 
ence in distance traveled between 
the front and rear axles. The front 
axle is of the full floating, bevel 
gear type, with ball and socket 
in the front axle housing, enclos- 
ing universal joints. The rear axle 
is also a full floating, bevel gear 
type. 

Brakes include a four-wheel hy- 


| draulic set, operated by a vacuum 


booster, and a parking set, of ex- 
ternal contracting type, operating 
on the transmission, with braking 
action on all four wheels. The 
wheels are the ventilated disc, 
Budd type. 

Tires are 7:50x20 inches, with 
singles mounted on front wheels, 
and duals, rear. 


Dalace 
my 


For Franchise Particulars Write— 


Palace Travel Coach Corp. 
Flint, Michigan 
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Highways are Seen Vastly Improved for 1938 
U.S. Road Bureau is Called 


Key Factor 


By WILLIAM ULLMAN 
Staff Correspondent, ADN 
W ASHINGTON.—American mo- 
tordom is going to find highway 
travel much better in 1938 because 
of the far-flung activities of the 
federal government in improving 
the motorways of the land 
During the last fiscal year sev- 
eral hundreds of millions of dol- 
lars have been invested in smooth- 
ing the motorist’s pathway. And 
adding thousands of miles to the 
national road system was only 
part of the job. 


Uncle Sam makes his contribu- 
tion toward bringing the high- 
ways of the United States into 
some degree of conformity with 
the demands of modern traffic 
through the bureau of public 
roads. This agency has the pleas- 
ant task of distributing to the 
states the many millions Wash- 
ington provides, much of this 
Croesus hoard being outright 
gifts. More onerous are its duties 
of seeing to it that the states 
build the right kind of roads, get 
value received for money spent, 
and do not divert motor tax reve- 
nues from highway purposes. In 
addition to this the bureau car- 
ries on extensive research in the 
fields of traffic safety, highway 
engineering, and _ road - building | 
materials. 

Sets All-Time High | 

Under the aegis of the bureau, 
more than 22,000 miles of modern 
roads were completed throughout 
the country during the last fiscal 
year. This was a few hundred 
miles ahead of the all-time record 
hung up in 1934 and several hun- 
dred miles more than in the previ- 
ous year. This work took more 
than $337,000,000 out of the treas- 
ury while the states’ 
participation in these operations 
totaled more than $86,000,000. At 
the start of the current year con- 
tracts were out for 11,274 addi- 
tional miles, involving $268,000,000 
more of federal funds. 

Since Uncle Sam went in for 
road building in a big way as a 
means of giving work to jobless | 
men he has spent about $1,000,- 
000,000 in this way. During the 
last year the federal bureau's 
work provided 1,792,760 man- 
months’ employment, the equiva- 
lent of average full-time employ- 
ment of 149,400 men. Indirect em- 
ployment created jobs for 239,000 
others. 

But this phase of federal high- 
way work is passing. The bureau 
records show fewer and fewer 
men available for this kind of 
work, due to bidding by private 
industry. Also little of the money 
put up for this work relief re- 
mains unobligated. 

Financed by ERA 

One of the noteworthy achieve- 
ments of the government last 
year was elimination of 1,149 rail- 
road grade crossing death-traps, 
a total far surpassing that of any 
other year. More than 1,000 of 
these eliminations were financed 
by the $200,000,000 authorized un- 
der the Emergency Relief Appro- 
priation Act of 1935. This money 
was distributed as outright grants 
to the states and even the rail- 
roads did not have to kick in. 

Another notable activity of the 
government in the general high- 
way problem was the bureau's 
studies of traffic conditions and 
measures for their improvement. 
A committee of 12 outstanding 
experts in highway engineering 
was appointed by Henry A. Wal- 
lace, secretary of agriculture, to 
work with the bureau of develop- 
ment of road design standards for 
the promotion of safety and ad- 
vancement of the utility of high- 
ways to a maximum. 

The bureau also co-operated 
with the highway research board 
in detailed study of the lack of 
uniformity of state motor vehicle 
laws, which is regarded as an| 
important contributing cause of } 


financial 


| istics 


in Advances 


character 
the 
driv- 


of the 
including 


study 
of drivers, 
identification of dangerous 
ers; improvement of basic 
particularly accident reporting; 
needed for the study of accident 
causes and prevention. Highway 
planning surveys were 
rated in co-operation with state 
highway departments to obtain a 
detailed picture of highway 
ditions which are sub-standard 
and information on the cost of 
raising them to the proper plane. 

Under the Hayden-Cartwright 
Act, by which the government 
gives federal-aid money to the 
states, the recipients are re- 
stricted from diverting motor ve- 
hicle tax revenues from highway 


accidents; 


data, | 


inaugu- | 


con- 


¢ 


j 


purposes. It 
bureau to watch 
|tions. Last year 
| Georgia, Maryland, New Jersey, 
and Pennsylvania by legislative 
act had diverted such funds and 
they were called to account 
Maryland and Pennsylvania re- 
stored the diverted money to road 
uses and Georgia promised to do 
After repeated admonitions 
Jersey was deprived of $250,- 
000 in her allotment of federal- 
aid for this year, thus being the 
first state to be so penalized. 


is the duty of the 
for such viola- 


it found that 


sO 


| New 


Roadside improvement has 
grown to be an important part of 
the federal bureau of _ public 
roads’ work and during the year | 
it continued to urge states to 
greater participation. There were | 
566 such projects added to the 
program at a cost 
000,000, bringing 
| projects to 1,867. 


the total of 


Trattic Engineer Urges 
Care in Fender Styling 


Special t iutomotive Daily News 
KANSAS CITY.—A suggestion 
to automobile designers that they 
avoid fender styling that inter- 
feres with easy inspection of tires 
and application of tire chains was 
being debated here this week. 
The suggestion was 


made by 


| Thomas J. Seburn, city traffic en- 


|gineer of Kansas City, 


of nearly $4,- | 


at the 
annual National Safety Congress, 
concluded here Oct. 16. While 
pointing out the fact that such 
designing is not widespread, Se- 
burn declared that some cars 


have wheels so completely covered | 


that access to tires was difficult. 


“Common sense and _ safety,” 
said Seburn, “demand that tires 


Wie Hee 


SWINGS WIDE THE DOOR TO NEW LUXURY 


AS YO! 
ever known before... . 


vides a new 


surface of this richly colorful, 


look inside the 


“living-room luxury 


1938 ears graced with Body by Fisher. 


ciative eye perceives a sleeker, softer, smoother upholstery than you've 


your appre- 


It is a modern Mohair Velvet upholstery that pro- 


closely woven fabric 


” of looks and of comfort... 


The slide-easy 


is easy on clothes and 


is easily cleaned. Its porous back provides a cooler ride in warm weather— 


a more comfortable one in any season. And, despite its softness, this modern 


Mohair Velvet upholstery is durable almost beyond belief. 


Only General Motors cars have the Unisteel Turret Top Body by Fisher 


CENERAL 
MOTORS 


ON GENERAL Morors Cars 


be in clear enough view for fre- 
quent inspection. Nature (snow 
and ice) has not co-operated with 
those few stylists who seem to 
have forgotten the importance of 
tire chains as a great and often 
imperative safety factor in winter. 
It is very encouraging to safety 
authorities to learn that this 
hazard and mental deterrent to 
safe practices in automobile op- 
eration has been practically elim- 
inated in all forthcoming models 
that will soon startle the public 
gaze at automobile shows. Let the 
stylists make the wheel beautiful, 
as it really is, and show it to the 
world.” 


ONLY: 


CHEVROLET « PONTIAC « OLDSMOBILE 
BUICK + LASALLE « CADILLAC 
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ICC Querying Truckers on Speed Control Law 


> 


‘o Form Basis 


Of Way to Halt Hazards 


Special to Automotive Daily News 

WASHINGTON. As a step 
toward determining whether a 
maximum speed limit for inter- 
state trucks should be incorpo- 
rated in the motor carrier safety 
regulations of the interstate com- 
merce commission, representative 
motor carriers have been circular- 
ized to ascertain their views on 
speed control. 

In questionnaires sent truck- 
men, bureau of motor carriers of- 
ficials emphasized that data 
should be restricted to over-the- 
road operations. 

At the time the initial motor 
earrier safety regulations were 
promulgated, the ICC found it ad- 
visable, in the absence of ade- 
quate information or unified opin- 


ion among competent authorities, | 


it was pointed out, to refrain from 


fixing a maximum speed limit for | 


vehicles under its jurisdiction. 

In line with its long-range pro- 
gram for 
safety, however, the ICC has 
launched the present investiga- 
tion to determine the correlation 


eeeules Exhibits | | 


Planned at Saas! 
Car, Truck Shows 


CANTON, 
announced by John 
sales manager of Hercules Mo- 
tors Corp., for a complete ex- 
hibit of Hercules engines, both 
gasoline and diesel, at the New 
York and Chicago 
shows, the National Motor Truck 
show in Newark and the A.T.A. 
Truck and Accessories’ show, 
Louisville, Nov. 15-18. Of special 
interest in all the exhibits will 
be the first showing of the DOO 
series, 3%" x4%”, 4”x4%” and 
4%"x4%” four cylinder diesels. 

In the New York Auto show 
the Hercules exhibit will occupy 
spaces C-2 through C-7; in the 
Newark Truck show, space 31; 
in the Chicago Auto show, space 
36, and in the A.T.A. show, spaces 
41 through 45. Charles Balough 
president, Keplinger and W. W 
Cromley will be in attendance at 
New York and Newark. Balough 
and Keplinger will also attend the 
Chicago exhibit as will D. W. 
Latta and W. A. Lynch. Latta, 
Lynch and C. R. Schuler will be 
in charge of the Louisville ex- 
hibit. 

Special mounted displays have 
been arranged for each of the 
exhibits showing the various 
model Hercules engines used to 
power trucks and buses built by 
numerous leading American 
manufacturers. 


Neb. Road Assn. Holds 


Its Annual Convention 


LINCOLN, Neb.—Clifford Shoe- 
maker, district engineer for the 
federal bureau of roads, and 
Harry E. Gantz of Alliance, mem- 
ber of the unicameral legislature, 
will be the chief speakers at the 
banquet at the Hotel Pawnee in 
North Platte, on Nov. 2, which 
will open the annual convention 
of the Nebraska Good Roads 
Assn. George M. Johnston, state 
president of the association, will 
preside, and George B. Dent jr., 
mayor of North Platte, will act as 
toastmaster. Harry Dixon, presi- 
dent of the North Platte cham- 
ber of commerce, will deliver the 
address of welcome. 

A tour of the federal irrigation 
projects in the western part of 
Nebraska is planned as a part of 
the convention program. Colonel 
W. T. Chevalier, president of the 
American Road Builders’ Assn., 
will be one of the speakers at the 


convention, and Nebraska high- | 
ways will be discussed by A. C.| 


Tilley, state engineer. 





promoting highway | 


O.—Plans have been 
Keplinger, | 


automobile | 


between accidents and speed and | 
to discover the best means of | 
eliminating the hazard. 

In a memorandum accompany- 
ing the questionnaires, Director 
W. Y. Blanning stated: 

“There are two main aspects to 
the motor vehicle speed problem: 
| Speed too fast for conditions. | 

This is recognized as a seri- 
ous cause of highway accidents. 
A speed of 15 miles per hour, un- 
der certain conditions, may be en- 
tirely unreasonable and impru- 
dent, and result in an accident. 
This phase of the problem does 
not concern us in the inquiry we 
are now undertaking. 

) Maximum permissible speed. 
~ On this point, as you are 





| top-speed of 


aware, there is general disagree- 


ment. The purpose of this inquiry, | 


therefore, is to obtain factual 
data based upon operating experi- 
ence as to whether limiting the 
motor vehicles ac- 
tually reduces the number or se- 
verity of highway accidents. In 
addition to this specific question, 
we invite your comments on the 
general problem of high speed.” 

In the questionnaire, truckmen 
are asked if they attempt to limit 
the top-speed of their vehicles in 
any way, and if so by what means. 

Reasons are requested for the 
discontinuance of any speed con- 
trol method tried and found 
wanting. Truckmen also are re- 
quested to list in the order of 
their importance items of their 
operations tending to promote 
safety, which have had the great- 
est effect on their records. 





Cater to Owner’s Needs, 


Battery Makers Advocate 


| Special to Automotive Daily News 


CHICAGO. Grading of bat- 


teries into four classes and sell- | 


ing each unit according to the 
specific needs of the retail pur- 
chaser, will be the policy of 
manufacturers during the year 
1head with respect to design and 
nerchandising efforts among job- 
bers and dealers. 

This was agreed upon at 
13th annual convention of 
National 
Assn., in the Hotel Sherman. 

S. W. Rolph, general manager 
of the Willard Storage Battery 
Co., Cleveland, launched the pro- 
posal that batteries be classified 
as master duty, heavy duty, 


the 
the 


standard duty and light duty. His 


| idea 


Battery Manufacturers’ | 





met with approval, and the 
leading producers are prepared to 
proceed accordingly 

L. B. C. Raycroft, Electrical 
Storage Battery Co., Philadelphia, 
was elected president; R. T. Pier- 
son, USL Battery Corp., Niagara 
Falls, N. Y., first vice-president, 
and E. T. Foote, Globe-Union, Inc., 
Milwaukee, second vice-president. 


Steel Rate Off 

NEW YORK.—tThe operating rate 
of steel companies will be 55.8 per 
cent of capacity for the week ending 
Oct. 23, compared with 63.6 per cent 
one week ago, 76.1 per cent one 
month ago and 74.2 per cent one 
year ago. 
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September Job Placements Rise 42% Over 1936 


Cheyenne Dealer Solves wy and savertina vo wre vont! ewer Work Applicants 


eneral interest in Cheyenne. 
His Used Car Problems|" of the competing sales- Also, U. S, Survey Shows 


men are helping them out in 
many cases by trading an old car 
Special to Automotive Daily News ams | , 2 3 > 2ds in for a better one.” 
"CHEYENNE, Wyo.—The Wel-|and the Blues. Rewards “bls Oe en See SAE) Ne ee te ake oe 
ton Motor Co., Ford and Lincoln h ; >| in the Walton contest, but the) persons placed in jobs and fewer “ : 
| enough to spur the contestants | number of vehicles sold also is a| new applicants for work, was the| added, “the offices made 103,906 
dealer, has solved the problem of | into increased action were offered. determining factor in the final| rosy report of the U. S. employ- placements in governmental serv- 
cutting down a heavy used car| During the first 10 days of Octo-| count. |ment service issued early this| ice, on public buildings and con- 
oe in anaes 30 make way for| ber the Red team was first in In addition to reducing prices | week. struction projects or wih con- 
e expected influx of trade-ins| sales, and the six members of! on slow movers to cut down the| « i , ‘ .| tractors operating on such pro- 
when 1938 models arrive. During| the team held a Dutch lunch at! October inventory, the Walton | i ge Pies cre yrs Bc gare jects. : ‘ ‘ 
the first half of October the Wal-| which the awards were given. The| company is including a fill of| private placements during Sep- “The gains in private place- 
ton company reduced its used car| gathering was in the nature of a/ Prestone, as well as five gallons|tember for any month in their ments were widespread. Increases 
stock by approximately one-half | pep meeting as well as a celebra-| of gas and new oil with each| entire history,” Secretary of La-| °T® reported in 33 states. The 
through a “used car salesmen’s| tion. Incidentally, the captain of | R.&G. car or truck sold. hor Perkins said . Se for a 
4 7 : ; : , ical region w 
ponies mal a = gb ied sage - rewarded) Incidentally, for the first time| Placement of 239,596 was 42.8] south ‘Atlantic ond east Sean 
per cent on slow movers "| te 7 a th | in the history of Cheyenne a full| per cent higher than the number| central states, closely followed by 
. | teams. carload of batteries consigned to/ reported for September, 1936. The| the middle Atlantic ‘region in all 
The Cheyenne dealer placed “The contest idea has worked | a single dealer was unloaded this| September total, which included] of which private lacements were 
the majority of used cars in three! unusually well,” said Ray Raw- | month. The batteries came di-/| 149,600 placements of men and| over 20 per “aa te in Sep- 
big used car lots in the city, and| son, captain in charge of the/| rectly from the Ford Motor Co. | 89, 996 placements of women, was| tember than in August.” — 


then proceeded to divide the | Reds, “in that it has been talked/| to the Walton plant. |5.1 per cent higher than the pri- Secretary Perkins described as 
—_—_————— “notable” the declines in applica- 


tions to the U. S. employment 
service for work. During Septem- 
ber 278,946 new applicants were 
registered, 1.6 per cent less than 
during August and 21.6 per cent 
lower than for September, 1936. 

“More striking than the decline 
in new applications was the drop 
in active file to a total of 4,636,744 
active registrants,” Miss Perkins 
said, noting that was 4.5 per cent 
fewer than in August and 32.2 per 
cent under September, 1936. 


New Giant Fender 
Presses Installed 
In De Soto Plant 


DETROIT.—A new line of giant 
| fender presses heads a list of 
|press plant improvements in 
|De Soto’s new factory that will 
| double the variety of sheet metal 


| flow through the plant this year, 


9 factory officials report. 
| At the same time, the daily 
volume of sheet metal handled by 
the plant will be increased almost 
50 per cent, the officials stated. 


The new fender line, the most 


important of a long list of im- 
| provements, includes five new 
presses towering almost to the 
ceiling of this glass-walled build- 
ing. The largest press is a double- 


crank toggle drawing press 
si , si weighing almost 400,000 pounds 
IT’S AUTOMOBILE SHOW TIME... and right now the nation's great and capable of 1,000,000 pounds of 
automotive industry is running full blast. Out of giant plants rolls a pressure on the plunger. This 
d € shini il } / press measures 132 inches be- 
steady stream of shining new Cars... ¢0 seli at the rate of at least 1421 tween uprights and is 90 inches 
every hour*! deep from front to back. 
All of these 1938 models are rarin’ to go. Ready for their new A new type of roller-leveler has 
; : : been placed in front of the fender 
owners and ready for Ethy/! It’s the one fuel that permits setting the line to prepare the metal for the 
spark for maximum performance—full power, fastest acceleration, | drawing and trimming operations. 
‘ : > | These levelers “break down” the 
greatest economy from the new high compression engines. Always structure of the steel. normalis- 
recommend Ethyl for new cars. It will help you make 1938's new car ing it to assure a uniform draw 
before blanking, pressing, trim- 


buyers the happiest customers you ever had. ming, flanging and piercing opera- 


Remember, too, that Ethyl puts new life in older cars. At pumps tions begin. 
marked Ethyl your customers will get a fuel of highest anti-knock Many additional feet of con- 
. ‘ . : : ; veyor line has been placed in the 
quality, that is quick-starting and is double-tested— by the oil compa- building to keep the increased 
nies and the Ethyl laboratories. Ethyl Gasoline Corporation, Chrysler quantity of metal flowing steadily 
a ae | away from presses to welding and 
Building, New York. minor assembling operations such 
as putting on clinch nuts, rivet- 


sales figure for Nov., 1936, as taken from the Dept. of ; 
Washington, D. C. (30-day month; &-hour day) ing, ete. 


Special to Automotive Daily News vate placements in August. 
more “In addition to the _ private 
placements,” Secretary Perkins 








*Estimate based on average factory 
Commerce Report, Bureau of Census, 


Livar Is Chief Engineer 
Of Chrysler’s Airtemp 


DAYTON, O.—The appointment 
|of A. P. Livar as chief engineer 
in charge of heating design for 
Airtemp, Ine., air-conditioning 
subsidiary of Chrysler Corp., is 
announced here by Col. A. C. 
Downey, Airtemp president. 

Livar was formerly with the 
Reynolds Corp. as manager of the 
air-conditioning division. Prior to 
that he was vice-president in 
charge of sales and manufactur- 
ing for the Richmond Radiator 
| Co., Inc., where he designed the 
Richvar cast iron convector radi- 
| ator and boiler. He will supervise 
the design of Airtemp residential 
| heating equipment. 
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Bidernised Dept. Ups Gross to $40,000 Yearly 


Parts Employment Shows 
27-Point Rise Over 1936 


NEW YORK.—Comparison of 
the hours worked, the number of 
persons employed and the pay- 
rolls disbursed in 48 of the larg- 
est original equipment parts 
plants for the 40-week period 
ending Aug. 21 against the.same 
period in 1936 shows marked in- 
creases in every division, accord- 
ing to a survey of Automotive 
Parts & Equipment 
turers, Inc. 

For every 
ployes working in these 48 plants 
in 1929, 127 persons worked dur- 
ing the 40-week period in 1937 as 
against 102.7 persons for the 
same period in 1936. 

Productive man-hours worked 
in these 48 plants increased 17.6 
per cent i in (1937 over 1936 and 


Manufac- | 


100 productive em- | 





were 90.8 per cent of the 1929 in- | 


dex in 1937 against 75.9 per cent 
in 1936. 

The average hourly rate of pay 
for the 40-week period, covering 
all employes— male and female 
and in all jobs in the industry — 
rose from 67.6 cents per hour in 
1936 to 78.4 cents per hour in 
1937, an increase of 16.0 per cent. 
All male productive employes 
averaged 81.6 cents per hour in 


1937 as against 70.6 cents in 1936, | 


an increase of 15.6 per cent. The 
average hourly 


ust, 1937 was 84.2 cents per hour 
as against 68.7 cents per hour in 
August of 1936, an 
22.6 per cent. 

Each factory employe, male and 


earning for all | 
employes for the month of Aug- | 


increase of | 
| industry has 





female and including all types of | 
labor, averaged $28.97 per week | 
for the 40-week period in 1937 as | 
against an 
1936, an increase of 11.9 per cent. 
|All male productive employes, 
comprising 62.2 per 


types of labor in all the plants, 
averaged $29.95 per week in 1937 
as against $26.72 in 1936. 

The 48 plants disbursed a total 
payroll for the 40-week period in 
1937 of $99,389,000 as compared 
with $73,130,000 during 1936, an 
increase of 35.9 per cent. 

According to the National In- 
dustrial Conference Board 
dexes, 
creased 2.0 per cent during the 
first seven months of this year 


| while the average rate of pay to 


all persons employed in the parts 
gone up 17.1 per 
cent in the same period. 


a) 


average of $25.90 in| 


cent of the| 
total number of employes in all | 


in- 
the cost of living has in- | 


~~ 


Drennen’s Follow-u 


Helps Boost 


| Special to Automotive Daily News 

BIRMINGHAM, Ala.—Lubrica- 
tion department modernization is 
bringing in a gross business of 
nearly $40,000 yearly to the Dren- 
nen Motor Car Co. here, which 
handles Buick, Chevrolet, 
and Cadillac. 

Sales have kept up with con- 
ditions in this community, but 
the service department, which 


a good business, lacked the one 
thing which makes for bigger 
and better business; namely, a 
complete followup system. 

When Drennan got the lubrica- 
tion fever, he stepped out and put 
in five hoists, spent $1,850 to get 
the place in shape and put an ex- 
pert lubrication man on 





MicHicAN STEEL TUBE PRoDucTS (Co. 


SPECIAL 


STEEL 


Chicago, IIl., 


GENERAL OFFICES: 


GASOLINE 


STEEL TUBING 
AND 


TUBULAR PRODUCTS 


Viller Shelby Products Division 


AUTO MUFFLERS 


PUMPS 


STEEL TUBE 


SALES CORPORATION 


Detroit, Mich., St. Louis, Mo. 


STOVE PUMPS 


WAREHOUSE 


AUTO TIRE PUMPS 


STOCKS 


MILLER STEEL 
Newark, N. J. 


EDGAR T. WARD’S SONS COMPANY 


Cleveland, Ohio 
Philadelphia, Pa 


Factories at Detroit, 





9450 BUFFALO STREET 
Mich., 


Buffalo, N. Y. 
Pittsburgh, Pa. 


and Shelby, Ohio 


COMPANY, 


BICYCLE PUMPS 
LOW PRESSURE GREASE GUNS 


INC. 


DETROIT 





Pontiac | 


was modernized last year and did | 


each | 


Plan 


Firm’s Volume 


hoist. In November, 
pany handled 966 cars with total 
sales of $3,011, an average of $3.12 
per car. In December the firm 
did a volume of business of $2,546 
on 1,029 cars but the car average 
dropped to $2.47, which pace was 
| kept until in March, 1937, when 
the necessity was seen for a bet- 
ter system of keeping track of 
business as well as some definite 
followup plan. 

The company’s books show 
that Drennen added another $1,650 
to his lubrication department, in- 
stalled another hoist and by put- 
ting the five men through a 
thorough schooling, and placing 
| 1,125 owners on the lubricating 
| followup list, business began to 
| soar. Here are the figures since 
| that time: 


1936, the com- 


Jobs 
Per Mo 
1,045 
1,056 
1,252 
1,192 


Ave 
Per Car 


$2.44 
3.05 
2.72 
2.55 


Sales 
Total 


$2,545.36 
3,217.04 
3,405.20 
3,039.47 
July 1,337 3,139.55 2236 
August 1,364 3,335.60 2.58 


During September and part of 
| October, the reports show that 
| Drennan has not only exceeded 
| the above figures in volume of 
| cars put through the department. 
| with an attendant increase in ac- 
tual gross volume, but that the 
average per car has increased 
Drennan estimates that the aver- 
age sales per car will show up 
greater than ever because the 
men on the hoists are now selling 
items never before sold by the 
department 

He feels he will be able to show 
an average of at least $3 per car 
and that the number of cars per 
month will top the 1,500 figure 
On this basis he also estimates 
that, with the followup on at 
‘east 2,000 owners in his commu- 
nity, he will be doing an average 
which will bring his total sales 
for the year to over $40,000. 


In operating the department. 
Drennen has put into effect all 
the followup plans and sales pro- 
motional activities of the four 
companies he represents. With a 
lubrication potential of over 3,000 
owners in the city, he _ feels 
certain of doing a volume of 
business, which will not only 
cover all overhead from every 


March 
April 
May 
June 


| part of the business. 


Service volume through his lu- 
brication department is running 
better than 72 per cent greater 
than at this time last year, while 
car sales both new and used have 
enabled him to handle his quota 
| with ease, because of the in- 
creased number of personal con- 
| tacts made in the lubrication de- 
partment. 


"38 Activity Seis 


Parallel to 1937 


WASHINGTON.— Industrial ac- 
tivity throughout the United 
States during 1938 will average 
|about the same as that of the 
current year, although a dip dur- 
ing the first half is expected, in 
the opinion of a score of the 
federal government’s ace econ- 
omists. 

Meeting recently with Dr. A. E. 
Goldenweiser, of the federal re- 
serve board, as chairman, these 
experts took a poll of their opin- 
ion of the outlook for industry. 
|Each was asked to write his 
“guess” on a slip of paper and the 
average guess was that the index 
for 1938 would be 114, the figure 
for this year so far. High guesses 
by the reserve board participants 
are said to have held the aver- 
age up. 

The conference represented 
largely the central statistical 
board created by President Roose- 
velt in 1933. 
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the th Dimension 


The News of Automotive Advertising 


By Pete Wembhoff 


through self-regulatory measures | 


Salutes 


Radio’s salute to car industry, | 


coincident with opening of New 
York show this week, will include 
NBC Red coast-to-coaster Thurs- 
day (28) from 9 to 10 p.m. 


Hour’s show, tagged “World 01 | are extended. 


Wheels,” will jump from N. Y.| 


show to assembly line in Detroit 
plant; to rubber factory in Akron; 
to steel foundries and glass plants 
in Pittsburgh; to Chicago stock- 


yards; oil fields of California, etc. | 


Gag being to acquaint listen- 
ers with part little-known sub- 
stances play in making of cars, 
illustrating uses of diamonds, 
gold, platinum, soybean and 
hogs. 

NBC also dedicating two other 
broadcasts to show opening; ini- 
tial ceremonies’ll be 


nesday (27) while interviews with 
automotive, theatrical and profes- 





| names 
| handle 


described | 
over NBC Red at 2:30 p.m. Wed-| 


| 


sional bigwiggies will also be aired. | 


David E. Ralston, general sales 
manager of Oldsmobile, will dis- 
cuss “Engineering and_ Style 
Trends in Motor Cars” over NBC 
Blue at 3:45 p.m. Wednesday. 


Palm 


Week’s palm goes to Chevro- 
let for its importation of $5,000,- 
000 “Crown of the Andes” as 
part of company’s exhibit of 
1938 cars in General Motors’ 
building, Detroit. 

Comprising aggregate weight 
of 1,523 carats in emeralds, the 
solid gold crown, once the 
treasure of the Incas in Peru, 
is having its fifth showing in 
U. S. Heavily guarded, it’s on 
display in lobby of GM. build- 
ing along with new Chevrolets. 


Appointed 

Frank Braucher, ex-vice-presi- 
dent and director of Crowell Pub. 
Co., joins Station WOR, Newark, 
as vice-president in charge of 
sales. 

After being western manager 
for Scribner’s, Braucher joined 
Woman’s Home Companion in N. 
Y. After four years there, he was 
advanced to eastern manager for 
Crowell prints and later adrector 
of entire Crowell group. 


Practices 

Extension of self-regulatory 
methods in advertising, instead 
of enactment of new federal con- 
trol legislation, is urged in a 
bulletin by the distribution com- 
mittee of the U. S. chamber of 
commerce. 


The report, reviewing methods 
dealing with advertising adopted 
by advertisers, agencies, pub- 
lishers, better business bureaus 
and trade associations, com- 
mends the record being made in 
establishing “procedure in the 
public interest.” 


Declaring the advances made 


Automotive 
On the Air 


(All Time, Eastern Standard) 


CHEVROLET—Sunday, 6:30 p.m., CBS. 
*“‘Romantic Rhythms.’’ 
CHRYSLER—Thursday, 9:00 p.m., 
Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 
*“‘Watch the Fun Go By.’’—with 
Sunday, 9:00 p.m., CBS. 
Ford Sunday Evening Hour. 
HUDSON—Wednesday, 7:15 p.m., 
‘“‘Hobby Lobby.’’ 
NASH—Saturday, 9:00 p.m., 
“Professor Quiz.’’ 
PACKARD—Tuesday, 9:30 p.m., 
‘Packard Hour.’’ 
PONTIAC—Monday, 
p.m., CB 
**News Through a Woman's Eyes.”’ 


CBS. 


Al Pearce. 


CBS. 

cBS. 

NBC (Red). 
2:00 


Wednesday, Friday, 








toward curtailing unfair adver- 
tising are such as to make ad- 
ditional governmental 
unwarranted and unnecessary, the 
report declares existing statutes 
are adequate if present methods 


Chatter 

John S. Knight and Associates, 
owners of Akron Beacon-Journal 
and Massillon (O.) 


authority | 


Independent, | 


acquire Miami (Fla.) Herald... .| 


Tide Water Associated Oil Co. 


export advertising. ... 


G. M. Basford Co. to| 


Rawleigh Warner named a direc- | 
|tor of Chicago Daily News. . 


Assn. of Canadian Advertisers to 
|meet in Toronto Dec. 9-10. 


TO THE 


already flashing over the highways and byways 


Va. Court Scorns 


‘I Was Drunk’ Plea 

RICHMOND, Va. (UTPS). 
—The supreme court, hold- 
ing that drunkenness offers 
no excuse for a motorist 
whose car is involved in a 
fatal crash, likened such a 
defense to that of a young 
man who contributed to the 
death of his parents, but 
later pleaded with the court 
to be merciful to him be- 
cause he was an orphan. 

The tribunal refused to 
upset two judgments for 
$15,000 against Albert J. 
Boggs, of Marianna. The 
man pleaded he had “passed 
out” on the rear seat of his 
car in which he and Robert 
Peacock had been riding 
and drinking. 

Peacock was given “im- 
plied consent” to operate 
the vehicle, the court said. 
Mrs. B. C. Butler was killed 
and Henry C. Whittle in- 
jured in a crash which 
followed. 











41 


New Carj Ventilating System 
Is Announced by Evans Co. 


DETROIT.—A new type of au- 
tomobile ventilating system is 
announced here by the Evans 
Products Co. The new system is 
said to make possible a complete 
change of air within the car from 
one to four times a minute. 

Fresh, outside air is brought in 


| through intake louvres located in 
| the high pressure area of the for- 


ward roof curvature just above 
the windshield. The air passes 
through a filter and is distributed 
inside the vehicle. The volume of 


|air brought in can be regulated 


by a manually operated intake 


| door just above the driver’s head, 
| it is said. 


Foul air, fumes and dangerous 
gases are carried off through ex- 
haust louvres located in the 
vacuum area of the roof. The in- 


| terior exhaust door also is man- 


ually regulated. 


Introduction of fresh air into 


|a closed vehicle and the constant 


A SALUTE 


MAKERS OF AMERICA’S 





exhaust of foul air and fumes are 
primarily safety and comfort fea- 
tures, says E. S. Evans jr. 

“Drowsiness while driving is 
one of the principal causes of 
thousands of highway accidents 
each year,” Evans contends. “And 
drowsiness comes most frequently 
from breathing in foul air and 
fumes in an unventilated vehicle. 
Without fresh air there is also 
the danger of succumbing to 
deadly carbon monoxide, which 
strikes without warning since its 
presence cannot be detected by 
the human senses.” 

Evans declared that an investi- 
gation recently disclosed’ that 
there are approximately 1,000,000 
automotive vehicles on the high- 
ways today in which the drivers 
are exposed to sufficient quanti- 
ties of carbon monoxide to render 
them physically unfit to exerc'se 
prompt judgment in an emer- 
gency. 


AUTOMOBILES 


Onc EK more the Automobile Industry is 
spotlighted in the eyes of the nation. 
more comfortable than ever before, the sleek new Automobiles of 1938 are 


of America. 


Bright in their new colors, bigger, better, 


But vastly more important than these new engineering triumphs is the 


spirit which you, the makers of these Automobiles have 


Industry. 


You have given work to many hands. 


You have put food in mouths where there has been none or little. 


> kept alive in American 


In 


homes where the margin between living and existence is small, the signs of 


happiness are no longer absent. 


for joy and laughter. 


You have set still wheels spinning, silent whistles shouting gleefully, trains 
Once more factories the length and breadth of the land are alive 


rumbling. 


with the cheerful clamor of busy men. 
We who are concerned with the very essence of American Industry 
for 


the Steel 


Industry 


salute YOU 


brought prosperity back to America. 


For them, Christmas this year will be a time 


we of 


the industrial leadership which has 


We salute you for courage, for progress, for the true, far-seeing spirit that 


has marked 


American 
forward at a time when America was looking down. 


Industry 


from its infancy. 


We thank you 


for looking 


We thank you for planning 


and engineering and pushing on, leading all America to a better day. 


We wish you the greatest possible success in the 1938 model year. 


THE CRAINE-SCHRAGE STEEL 


MICHIGAN 


DETROIT, 


COMPANY 





Cab-Over-Engine Models 


CHICAGO. A comprehensive 
line of five cab-over-engine mod- 
els, each available in seven wheel- 
bases, is announced by the Dia- 
mond T Motor Car Co. Capacity 
range is from 1% 


provided for on all models. 

The new models measure only 
24 inches from the front axle to} 
the back of the cab, resulting in 
exceptionally short wheelbase and 


correspondingly short turning) 


radii, even with unusually long 
bodies. For example, a full 16- 
foot body is carried on a wheel- 
base of only 132 inches, for which 
the turning radius is approxi- 
mately 23 feet, factory engineers 
state. 

In addition to shorter overall] 


to four tons, | 
and body-lengths to 24 feet are | 
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Govt Film Library Adds New Motor Picture 
Diamond-T Offers Five stan 


length and the ability to negoti- 
ate sharper turns, the new Dia- 
mond T cab-over-engine models 
| are said to offer exceptional rid- 
|ing qualities and ease of han- 
| dling. This, according to Diamond 
T engineers, is due to the fact 
that all models have exceptionally 
long, soft front springs, with 
| shock absorbers built in as stand- 
ard equipment. These springs are 


| said to be the longest employed | 


anywhere in the _ industry 
trucks of this type. The special 
Vee-cab is more than six feet in 


width and provides exceptional | 


visibility in all directions. 

Unusual 
cab-over-engine line 
heavy-duty Diamond T seven- 
bearing super-service series en- 


in | 


features of the new| 
include the | 


| gine with its heat-resistant, pre- 
cision type, cadmium-nickel bear- 
| ings, filtered pressure lubrication, | 


| Peace center-mounted water 
| pump. Throughout the chassis, 
the Diamond T engineers claim 
to have used only proved heavy- 
duty units, including oversize 
roller-bearing steering gear, large 
single plate clutch, heavy-duty 
transmission and needle - bearing | 
universals which retain their lu- 
| bricant. Propeller shaft bearing 
| carrier, in accordance with stand- 
ard Diamond T design, is cushioned 
in live rubber and all shackles 
| are bushed in live rubber under 
|; compression, eliminating metal- 
| to-metal contact and all need for 
| lubrication, it is declared. 
Accessibility is a particular fea- | 
ture of the new cab-over-engine 
models. 
Steering wheel position and} 
| driver's seat are both adjustable. 








ROTARY ELECTRIC STEEL COMPANY 
DETROIT 


The Automobile Engineer 


today designs a product to 


meet the exacting requirements of car owners who want 


positive and continuous performance 
‘o secure this he requires 


including high speeds. ‘I 


under great stress, 


Quality Steel Products held strictly within rigid speci- 


fications. 


RESCO electrically melted steels, produced under the 
most careful and able supervision, as hot rolled or cold 


drawn bars in all 


QUIREMENTS. 
RES 


analyses, 


MEET THESE RE- 


CO ELECTRIC STEELS 


COLD DRAWN BARS 


Hor 


ROLLED BARS 


COLD ROLLED STRIP 


District Representatives 


INDIANAPOLIS 


CHICAGO 


CLEVELAND ST.LOUIS 


‘The Power Within’ Depicts 


gear driven front end and inde- | 


Automobile’s Development 


Special to Automotive Daily News 
WASHINGTON. “The Power 
Within,” a new two-reel silent 
motion picture film that depicts 
the historic development, con- 


struction, and operation of the} 


modern internal combustion en- 
gine and operating parts of the 
automobile, is the latest addition 
to the Bureau of Mines film 
library. 

Reel 1 illustrates early experi- 
ments to determine suitable fuel 
for internal combustion engines— 
first with gunpowder and, after 
two centuries of research, 


achievement of success with gaso- | 


line. Animated drawings show 
the operation of the four-stroke 
cycle of an automobile engine 
cylinder, and compare the intake, 


| cylinders 


compression, power, and exhaust 
strokes of an engine using gaso- 
|}line with the loading, ramming, 
firing, and clearing of a cannon 
using gunpowder. 

Animation is also employed to 
show the resulting smoother flow 
of power when the number of 
is increased. By the 
utilizing of quartz glass in place 


| of the usual metal cylinder head 


of the motor, actual photographs 
were taken with a specially de- 
signed camera capable of taking 
5,000 pictures per second, thus 
portraying the actual combustion 
and the burning of gases within 
the cylinders, Each part of the 
engine is graphically depicted in 
the first reel of this picture and 
its function illustrated in a man- 


| ner readily understood. 


Reel 2 shows by animated pho- 


| tography the assembly of every 


part of the engine, transmission, 
differential, and other mechanical 
parts that go to make up a fin- 
ished automobile. The operation 
of gear shifting is explained by 
animated drawings, together with 
the all-important function of the 
brake system that plays such a 
large factor in the role of safety. 
The entire story, as portrayed in 
these two reels of educational 
film, is presented in a way that 
should be of interest and value 
to every car owner. 

Copies of this film, in 16-mm. 
and 35-mm, size are available for 
exhibition by schools, churches, 
colleges, civic and business or- 
ganizations and others interested, 


| it was stated. Applications for the 
| film should be addressed to the 


Bureau of Mines Experiment Sta- 
tion, 4800 Forbes Street, Pitts- 
burgh, Pa. No charge is made for 
the use of the film, although the 


| exhibitor is expected to pay the 


transportation charges, it was ex- 
plained. 


‘Wis. Wnienn Seek 


License Refunds 
On Used Car Tax 





| by H. C. Walker, 


Action has 


MADISON, Wis. 
been started in circuit court here 


local used car 
dealer, to compel the state to re- 
fund portions of license fees paid 
on used automobiles sold in 1935, 
contending that the cars cited in 
the complaint had not been oper- 


| ated for the part of the year be- 


fore they were sold by used car 


| dealers. 


Counsel for Walker based his 
request for refunds upon a state 
law which declares that licenses 
on new automobiles should be 
commensurate only with the por- 
tion of the year they are in use. 

Circuit Judge Alvin C. Reis has 
| granted the dealer an alternative 
writ of mandamus, ordering state 
| officials to make refunds to the 
| 148 persons named in the action 
| or to show cause on Nov. 13 why 





| they failed to do so. 


Micromatic, Barnes Drill 


‘Buy Assets of Hutto Co. 


DETROIT. — The assets and 
| good will of the Hutto Machine 
division of the Carborundum Co. 
have been sold to the Micromatic 
|Hone Corp. of Detroit, and the 
Barnes Drill Co., of Rockford, IIl., 
and the business will be subdi- 
vided by the purchasers. 

Barnes Drill will absorb that 
part of the business relating to 
the manufacture, sale and service 
of honing machines and gear lap- 
ping machines, and Micromatic 
Hone will take over the manufac- 
ture, sale and service of honing 
tools and too] replacement parts. 





“Fourth ‘Dinancions® a regular 
feature of ADN, presents a digest of 
automotive advertising news. 
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e unit” service to assure the most ° ar Sales > 
New Cab-Over-Engine Truck | efficient tranapertetion for any Milwaukee Car Salesmen 


kind of truck or bus operation. To Get Minimum Wage 
MILWAUKEE, Wis.—Contracts 


the Automobile Retail Salesmen’s 
Assn, 


. The new agreements provide for 
The new cab-over-engine trucks & 


= * 
Line us A nnou nced b ¥ Reo are presented in two capacity] representing an annual wage in- a $125 a month wage minimum, it 
- 


LANSING.—An entirely new 
line of cab-over-engine models, 
in the moderate priced field, now 
places Reo Motor Car Co. and 
Reo distributors and dealers, in 
direct competition for the wider 
market in this popular type, ac- 
cording to factory officials. 

In addition to the usual cab- 
forward advantages of ideal 
weight distribution, greater load 
carrying space, shorter overall 
length and ease of handling in 
traffic, the new Reo cab-over-en- 
gine models are said to feature 
appearance, accessibility, driver 
comfort and safety. 

With a weight distribution of 
approximately one-third on the 


front wheels and two-thirds on | 
the rear, as compared to 20-80 or | 


25-75 in conventional trucks, Reo 
uses heavier front axles on its 
new COE models. Front tread is 
wider to improve stability and 
give an unusually short turning 
radius. Because these units are 
engineered from the ground up 
for cab-forward service, Reo en- 
gineers claim they have greater 
mechanical accessibility, provid- 
ing not only increased depend- 
ability, but lower maintenance 
costs and more uninterrupted 
hours of profitable operation. 


and truck performance gauge, the 
sponsors expect this “matched-| inch Reo Gold Crown engine. 





Reo presents the new cab-over- 
engine series, simultaneously with 
announcement of its new nation- 
wide “matched-unit engineering” 
service. This new plan provides 
for factory trained men in every 
community, qualified to advise 


truck operators on the right} 
chassis, body and equipment to| 
fit any transportation need. Com- | 


Graham Dealers 


To Hold Annual 
Meeting in N. Y. 


DETROIT.—Graham-Paige dis- 
tributors and dealers from all 
parts of the eastern territory will 
meet in the ballroom of the Bilt- 
more hotel Oct. 28 for their an- 
nual automobile show luncheon. 

The chief executive of the com- 
pany will outline sales and adver- 
tising plans based on the intro- 
duction of the radically re-de- 
signed 1938 Graham, and B. C.| 
Forbes, writer on business sub- 
jects, will discuss the relation of 
the company to the general eco- 
nomic situation. 

F. R. Valpey will be toastmaster 
and the speakers for the company | 
will be J. B. Graham, president; | 
R. C. Graham, vice-president; and | 
S. J. Case, director, advertising 
and sales promotion. 


Bantam Begins 
1938 Production 


BUTLER, Pa.— Production on | 
the new Bantam “60” is expected 
to reach capacity before the end 
of November, it is announced 
here by company officials. 

The new Bantam will be ex- 
hibited at the major car shows, 
with an additional display of 
commercial models at the Na- 
tional Truck Show in Newark. 
New York Show headquarters are 
at the Roosevelt, while Chicago 
headquarters will be at the Con- 
gress hotel. 

Passenger Gains Shown 
By Airline in October 


DETROIT.—Transporting a to- 
tal of 17,337 passengers over its 
nation wide system during the 
first 15 days of October, American 
Airlines, Inc., registered a gain 
of 2.7 per cent over the compar- 
able period in September, its rec- 
ord months, according to C. R. 





Speers, district sales manager. 


Passengers on the Transamer- 
ican route increased from 2,624 
for the first 15 days of Septem- 
ber to 2,763 in the same period 
this month, he said, a rise of 5.3 
per cent. 


ranges and four wheelbases, from | crease of about $370,000 for Mil- 
with Reo’s ability rating | 105 to 166-foot, and are equipped| waukee county's 650 
with either a 228 or 268 cubic-| salesmen are being signed by re- 
| tail dealers and representatives of | 658 


HE man who sells New York has 
to keep up with its pace... . He 


has to keep abreast of changing sales 
indices, district trends, dealer credits, 
wholesalers, population, habits, and 
other major features of this country’s 
largest and toughest market. And he 
must keep track of the city’s reading 
habits—for New Yorkers buy what they 
read about. 


*The Daily Mirror Delivered 


6 months ended Sept. 30th 


1936—605,691 


1937-103,986 


Average Net Paid Daily Circulation 


The Yor 


Ask your New York dealer about the Mirror 


wine «Ge 


PgR 


Not so very many years ago all of 
New York's newspapers were big in 
size... . Today 73% of its morning 
newspapers are Mirror-size. This quick, 
picture-packed, and news-filled paper 
reflects the city’s new reading trend. Its 
growing circulation is proof of that: 
653,273 in May; 689,296 in June; 
745,436 in July; 731,657 in August; 
and 756,385 in September. More read- 
ers who see—and buy. 

Newspaper advertising costs here are 
low—but the Mirror’s cost is lower. Its 
daily milline rate is next to lowest of 
all New York City newspapers. Mirror 
readers can afford your car, for the 
Mirror reaches a bigger percentage of 
the group earning over $5000 than it 
does of the group earning less. Requests 
for the Daily Mirror’s 1937 Auto Guide 


proved that Mirror readers are a true 


automobile 


‘lo sell New York... keep 


up with its new reading trend 


cross-section of the New York auto buy- 
ing public. And it has the second-largest 
daily circulation in New York—703,986 
—more than any large-size New York 
paper. The Mirror offers a lengthy list 
of prospective car buyers—at a cost that 
warrants including it on your New 
York advertising schedules. 


AND ON SUNDAY 


The Sunday Mirror Magazine 


It makes up for weak magazine coverage in 
the New York area. 


Color advertising does sell automobiles 
quicker. The Mirror's milline rate for 4-color 
gravure is less than the daily black and 
white rate of most New York papers. 


Circulation—1 ,428,487—a gain of 108,568 net 
paid circulation in the six months ended 
September 30th. 


Uline 


SECOND-LARGEST 
CIRCULATION IN NEW YORK 





| was stated. Moths declared that 
the average wage earned in com- 
missions last year by the union’s 
paid-up members was $940. 
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Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 
Representatives, their hotel headquarters while at the show, and their permanent addresses 


Passenger Cars & Trucks®— 


A | 


AMERICAN BANTAM CAR CO., 
Butler, Pa, Reoseveit—R. S 
W. A. Thornton, secy.; A. C. 
mgr.; W. A. Ward jr., atty.; 
vice-pres. chge. prod.; H. I. Hazzard, chief 
engr.; R. M. Webster, chief body engr.; G. 
S. Martin, H. 8S. Maginnis, pur. agts.; 
Clarence Fishleigh, F. E. Fenn, consulting 
eae on — = oS atin mgr.; H. K. Bragle, New England regi. mer. ; 
mgr. ; aE. Botti, mgr. order dept.: Emil J. M. Crawford, chief engr.; Hugh Dean, 
Hofsoos, Bd Parrick, adv. agcy. execs.; H. Chev. prod.; C. P. Fisken, natl. dir. ners 
J. Mandeville, adv. agcy. dir. pubcty.; George E. C. Shaw, mer. assembly plants; G. 
Ketchum, ady. agcy. pres.; Robert E. Grove, Holm, natl. dir. retail selling; E. W. Ivey, 
adv. agcy. ex. vice-pres.; T. R. Brady, fety. gen. aud.; A. BE. Jacobsen, div. comptr. ; 
mgr.; H. E. Crist, chief inspector. Special C. A. Kleist, mer. budgets; A. R. Cos- 


i zrove 3 ars; W. E. Fish, 
display at Roosevelt Hotel lobby. grove, asst. mgr. comm. Cars; 
Pe . natl. dir. comm. cars; C. H. Beck, mer. 


public relations; C. J. Clark, asst. mer. 
car dist.; M. D. Douglas, mgr. P&A dept.; 


troit, Mich. Ambassador—M. E. 
Waldort-Astoria—W. BB. Holler, gen. 
mgr.; H. B. Hatch, Felix Doran jr., T. H. 
Keating. W. G. Lewellen, asst. gen. sales 
mgrs.; A. F. Young, Flint regl. mgr.; G. I. 
Smith, Great Lakes regl. mgr.; H. L. Hor- 
ton, Atlantic Coast regl. mgr.; R. F. Hicks, 
Eastern regl. mgr.; E. A. Nimnicht, Mid- 
West regl. mgr.; J. E. Johnson, South-West 
regl. mgr.; K. M. Chase, Pacific Coast regl. 
mgr.; L. 8. Costley, South-Eastern regl. 


Bantam ave., 
Evans, pres.; 
Olander, sales 
R. O. Gil 


ue 


Ardmore, Pa. 555 W. 
23rd st.—Robert P. Page jr., pres.; H. M. ‘ arr ie i 
Coale, B. B. Bachman, C. Eustace Dwyer, A. W. Frehse, Chev. engrg.; Ed. Hedner, 


Frank D. Wait, vice-prests.; Edward F. asst. adv. mer.; J. M. Hendrie, mgr. car 
Coogan, sales mgr. distr.; F. M. Larkins, chman-pers. and 


prop.; John McQuaid, Chev. standards; W. 
T. Maguire, chman-palace; D. P. O'Keefe, 
gen. pur. agt.; W. G. Power, dir. mass 
selling; Chas. Proctor, Chev. stamdards; P. 
L. Schaeffer, asst. chman (gen.); J. E. 
Simmons, gen. chman.; M. E. Stallsmith, 
Chev. standards; I. W. Thompson, asst. mgr. 
P&A.; C. W. Wood, serv. and mech. mgr. 
Lexington—Geo. Anderson, Chev. sales; B. H. 
Colliau, retail selling dept.; Harry Hartz, 
special feature; G. T. Mahaney, chman; M. 
M. MacDonald, Jerry Rutzel, J. T. White, 
art and chart. Park Central—J. H. Early, 
asst. mgr. comm. car; I. L. Pond, D. R. 
Pringle, S&M. dept. Robert Fulton—C. R. 
Scharff, traf. dir. 

CHRYSLER SALES CORP., 12200 E. 
ave., Detroit, Mich. Barclay—D. A. Wallace, 
pres.; J. W. Frazer, vice-pres., sales mgr.; 
Cc. I. Jacobson, asst. gen. sales mgr.; S. W. 
Munroe, dir. sales.; A. E. Tongue, dir. adv. 
and sales prom.; W. A. Hilman, serv. mgr.; 
A. B. Dowd, sales prom. mgr. Shelton—E. 
P. Merrill, chief chassis lecturer. Special 
display at Chrysler bldg. 


D 


DE SOTO MOTOR CORP., 6000 Wyoming ave., 
Detroit, Mich. Chrysler bidg.—Byron C. Foy. 
pres. Barclay—L. G. Peed, vice-pres.; J. B. 
Wagstaff, gen. sales mgr.; R. M. Rowland 
asst. gen. sales mgr.; K. H. Bronson, dir. 


THE AUTOCAR CO., 


B 


BUICK MOTOR, Division General Motors Sales 
Corp., Flint, Mich. Waldorf-Astoria—Harlow 
H. Curtice, pres., gen. mgr.; W. F. Huf- 
stader, vice-pres., gen. sales mgr.; Thos. H. 
Corpe, dir. adv. and sales prom.; C. A. 
Chayne, chief engr.; H. J. C. Miller, O. L. 
Waller, asst. gen. sales mgrs.; H. C. Gilles- 
pie, southern regional mgr.; P. 8S. Steen- 
strup, Pacific coast regional mgr. Barclay— 
O. W. Young, gen. mfg. mgr.; Dale Williams, 
compt. Special display at General Motors 
Salon, Waldorf-Astoria Hotel. 


C 


CADILLAC MOTOR CAR DIVISION, 2860 
Clark ave., Detroit, Mich. Waldorf-Asteria— 
N. Dreystadt, gem. mgr.; D. E. Ahrens, gen. 
sales mgr.; EZ. W. Seaholm, chief engr.; V. 
A. Olsen, works mgr.; W. B. Wardle, compt.; 
R. L. Newton, asst. gen. sales mgr.; F. J. 
Denney, adv. mgr.; O. M. Nacker, asst. 
chief engr.; G. BE. Parker, chassis supervision; 
Cc. O. Richards, body supervision; C. F. 
Boos, custom: body mgr.; Ermst Schebers, 
Fleetwood body div. 


Jefferson 


CHEVROLET MOTOR DIVISION, General Me- 
tors Sales Corp., General Motors Bldg., De- 


ont 
acl e LLL 


THERMOSTAT 


A Few Ounces of 
FABRICATED METAL 


...a tiny device drivers seldom 
see, but automotive engineers 
specify and leading manufac- 
turers use. Sylphon Thermostats, 
utilizing the famous Sylphon 
Bellows, are standard equipment 
because they function depend- 
ably and wear well. . . because 
they help increase engine effi- 
ciency and lower fuel consumption. 


THE FULTON SYLPHON CO., KNOXVILLE, TENN. 


Coyle, pres. | 
sales | 





| NASH MOTORS, 





| PACKARD MOTOR CAR CO., 


| 
| 
| 
| 
| 
| 





PIERCE-ARROW 


M. 
serv 


and mdsg.; D Herrick, dir. regions; 


H. Dowdy, dir. 


adv. 
H 


DIAMOND T MOTOR CAR CO., 4517 W. 26th 
st., Chicago, IL Reosevelt(—E. J. Bush, 
C. A. Peirce, vice-pres. 3310 Queens bivd., 
Leng Island City, N. Y.—T. C. Huxley jr., 
vice-pres.; J. J. Canniff, E. A. Dennis, J. E 
Morse, A. S. Potter, R. J. George, R. E. 
Kussin, F. J. Hollearn, dist. mgrs. 


DODGE BROTHERS, 7900 Jos. Campau, 
troit, Mich. Barclay—A. vanDerZee, gen 
mgr.; W. M. Purges, gen 
E. J. Poag, dir ady merch.; J 
Burke, dir. truck sales 


E 

ENGLISH MOTOR CARS, Ltd., 9 E. 57th st., 
New York, N. Y. Lexington—Robert F. 
Dibble, pres.; James D. Wilson, vice-pres. 


F 
FIAT-ADVANCE CORP., 


Lexington—J. 1. 
Weingar, east. zone 


* 
G 

GENERAL MOTORS TRUCK CO., Pontia 

Mich. 1209 General Motors Bidg., N. Y. 

I B fZabcock, pres.; J P. Little, vice 

pres. in chge t sales; T. T. Harbig, mgr. 


eastern region 


GRAHAM-PAIGE MOTORS CORP., 
Warren ave., Detroit, Mich. 
Graham, pres.; R. C. Graham, exec, 
pres.; F. R. Valpey, gem. sales megr.; 
Case, dir. adv.; W. H. 
W. V. DeGalan, dir. serv. 


H 


HUDSON MOTOR CAR CO., 
son ave., Detroit, Mich. Barclay—W. R. 
Tracy, vice-pres chge. sales; G. H. Pratt, 
sales mgr.; W. A. James, adv. mgr.; H. F. 
Byrne, east. sales mgr.; T. H. Stanbaugh. 
dir. natl. serv. opers.; C. G. Beeching, sales 
mer. chge. zones; M. M. Roberts, mgr. sales 
development. 


HUPP MOTOR CAR CORP., 3641 E. 
kee, Detroit, Mich. Biltmore—Tom Bradley, 
pres.; W. A. MacDonald, vice-pres. chge. 
sales; F. E. Watts, vice-pres. chge. engrg.: 
J. R. Ackerman, asst. dir. sales; J. F. 


De- 
sales 
mgr. ; 

D 


asst sales 


and 


Pa 
dir 


Butler 
Green 
mgr. 


im 


porters sales 


W. H. 


8505 W. 


Ss. J. 


12601 E. Jeffer 


Biltmere—J. B. | 
vice- | 


Neely, chief designer; | 


Milwau- | 


I. H, H. W. 


Frier, 


PONTIAC MOTOR DIVISION, Onkland ave., 
Pontiac, Mich. Waldorf-Astoria—B. H. 
Anibal, vice-pres. chge. engrg. Barelay—D. 
U. Bathrick, V. L. Murray, asst. gem. sales 
mgrs.; 8. C. Bray, mgr. sales prom. and 
group selling; L. K. Marshall, serv. mgr.; 
L. J. Riordan, group selling dept.; J. H. 
Otis, parts and access, mgr.; W. H. Manning, 
asst. chief engr. exp.; W. R. Milner, body 
engr.: C. E. Summers, asst. chief engr. chge. 
dsn.; B. B. Kimball, asst. adv. mgr. Lex- 
ington—J. H. Baker, R. P. Kelly, Otto 
Wagner, E. Waterbury, chart and display: 
W. Martin, asst. serv. mgr.; 
J. White, H. Walker, C. Stewart, G. Duf- 
fleld, W. R. Fox, lecturers. Speeial display 
at Waldorf-Astoria. 


Mackenzie, J. H. Deuins, 
reps., J. Sterling Getchell. 


R 


mgr.; G. E. 
L. 
gen. 


more—D. E. Bates, 
Smith, vice-pres., pur. mgr.; G. 
secy-treas.; Elijah G. Poxson, 
mgr.; Chas. E. Boutelle, dom. 
D. C. Streeter, gem. serv. mgr; A. 
Struble, mdsg. mgr.; T. F. Cullen, adv. and 
sales prom. mgr.; G. W. Thomas, chief engr.; 
E. W. Stephan, mer. branches; H. P 
Miller, east. zone sales supervisor. 


S 


STUDEBAKER CORP., 
Hl. S. Vance, chmn. of bd.; 
man, pres.; Geo. D. Keller, vice-pres. chge 
sales; K. B. Elliott, vice-pres., asst. to 
pres.; R. E. Cole, vice-pres. chge. engrg.; R. 
A. Vail, vice-pres. chge. prod.; A. G. Rumpf, 
secy.-treas.; H. E. Dalton, compt.; E. C. 
Mendler, mgr. parts and access. div.; P. O. 
Peterson, dir. purs.; W. 8S. James, chief 
engr.; J. R. Hughes, chief body engr.; 
W. Smith, exec. engr.; T. L. Cowles, chassis 
engr.; D. G. Roos, tech. adv.; Louis K. 
Manley, gen. sales mgr.; C. 8. Fletcher, R. 
F. Gloster, asst. sales mgrs.; E. L.. Hoyt, car 
order mgr.; Bert Fowler, gen. supt.; D. O. 
Wilson, gen. serv. mgr.; G. M. Sherman, 
traffic mgr.; C. H. Wondries, dir. natl. accts. 
div.; D. R. Osborne, sales training dir.; 
Morrow Krum (of agency), pubcty. 
W. E. Tarr, gen. office mgr. Adv. 
Roche, Williams & Cunnyngham, 
Chicago. 


pres., gen. 


Biltmore 
Paul G. Hoff 


South Bend 


Agcy.: 
Inc., 


Bowes, dir. serv.; F. J. Snyder, serv. dept.; TRUCK DIVISION—R. G. Hudson, mgr. truck 


lf. M. Hempstead, 
secy.-treas 


dir. adv.; J. L. Cotter, 


I 


INTERNATIONAL HARVESTER CO., Har- 
vester Didg., Chicago, Ill. 570 W. 42ndé st.— 
4. W. Scarratt. chief auto. engr.; 
Reese, chief engr. trucks; W. F. McAfee, 
gen. sales mgr.; P. V. Moulder, motor truck 
sales mgr.; C. E. Stevens, asst. motor truck 
sales mgr.; F. J. Harmon, mer. New York 
branch. 


N 


Division Nash - Kelvinator 
Corp., Kenosha, Wis. Biltmore—C. H. Bliss, 
vice-pres., dir. sales; Courtney Johnson, gen. 
sales mer.; C. N. Roby, east. sales mgr.; 
A. R. Boscow, dir. adv. and mdsg.; F. C. 
Williams, asst. adv. mgr.; E. J. Reeser, sales 
prom. mgr.; A. C. Tiedemann, dir. bus. 
mgmt.; H. M. Salisbury, export sales mgr. ; 
Fred L. Shaw, pubcty. dir 


oO 


OLDS MOTOR WKS., Lansing. Waldort-Astoria 
C. L. MeCuen, gen. mgr.; D. E. Ralston, gen. 
sales mgr.; R. M. W. Shaw. G. R. Browder, 
asst. gen. sales mgrs.; J. J. Carter, mfg. 
mgr.; H. T. Youngren, chief engr.; J. J. 
Oswaid, body engr.; F. G. Sander, compt.; 
K. C. Plasterer, chief inspr.; V. C. Havens, 
adv. mer.; L. T. Weston, asst. adv. mgr.; 
W. H. Loudon, parts and acces. merch. mgr.; 
Maynard Murray, mer. display and exhibit 
dept.; T. P. Hendy, Earl DeVinney, display 
and exhibit dept.; R. L. Myers, Atlantic 
regional mgr.; William Crossley, zone mgr., 
New York; J. H. Lemons, asst. zone megr., 
New York; A. Sandberg, budget mgr.; M. 
P. Vorberg, mer., new car selling; A. R. 
Beaudion, J. D. Rose, C. D. Sitts, D. E. 
Vroegindewey, serv. dept.; J. Emst, R. B. 
Pennock, T. V. TenBroeck, G. G. Smith, E. 
D. Ruth, J. E. Mitchell, J. B. Loftus, sales 
reps., New York zone; W. G. West, serv. 
mgr. New York zone; Harry Ekblade, G. F. 
Miller, C. D. Fernier, Stephen 
serv. reps. New York zone; P. N. Ober, 
Alex Campbell, C. 
Liynn, C. J. Davis, Frank MoNellis, Robert 
Shayne, Harry Shannon, Sam Flint, Kirk 
Brown, chassis lecturers; A. H. Brandel, 
aast. mfg. mer. 


P 


Detroit, 
Biltmere—Alvan Macauley, pres.; M. M. Gil- 
man, vice-pres.-gen. mgr.; 
vice-pres. engrg.; H. J. Ferry, secy.-treas. 
Roosevelt(—F. F. McKinney, dir. ady. and 
sales promotion. Biltmere—H. F. Olmsted, 
dir. pubcty.; N. C. Rogers, sales promotion; 
Cc. R. Paton, chief engr.; W. M. Packer, 
gen. sales mgr.; H. L. Beecroft, asst. sales 
mgr., eastern div.; R. I. Wheeler, regional 
mgr.; G. L. Logan, asst. to gem. sales mgr. 


MOTOR CORP., 1695 Elm- 

Buffalo, N. Y. Btitmere—A. J. 

J. E. Allen, chmn. exec. 
com.; B. Il. Warner, vice-pres. chge. mfg.; 
M. C. Ewald, treas.; L. F. Maurer, vice- 
pres. chge. engrg.; T. J. O'Rourke, asst. ts 
pres.; R. B. Miller, dir. purs.; H. T. Kunold, 
engr.; L. J. Schubert, chief body engr.; GQ. 
D. Aberdeen, asst. gen. sales mgr.; W. @. 
Shortal, regional mer. 

PLYMOUTH AND DE SOTO, Detroit, Mich 
Barelay—D. 8S. Eddins, pres. (Plymouth); 
H. G. Moock, vice-pres.; W. W. Romaine, 
adv. mgr.; lL. G. Peed, vice-pres. (De Sote); 
J. B. Wagstaff, sales mgr.; BR. M. Rowland 
asst. mgr.; K. H. Bronson, adv. mgr.; H. T. 
Mitchell, Detroit mgr., J. Sterling Getchell, 


wood ave., 
Chenter.  pres.; 


W. D.| 


Lawrence, | 


Anthony Hughes, Robert | 


Mich. | 


7. G. Vincent, | 


truck sales; 
T. M. 


div.; C. F. Watson, dir. 
Jeffries, chief truck engr.; 
mgr. truck serv. 


STUDEBAKER EXPORT CORP.—A. L. Frank, 
pres.; G. L. Borst, export sales mgr. 


STUDEBAKER PACIFIC CORP. — C. 
Whittaker, pres.; Stanley Whitworth, 
pres.; J. W. Wright, compt. 


W 


WILLYS OVERLAND MOTORS, INC., Wolcott 
bivd., Toledo, O. Ritz Cariton—Ward M. 
Canaday, chman bd. Biltmere—D. R. WI- 
son, pres; N. A. Beardsley, sales megr.; 
RB. J. Archer, vice-pres.; Willys Export Corp. ; 
W. T. E. MacGuckin, acct. exec.; J. Duffy, 
sales promotion. 


K. 
vice- 


Trailers 


A 


ALMA TRAILER CO., 
Alma, Mich. 
Joyce, pres., 
pres.; A. H. 
Mowat, engr. 


903 Michigan 


E. Roberts, vice- 


works megr.; 


treas.; J. 
Lichter, 


dir. ; | 


& & | 
Dwyer. | 


G. Walker, J. | 


AUTOCRUISER SALES CORP., 4401 York rd... 
Baltimore, Md. New Yorker—E. S. Quarn- 
gesser, sales exec.; R. M. Crouse, pres. 
Broadway Branch—Frank Dale, N. Y. branch 
mgr., and sales staff. Special display at 
factory branch, 1850 Broadway, New York 
City. 


B 


BENDER BODY CO., 62nd and Barberton, 
Cleveland, O. Commodore—Herman Bender, 
pres.; A. W. Shields, gen. sales mgr.; D. E. 
McGaw, regional sales mgr.; L. P. Chitten- 
den, New York branch mer. Special display 
at N. Y. branch exhibit, 234 Central Park S. 


Cc 


| COTEX CORP., 341 Oliver st., Newark, N. J. 


REO MOTOR CAR CO., Lansing, Mich. Bilt- 


Brown, 


sales; COVERED WAGON CO., 332 Cass ave., Mt. 
Sales megr.; | 
L. | 


| CURTISS AEROCAR CO., 


Ww. | 





ave., | 
Waldort-Astoria — Frank H. | 


Duane 


Biltmore or executive offices in Newark— 
I. R.' Blackbum, vice-pres.; J. J. Smith, gen. 
sales mangt.; E. H. Townsend, Detroit rep.; 

J. Zimpelmann, middle west. rep.; Wm. 
L. Geserich, west. rep. 


Clemens, Mich. Commodore — Arthur G. 
Sherman, pres.; James L. Brown, vice-pres. 
chge. sales; D. R. Donaldson, vice-pres. chge. 
mfg.; Ralph Nettleton, east. sales rep.; Ed- 
ward G. Kolbe, secy.-treas. 


INC., 
Fla. 


300 Avenue 
Valencia, Coral Gables, Biltmore—H 


H. Robinson, pres, 


F 
FLEETWHEELS-COATES TRAILERS, Division 
of Fleetwings, Inc., Bristol, Pa. Shelton— 
Kenneth B. Walton, vice-pres.; H. T. 
Larzelers, gen. sales rep. Special display at 
448 Lexington ave. at 44th st. 


I 


INDIAN TRAILER CORP., 2441 S. Michigan 
ava, Chicago, Ill. Biltmore—H. J. Meister, 
pres.; L. J. Troy, treas.; D. A. Briggs, secy.; 
EB. E. Glatt, gen. megr.; S. J. Molner, sales 
mer. 


P 


PALACE TRAVEL COACH CORP., Dort and 
Hemphill, Flint, Mich. Biltmore—D. D. 
Arehart, pres.; B. R. Scheff, vice-pres.; G. 
W. Smith, chief engr.; 8S. E. Sangster, dir. 
pubcty. 


S 


SCHULT TRAILERS, INC., 1800 S. Main st., 
Elkhart, Ind. Park Central Wilbur J. 
Schult, pres.; W. O. Well, vice-pres.-gen. 
mgr.; M. W. Wells, vice-pres. charge sales; 
W. N. Bloss, natl. fieldman. 


Parts & Accessories 


A 


AC SPARK PLUG, Div. of General Motors 
Cerp., Industrial and Harriet st., Flint, 
Mich. Waldorf-Astoria—F. 8S. Kimmerling. 
pres., gen. mgr.; W. 8S. Isherwood, gen. sales 
megr.; E. McGinnis, adv. mgr.; M. W. 
Gotthelf, mgr. pubcty. and sales prom.; C. 
W. McKinley, chief engr.; T. G. McDougal, 
vice-pres. 


ALEMITE CORP., Division of Stewart-Warner 
Corp., 1826 Diversey pkwy., Chicago, DL 
Ambassador—J. E. Otis jr., pres.; F. A. 
Hiter, vice-pres., gem. sales mgr.; F. A. 
Ross, vice-pres., works mgr. Commodore— 


(Continued on Page 45, Col. 1) 


“JUST WHAT THE NAME IMPLIES” 


Proven ‘Dependability 


To the Automotive Industry: Your purchasing departments 


will welcome the opportunity of dealin; 


with an adhesive 


manufacturer of ‘‘proven dependability’’—backed by years 
of experienced selling to the automotive industry. 


% UPHOLSTERY LATEX ADHESIVES 


For fabrication of cloth, leather or leatherette to cardboard 


foundation panels. 


* CUT-BACK RUBBER ADHESIVES 


For fabrication of cloth, leather, leatherette, or other ma- 


terials to metal or wood. 


INSULATION ADHESIVES 


For adequate and durable 


ALL 


insulation applications. 


THREE adhesives applied by means of spray gun or brush. 


LIQUID METAL CLEANER 


Cleans and removes oil, grease, grime and rust. A quick 


and efficient cleaning agent. 


Write for Information and Samples 


CHEMICAL PRODUCTS, Inc. 


7050 Chatfield 


Detroit, Michigan 
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Andujar, Franklin Warren, W. Scott, H. J Ed. Shelton, H. A. Mite? ‘les dept Pee, SREY. GO. SENS Wet 5 ‘veer tga er rv. mgr; F. A. Ne. lun 
Geo. L. Meyer jr., dir. pur. Biltmore—A. ¥ Ross, W. Marland, F. Sugden, FE. Spicer, E.| Harry Kline, adv. mer ee ees oe ee — ee 
Engel, Detroit sales mgr.; A. W. LeFevre R. Campbell, W. Nutter, E. Nutter, K nae. : Rowers Se, Ge. s _ a Xe 

chief engr.; Mark Harris, Detroit sales engr Greenwood, } Leach, A. Roninger THE CUSHMAN MOTOR WORKS l u Lund, ener Stuart G. Phillir id eT) eLeECTRIC STORAGE BATTERY CO., 19th 


Park Central—cC. A. Fine, Alemite retail W st Lincoln, Neb. C. A. Racine, sales Fred M. 7 n, d and AMegheny ave., Philadelphia, Pa. Slit- 
sales mgr.; L. A. Ballard, sales engr. Taft CHICAGO GOVERNOR & MFG. CO., 509 S gr. 1860 Broadway—Rufus S. Col cabo. GC. Sevters, viee-teel., ance 
Jeo. Zahn, S.W. auto. retail sales megr.; E Laflin st Chicag lll Hotel New Yorker A. Jayne, New York distrs.; Johr Ison, E 
N. Robinson, H. O. Vogel, G. E. Riddell «, R. Hiser, gen. mer Maine distr.; H. 8. Moseley, Vir 4 H. B. Gay, vice-pres.; F. T. Kalas, asst. 
sales engrs Lexington—-J. C. Harger, sales Norman M Sew Penns n ] 7 : gen. sales mer.; W. C. Leingang, mer. auto 
engr.; Wm. Seibel, serv. engr SLARK EQUIPMENT CO., Buc! i I EATON PRODUCTS, Ine 140} | mfrs. sales: L. E. Lighton, dev. and design 

Roosevelt | B Ross ‘ es : Cleveland, O Roosevelt ¢ sradfe | diy.: F. F. Sampson, mer. New York branch; 


ALUMINUM CO. OF AMERICA, Gulf bidg Spatta, vice-pre E. M. Schulth ass’t D pre | 3B. G. Buetter, D. E. Weaver, New York 
Pittsburgh, Pa. Waldorf-Astoria N ‘ sales mgr.; I W. Clark id mar | ECLIPSE MACHINE CO. (Subsidiary of Ben- branch 


a a “Ta 5 ae . CLEVELAND GRAPHITE BRONZE CO., s80| DELCO PRODUCTS, Division General Motors dix Aviation Corp.), Elmira, N. Y. Waldorf] egucoo AUTO PRODUCTS CORP., 33 34th 

) st. sales mer.; J. J. Cooper, P. B ; ; " cant > ere . 

Jackson, sales ee Frank Ja : shief E. 72nd st., Cleveland, O. Biltmore—Ben F.| Corp., 329 E. First st., Dayton, O. Waldorf W. L. MeGrath, pres M. VP. Ferguson, st., Brooklyn, N. Y. Factory—J. A. Ger 

nar. ire, div. : ‘States L ; Smith — cane Hopkins, pres.; J. J. Melntyre, vice-pres.; | C. H. Kindl, gen. mgr.; R. L. Wilkinson vice-pres. H. C, Bush, sales and ady mer. ; stenfeld, vice-pres.; Irving Prager,  secy 

erm. mol i cast i id f ae al ; ‘a D C. W. Johnson, dir. sales ven ales megr.; W. A. Chryst, consulting M. P. Whitney, chief engr.; K. C, Gano, D treas.; H. L. Walker, ener 

i cen ciel ames aoe” ae a oe | engr.: P. H. Rutherford, chief engr P. Kearney, D. L. Wertz, engre. reps.: R apepenin on 
elty, asst. chief engr. fdry. div.; C. } : ona y k fink, sales and service rep. President ETHYL GASOLIN .. Chrysler bidg., 

Whelan, Detroit local sales mgr. SOLLINS & AIKMAN CORP., 2 Madison | F nk, al and rv re er Nv’ 3 - oo ode Earle W. 

s New York, N. Y W. G. MeCullough, | OELCO-REMY, Division General Motors Corp., i. P. Fanning ales req New York, } 7. ysler . Ne 

B Andersor Ind Waldorf-Astoria I ( Webb, pres.: Dr. Graham Edgar, vice-pres.; 


r " } *helps sale b 5 ) Inc 47 Dark ave | ( Taylor vice-pres., gen sales mer.; 
‘ ‘ing 2 “ Baldwin, gen. sales mgr.; J. Weembhoff, sales | Kroege gen g A G Phely l EDDY, CHAS. H., CO., . ¢ 
man st., Cincinnati, O. 160 W. 62nd st., mer. auto. dept.; M. F. Schmitt, adv. mer.| mer.: J. H. Bolles, asst. sales mgr.; R. M.| New York City Belmont-Plaza-—W. J Harry W. Kaley, asst. sales mer.; Paul EB 


New York City—H. J. Hater, treas., gen | Critehfield, chief engr | Virtue. Wickersham 2-1062 McElroy, adv. mer.; J. C. Mehring, treas. ; 


mer.; M. A. Beckmann, vice-pres., asst. gen CONTINENTAL MOTORS CORP.. 12801 E.| Julian C. Gonzales, secy.; Julian Frey, ener. 


. > | 
mer.; B. J. Plumley, E. A. Earle, F. S . : ; 5 co 225¢ . THE ELECTRIC AUTO-LITE CO., Champlain " 
Winfield, Detroit reps — ssa ar a Seen ‘ “aor a oo se I cuemere- st., Toledo, O. Ritz-Cariton—-c, O M niger, | EVANS PRODUCTS CO.. Fullerton at Green 
W. R. Angell, pres.; Jack Reese, vice-pres.; jranc ve etre ch .. te ge . ; caaein. aos ie el oak vl Detroit, Mieh Waldorf-Astoria 


tinued on Page 46, Col. 1) 


ave., 


ALUMINUM INDUSTRIES, Inc., 2416-38 Beek pres.; P. J. Torchiana, vice-pres.; P 





B. F. Tobin jr.. vice-pres. chge of sales: O. | Mason “ Rumney Vice-pres 


APPLETON ELECTRIC CO., 1701-29 Welling- R Baird, F. T. Gould, A Wild, Frank ehef ongr. spring div : exec, vice-pres HK. A. Fay, viee-pres. prod. ; (Co 


ton ave., Chicago, Il). Biltmore—A, I. 
Appleton, pres. Commodore—J. M. Sharpe, 
sales mgr. auto. div.; J. V. Harding, Detroit 


: . Close-to-Dash Design, Built-in Power Defrosters, 


BARGMAN, THEODORE (Perfection Line 
Trailer Hardware), 5200 Loraine ave., De 


troit, Mich. Commodore—Theodore Bargman. 
BARNES-GIBSON-RAYMOND Division, 6400 | ncr ase Pg U 1) ri in 
Miller ave., Detroit, Mich. Waldort-Astoria- 


L. D. Adams, gen. mer.; W. J. Black, gen. 
sales mgr.; F. P. Zimmerli, chief engr. 


BEARINGS INDUSTRY CORP., 1834 Broad 
way, New York, N. Y. 1834 Broadway—S TANTS. 
Fabian Goodman, pres. Special display at ; eS wre 
1834 Broadway. 7 


BEAR MFG. CO., 2030 Fifth ave., Rock Island 


111. Lincoin—Will Dammann, pres.; E. G : 
Nisonger, C. H. Walz, dist. sales mgrs.; A. 

J. Hafemeyer, E. H. Eytel, E. C. Traud, S | 

London, sales reps. Special display at Bear i } 

Alignment Service of Yonkers, 600 E. 133rd aed 

st., Bronx, N. Y. : 


BELL & HOWELL CO., 1801 Larchmont ave., 
Chicago, Ill. §1 W. 42nd st.—Fred M. Hall, 


vice-pres.; Jack Llewellyn, sales mgr.; A. G ie : ‘ 4, e / 
Berg, industrial sales div. - Ti, S. { J 


BENDIX AVIATION CORP., New York, South 
Bend, Chicago. Waldorf—Vincent Bendix, 
pres.; W. J. Buettner, vice-pres., treas.; V. | 
W. Kliesrath, Charles Marcus, W. L. Me- 
Grath, vice-pres.; H. A. Gossner, secy. 


BENDIX BRAKE CO., South Bend, Ind 
Waldorf—Vincent Bendix, pres., gen. mar.; 
W. J. Buettner, vice-pres., treas.; V. W. 
Kliesrath, vice-pres., dir. auto. engrg.; J. P 
Mahoney, vice-pres. chge. mfg.; F. B. Willis, 
vice-pres,, dir. sales; A. C. Chambers, sales 
mgr. brake div.; D. L. Gallup, chief engr 
brake div 


BENDIX-ECLIPSE OF CANADA, Ltd., Walk 
erville, Ont Waldorf—R. W. Keeley, vice 
pres., gen. mgr.; W. J. Buettner, vice-pres 
treas.; W. L. McGrath, vice-pres.; H A 
Gossner, secy. 


BENDIX PRODUCTS CORP., South Bend 

Ind Waldorf—Vincent Bendix, pres., gen 

mer.; W. J. Buettner, vice-pres., treas.; V 

W. Kliesrath, vice-pres., dir. auto. engrg 

J. P. Mahoney, vice-pres. chge. mfg.; F. B 

Willis, vice-pres., dir Sales; Herbert I 

Sharlock, vice-pres., dir. pubcty.; Frank ( 

Mock, vice-pres., dir. carb. engrg.; H. A Why are the new McAleer Heaters the center 
Gossner, secy.; A. C. Chambers, sales mer : 

brake div.; R. ©. Allan, sales mgr. carb. div.; of interest wherever heaters are displayed; 
Karl M. Wise, asst. dir. auto. engrg.; F. H. 

Wells, exec. engr.; D. L. Gallup, chief engr the most talked about by manufacturers, 


brake div.; W. B. Paine, chief engr. power ° ' ® 
; ee W: r's orig- , 
brake div.; O. C. Holaday, mgr. serv. sales; trade, and public? hy was McAlee ° Quick easy installation behind gear shift lever on al! cars. The 


A. E. Feragen, field sales supervisor. : ; Fiscal 
Ee, SS CAs aupervener: inal production quota oversold before the McAleer Heater extends only 5!” from dash. White line shows 


BENDIX-STROMBERG CARBURETOR CO., | Ivi flector Fronts : Because the i tional flat type cores. Notice 
South Bend, Ind. Waldorf—Vincent Bendix. Revelving Defies season was under way? Answer: Be average depth of heaters using conventiona yp 


Eee, Om. mer; W. 3. Busttner, vice-pres., = 5 Gane new McAleer Heaters are designed from the how much valuable room is saved by McAleer's close-to-dash design. 
treas.; H. A. Gossner, secy.; V. W. Klies x f 
rath, dir. auto. engrg.; Frank C. Mock, dir car owners’ viewpoint, to provide the specific things the car owner 


carb. engrg.; J. P. Mahoney, chge. mfg.: . i 
F. B. Willis, dir. sales; R. C. Allan, sales wants—an almost instant powerful flood of heat, complete heat dis- 


0s tribution throughout the car, installation close to dash behind gear 


aE. Mepneneues  ausomerive shift lever, windshield defroster units, and sparkling beauty of design 


Vincent Bendix, pres.; W. J. Buettner, | and finish. McAleer fulfills every one of these important requirements. 
treas.; H. A. Gossner, secy.; R. L. Morrison, | 


gen. mer.; 6. Johnson, chief engr. Engineers | Dealers are finding that these McAleer Heaters “sell on sight" —and 
Club—S. G. Down, vice-pres, 3400 Empire | 
State Bidg.—F. L. Hall, sales mer stay sold! 


BOHN ALUMINUM & BRASS CORP., 1400 . ai i r Instant- 
Lafayette bldg., Detroit, Mich. The Plaza Technically: important advancements in the famous McAlee 


Charles B, Bohn, pres. Flow Core provide a 32% increase in heat output, with no increase 
BUDA CO.. 15th and Commercial ave., Harvey, in overall size. Contact time of air with radiation surface has been 
Mm. urch st.—G. B. Wright, sales mer.; | x ° 
L. G. Downey, M. F. Beetham, sales reps. : doubled. Every inch of core surface delivers heat 
R. B. Anderson, export mer. . 
at full capacity. 


BUNDY TUBING CO., 10951 Hern ave., De . ° 
troit, Mich. Waldorf-Astoria—T. M. Rude, | Five models priced $13.95 to $22.95 


vice-pres. and gen. mgr.; A. F. Knoblock, McAleer Heaters are manufactured by the makers of the 
chman bd. Yale Club—R. E. Jordan, asst - Sia 
famous McAleer rubbing and polishing compounds, used 


to pres. ; = 
t ivel car manufacturers and body builders through- 
BURGESS BATTERY CO., Acoustic Division, Se . Defroster ports for attachment of ielicer defroster units provided 


111 W. Monroe st., Chicago, Il. D. W. Mt . for all cars. Special blower-fan design provides maximum air flow 


a ee MCALEER MANUFACTURING COMPANY maa through defroster ports 
DETROIT * AND WALKERVILLE, ONTARIO 
C 


L. E. CARPENTER & CO., INC., 444 Freling 


huysen ave., Newark, N. J. 444 Freling- 
huysen ave., Newark, N. J.—L. E. Carpenter, 
pres.; George Lucas jr., secy.; Paul F. Cor- 
bin, vice-pres.; James Medici, S. Sutton, 
salesmen; Austin H. Pierce, salesman book- 
binding; C. T. Williams, S. Sutton, sales- | 


men Texart dept.; F. W. Vint, Detroit rep. | 


CHASE, L. C., & CO., Inc., 295 Fifth ave. | 
New York City. J. E. Williams, G. B. | 





46 


AUTOMOTIVE DAILY NEWS, WEDNESDAY, OCTOBER 27, 1937 


Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 


Representatives, their hotel headquarters while at the show, and their permanent addresses 


>» 


Parts & Accessories 


(Continued from Page 15) 


FIRESTONE TIRE & RUBBER CO., S. Main 
st., Akron, O Waldort-Astoria—H 8 
Firestone, chmn J. W. Thomas, pres.; H. | 
Ward Mohun, vice S. Firestone jr., L. R. Jackson, vice-pres. ; 
mgr. heating and Leonard Firestone, trade mer. ; Russell 
vent. div.; J. C. Goldrick, public rel.; M. J.| Firestone, mat mech, rubber goods; J. E. | 
Hutchinson, sales mgr.; E. G. Hill, M. J Hale, mgr. dev. dept 

Nampa, engrs.; P. J. Coverdale, J. W. Howe, | 
Don Hollister, salesmen | 


F 
FEDERAL-MOGUL CORP., 
ave., Detroit, Mich 
Rodger, vice-pres., dir. sales; Frank Kellison, 
serv. sales mgr. 117 W. 63rd st.—A. R 
Tichenor, salesman. 1060 Broad st., Newark, 
N. J.—E. T. Gropler, original equipt, 
rep. 


Weis 


AUTOMOBILE WHEELS 
MUST BE KEPT IN BALANCE! 


_ 


—_—_ 


E. 8S. Evans, pres.; E 
vice-pres. Barclay—W 
pres.; R. M. Voorhees, gen. 


S. Evans jr., exec 


sales 


| FISHER BODY, Division General Motors Corp., 
| General Motors bidg., Detroit, Mich Wa!dort 
W. A. Fisher, E. F. Fisher, W. S. McLean 
L. H. Howe, H. B. Stubbs 

| 

| FLEX-O-TUBE CO., 750 
Pennsylvania—J. L 


Detroit, 
sales mgr. 


1103L Shoemaker 
Barclay—David W. 


lath  st., 
Mich Ward, 
FLINTKOTE CO., 50 W. 50th st., 
N. Y. 50 W. 50th st.—Frank H. 
auto. div.; Lester Kirschbraun, 
research; George P. Heppes, gen. 


New York, | 
Neher, mgr. | 
mgr. gen. | 


mfg. megr.; | 
| 


sales 


L&H 
Adjustable 
Wheel Balancing Weights 


L & H wheel balancing weights have been used 
for the past five years by both the automobile 
and tire manufacturers as the approved way to 
balance automobile wheels. Over two million 
automobiles now have wheels balanced with the 
approved L & H adjustable wheel balancing 
weight. 


It is a proven fact that for driving comfort, for 
safety, and for longer tire life, automobile wheels 
must be balanced at all times. 


L & H weights are adjustable and removable 
uniform in size made with fully tempered 
spring clip. 


HARLEY C. LONEY COMPANY 


16517 WISCONSIN 
DETROIT, MICHIGAN 


LIBBEY-OWENS-FORD GLASS CO., 


rubber div.; Edwin O 
emulsion div Det. 
Boyet, H. C 


Detroit, 


J Miscall mgr 
Groskopf, mgr. asphalt 
Reps.—V J. Hardig, Houston 
Anderson, 14201 Schaefer highway, 


INDUSTRIES, 
Commodore 


FRENCH AUTOMOTIVE 
Poe ave., Detroit, Mich. 
A. Gauthier, engr. 


G 


GARDNER DISPLAYS, 520 New Center bidg., | 
Detroit, Mich. Barclay—Hi M. Johnson, | 
vice-pres.; Kenneth E. Holmes, art dir. 
Lexington—Fred Wallace, chief engr.; Tom 
Miller, prod. mer. 

GENERAL ACCESSORIES CO., INC., 225 W. 
57th st., New York, N. Y. 225 W. 57th st.— 
E. T. Condon, pres.; J. F. Askin, public 
relations; Jackson Emery, Walter Nasdala, 
K. Behrens, engrs. | 


7408 | 
Donat 


GOODRICH, B. F., CO., st., | 
Akron, O. Biltmore—S. B. Robertson, pres. ; 
G. E. Brunner, asst. gen. sales mgr. original 
equipt. tire div.; G. J. Stritch, mgr. Detroit 
mfrs. sales dept.; K. D. Smith, tech. supt.; 
J. A. Reed, New York mfrs. sales rep. 


500 S. Main 


THE GOODYEAR TIRE & RUBBER CO., 
1144 E. Market st., Akron, O. Waldorf- | 
Astoria—P. W. Litchfield, pres.; E. J. 
Thomas, exec. vice-pres. Barclay—J. M. 
Linforth, asst. to pres.; Frank Telford, 
W. H. Schaefer, mfrs. sales dept. 600 W. 
58th st., New York City—K. W. McConkey, 
mfrs. sales dept.; M. L. Mefford, dist. mgr. 
New York. Commodore—W. S. Wolfe, dir. | 
research and development; J. C. Tuttle, de- 
velopment eng. 





H 


HANDY GOVERNOR CORP., 3925 Fort st. W., 
Detroit, Mich. Barclay—Arthur A. Bull, 
pres.; S. W. Farnsworth, vice-pres.; H. W. 
Wills, east. rep.; R. D. Dumont, New York 
rep. Special display at Barclay. 


HARLEY C. LONEY CO., 16517 
ave., Detroit, Mich. McAlpine — Jas 
Hume, vice-pres. 


HARRISON RADIATOR, 
Motors Corp., Lockport, 
F. M. Hardiman, gen. 
—D. B. Whitney, 
Schneider, C. P. 
Holmes, chief engr. 
Saunders, chief engr 


Wisconsin 
w 


Division General 
N. Y. Barclay— 
mgr. Waldorf-Astoria 
works mgr; lL J. 
Iiart, sales megrs.; J. R 
product engrg.; L. P. 
research engrg 


HERCULES MOTORS CORP., 
Roosevelt—Chas. Balough, pres.; J. 
linger, pres.; W. W. Cromley, 


HERRON-ZIMMERS MLDG. CO., 
Outer dr., Detroit Mich. Barclay 
( rowe gen mgr 


HINCKLEY MYERS 
Commodore—E. VP 
Price, 

HOUDAILLE-HERSHEY 
tional Bank bidg., 

C. Getler, pres.; 


res 


Canton, O 
Cc. Kep 


vice sales engr 


3900 =E. 
0 J 


co., 


Jackson Mich 
Wandel 5 


pres A E 


sales engr 

2188 Na- 
Baltimore 
F. Peo, 


CORP.., 
Detroit, Mich. 
D. S. Devor, 


R. 


HYATT BEARINGS, Division 
Corp., Harrison, N J 
H. O. K. Meister, gen 
gen Ww 
F. A agt.: H. G. Corbet, div 
engr.; F. E. Booth, mgr. motor brg. sales; 
H. J. Watson, J. D. Roach, C. W. Kalch- | 
thaler, J. R. Gilmartin, sales engrs.; H. M 
Carroll, adv. mgr. 


HYDRAULIC BRAKE CO., 84 W 
Detroit, Mich. Waldorf-Astoria 
gen. 


General Motors 
Waldorf-Astoria— 
ngr.; H. K. Porter, | 
Oo Young, chief engr.; | 


sales mer.; 


Weiss, purch 


Hancock 
ave. dD. O 


Scott, pres mer 


HYGRADE PRODUCTS CO., 
New York, N. Y Empire 
owner; Cecil 8S sales 
Ilanser, credit 


516 W ith 
Chas. Zimmer 
mgr.; Reuben 


gor 


mer 


I 


Division General Motors Corp., 

Dayton, O. Barclay—W 

8. mgr.; H. C. Berkeley 

gen. sales mer Waldorf-Astoria—H. D 

Geyer, chief engr.; F. W. Sampson, asst 

chief engr.; L. F. Wilcock, asst. sales megr.; 
engr 


Geo. Hunt, 

JOYCE-CRIDLAND CO., 2027 E. First 
Dayton, O. 37-08 Northern bivd., 
island City, N. Y.—R. J. Ward, rep 


K 
KELSEY-HAYES WHEEL CO., 
Biltmore—Geo w Kennedy, 
Williams, sales mgr.; J. M 
Coslkayse, sales reps.; Chas. 
engr 


KENDALL REFINING CO., 77 N. Kendall 
ave., Bradford, Pa. Roosevelt—T. O. Grisell, 
gen. sales mer. Edison—Frank Bakeman, 
metropolitan sales supervisor; H. L. Hem- | 
mingway, lub. engr. 1194 Whitleck ave., | 
Bronx, N. Y.—Harry Curley, Morania Oil | 
Co., New York City dist | 


I 4 | 


| 

LACQUERWAX CO., 31 Spruce st., Hartford, 
Conn. Lexington—E. N. Butz, pres.; Fred | 
Hitchcock, John Martin, 


factory reps. 

LAMINATED SHIM CO., 21-24 44th | 

ave., Long Island City, N. Y. 21-24 44th | 

ave., Long Island City, N. Y.—C. N. Aborn, 

pres.; E. B. Nisbet, treas.; Richard Seipt, 
sales mgr.; N. L. 


Derby, east. sales rep. 


Nicholas 
oO. Ritz Cariton—J. D 
Biggers, pres. Waldorf-Astoria Towers—G. 
P. MacNichol jr., vice-pres. chge. sales. 
Waldorf-Astoria—N. A. Wright, adv. 

G. L. Conley, east. sales megr.; H. . 
Alexander, dir. new use and design dept.; 
hn. G. Milroy, mgr. auto sales; S. 8. Hall, 
asst. mgr. auto sales 


INLAND MRG., 
2727 Inland 


ata ave., 
Whittaker, gen 


st., 
Long 


Mich. 
Derry 
Geo. 
chief 


Detroit, 
pres. ; 

Kerr, 

Sinclair, 


Inc., 


bidg., Toledo, 


| LINDERMAN DEVICES, 


Ine., 
149 


149 Broadway, 
Mm Broadway—B. A 


pres. 


New York, 
Linderman, 


LORENZEN & THOMPSON, Inc., 10-254 Gen- 
eral Motors bidg., Detroit, Mich. 28 W. | 
44th st.—Wm. R. Ewald, Detroit mer. | 


M 


MANLEY MFG., Division of American Chain 
& Cable Co., toc., York, Pa. O. R. Mo- 
Donald, sales mgr. 


MARSHALL ASBESTOR CORP. (Subsidiary 
of Bendix), Troy, N. Y. Walderf—Furber I. 
Marshall, pres.; T. R. Stenburg, chief engr. | 


McQUAY-NORRIS MFG. CO., 232@ Ceoper 
St. Louis, Mo. Roosevelt—A. G. Drefs, 
pres., treas.; H. W. Knapp, dir. sales, 


st., 
vice 
secy, 


MILLER MFG. CO., 
den, N. J. 
sales mgr. 


MORSE CHAIN CO., 
troit, Mich. 
Detroit plant. 


MOTOR PRODUCTS CORP., 
Detroit, Mich, Barclay—J. S. Bache, dir.; 
M. L. Brown, vice-pres.; E. H. Carr, vice- 
pres.; E. M. Fitzgerald, sales mgr.; W. V. 
Helmel, 1st vice-pres.; Sherwin A. Hill, secy. ; 
A. L. Lott, pres. 


MOTOR WHEEL CORP., 701-735 E. 
st.. Lansing, Mich. Barclay—H. F. Harper, 
pres.; C. C. Carlton, secy.; J. H. Hunt, 

engr.; C Holden, vice-pres. 


1220 Kaighn ave., Cam- 
New Yorker—Lillian K. Carroll, 


7601 Central ave., 
Roosevelt—F. M. Hawley, 


De- 
mgr. | 


11801 Mack ave., 


Saginaw 


Ss. 


vice- pres. 


sales 


N 


NEW DEPARTURE, Division General Motors 
Corp., Bristol, Conn. Waldorf-Astoria—F. G. 
Hughes, gen. mgr.; DeWitt Page, vice pres. | 
G.M.C.; L. G. Sigourney, sales mgr.; T. C. 
D. Crow, chief engr.; F. W. Marschner, | 
west sales mgr.; C. B. Beckwith, adv. mgr.; 
J. H. Baninger, asst. chief engr.; W. H. | 
Harrington, asst. sales mgr, | 


NEW HAVEN CLOCK CO., 
New Haven, Conn. 





133 Hamilton st., 
Roosevelt, Oct. 28-29— 
Kt. H. Chirgwin, sales mgr. auto. cleck div. 


NORMA~-HOFFMANN' BEARINGS CORP., | 
Stamford, Conn. 2208 Commerce bidg., (55 | 
E. 44th st.—W. M. Nones, pres.; O. P. 
Wilson, vice-pres.; H. J. Ritter, sales mgr. ; 
D. E. Batesole, asst. chief engr.; F. W. 
Mesinger, N. Y. dist. mgr.; R. Gannett, R. 
V. Donnelly, G. Tompkins, T. M. Kaino, 
sales engrs.; C. W. Hedler, mer. of distribu 


tors’ sales 


Oo 


OVERHEAD DOOR CORP., 
Ind Warwick—Forest E 
Edward Fimble, dist 


Hartford 
McKee, 


City, 
pres. ; 


P 
PACIFIC MILLS, New 


Mich Roosevelt—L. 
W. E. Plaisted, 


J. Colby, 
mill supt. 


Detroit rep.; 


| 
Center bidg., 2 
| 
| 
| 
| 


PARKER RUST-PROOF CO., 
waukee ave., Detroit, Mich 
W. M. Cornelius, pres.; M 
Luke, vice-pres. Commodore 
sales rep. 


2177 E. Miul- | 
Ambassador— 
Baker, G. E. 

H. Kramer, 


Cc. 
M 


PARKER-WOLVERINE CO., 5203 Martin ave., | 
Detroit, Mich. Ambassador—C. H. Awker | 
in pres 


METAL PRODUCTS CORP., 
ave Detroit, Mich. Com- 
Shaughnessy, sales mer 


PENINSULAR 
6635 E. Forest 


modore—Harry 


PITTSBURGH PLATE GLASS CO., 
Offices, 2200 Grant blidg., Pittsburgh, 
Barclay—Frank W. Judson, vice-pres. Wal- 
dorf-Astoria—W. H. Hogben, sales’ mer., 
Ditzler div. Lexington—C. KE. Schaefer, spec. 
rep.; C. T. Montgomery, purch. dept. 


PYRENE MFG. CO., 560 Belmont ave. 
Newark, N. J. Lexington—Geo. H. Boucher. 
gen. sales megr.; J. P. Maloney, gen. field 
sales mgr.; R. B. Dickson, asst. gen. sales 
magr.; N. Bauer, east. dist. sales mgr.; H. B 
Weed, E. J. Cox, J. Alexander, J. Conway. 
sales reps.; G. R. LeCerff, export megr.; 8. 
Cc. Allen, pres. C-O-Two Fire Equipt Co., 
associate Co. of Pyrene Mfg Co.; M. A. 
Laswell, vice-pres. C-O-Two Fire Equipt. Co.; 
Frank Allien, W. S. O’Connor, sales engrs. 


G 


General 
Pa. 


QUAKER STATE OIL REFINING CO., Oil 
City. Pa. Waldorf-Astoria—J. M. Koch, 
F. O. Koonty, reps. 


R 


RADIATOR SPECIALTY C., 1722 Dowd rd, 
Charlotte, N. C. Empire—M. B. Terry, dist. 
mgr.; E. J. Carney, sales mgr. 


REYNOLDS & REYNOLDS CO., Washington 
and Dudley sts., Dayton, O. Victoria—L. H. 
Forster, sales mr. 


ROCK RIVER WOOLEN MILLS, 1405 Riverside 
st., Janesville, Wis. Waldorf-Astoria—V. C. 
Cramer, sales rep.; James B. Tait, vice- 
pres., gen. mgr. 


ROSS GEAR & TOOL CO., 
Roosevelt—S. L. Bradley, sales 
Davis, sales engr. 


Lafayette, Ind 
mer.; F. H. 


RYERSON & HAYNES, Inc., 2507 E. 
st., Jackson, Mich. Barclay—C. R. Ryerson, 
pres.; L. S. Haynes, secy-treas.; F. E. 
Beach, sales and adv. mgr.; Wilder Gutter 
son, New York sales rep 


S 
SAGINAW STEERING GEAR, Division General 
Motors Corp., 512 N. Hamilton st., Saginaw. 
Mich. Palmer House—A. W. Phelps, gen 
mgr.; W. A. Kull, chief engr. 


Ganson 


SAYLOR-BEALL MFG. CO., 1501 E. Phila 
delphia ave., Detroit, Mich. Commodore—F 
F. Beall, pres.; Chas. S. Fisher, vice-pres. ; 
R. Stahl, chief engr. 


SCHLEGEL MFG. CO., 277 N. Goodman 
Rochester, N. Y. Walderf-Astoria—c. 
Schlegel, pres.; James F. Sproat, secy., 
mer. 


A. SCHRADER’S SON, Division Scovill 
Co., 470 Vanderbilt Brooklyn, N. Y 
Commodore—ht. L. deBrauwere, asst. secy.; 
W. R. Cisney, sales mgr.; D. W. Johns 
ton, acc. sales mgr.; M. C. Stevens, Akron 
br. mgr.; P. C. Evans, Detroit br. megr.; 
J. C. Goodner, serv. dept.; C. H. Wilkens, 
serv. mgr.; S. T. Williams, fety. supt.; 
D. S. Hunter, adv. mgr.; B. M. Muchmore, 
acc. sales dept.; D. Noble, serv. dept. 


SCINTILLA MAGNETO CO., iInc., 
N. Y. Waldorf—Vincent Bendix, pres.; H 
Hanni, vice-pres., gen. mgr.; W. J. Buettner. 
treas.; H. A. Gossner, secy.; W. J. Spengler, 
chief engr.; H. C. Walters, engr.; J. H 
Mayforth, A. J. Poole, sales engrs.; J. T 
Lansing adv. mgr. 


(Continued on Page 47, Col. 1) 
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Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 


Representatives, their hotel headquarters while at the show, and their permanent addresses 


Parts & Accessories 
(Continued from Page 46) 


THE SIMONIZ CO., 2100 Indiana ave., Chi 
ago, ll. F. J. Wall, F. Lombardi, P. | 
Gallagher, R. K. Hayes, M F. Doyle, T. 
Gollatz, M. Nolan, L. A. Kuhn 


SKF INDUSTRIES, Inc., Front st. and Erie 
ave., Philadelphia, Pa. Biltmore—W. L. 
Batt, pres.; R. F. Runge, vice-pres.; G. | 
Palmgren, chief engr.; J. S. Tawresey, asst. | 
chief engr.; C. R. Mabley, Detroit dist. mgr. ; 
J. D. Williamson, New York dist. mgr.; R. 
R. Hirseh (Detroit office); W. C. Clingan, 
Hartford dist. mgr.; R. H. Demott, gen. | 
sales mgr. 


STANDARD STEEL SPRING CO., Coraopolis, 
Pa. Biltmore—Harry E. Figgie, vice-pres. 


STEWART - WARNER CORP., 1826 Diversey 
pkwy., Chicago, Ill. Ambassador—J. E. Otis | 
jr., pres.; F. A. Hiter, vice-pres., gen. sales 
megr.; F. A. Ross, vice-pres., works mgr. 
Commedore—Geo. L. Meyer jr., dir. pur. 
Biltmere—A. F. Engel, Detroit sales megr.; 
A. W. LeFevre, chief engr.; A. R. Kepler, 
Detroit sales engr. Park Central—C. A. 
Fine, Alemite retail sales mgr; L. A. 
Ballard, sales engr. Taft--Geo. Zahn, S.W. 
Auto. retail sales mgr.; E. N. Robinson, H. 
O. Vogel, G. E. Riddell, sales engr. Lexing- 
ton—J. C. Harger, sales engr.; Wm. Seibel, 
serv. engr. 





7 
TENNESSEE EASTMAN CORP., Kingsport, 
Tenn. Barbizon Plaza—John G. Slater, tenite 
sales. 10 E. 40th st.—Wm. L. Searles, John 
B. Scheer, R. Y. Grant, tenite sales. 


TERNSTEDT MFG., Division General Motors 
Cerp.. 6307 W. Fort st., Detroit, Mich. 
Waldert-Astoria—S. E. Skinner, gen. megr.; 
R. E. Weinert, gen. mgr. Trenton div.; G. 
S. Staunton, sales mgr.; FE. W. Sturgeon, 
gen. prod. megr.; E. J. Hanson, works mgr.; 
J. @. Hickman, chief engr.; C. F. Nixon, 
asst. chief engr.; J. W. Jackson, dir. prod. 
engrg.; G. E. Curtiss, dir. art and color; 
J. P. Beck, sales engr. Special display at 
Waldorf-Astoria. 


THERMOID CO., Whitehead rd., Trenton, N 
1. Barclay—F. E. Schluter, pres. Waldorf— 
Frank A. Sharp, Carl A. Schell ¢-pres. : 
Willard Kelly, acct. exec 


THE TIMKEN-DETROIT AXLE CO., 100-400 
Clark ave., Detroit, Mich. Commodore—H. 
W. Alden, chman. bd.; Willard F. Rockwell, 
pres.; Walter F. Rockwell, vice-pres.-secy.; 
R. J. Goldie, R. L. Busse, L. R. Bucken- 
dale, G. T. Moore BR. W. Keese, vice-pres 
Moore and Keese are with Wisconsin Arle 
Co, 

THE TIMKEN ROLLER BEARING CO., Can 
ton, O. Roosevelt—W. E. Umstattd, pres.; 
L. M. Klinedinst, H. J. Porter, H. H. 
Timken jr., vice-pres.; J. BR. Comber, asst. 
to viee-pres.; E. Wooler, chief engr.; R. M. 
Riblet, asst. chief engr.; E. W. Austin, 
gen. mgr. sales.; 8 Cc Merril! eastern 
dist. mgr. sales. 


TITEFLEX METAL HOSE CO., 500 Freling- 
huysen ave., Newark N J Lexington — 
Elbert E. Husted, sales mgr.; O. M. Thorn 
ton, C. 8. Plunkett, F. L. O'Conner, V. C 
Bonardel, sales eners 


TITEFLEX METAL HOSE CO., 500 Freling 
huysen ave., Newari N. J Lexington 
Elbert E. Husted, sales mer.: 0. M. Thorn 
ton, C. 8. Plunkett, V. Bonardel, F. L 
O'Conner, sales engrs 


TOKHEIM OIL TANK & PUMP CO., 1602) 
Wabash ave., Fort Wayne, Ind. Biltmore 
OG M. Nieser, pres. Commodore—C. C 
Oberly, vice-pres., gen. mer 1. E. Neak 
vice-pres., sales mgr. 80! Commerce bidg.. 
155 E. 44th st.—H. J. McAdam New Yor! 
dist. mgr. 


TUNG-SOL LAMP WORKS, Inc., 95 Eight! 
ave., Newark, N. J. Biltmore—. C. Bohner 
vice-pres.; D. A. Harper, asst. to pres.; R 
E. Carlson, Detroit div. mgr 


TURNSIGNAL CORP., 400 F. Rittenhouse st 
Philadelphia, Pa. Shelten HI. O. Smith fr., | 
viee-pres.; H. E. Clower a an 


U 


UNITED MOTORS SERVICE, Inc., General 
Motors bidg., Detroit, Mich. Commodore 
F. A. Oberheu, gen. mer.; C. B. Stiffler 
asst. gem. megr.; W. H. Eichelberger, gen 
sales mgr.; W. N. Potter, prod. mgr.; D. C 
Shaw, mgr. Buffalo branch; E. N. Smith, | 
mgr. Boston branch; C. R. Smith jr., mgr 
Philadelphia branch; L. W. Martin, mer. | 
New York branch | 


UNITED STATES RUBBER PRODUCTS, Inc., 
6600 E. Jefferson ave., Detroit, Mich. 1790 
Broadway, New York City—F. B. Davis, jr., 
L. D. Tompkins, R. FE. Sheahan, T. B. | 
Summers, G. L. Mitchell, J. A. Payette | 


W 


WAVERLY OIL WORKS CO., 5ith st. and 
A. V. B R., Pittsburgh, Pa Lexington— 
Geo. KE. Willey, vice-pres.; C. M. Addis, 
mgr. N. Y. office; C. S. Carpenter, mer. 
D. ©. effice; S. G. Symons, adv. counsel, | 
pres. the Symons Co. (adv. agcy.), Invest- 
ment bidg., Pittsburgh, Ia 


WEATHERHEAD CO., 300 E. 13\st st., Cleve- 
land, O. Commodore—A. J. Weatherhead jr., 
pres.; R. P. Gibson, dist. mgr.; C. T. Craig, 
secy. 





| 
ZENITH CARBURETOR CO. (Subsidiary J 
Bendix), Detroit, Mich. Waldorf—Victor R. 
Heftler, pres.; W. B. Westcott, vice-pres.; F. 
E. Williams, sales prom. mgr.; A. E. Davids, 
Chas. R. Meyers jr., field reps | 


Publications 


A 


THE AMERICAN BOY, 7130 Second bivd., 


| BUSINESS WEEK, 330 W. 42nd st., New 


Detroit, Mich. Commodore—Elmer P. Grier Fletchner, mgr. auto. adv. dept.; John L. 
son, bus. mer Jenkins, auto editor; J Ray Scolaro, mer. | 


AMERICAN POULTRY JOURNAL, 536 §.| Détrolt office. 


Clark st., Chicago, Ill Blackstone—Howard CHICAGO TRIBUNE, Chicago, Ill. Waldort- 
McLennan, Detroit mer Astoria—Wallace E. Bates, mgr. Detroit adv. 
AUTOMOTIVE DAILY NEWS, Detroit. Lex- office; C. S. Benham, mgr. natl. adv. dept. 
ington—Geo. M. Slocum, pub.; C. G. Sinsa 
baugh, editor; Edw. Kruspak, eastern mer. CHILTON CO., Chestnut and 56th sts., Phila- 
delphia, Pa. Waldorf-Astoria—C. A. Mus- 
B selman, pres.; J. S. Hildreth, vice-pres. and | 
mgr. auto. div.; Julian Chase, dir. ed. auto. | 
div.; G. C. Buzby, M. C. Dittmann, A. R. | 
Eckel, reps.; E. W. Hevner, circulation mgr. ; 
Frank A. Moran, Edward Gamble, circula 
Cc tion reps 
A 
. 
H M ) 
CAPPER PUBLICATIONS, 8th and Jackson, ¥ rg — = Fifth ave, ee York 
Topeka, Kan. 420 Lexington ave.—Philip City—M. Alvah Blanchard, natl. adv. mer.; | 
Zach, mgr. eastern office; Frank X. Gaughen, George E. Munro, mgr. New York office: | 
mgr. central office; M. L. Crowther, adv. William E. Brewster, mgr. Detroit office 
mgr. Household magazine; N. H. McCormack, 
adv. mgr. Capper’s Farmer. CINCINNATI TIMES-STAR, 800 Broadway, 
Cincinnati, O. 60 E. 42nd st., New York 
CHEK-CHART CORP., 624 S. Michigan ave., Martin L. Marsh, eastern mer. 
Chicago, Ill. Lexington—J. Howard Pile, 
editorial dir, 17 Battery pl.—E. W. Allington,; CONDE NAST PUBLICATIONS, Inc., 420) 
east. rep. Lexington ave., New York City Waldort- | 
Astoria—Frank F. Soule, adv. dir.; Russell 
CHICAGO DAILY NEWS, 400 W. Madison, C. Lewis, west. ady. dir.; Arnold C. Shoop, | 
Chicago, Ill Waldorf-Astoria—H. A. Sox Detroit mer. 


York, N. Y Waldorf-Astoria Frank J 
Kelly, Detroit rep 


ITS TIME TO 


TAKE A BOW 
tigitts/ 


@ This is the week the automotive industry 
steps into the public spotlight with an ever 
startling display of new models. Each year the 
automobile shows focus attention on anothe: 
year of progress. Finer design, improved ap- 
pearance, greater safety and increased valuc 
pay tribute to the vitality of the automotiv: 
industry and those who guide it. 


This vitality is not confined to the passeng< 
car field. Trucks today are no longer cumber 
some oddities in a world of modern design. 
It seemed logical to White that greater valuc 
and utility could be obtained by proper stream- 
lining of commercial vehicles. In pioneering 
the possibilities, White started a trend in th 


CROWELL PUBLISHING CO., 250 Park ave., Ww Bay, Frank N. Cordner, Charles B. 
New York, N. Y. Canadian Club—A. H Field, Charles C. Hood, Frank J. Mullen, 
Blight. Waldorf-Astoria—A, Yinkey, Hoyt Thomas G. Wade, T. R. Winans, A. & 
Metzger, A. H. Motley, O. M. Brummond, Putney jr. Roosevelt—Arthur K. Lovrien, 
O. D. Hassinger, J. A. Welch (vice-pres.), Herbert M. Faust, Fred A. Healy, Thomas 
F. Turner, J. B. Scarborough, T. L. Brantly, E. McLaughlin, Charles C. Rees 
M. F. Smith, Watson Lee, D. W. Ashley, 

lL. E. Kreider, E. P. Seymour, F. J. Maxted F 

D. R. Matson, B. J. Reynolds, H, Knippen 

berg, T. W. Wood jr., N. C. Green, H. M FARM JOURNAL, Philadelphia Waldorf— 

Keefe, H. E. Cole, J. R. Norris, P. John William Hutton; Graham Patterson; L. D 

son, R. A. Sanders, C. E. Carey, R. N Fernald; Clayton Armitage 

Woodruff, J. Henderson, E. A. Schirmer 

Barclay—R. Wolfers, FLEET OWNER LIST CO., 1819 Broadway, 
New York City. (819 Broadway—Morris R. 

CROWELL PUBLISHING CO., 250 Park ave., Machol, prop. 


or Aeciaee” netieie Gur Ge Ee teen, Lh en | FORTUNE, 195 B. Gnd t.. New You. oe 


H. Motley, Detroit mgr.; C. E. Carey . 

; ; ‘ ee ’ | Ambassador—D. C. Murray, Detroit megr.; 
Wo ° meri Z . 3 S P . 

ocrus, American Magecine, Detwelt; Jack W. Boyd Kegg, Cleveland mer.; Stephen R. 


Henderson, B. A. Schirmer, Arden Yinkey | 

jr., Collier’s, Detroit; Hoyt Metzger, Country| ove. adv. mer. 

Home, Detroit; Robert Wolfers, R. A. | 

Sanders, Woman's Home Companion, Detroit; H 

Norman C. Green, Chicago mgr. Collier's; 

Il. M. Keefe, Chicago mgr. American Maga | HEARST INTERNATIONAL ADV. SERVICE, 

zine; Dean R. Matson, F. W. Wood jr., | 59 Eighth ave., New York, N. Y. Warwiek 

B. J. Reynolds, Collier's, Chicago; Henry | or room 204, 959 Eighth ave.—Frederick W. 

Knippenberg, Collier’s, Chicago. Richardson, mgr. Detroit office; aa 

| y ‘ ps jeopt. ; 

CURTIS PUBLISHING CO., Detroit ana) Brown BW. Workin tito. a = 

Philadelphia. Barclay—Theodore T. Allen, mere Pvicrene an : ss , 

Maurice D. Laine. Waldorf-Astoria—Donald | (Continued on Page 51, Col. 1) 


industry toward modernization of motor 
truck appearance. 


White takes a bow on that contribution to 
commercial transportation because it was made 
with the full knowledge that beauty is only 
skin deep. During the past lean years operators 
proved by costly experience that the owner 
pays for the quality that is left out of a truck. 
That’s why White continues to lead the aver- 
age of the industry in increased registrations. 


Since White entered the $1000 field large fleet 
owners and single truck owners have proved 
again and again that it costs less to own a 
White. They find that it is cheaper to buy their 
mileage wholesale—more mileage in one pur- 
chase—than on a retail basis of a little at a time. 


THE WHITE MOTOR COMPANY + CLEVELAND 
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Truck Loadings Show Increase During September 


Tonnage Up 2.5% Over Aug., 
44 Per Cent Over Sept. ’36 


Winners Decided 
In Nash’s Grand 
Sweepstake Sales 


KENOSHA.—tThree enterprising 
Nash salesmen—Carl Baumgaer- 
tel of B. Gilardoni, Inc., West 
New York, N. J.; R. B. Weisel of 
Perkasie, Pa., and M. J. Mack, 
Nash New England Co., Boston 
are the winners of the capital 
prizes in the Grand Nash-nal 
Sweepstakes, nation-wide sales 
contest recently conducted by the 
Nash Motors division of Nash- 
Kelvinator Corp. 

First prize winner Baumgaertel 
had his choice of a round trip 
between California and Honolulu 
aboard one of the famous flying 
Clipper ships or $750 in cash. He 
took the cash. 

Winner of second prize, Weisel, 
decided he’d rather take $480 
than a brace of tickets and all 
expenses to the recent 
series. 

The third prize winner, Mack, 
had he wished could have gone at 
Nash expense to Hollywood, there 
to have a conducted tour of the 
movie lots. He decided he’d rather 
have $250 in cash than personal 
powwows with the sirens of the| 
films. 


men is $100 richer as result of | 
his work in the contest. Winners | 
of the next five prizes, $100 each, | 
were Fred Burgoyne, Burgoyne | 
Motor Co., Albany, Ore.; C. G.| 
Parmenter, Nash-Kansas City Co., 
Kansas City; Fred Leonhardt, 
Keller-Nash Co., Toledo; Reuben 
Krich, Krich Bros., Newark, and 
A. Henry Guisti, Nash-Franford 
Motors, Inc., Philadelphia. 

For achieving highest percent- 
ages of quotas in the contest, 


world’s | 


Each of five other Nash sales- | 


JUDGES IN THE GRAND Nash-nal sweepstakes contest are 
| Shown here with Sales Promotion Manager Jack Reeser after de- 
ciding the winners. Left to right, B. H. Sturgis, Pacific Nash Motor 
Co., San Francisco; R. M. Linhart, Natrona, Pa.; Reeser; H. A. Hobbs, 
| Hobbs Auto & Supply Co., Meridian, Miss., and M. Einarsson, Leonard 
& McLaughlin Motors, Ltd., Winnipeg, Canada. A fifth judge, Sam 
Lieberman, Wilwaukee Avenue Nash, Inc., Chicago, was absent. 


| mcLaughlin, Leonard & McLaugh- 
lin Motors, Ltd., Winnipeg, Can- 
ada, 89 per cent, and F. T. Lewis, 
Stewart Nash Motors, Ltd., St. 
John, New Brunswick, Canada, 
82.1 per cent. 


| Houdaille-Hershey Shows | 


Quarterly Net of $96,000 

DETROIT. — Houdaille-Hershey 
Inc., | Corp., 
Ray | quarter ended Sept. 30, of $96,711 


|eight distributors were awarded 
onyx clocks. Winners and per- 
| centages of quotas are: 

B. C. Anderson, Nash Motors of 
Pittsburgh, 141.7 per cent; L. M. 
| Sprinkle and L. A. Miller, Nash- 
|} St. Louis Co., 139.4 per cent; 
| George Means, Means Nash Sales 
Co., Des Moines, Ia., 131 per cent; 
| Dewey Lewis and Louis Winkler, 
|Lewis & Winkler Motors, 
Indianapolis, 116 per cent; 
G. Costello, Costello Motor Co., 
Inc., Hutchinson, Kans., 140 per | | tax, equal to 55 cents a share on 
cent; R. M. Cordes, Cordes Motor | | $2.50 class “A” preferred stocks. | 
Co., Rapid City, S. D., 150 per This compares with $1,020,468 
cent; A. R. Leonard and G. L. or $1.16 a share last quarter. 


Gasket Engineering Service 


It has been the privilege of this company 


during the past 31 years 
majority of manufacturers 


of gaskets to our customers 


We have also had an opportunity to 


render what we consider a 


service in the solving of gasket problems 
which in some cases have affected not only 


a single customer but the 


Foremost in the extensive list of D-G prod- 
ucts is STEELBESTOS, the gasket with the 


steel backbone, which has 
gasket practice in connec 
applications as cylinder 


manifold gaskets, etc., where great strength 
and resistance to high temperatures are 


essential. 


in the automo- 
tive and allied industries. This service in- 
cludes more than simply the manufacture 
* specifications. 


Equally outstanding in its own field is 
D-G 48, a compound of asbestos fibre and 
neoprene, designed originally for the re- 
frigeration industry, which has replaced 
asbestos and rubber composition gaskets 
in practically every application involving 
contact with SO, methyl chloride, or freon. 


to serve the 


n even greater D-G oil seal materials —Springoid, Deloid, 


and Korkoid—have played an important 
part in providing oil-tight seals in such 
applications as oil pans, valve covers, rear 
axles, transmissions, carburetors, fuel 


entire industry. 


pumps, etc. 

Other D-G products include cork and com- 
position cork products, sound deadening 
materials, fender welts, cork cloth strip- 
ping, cork granules bonded with thiokol 
and neoprene, D-G steel channel runs, and 
many others. 


revolutionized 
tion with such 
head gaskets, 


DETROIT GASKET & MFG. COMPANY 


DETROIT 


reports net profit for the| 


after all charges but federal sur- | 


S/ lto Automotive Daily News 

Ww ASHINGTON.—An increase in 
truck loadings in September of 
4.47 per cent over the tonnage 

arried during the same month of 
1936 is reported by the American 
srucking Assns., Ine. The total 
was also in excess of August by 
| 2.54 per cent. 

The figures are based on com- 
parable reports filed with the as- 
| sociation by 119 motor carriers in 
29 states and the District of Co- 
lumbia. The total tonnage trans- 
ported in September was 440,111 
tons as compared with 429,202 in 
August and 421,271 in September, 
1936. 

Labor troubles within the truck- 
‘ng industry and strikes in other 
industries are believed to have 
‘ontinued to affect markedly the 


volume of freight being handled. | 


The ATA truck loadings index 
figure for September stood at 
103 83 as compared with 110.75 in 


August, average of 1936 taken to | 
represent 100. While the figures | 


include reports from some of the 
largest carriers, the total tonnage 
should not be considered as in- 
dicative of the volume of freight 
being moved by truck but merely 
as a cross-section of the activity 
| of the industry, showing the trend 
in the tonnage volume. 
| Movement of general merchan- 
dise in September increased 4.35 
| per cent over August, but was ap- 
| proximately the same as _ the 
volume transported by the report- 
ing carriers in September, 1936. 
The following figures indicate 
the trend in September truck 
loadings in some of the principal 
commodity groups compared with 
September, 1936, and August, 1937: 
Iron and steel, 33 per cent over 


1936, 30 per cent over August, | 


1937; petroleum products, 8.57 per 


cent over 1936, 5.87 per cent un-| 


and textile 


cent 


der August; textile 
products, 17.92 per 


Ancient Cars Vie 
With New Models 
At the L. A. Show 


LOS ANGELES.—With twenty 
or more “gas buggies” of the 
early 1900’s resplendent in their 
brass trimmings and the “latest 
gadgets” in vogue in those days 


| on display and vieing for the at- | 
tention and interest with the best | 


| that American and foreign manu- 
|facturers have to offer the 1938 
|}auto buyer, the Silver Jubilee 


| auto show will open here at the | 


Pan-Pacific auditorium, Oct. 30, 


at 2 p.m. 


Sponsored by the Los Angeles | 
the | 


Motor Car Dealers’ Assn., 
show this year, the 25th in the 


organization’s history, is expected | 


to be the greatest ever staged. 
Silver Jubilee decorations of 
silver drapes with novel lighting 
arrangements calling for thou- 
sands of additional candle power 


| lights, will mirror the brightness | 
of the 1938 models of 22 Ameri- | 
can and three foreign manufac- | 
Total value of the pleas- | 
including the trucks, | 
trailers and accessories, will ex- | 
| ceed $2,000,000. Dealers who have | 


| turers. 
ure cars, 


donated the old cars built as 
early as 1901 estimate that the 
value of these “museum pieces” 
would add another half million 
dollars to the total. 


American manufacturers’ will 
display 150 of motordom’s latest 
models and have taken all of the 
available space in the huge audi- 
torium, which totals 150,000 
square feet. Each manufacturer 
will exhibit between four and ten 
different cars. 
| Approximately 50,000 square 
feet of space is devoted to these 
products, the largest in show 

| history. 





under | 


1936, 6.64 per cent under August; 
automobiles, 13.11 per cent over 
1936, 35.59 per cent under August; 
groceries, 1.27 per cent under 
1936, 16.83 per cent over August, 
1937. 


Canadian Exports 


Show Slight Drop 


| During September 


WASHINGTON.— Canadian ex- 
ports of motor vehicles and parts 
during September were valued at 
$1,506,349 as compared with $3,- 
449,950 in August, 1937, which 
was the peak month of the year, 
and $1,517,190 during September 
a year ago, according to the U. S. 
department of commerce. Dur- 
ing September automobile parts 
accounted for $155,058, of the 
total exports. 

During the first nine months of 
1937, total exports of Canadian 
automotive products were valued 
at $22,188,315, almost 24 per cent 
above the total of $17,932,171 for 
the same period of 1936. 


Shipments of passenger cars 
numbered 2,376 units valued at 
$782,898, showing a decided de- 
crease from the 5,570 at $1,854,- 
963 exported in August, 1937. In 
September, 1936, exports totaled 
2,153 valued at $793,062. During 
September 2,015 passenger units 
valued at $500 or less were ex- 
ported compared with 4,707 ex- 
ported during August; 352 pas- 
senger units valued over $500 up 
to $1,000 compared with 843 units 
in August and nine passenger 
units valued at over $1,000 com- 
pared with 20 units of this same 
classification exported during the 
previous month of August. 

Truck exports totaled 1,953 
units valued at $568,393 in Sep- 
tember, 1937; 3,209 at $1,105,698 
in August, 1937, and 1,361 at $543,- 
347 in September, 1936. Of truck 
shipments . 673 units compared 
with 909 in August were of one 
ton or less capacity and 920 com- 
pared with 2,299 in August over 
one ton. 


Mather Spring Plant 
Construction Started 

LINDEN, N. J.— Construction 
of the plant of the Mather Spring 
Co. here and of a New Jersey 
Central Railroad spur to serve it 
got under way here last week. A. 
Bently & Sons Co., of Toledo, are 
the builders. 

The Mather plant here will 
manufacture springs for General 
Motors, it is reported. The plant 
is expected to oupiey about 200. 


Spear Is Named 


RACINE, Wis—F. S. Spear has 
been named to an executive position 
and will supervise the production at 
Young Radiator Co. 


UA ares 


TravelCoach 


For anatiee Particulars Write— 
Palace Travel Coach Corp. 
Flint, Michigan 
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Continued Expansion of Truck Business Is Seen 


> 


Data Released by AMA 


Shows Industry’s Volume 


NEW YORK.—Evidence of the | 
increasing importance of motor | 
truck transportation to agricul- 
ture and industry, and as an em- 
ployer of labor, is indicated in the 
1937 edition of Motor Truck Facts 
released this week by the motor 
truck committee of the Automo- 
bile Manufacturers’ Assn. 

“That motor truck transporta- 
tion is as indispensable to public 
welfare as any other public 
agency, is found in the produc- 
tion, use and employment figures 
contained in this booklet,” de- 
clares Arthur C. Butler, secretary 
of the motor truck committee. 

“Registrations of motor trucks 
have reached a new high of 4,- 
023,606 vehicles, and these units 
employ over 3,000,000 men deliver- 
ing essentials from production 
plants to the door of the con- 
sumer. In addition to the drivers, 
scores of thousands of workers 
are employed in the construction 
and maintenance of the vehicles 
and in the accessorial lines of 





business. 
“Nearly 100 per cent of the 
milk is moved into the majority 


Chrysler Expands| 
For Third Time 
In Kansas City 


KANSAS CITY.—The Chrysler | 
Corp. is making its third major | 
expansion in Kansas City within | 
the last two years. The present | 
parts depot in the Fairfax indus- 
trial district will be tripled in| 
size. The building plans and lease | 
negotations have been closed. 

Contractors have been invited | 
by the Kansas City Industrial | 
Land Co., a subsidiary of the) 
Union Pacific, to bid on the new 
addition, which will increase the 
floor area of this unit from 50,000 | 
square feet to 155,400. The cost} 
of the addition is estimated at 
$200,000. The entire structure will 
be one story and will extend 444 
feet south and 350 feet west of 
the intersection of Chrysler and | 
Funston streets. 

Early last year the Chrysler 
Corp. completed negotiations for 
the present parts depot and late 
in 1936 the Kansas City Chrysler 
Corp. a wholesale and retail unit, 
subsidiary of the Chrysler Corp., 
leased two floors of the Hall Bros. 
building, formerly owned by the | 
Willys-Overland Co. 

The parts depot here services 
the territory between the Missis- 
sippi and the Rocky Mountains 
and from Canada to the gulf. 


Memphis Dealers 
Plan For Show 


MEMPHIS, Tenn.—The annual 
Tri-State Automobile Show will 
be held at the Ellis Auditorium 
here Nov. 8-13, under the joint 
sponsorship of the Memphis Au- | 
tomobile Dealers’ Assn. and the 
Memphis Commercial Appeal. 

The show committee -is headed | 
by R. R. Price. Members include | 
W. A. Connaughton, Van L. Birch | 
and A. C. Bailey, automobile editor | 
of the Commercial Appeal. Gray | 
Gordon’s orchestra has been en- 
gaged to furnish the musical 
background for the exhibition. 

The following dealers will be 
represented at the show: Bluff 
City Buick Co., Southern Motor 
Car Co., Chip Barwick Chevrolet | 
Co., Kensinger Chevrolet Co., | 
Union Chevrolet Co. John _ T. | 
Fisher Motor Co., Frank D. Gra- 
ham Motor Co., Hartwell Motor 
Co., Downtown Motors, Inc. 

Claypool-Roberts Co., Linden 
Motor Co., Corbitt Motor Co., Jeff 
F. Hicks Motors, Inc., W. S. Olds- 
mobile Co., Inc., Gee-Brothers- 
Wylie Motor Co., Raiford Motor 
Co., Jim Merrin Co., and Birch 
Motor Co. 


of leading cities in motor truck | 
units. 
of the livestock was transported | 
by motor trucks in 1916, now ap-| 
proximately 54 per cent is brought 
into the leading markets over the 
highways. 

“The annual tax bill of motor 
truck owners, excluding’ that 
which is paid in personal prop- | 
erty taxes on trucks in operation, 
income and property taxes on 
garages, terminals, repair shops, | 
and trucking companies, totals | 
$383,563,000, an amount which it | 
is estimated would build 10,000) 
miles of first class roads.” 

Other facts recorded in the | 
booklet are: 

Trucks above five tons ca- | 


pacity are taxed nearly four | Oct. 24 at his home in Dolington, Pa.| Quite naturally, the chief con- 


Where less than 2 per cent | 


6 


times those of 1'» tons or less. 
*) Large truck fleets are owned 
— largely by private shippers. 
2 Nearly $600,000,000 is grossed 
. annually by for-hire trucking 
concerns. Half of thig revenue is 
received in eight east and mid- 
west states, including Illinois, In- 
diana, Massachusetts, 
Ohio, Pennsylvania, New Jersey 
and New York. 
Over 48,000 communities de- 
pend solely on motor trucks 
for transportation. 
& Table containing state limi- 
0 tations on motor truck sizes 
and weights. 


last year. 


A. T. Balderston 
TRENTON, N. J.—Albert T. Bal- 
derston, 50, co-founder of Balder- 
ston-Chevrolet, Inc., here and a 
former president of the Mercer 
County Automobile Trade Assn., died 





Ove on the winding open road and in the — care 


thich of city traffic you have undoubtedly ne- 


ticed that some motorists squint through their 


cur windows, while others sit back calmly and 


gaze serenely on the passing parade, Personal 


characteristics, habit and other factors may be 
responsible for this difference, but often it is 


due simply to the fact that ordinary wayy win- 


dlow glass is used in the Safety Glass in »ome 


cars, while in others the Safety Glass is made 


entirely of the finest polished PLATE Glas» 


© All window glass, regardless of the serupulous 


Michigan, | 


$900,000,000 worth of livestock | 
was hauled over the highways | 


with which it is manufactured, has an un 
avoidable wave: and when sheets are laminated, 
a> in Safety Glas» 
evestrain, fatigue and unbecoming squint fre 
quently 
PLATE Glass is first carefully ground to elimi- 
nate waves, 
to a mirror-like 


and freedom from way ines 


Chicago Dealers Confident 
Of Sales Outlook for ’38 


Special t lu 1% uly New 

CHICAGO.—-Although the sharp 
stock market decline in October 
|had an upsetting influence on 
Chicago dealers, who interpreted 


it in terms of its effect upon car | 


| Sales, they found some consola- 
tion in the fact that the near- 
crash came at a time when sales 
| were not at peak proportions. 

Recovering its equilibrium 
quickly, the trade took stock of 
the exceptional sales record hung 
up this year on the 1937 models, 
with each month running ahead 
of the corresponding month in 
1936, and with several months 
even topping their counterparts 
in 1929. 





sideration is prospects for busi- 
ness with the 1938 models, nearly 
all of which have made their bows 
to dealers and the public in 
dramatic fashion. 


The dealers feel without ex- 


ception that their factories have 


done a great job in holding prices 
in line despite rising costs of 
materials and labor. They agree 
also that the engineering depart- 
ments have incorporated enough 
improvements of an evolutionary 
character to keep sales going at 
a merry clip during the coming 
year. There is a feeling that this 
policy is better than one of many 
radical advances, which too 
greatly obsolete preceding models. 


THOUSANDS 
NOW GET 


\ as . ie 
Yate sguiuf 


WHO NEVER SEE 
A PRAIRIE 


new car make 
(lass in every 
the vision is distorted and ers 
fort, « 
result. © Ou the other hand Safety ure now 


and is then painstakingly polished 


brilliance. Hs greater clarity 


window. Many 


completely ¢ 


Safety PLATE Glass at ne ¢ 


sure that it has Safety PLATE 


car manufactur- 


continuously striving to bring added com- 


njoy ment and satisfaction to motoring, 


quipping their cars with 
peeppeng 


xtra cost lo you, 


PLATE GLASS MANCLEACTOERE RS OF AMERICA 


PITTSBLRGH, PENNOYEN ANIA 


minimize eyestrain 


and fatigue: and its sparkling beauty lends dis- 


your car — adds immeasurably to 


your pride of ownership. ¢ Before you buy a 


FOR GREATER MOTORING COMFORT FROM YOUR NEW CAR AND 


A MORE LASTING SATISFACTION IN ITS APPEARANCE, LOOK 


FOR THIS MARK OF HIGHER QUALITY IN ALL ITS WINDOWS, 
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September Parts Sales Increase 9% Over August 
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Figure for Nine Months 


7% Ahead 


ot Last Year 


DETROIT. September sales,; ahead of September, 1936. The 


according to the National Stand- 
ard Parts Assn. automotive sales 


index, showed an increase from | 


149 to 151, which is 9 per cent 


Steel Production 
To Sag Slightly 


YOUNGSTOWN, O.—Steel pro- | 
duction this week will sag slight- | 


ly, to about 54 per cent, while iron 
output shows the loss of two 
Youngstown Sheet & Tube Co. 
blast furnaces, reducing the num- 
ber of active stacks from 17 to 15 
in the district. 

While considerable automotive 
steel business has been received 
here, miscellaneous business con- 
tinues in the doldrums. Pipe 
business is holding up remark- 
ably well in seamless and electric 
welded lines. 

Open-hearth steel production, 
embracing 48 of 83 open hearth 
furnaces, is at 57 per cent, but 
continued idleness of Republic 
Steel Corp.’s Bessemer plant is 
reducing ingot output consider- 
ably. 


average monthly sales for the first 
nine months of this year regis- 
tered 146, which is 7 per cent 
ahead of the same period of last 
year. 

Replacement parts shipped to 
wholesalers in September also in- 
creased from 131 in August to 
132. However, this is 6 per cent 
below September, 1936, which 
registered 141. The nine months’ 
average this year stands the 
same as last year with 125. 


Shop equipment § and tools | 


shipped to wholesalers in Sep- 
tember showed a 3 per cent in- 
crease from 161 in August to 166. 
This is 22 per cent ahead of Sep- 
tember last year. Average monthly 
sales for the first nine months 
registered 151 or 9 per cent ahead 
of the first nine months of 1936. 


Original equipment shipped to 
vehicle manufacturers in Sep- 
tember increased 10 per cent 
above August, which was 215. 
This is 59 per cent ahead of Sep- 
tember, 1936. The average 
monthly index for original equip- 
ment for the first nine months 
was 47 per cent above the first 
nine months of 1936. 


Completed in 1937, the $500,000 addition to 
the Packard factory at Warren is the third major 
expansion in manufacturing facilities during the 


last five years. 








WASHINGTON. 
vestigation bureaus in city police | duced fatalities and increased con- 
departments are achieving con-| victions of crash-causing drivers, 





PRESENT AT DESOTO’S 1938 presentation at Portland, Ore., 
were left to right, Roy O. Burnett, De Soto dealer in Portland; J. B. 
Wagstaff, De Soto general sales manager who journeyed from De- 
troit to attend the meeting, and Arnold Reading, De Soto regional 


Accident Prevention Aided 
By Investigation Bureaus 


crete results in the form of re- 


according to reports to the Inter- 
national Assn. of Chiefs of Police. 


Since the installation of the 
first accident investigation bureau 
in Evanston, IIl., it is stated, 15 
cities have been aided in estab- 
ishing special investigating squads 
by the IACP Traffic Safety Divi- | 
sion, under direction of Lieut. F. | 
M. Kreml. Their accident records | 
since installing the bureaus are: 

1. A reduction in death rate of 
19 per cent in 1937 as compared to | 
the average for the previous three | 
years, the rate itself dropping} 
from 23.2 per cent to 18.8 per cent. 

2. A reduction in death rate of 
13.8 per cent in 1937 as compared 
to the same eight months of 1936, 
the rate itself dropping from 21.8 
per cent to 18.8 per cent. 

The 16 cities where bureaus are 
in operation include: Evanston, 
Ill.; Syracuse, Louisville, Bridge- 
port, Conn.; New Haven, Conn.; 
South Bend, Ind.; Cincinnati, | 


Hartford, Saginaw, Mich.; Water- | 





bury, Conn.; Columbus, O.; Miami, 
Atlanta, Oakland, Calif.; Green- 
wich, Conn.; and Detroit. 


738 Soap Box 


Derby Plans to 
Be Discussed 


NEW YORK.—Plans for next 
year’s All-American Soap Box 
Derby, the Chevrolet - sponsored 
coaster race for boys, will be dis- 
cussed at a meeting which C. P. 
Fisken, Chevrolet advertising 
manager, will hold some time 
during show week with members 
of the Derby technical committee, 
most of whom are already in the 
city for the show. 

Immediately after the finals in 
the 1937 Derby program, which 
were run off at Akron, O., Aug. 
15, each of the 120 newspapers 
which joined with Chevrolet in 
sponsoring the activity was asked 
for suggestions designed to im- 
prove it. These will be discussed 
at the meeting during show week, 
and many will probably be 
adopted, Derby officials report. 

That the general layout of the 
program will remain as hereto- 
fore, the changes being confined 
principally to details affecting the 
rules, is considered likely. 

The Soap Box Derby has ac- 
quired such importance, after 
four years’ operation, that it has 
its own exhibit at this year’s 
auto show. Harry Hartz, who has 
been identified closely with the 
program, serving as Official 
starter at Akron, is in charge of a 
display featuring the cars of five 
different boys in the 1937 race. 
This exhibit is on the second floor 
of Grand Central Palace. 


Trucks Multiply 
By 20 Since °16 


AKRON, O.—Twenty times as 
many motor trucks are in use as 
in 1916, when pneumatic tires first 
were used on trucks, it is esti- 
mated here by P. W. Litchfield, 
president of Goodyear Tire and 
Rubber Co. 

Approximately 3,943,000 truck 
tires with a retail value of $182,- 
000,000 were sold last year, he said, 
compared with 332,000 valued at 
$17,200,000 in 1916, prior to which 
trucks used solid rubber tires. 

Within a few years, Litchfield 
said, total dollar value of truck 
tire renewal sales may be equiva- 
lent to that of car tire sales. 


Since its humble beginning in the 2,500,000 feet of finished cable 
cable industry 35 years ago, Pack- a day are now manufactured in 
ard has worked constantly toward this great plant, to supply spark 
improving its products. The success plug wires, battery cables and 
of this policy created a demand primary wire to the majority of 
which made possible improved manu- America's car manufacturers... 
facturing facilities; these in turn and to America's better garages 
made possible a still better product. and service stations. 

This new addition to the Packard 


RE-WIRE “72 
factory is the latest step in main- WITH 


taining Packard's leadership. 
3 P THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D.C. 


THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY NET PAID CIRCULATION EXCEEDS 1,000,000 
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Men You Will Meet at the New York Show 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 
Representatives, their hotel headquarters while at the show, and their permanent addresses 


> a 


L | "ae WILLIAMS & CUNNYNGHAM, Inc., | 7 | 4 e 
chicago, Ill. Plaza—J. P. Roche, pres.:| ASS ] 
M LEE ANDERSON ADV. CO., 8415 E. Jeffer-| J. M. Cleary, vice-pres.° Waldorf—Lloyd | Associations 
gon ave., Detroit, Mich. Barelay—M. J.| Maxwell, Guy Pierce, vice-pres.; M. F.| HOMPSON, J. WALTER, CO., 410 N. | 
MEREDITH PUBLISHING CO., 420 Lexing Alef, vice-pres.; Fred Barrett, dir. me@is:| Williamson, secy. Lexington—Morrow Krum,| Michigan ave., Chicago, Ill. Waldorf-Astoria | A 
ton ave., New York, N. Y. 420 Lexington BE. A. Batchelor, dir. pubety.; J. W.| pubcty. dir. ; Phe Ve Wieland, vice-pres., acct. exec. ; | AMERICAN AUTOMOBILE ASSN., Pennsyl- 
ave.—Clyde H. Combs, eastern mer.; 0. @. Bertch, acct. exec.; S. A. Wells, art dir. | | ames Kenney, copy group head; George vania ave. at 17th st., Washington, D. C 
acter, Diese W. Kinne, seve. | RUTHRAUFF & RYAN, INC., Detroit, Mich. | Pearson, media dir.; Les Schroeder, asst.| Gare Auto Club of New York, Pennsylvania 
Barclay—Ellis Travers, Ernest Coler, reps media dir.; Cliff Roberts, prom. dir.; Carl ee eee: eee 
MEREDITH PUBLISHING CO., Des Moines, is W. Harris, pubety. dir | coe ee ee 
Iowa. Barclay—J. P. Eves, western mgr.| MaoMANUS, JOHN & ADAMS, Inc., 1200 Ss ie ae Gottlieb, exec. vice-pres., Auto Club of New 
Chicago office. Waldorf—Luke FE. Miller Fisher bidg., Detroit, Mich. Lexington—R. York; J._R. Crossley, vice-pres., Auto Club 
(Successful Farming), mgr. Detroit office; M. Ross, Cadillac pubcty.; R. C. Sackett, | SCHIPPER ASSOCIATES, 1235 Lafayette bldg., U of New York. 
H. L. Behike, Better Homes and Gardens J. messiee, Pentios pabety. Elmer Dewalt, Mich. Waldorf-Astoria—J. Edward| UNITED STATES ADVERTISING CORP., AMERICAN AUTOMOBILE ASSOCIATION, 
MUNN, JOHN 0., CO., 610 Second National hen . ~ e a. . ~ arwick—W. A. Schipper, pres.; B. F. Mezwin, bus. mgr. Home Bank Bldg., 240 Huron st., Toledo, Pennsylvania ave. at 17th st., Washington, 
Bank blds., Toledo, 0. Now Yorker—Jeha . pres.; E. E. Rothman, vice-pres. SIDENER & VAN RIPER, Inc., 901 Circle O. Biltmore—Ward M. Canaday, Edward R. D. C. Pennsylvania—Thos. P. Henry, pres. ; 
O. Munn, pres. P Tower, Indianapolis, Ind. Waldorf-Astoria— Wade, W. T. E. MacGuckin, George Bryant, Wm. J. Gottlieb, exec. vice-pres. Auto Club, 


Publications 


(Continued from Page 47) 


Merle Sidener, pres.; Guernsey Van Riper, S. R. Swiss. ay J. R. Crossley, vice-pres. Auto Club, 


N | "aor eee an 250 W. 57th st., New exec. vice-pres.; Storey M. Larkin, William 
or’ ty. - 57th st.—Richard A. F. Kegley, Dwight S. Reynolds, vice- » 

NATIONAL GEOGRAPHIC MAGAZINE, 16ta Picard, pres.; Wm. S. Marvin, Joseph E.| grack-GOBLE ADV ainian 60 an Y N 
and M sts, N.W., Washington, D. O. Bates, acct. execs. a , § 8. Michigan | young & RUBICAM, Inc., 285 Madison ave.,| NATIONAL HIGHWAY USERS CONFER- 
Waldorf-Astoria—Raymond W. Weloh, dir.} ave., Chicago, Ill.; 400 Madison ave., New N York : . ENCE, 938 National Pre Bld y, 
Joseph C. Wahler, west. mgr.; Charles A. R York City; 1397 Jefferson ave. E., Detroit, jew York, N. ¥. Biltmore—John FB. Reeder. mn 0. © eee ig., _Wash- 
Underhill, east. mg : ot Mich. Waldorf—Cliff Knoble, Richard a.| Yeung & Rubicam, N. Y.—Raymond Rubi- gton, D. C, Gotham—Roy F. Britton, 

» east. mgr. RANDALL, FRED M., CO., 3315 Book Tower, | Porter, John A. Butler, vice-pres cam, Chester J. LaRoche, A. V. B. Geoghegan, | “IF. 

NEWS WEEK, 1270 Sixth ave., New York City. Detroit, Mich. Barclay—H. Ross Mack, vice-] gyy ADVERTISING co. ones Bodie Cc. L. Whittier. > 
St. Regis—Gordon S. Hargraves, adv. megr.; oi i eo 232 on ave., } 

Robert Stewart, Detroit mgr. — Toledo, O. Buckingham—Stanwood A. Mor- TRAILER COACH MANUFACTURERS’ AS- 

THE WEW YORKER, 25 W. ara St. REINCKE-ELLIS- YOUNGGREEN & FINN, rill, pres.; Kenneth L. Snedecor, vice-pres.; Zz | SOCIATION. Waldorf-Astoria — Frank H 
York City. 25 W ara st.. Tele sree a oe 520 N. Michigan ave., Chicago, Il. Spencer Vanderbilt, secy.; W. L. Slayton jr..| ZIMMER-KELLER, Inc., 2210 Park ave, Joyce, pres.; B. R. Scheff, vice-pres.; Russ 
bo ae oo cone rr per ao aoe B. Reincke, pres.; Wallace contact man; Joseph K. Close, pubcty. dir.; Detroit, Mich. Waldorf-Astoria—Walter F. Merrell, treas.; J. E. Roberts, chman show 
dunt. ; eee gee. a Robert W. Mennel, pubcty. dept. Zimmer, pres. committee; Cliff Noble, pubcty. dir. 

NEW YORK HERALD TRIBUNE, 230 W. 7 
4ist, New York, N. Y. Barelay—J. R. 
Scolaro, Detroit mgr.; W. R. Butler, auto. 
mgr. 

NEW YORK JOURNAL AND AMERICAN, 210 
South st., New York, N. Y. lLexington— 
Don Short, auto. ed.; David Preston, Davison 
Brown, M. W. Corman, adv. reps. With 














Hearst International Advertising Service, 959 
Preston, mgr. auto. dept. 
NEW YORK MIRROR, 235 E. 45th st., Now 
York, N. Y. Barclay—Walter Rompel, natl. 
ady. dir.; James A. Beatty, matl. adv. megr.; e LE ET BR 
Ray Campbell, Detroit office; Gene McCoy, 
PA A AA a ARI mS 
Cc. M. Fairbanks, Seward Davis, auto. adv.; 
Abe Greenberg, auto. editor. 
NEW YORK TIMES, 229 W. 43rd st., New 
P 
PLAIN DEALER PUB. CO., E. Sixth and _ 
Supert . Cleveland, 0. Barclay—Harry | h d + + 
= Maley, ome ans anew W. Smith, auto. | T e Lea ing Manu acturer °o House-to-House 
Barclay—Paul 
ave., Eldorado 5-2044—-Fowler Dugger, adv. | 
mer. 
rr . . . e 
I Territories in United States and Canada 
ard T. Robb . c 
THIS company manufactures the patented Divco-Twin House-to-House 
Advertising Agencies Delivery Truck which operates from a standing or sitting position. This 
B is the vehicle that started the dairy industry to motorize milk routes over 
BROOKE, SMITH & FRENCH, Inc., 82 E. 
Hancock e., Detroit, Mich. Barclay— af. is ° . “ge 
ace es “Gecech meant Gar @, Gale | sively upon the design and production of this one type of efficient and 
Ballard. H. B. Selleck, creati dept.; J. e 
cc PR lh ge ane ae lg tg Today there are many hundreds of fleet owners operating thousands of 
dept. . . ° ° ° a - 
Divco-Twin trucks. This is a very desirable and profitable fleet business 


8th ave., New York, N. Y. 
NEW YORK JOURNAL-AMERICAN, New 
York, N. Y. Warwick or room 204, 959 
Eighth ave.—Davison Brown, rep. auto. dept. ; 
E. W. Corman, rep. auto. dept.; David H. b RB oO R T U N j T Y F oO oe 
auto editor. 
NEW YORK NEWS, 220 E. 42nd st., New 
York, N. Y. Floyd A. Noe, mgr. auto. adv.; COMPETE WITH YOUR REGUL 
| AR LINE 
| 
York. N. Y. New York Times—T. D. Palmer, | 
asst. adv. dir.; D. J Fugle Waldort- | 
Astoria—D. L. Dineen = 
editor. 
PROGRESSIVE FARMER, Birmingham, Als. | li k h a 
ome, eran ie Delivery Trucks has Available Several Profitable 
TRAILER TOPICS MAGAZINE, 28 E. Jack 
son blvd., Chicago, Ill. 469 Fifth ave., New 
York City—R. Williams Commodore— Rich 
BALDWIN & STRACHAN, Inc., 374 Delaware ; > oe t 7 
are., Buffalo, N. ¥. Biltmore—W. M. Bald- | ten years ago. Since the beginning, the Divco-Twin truck has held lead- 
win, pres.; Kenneth Strachan, vice-pres. shi ° ‘ - A 
ership in this big field. During these years, we have concentrated exclu- 
H. Ohlmacher, vice-pres.; Rudolf Czufin, art = ° - ‘ i 
dir.; George Johnston, acct. exec.; A. Ih economical specialized vehicle. 
Terry, serv. mgr.; Paul Fitzgibbon, 8. M, 
BROOKE, SMITH, FRENCH & DORRANCE, 
inc., 347 Madison ave., New York City. . . e ° e 
a with a repeat factor that pyramids sales. One dairy organization alone 
H. M. Overstreet, H. E. Pengal, vice-pres h : ch : d ° e e . 
iia 6 ee oh 6.360 Gel as purchased 1660 of these vehicles, adding to their fleets in ever- 
Motors Bldg., Detroit, Mich. Waldorf-As- ° a *. ° ° e ° 
ee eee ee tah increasing numbers each successive year. This is common practice among 
jr. acct. exee.; Carl Georgi, media dir.; | 2 : ? : : 
Dudley Carson, pubety. mer.; Sam Potter, Divco-Twin fleet owners. The roster of fleet owners is growing rapidly. 
production mgr.; Gordon Eldredge, copy; J, W . z . e e . > * 
[a cde premetion Sans 4 3. | e are just closing the biggest year in Divco-Twin history. 
Feinberg, AC Spark Plug acct. 
BUSINESS PROMOTION CORP... 1397 setter, The Divco-Twin truck has many exclusive, patented features. It is defi- 
Knoble, pres.; C. C. Kyle, sales mgr. F. A. nitely the most economical gasoline vehicle manufactured. It is easier to 


Byington jr., bus. mgr.; C. Visscher, prod. | 
mer. service than conventional motor trucks. The pioneering work has long 


CAMPBELL-EWALD CO., General Motors | since been done. 


bidg., Detroit, Mich. H. T. Ewald, pres. | 

tk ke kt on 2 This is a very timely opportunity for aggressive and experienced dealers to 
Ay yay acquire the Divco-Twin franchise. Divco-Twin Trucks are available for 
ae SS ee eS ue ban all types of house-to-house delivery service. This vehicle does not com- 


F 5 . Belmont Plaza—R. K. White, . . ee . 
ccbety.  Mabibit: Walderf-Asterie. pete with your regular line. It offers you additional profitable fleet busi- 
ness that you do not now have. To those who qualify, we offer a very 


ELECTROGRAPH CO., 3815 W. Fort st.,| attractive set-up. 

Detroit, Mich. St. Regie—F. A. Prince, a 

M. Corrigan, vice-pres.; R. K. Edmonds, . 
JOHN NICOL, President 


acct. exec. | 


G 


GETCHELL, J. STIRLING, Inc., New York and) 

Detroit. 405 Lexington ave.—J. Stirling 

Getchell, W. W. Templin, J. V. Tarleton, | -_ 
T. F. Dougherty, Harry Bercovich jr. Barclay | 


—Harry T. Mitchell, W. E. Berchtold, I. H. 
MacKenzie, J. H. Devins, H. W. Frier. 12801 East Jefferson Avenue DETROIT, MICHIGAN 
K 


| 
KORBEL & COLWELL, 570 Lexington ave., | 
New York City. Grand Central Palase— 
Edward F. Korbel, pubety. dir.; Worth 
Colwell, Catherine McHugh, Sylvia Forbish. 
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Several Trailers | = ===) NEW PASSENGER CAR REGISTRATIONS 


At N. y e Sh Ow Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 


Air-Conditioned | 
STATES 


NEW YORK.—Among the fea- 
tures of the trailer exhibits at the 
New York automobile show will 
be trailer coaches equipped with 
complete air-conditioning units. Alabama ’ ‘ d 129) 199 385 | 596 604 | 25 857 | 75) 57| 

"36 5| 104| 161 275 661 5 666 | 14 5 952 9 


343 9 60 528 
3 


Cadillac 
Chevrolet 


1024 
275 29] 21 1030 
103} 247| 450 201) 211 51 


101} 219 208} 2154 ~—22 


First of the trailer makers to 7 ; : 
announce an air-conditioned trail- . 58) 1 
er to be displayed at the show Arizona 26 19| 14 85 4 264 
is Curtiss Aerocar, which will be | ————— SL : - a re ee : = a ——— — 
equipped with a portable unit) Arkansas ied 23| 12 58 aa — a 5 ae = 2 ra | ros ‘ a 
manufactured by the Pleasantaire : 11 1 68}; 150) 23 3] 5 3s 3) 372! 2( : 

Corp. of Washington. Unit sells| California 371 522) 516! 1480! 2306| 4824] 2553 187) 2740 732| 78| 4001/ 249! 1057 7387 
1795) : 4294 | 3822 105) 3927 464 Zz 86) 3501), _106 805 ___ 89s 5861 
1 
1 


 « _4A7 26 366 





for about $200. "36 471| 353) 1675 
a ee, Wee en ats|Conmectiont = -°37) 82) 127) 303| 430; 942] 459; 30) 489] 223/ 19| 554 35| 140 1196 
ot ee auae fuk te a 36] 51] 50,252) 491, 8844p 547/11] = 558f 127] 15) 541] 15] 157 3} 1038 
and circulating hot water in the/| Delaware "37 23} 8) 35} 68 134 134 4 138] 31 180) 10| 36 306 
galley and the gas grate forward; 36 6| 3} 20 73) 102 126) 3| 129] 15| f 112] 2| 40] 203 
a 200-watt capacity motor-driven Flori ’ 1 
orida 37 49 46| 141| 320) 556] 507; 36 543 88| 5| 484 27; 117) 108 829 
Be seaseree wabaer'y: ee 36 30) 11 i 442| 662] 763) 21) ost 65| 10] 687;  _17| 121] 104] _1004 
six- and 110-volt lighting fixtures; | Georgia 37 75 26| 223! 360) 684 783; 21; 804] 133] sl 887 * 129} 123) 1303 
30-gallon capacity water supply "36 30} 22| 184 398} 634 1066) —14|__ 1080 | 70! 7 930] _ 6 117 44 1174 
delivered to a = air | Idaho 37 33} 19) 64) 116) 232) 242) 11| 253 32| 320 ql 40} 41| 434 
one 442, ‘ Pica ’ djustable sina 36 10 12 95) 176) 293 300 9} 309 28} 3) 396 1 36 50 514 
proof screened roof ventilators; | Illinois 37] 475| 493) 1245! 2091 a) 3094| 143| 3237 879| 44| 3284] 131] 961] 1126) 6425 
telephone installation for com- ‘361 214) 229| 1224) 1937] 3604) 2961] 92] 3053 373| 55| 3552 60/ 691] 712| 5443 
mumsention between Acrocar 024 / ladiana '37| + 275| 262) 594) 1387] 2518] 1964, 47| 2011 352) 13) 2358}  40| 383) 598| 3744 
— es canteens a ee 36 90| 114) 507) 1203] 1914] 1971} 36) 2007 200! 14 2357 14] 336) 365] 3286 
in observation cockpit; Azrock| lowa 37] 104 50/ 240] 525; 919] 1308 24! 1332] 132' 4 1542} 12| 174 272) 2136 
"36 75 36) 212) 530) 853} 1132) 18] 1150] 76} 2} 1347/ 4| 172} 178) 1779 
18| 326| 338| 2640 
4 


























asphalt base imitation tile floor 

laid over heavy felt; shatterproof | Kansas 371 123] (113) +336] 736) “«1308] 1340 31| 1371] 202; 3| 1753| 

glass; roll shades with side guides; 36 | 25) 39| 165) 446 675 926 11} 937] 59| 2] 1282! 80 138} 1565 

roll screens at all adjustable win- | ——————— . 

dows; double insulation in floors, | Kentucky 37] = 82 32; 193! 273| 580] 619| 20! 639] 94, 3| 678 15 70| 120) 986 

side walls and ceiling; side and "36 | 23 20} 117; 289] 449] 602) 5| 607] $7;| 3] 649) 2| 64 66| 831 

veo a. a ee — Louisiana 37 58| 24] 154; 280! 516 870| 29| 899 93} 5| 681| 19/ 110 68 976 

wheel an ire; urn ¢ | « « « 

! c ‘ 2¢ 5|  312| 9% ‘ ‘ ‘ 2 

se tire; 36 29 9} 135) 312) 485 934 9} 943 38 8} +1019) 8 78 51] 1202 

signal lights; and Bendix vacuum . 

brakes. Maine 37 37 41 97| 174) 349 255} 21! 276 62} 6] 326) _ 66| 106 582 
i eeiartiat 36 16 15 61; 150i 242 298 4| 302 28} 11) 380 7 82| 90 598 


| Maryland '37 108} 54, 198) 454; 814] 602} 20) 622 159} 16} 728! 23 97; 162) 1185 
"36 56| 28} 203} 453] 740) 765| 13) 778 108} 8} 667 13 90} 108 994 





Big Year Ahead | Massachusetts == 37:89] 150) 550/990, 1879] 1179; 91| 1270] 397) 30| 1298!  98| 434) 541| 2798 
| 7 a aan "36 76 73 a 431 _789 1369 1506) 40 a 5 16 ; 174 43) (1346 59 ; 406) 379 2407 

YOUNGSTOWN, 0._E. J. Kulas, | Michigan 37 325| 281 1176/ 2087, 3869] 4923; 92! 5015] 1223] 28| 4736, 120, 655! 1255! 8017 
president of the Otis Steel Co. | —— 736 _85| —-89| ~—-876| +=1618| 2668] 5010) 72) 5082] 299) 37| 3508) 43) 462) 609) 4958 
and Midland Steel Products Co.,| Minnesota '37 135 343) 732) 1316] 1313! 19! 1332] 200) 2) 1422) 9| 224| 300! 2157 
a a will eel another "36 68} 261| 650) 1050§ 1560) 19| 1579] 101; 11) 1789! 10| 165} 192) 2268 

rge year or automotive i —<. - «* ~ Sa ” <a “9 + ~ cia — = —— ce Spmmass — : . a — 

duction. . Missouri '37 | 154) 366| 772) 1415] 1232| 40) 1272] 236; 9| 1693 32} 302! 341| 2613 
__ 736 | ; 68) 357! 698) _ 1196] 1249] 18] | 1267 | _ 138) _18} 1946) | _18) _ 247) 278 2640 





“Ene purchasing power of this| ————__... “ . 
country has behind it a great| Montana 37 | 16 67 138 272] 303} 20) 323] 64 1) 365) 4| 43) 49} 526 
backlog of farm incomes, which| Sl 23 75, 166, 296] 338 18} 356] 35 | 473 2 36| —-30| 576 
= onyanpd ee canees, | Mobenshe '37[ 61/ 48! 112; 327 548] 696, 17; 713] 93 664, 12) 121) 139) 1029 
000. A large share of this money | ————— iii __"36f 25) 19123) 21 488] 746) 20) 766 | 63)_3|_ 837) ' 94; __ 100) __ 1096 
comes into the farmers’ hands at! Nevada 37 14 15 20 50 99] 43 10 53] 27 83 20 27 170 
the end of the season and much ae "36 7 27 39 82] 70! 3 73] t 103 10 28) 150 


of it will remain to be spent in| No Hampshire 37 21; 66 111; 219] 167; 9 176 43, 4) 188 | 52) 68 357 
i 72| 52 390 


1938,” Kulas said. 36 59° 104, +179] 198 #| 202 31 229 2 
580) 2868 
1408! 43) 1451] 255] | 875| 43) 310] 393| 1927 


“While it is true that increased ~ ; - eae a 
prices of many articles have kept | New Jersey 37] 221| 610| 927) 2047] 1190! 56! 1246] 554! 1246| 79| 374) 
pace with increased wages, never- ee __*36] 4| —97|_— 607978) _—17964 an 
nese there is now a tendency| New Mexico 371 49 73| 143 116) 3} 119] 12 136 1| 27 23) 200 
or prices to level off, thereby at 36] ‘ ! 13 74 101 165 2| 167] 15 193 7| 18} 233 
least preserving the present large |} ——-—— — - —— - — - — ~ ~ — ———— 
buying power of industrial| North Carolina 37 | 3| 183) 571! 880] 1058! 29! 1087] 103) 5! 1413 22} 141{ 144; 1828 
employes. = er 8G " 177 558, 804] 1057 10; 1067] 61) 10] 1292 10 91| 88] 1552 
rr North Dakota 37 | 1 60; 101 190] 285 7; 292] 9 267| 1 28} 33| 338 
Managers are Shifted ee 36] 10) 4 24 91 129] 203 6 209] 17) 241; | 15, +215; ~—_— 288 
By U. S. Tire Dealers Ohio ’°37| 487; 380! 907; 1639! 3413] 3196) 93) 3289] 691! 41! 3348! 117) 511{ 949) 5657 
NEW YORK. — John Griffin , CGD 162 958) 1954) 3263] 4034 18) 4082] 247 51) 3857 56| 496] 662) 5369 
formerly assistant to district man-| Oklahoma 371 65 69} 215! 430/ 779] 1040) 21! 1061] 179} 7) 963 14, 216! 268) 1647 
ager at Kansas City, has been 36] 46 21 168 393 628] 849} 14] 863] 116} 6] 1125! 12} 133} 179] 16571 
ee oe eee <i Oregon 37 90! 72| 175! 336! 673 475| 17; 492] 96| 2! 670) 16| 132| 173) 1089 
: 5 , #t 1s announced by 36 42) 50 243} 277) 612 638} 18] 656 25} 4! 623! 14| 91| 1038 860 
U. S. Tire Dealers Mutual Corp. —— oe Pa 5 aii cee bi ee EE cence cian a aeereiacaunsipaiein 
P. C. Anderson, formerly a spe-| Pen™sylvania '371 981! 651! 1664! 3102) 6398] 3568! 167| 3735] 1024! 74! 4319) 171/ 919) 1325 7832 
cial representative, Chicago|—— _ 36] 412) 305) 1419) 2941) 5077] 3932]  87| 4019] 491) 83] 3165 84, 716) 856) 5395 
branch, has been appointed dis-| Rhode Island "37 40 50 101| 164, 355] 190} 13} 203 76| 9] 235! 15) 83) 487 
trict manager of the Milwaukee| "36 26 13 66} 177| 282] 187| 5| 192 19) 4! 163} 9 57 d 299 
branch, succeeding R. C. Moore. ee te = ae aT ee _ jee — A na _ ‘ a 
Moore has been assigned to other | 5°uth Carolina '37 | 46 21 110, 286 463] 464) 12; 476| 52! 2| 700) 6| 52| | 897 
duties in the Detroit division. ee _ "364 10} — 5 2} 335) 432) 551]; | 551) 16] 5] 698) 1] 43) 792 
= South Dakota 37 | 21 4 45| 102! 172] 225) 5| 230 258| 2| 26 365 
: eer es 36] 10! | 58} 117) 189] 263] 3} 266 23} | 286/ + +#.| 27 24 360 
MAKE THE Utah "37 | 29 27 58 105, 219] 206) 15, 221] 46 | 241] 4| 44 393 
> - 36] 99} 94, 145] 267] 221/ 3{ 224] 28} | 290, ee) 386 
BELLEVUE.- Vermont ’37/ 23 10/30, = 77, «140 104) 4s 108] 43! 3| = 108| 4, 16 | 220 
1 ; 36] ~=10) 4} i880 79} 123] =121; ~=3| 124) 17| 2] 103| 3] 25) 46/ 196 
STRATFORD Virginia "371. 99|.70| +252). 519) 940] 1108) 26) 1134] 131; 4| 1129) 16) 111) 175| 1566 
37 | 37| 37| 235] 541] 850 1079 19) 1098] 105 7| 1159] 12 105) 138 1526 
you | Washington =—t06CUe 89] 240| 482) 888 530, 26 556] 121; 3{/ 907] 34, 168| 247, 1480 
PHILADELPHIA ee - 72| 89| 286] 504| 951 754| 12| 7669 * 40] 10] 880) 14) 171 160 1275 
| West Virginia ’37| «58; 44,144! 337; 583 «451; 14) 465]—S—«C| (ssi]Cs73:1|—Ss«*d2‘'|”Si(“<aséiAYCs«édC2G|—Cs«é2038 
HEADQUARTERS A ___ 736, 34) 40) 87] 417] ss 452) = 13] 465 46] 4} 7185 5 94 94 958 
37 | 12 12 48 78; 1501 124 5 129] 19 150 2| 35) 27| 








233 


Wyoming 
23 234 


MODERATEL 

¥ PRICED ss * pF Ff __12| _45/ _64{ ~«180f 4113) 6 119f = =s.17 178} 16 rs 
CENTRALLY SITUATED District of Columbia 37 | 49 40' 151; 236 476] 299) 17/ 316] 115) 9| 283) 12) 61| 123) 603 
“Best food in Philadelphia” Oe 36] 29) = 24) = 173) = 268} += 494] 576 15} 591] 58) 13) 343) 15| 99| 61) 589 
ee ¥ Total, 43 States "37 | 5537! 4524) 13335! 24879| 48275] 40284) 1475| 41759| 8989 488) 46800 1452) 8750 11980! 78459 
one Eee OPM OSl, TARager for September 36 2654! 2230) 12360] 23405| 40649] 44748] 869] 45617] 4186 611] 45425) 689) 6992| 7735] 65638 


*Total to Date _ - °37 | 70533) 59058|/208042/379861|717494 | 669203|20075|689278 | 151979|9164|602311| 22854|153510|171842|1111660 
36 | 43068) 32834|/187638/371782|635322 | 598435) 9723 608158 | 112477/8590|743077| 8800)147441|130260|1150645 
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43 STATES FOR SEPTEMBER, 1937-1936 ‘Xess tiscrizs su, Parts Makers’ 


Complete cumulative figures appear each week until all 48 states are shown. States still to be sho wn ar orado, Mississippi, New York, Tennessee and Texas Net ts W ill Equal 
HUDSON GROUP AUBURN SROUP NON-AFFILIATED GROUP ‘ 
ee Or Exceed ] 936 


CHICAGO.— Based on_ third 
quarter reports from two com- 
panies, plus an estimate by a 
third firm, it is believed that auto- 
Alabama 37] 35 38 | | 9) | | 2110 | mobile parts makers equaled or 

36] 65] | s 23] 9| 2093 | bettered business in the same 
idee 7 : 137 1. 36 ey ; 44 .< 7 : ni — 1 a —< 4369 period a year ago. 

36 : of | | 2 9| 911 Stewart-Warner Corp. reports a 
ae _— es ne : ra —— profit for the third period equiva- 

37 | 4 5 926 lent to 43 cents a share, which 

36 | 19 3} 22 : 19| 1| 1142 compares with 37 cents earned in 


9°37 199) 68 267 | l | 701| 470| 74 17258 
‘B6] =234) ~— 81) 815 5} SC (CCA 208) _ 281 481} 8] +609) 414) 53 16465 


STATES 


Packard 





Askaneas - 


the like three months of last 
year. 
- - —-- - ~ a — Bendix Aviation Corp. earnings 
Connecticut 37 43 9 52] | 66, 42 3010 | for the third quarter are equal to 
"36 51 12} 63] Ff} 3 St 56) 50] 9% 28 j 7 2763/13 cents a capital share against 
’ | 12 cents a year ago. 
Delaware = 1| a : | : 3 1 , pod At the same time it is esti- 
— - : — |mated that Borg-Warner Corp. 
Florida 37 10 90 | | | | 2270 | will report net approximating the 
36 19 116 ‘ ‘ 2! j 32 3s 2761 | $1,403,518, or 60 cents a capital 
: eee a ae > eh - ome? illu rrr a _,| Share on present capitalization, 
Georgia ual . 73 | ; j aa which was reported for the Sep- 
ee . ane ne ene terest einai aise li eg lcaneaesane inane heat ama tember quarter in 1936. 
37 | | | 1057 Earnings for Borg-Warner of 
"36 52 ; j 3 ‘ 25) 1253 about this magnitude for the third 
ite: ’ ny 4 ma | a:  — a ' ; ~_ ae quarter of the current year would 
Iinois a oR = 208 i — <s7 ‘ 234) 174 15731 lift earnings for this company for 
36 265) 61) 32 2| 163 573 3 335) 16) 13760 the nine months ended Sept. 30 to 
"37 | 35) | 124; 107| | 250! 187) 9208; approximately $5,700,000, or 
36 212! 33| 245 ‘ é 35 175 1} 264| 26) 7 8018 | around $2.45 a common share. 
a i ’ ; For the first nine months of 
lowa '37 13) 70) 47 | 47 64 4712 1936, Borg had net profit of $4,- 
36 16) __ 110 ; : cal } 41} 61) 114) 7) 40 4138) 961.644 or $2.11 a share on the 


Kansas 37 42 248 | 415) 63)~—~«|)”~=CO9)~SCS 3] 5911 | 2,302,004 shares of present out- 
3451 | Standing shares, exclusive of 


°36 29 136 | ‘ 19 31| | 69] 2| 
'37 I ~ af - rn. = ae 32 os 47 : 1 ~ 23) a - 2411 treasury shares. 
36): ‘ ‘ 11 54 85 2047 " . 
— Satna ear : eres en ERC a — |Present Prices Kept 
37 | 36) 22 35] 2574 ° e 
2816 | By American Rolling 


36 | { ‘ 21| 40] 76| 
137 36! 31! 2| MIDDLETOWN, O.—The Amer- 
al ; fs 5I 2. 28 1261 ican Rolling Mill Co. has an- 
- - — — — — — — — - - —__——_— nounced the present prices of 
Maryland 37 | | | 56) 2879 | sheet iron and steel will be con- 
; __ ee. OF . is] ad | 25} __ 60 2743 | tinued in the first quarter of next 

, | year. 
Peennsette ‘36 | 7 fF SC, ) 233 | 106 6680 | ""W. W. Sebald, vice-president in 
i] 145 35 180] 3 9 : 161 6197 : eas 

—_— + _ —____— — —— —___— — - _ _ . —|charge of commercial activities, 
Michigan °37 436 56 492] | 162 18402 | pointed out that despite increased 
"36 286| 73 359] ! bs ie 56 123 13791 | costs of raw materials and much 
° ee sr —_— of . i aa : Ty al “eqaq| higher labor rates, sheet prices 
Minnesota he a al 4 ; | = pee are still lower than in 1926. An 
_ ; Bi. a anand asa heeeeneiaepaenaceiaiiodape isis ad d mm “=~ |important factor in offsetting the 
Missouri 37 79 18 97] | | | 59) 5754 | increased costs of labor and raw 
"36 68} 23) ~—9if ‘ ‘ 24) ‘ : | 75] 5471 | materials, he said, is the con- 
‘= - . a a Te ae ; SE ee tinuous method of sheet rolling 
Montana | 35 9) “ 31) ry developed by American Rolling 
1391 Mill, which practically all large 


62| 16 78 | 5| ¢ 5| 31| 
Nebraska ; 30 10 40] ‘¢ 26 2434 | sheet producers use under license 
j 23 12 35] 2! 2 69 2528 | agreements. 


California 




















Idaho 


Indiana 





| 
| 


~~ 





Kentucky 








Louisiana 


bo 


Maine 








nO 





> & | bo 


_ 
— ee ee ee ee 


| 


\— 
— 


~ 


_—— —— 


Nevada 37 | 6 2 8 | | 6 3| 
: 3 11 | j| | 9! 2 

New Hampshire "371 18 4 22] 16} 17| 17) 15! 
a. "36 | 16} 10 26] ;| 24 20 18) 3 


New Jersey "37 128 28} 156] | 181| 217, 139| 122 
"36 92| 26 —«:118] __ 6f _—s2s 98} 379) 5] 171) 


New Mexico  °377 20) 1) 21 
736413) 316 | a a 


North Carolina |  °37 91). 10) ‘101 

__-*36f 2} 8 

North Dakota 37] 14) 4 * 
73868} CY 


Ohio 37] 309! 43 352] OP day 213) =| -«257| «238 
7 86 1 306) 55) 8618} A 5) 90) 367) : 319) 119} | 
Oklahoma 37 1 84) 11 95] | | 39) 50 54 
36] —-66 19| 85] : 3) j ‘ 48} 2 40! 8} 


380 Latest available registration figures 
_363 | appear twice weekly in Automotive 
852 Daily News. 
871 
7037 


5996 


“498 é hw 133A 


529 
4038 


3576 
875 


671 


Et VALV ES | 
_14069 
w Ss 8 


12} _3290| TO FEATURE 1938 CARS 


| 
| 
| 


to 











a 


——— —_—_—_——— 














_ 


Oregon "37 60) 11) 71 | 39 121 | 2633 5 ; 
"36 68) 17 85 ‘ 43) 53 136) 2520 The coming Auto Show will re- 


Pennsylvania °377 «45974, «s533}—i<‘(i‘ ;;”;*é‘<i«C!:*é<‘<i‘ B | | 535) 526! | 491| 398) — ~ 20630 ee ee 
- = 36] 366) 80) 446 _ 6 4p 129) | 20) 14) 482] 25) B9f 16461) wich ability to stand more pun- 

Rhode Island 37 22) 23] | 8! 1167| ishment. It is a fine commentary 
"36 19) ‘ f ‘ 34| 2¢ 50 912| on current design that although 

: : ole gee gemma + paanaa gecacacamre pe = aioe ea a a output is being constantly in- 

South Carolina ‘37 48) oe 7 1966) creased, service history is in- 
_'36) 48) a ae Be ES ee ae 7 i a oi 1 eee creasingly better. Much of the 

South Dakota 37 | 9) dependability may be traced to 
36 | j 20 the use of better materials of 

E a ' —meaers yada ; a . a ere aos —— ers ———— | construction. A current example 

Utah '37| 30 17 43, 9 3| of this is the use of austenitic, 
— : : 5 == = 28) 6 IT «i102! of §=Nickel- chromium, exhaust 

Vermont 37 | 19} 6) 251 3) 10! | 11 540| valves on many of the produc- 
36 | 19! 4 23 | 1| 4 11! 5| 489| tion engines. Several of the new 
a. =. 2 =.hC(COmd|ttS : 12) 40, 75, +| +20| 55 “Se2i | ensines specify exhaust valves 
37 | 58 rT 69 | 14/ 17| 63| 311 a 3675 | Of high Nickel chromium steel 
ee ee ee a a eel eed Sed containing 14% Nickel. Ad- 
Washington 37 134! 39) 173 | 22) 58) 52| 200) ~~ 3500 vantage of these materials is 
36 132| 41 173] 47| 38| 83} | 171] ‘35 3572 | their great strength at high tem- 





























Virginia 


West Virginia '37| +52); #4244) ~#«56) | a dl | 42/ 2340| peratures; they do the job 
86] = 45) Ss 4] C4 so | 23] ~—56|_—|__—s=iSB | 4] 2318 without warp- 
"371 12 1 13] 4 7 13 | 44| 577 ing or changing 
_ 7°36] 18 3 21] ? 2 | 4 6} 4 ‘ 523 dimensions. 
District of Columbia "37 23) 8, 31 7| 3} —«+59) 36) 13) 1549 
"36 33} 3} 36 1| 9| 90} 2} 44 1857 THE 
Total, 43 States "371 3821| 669) 44901 62; 62] 1113|-39| 3319/3772) 3| 3634] 2998| 130] 188053 INTERNATIONAL 
for September 36] 3548) 796) 4344] 80| 160 980} | 1699) 4827) 51] 4022] 920] 532] 169439 NICKEL COMPANY 
*Total to Date 37 | 62930| 12170) 75100] 1026; 1170] 11479! 62| 57728) 77781) 150|56439|42961|1052| 2 2842354 INC 
36] 60359] 16212| 76571] 935| 2550] 12627] | 81592] 44247) 605/47369 9683/7694] 2627063 » New York, N.Y. 











Wyoming 
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Industry Embarks | on eee D,400,000-Year | 





Automobile Industry 


During Year Ending September, 
1937 
By Alfred Reeves, Vice-president, 
Automobile Manufacturers Assn. 


NEW AUTOMOTIVE RECORDS 


Total passenger car registration 

Total motor truck registration 

Total motor bus registration 

World motor vehicle registration 

Retail sales of trucks in United States 
Aggregate taxes paid by motor vehicle users 
Gasoline consumption 

Bus production 


Production and Value 


Car and truck factory sales, U.S. and Canada. . 
Passenger cars 
Motor trucks ... 
Percentage increase over 1936 
Wholesale value of cars, U.S. and Canada $2,336,300,000 
Wholesale value of trucks, U.S. and Canada... $ 540,200,000 
Wholesale value of cars and trucks combined. $2,876,500,000 
Wholesale value of parts and accessories for 
replacement, and service equipment $1,075,000,000 
Wholesale value of rubber tires for replacement $ 353,000,000 
Motor vehicles, accessories, service equipment 
and replacements of parts and tires 


5,102,000 
4,163,000 
939,000 
12% 


$4,304,500,000 


Registration 


Motor vehicles registered in U.S. 

Motor cars 

Motor trucks 
World registration of motor vehicles 
Per cent of World’s automobiles in U.S 


Taxes 


Total motor vehicle user taxes. toca 

Gasoline taxes, federal, state and municipal. . 

Percentage motor user taxes to all taxes from 
all sources, federal, state and local 


975,000,000 


Employment 


Employment, manufacturing autos, bodies and 
parts 
Weekly payroll, wages 


Automobile’s Relation to Other Business 


Automotive industry is the largest purchaser 
of gasoline, rubber, steel, malleable iron, 
mohair, lubricating oil, plate glass, nickel 
and lead. 

Number of carloads of automotive freight 
shipped over railroads ed 

Rubber used in automobile industry. 

Steel used by automobile industry. . 

Lumber, hardwood, used by automobile industry 

Copper used by automobile industry. peer 

Lead used by automobile industry........ 

Zine used by automobile industry 

Tin used by automobile industry 

Aluminum used by automobile industry... 

Nickel used by automobile industry 

Gasoline consumption by motor industry 

Gasoline used by motor vehicles (gallons).... 

Gasoline consumption by motor vehicles, retail 
value including taxes....... Ses 

Lubricants used by motor vehicles (gallons) . 

Lubricants, per cent used by motor vehicles. ; 


3,710,000 
15% 


$3,780,000,000 
404,000,000 
40% 


Motor Trucks and Buses 


Motor trucks in use 

Total special motor truck taxes 

Fleets of more than 5 trucks, 
operators 

Number of truck drivers. 

Communities served exclusively by trucks... 

Motor buses produced Sa are 

Motor buses in use 


4,400,000 
$ 418,000,000 

number of 
29,750 
3,150,000 
48,500 
18,000 
127,000 


Foreign Sales 


Number of American motor vehicles sold out- 
side United States (U.S. exports and output 
in Canadian plants owned by U.S. firms) 

Per cent of production sold outside U.S.... 

Value of motor vehicles, parts and tires ex- 


ported from U.S. and Canada 


620,000 
12% 


$ 361,700,000 


Motor Vehicle Retail Business 


Total car and truck dealers 


Total repair shops 
Total retail outlets, duplications eliminated... 


Wholesalers 
Retail gasoline outlets 





| 
| 


| most pessimistic, 
| that business basically is sound 
| and 
| stock market are abnormal. 


| velopment to fear on the part of 


| the part of 











‘Than a Year Adie, 


In Spite of *Bogies’ 


(C ontinned from Page 1) 


reasonable. Economists, even the | 
are convinced 


the developments in the 


One school attributes this de- 
business men regarding govern- 
mental moves and the threat of 
increased taxation. The opposite 
school attributes the same re- 
actions to a concerted effort on 
“big business” to em- 
barrass the Administration. Still 
another group holds that it is a 
move on the part of big operators 
to squeeze out the little fellow, 
while still another group contend 
that it is the result of the little 
fellow cutting in on the big 
fellow. 

Basically, however, all schools 
are in accord on the principle that 
business is, and will continue to 
be sound in spite of the pyro- 
technics being let off in the side- 
show on Wall street. There are 
many reasons why this should be 
true. 

Farm income this year is at the 
highest level since the depression 
and purchasing power of the 
farmer is even better. Wage levels 
have advanced sharply during the 
past year and are still being main- 
tained with unemployment down 
from the same time a year ago. 
Generally speaking then, the out- 
look for the coming year should 
be better than the outlook was at 
the same time a year ago. 

Yet with the less favorable out- 
look a year ago the automotive in- 
dustry nevertheless’ established 
eight new records: 
Passenger car registrations... 





24,600,000 | 
4,400,000 
127,000 
41,750,000 
700,000* 
. .$1,565,000,000 
.19,300,000,000 
18,000 


Commercial car registrations.... 
Motor bus registrations 

World Motor Vehicle registrations 
Retail 
Total tax on U 
Gasoline consumption (gallons) 


sales of trucks in U. 8 
S. users..... 


Bus production 
*ADN estimate. 
During the year the total whole- 
sale value of cars and trucks pro- 
duced and sold in the United 
States and Canada is placed at 
$2,876,500,000. The wholesale value 
of parts and accessories for re- 
placement and service equipment 
is placed at $1,075,000,000. Tires 
for replacement produced during 
the year were valued at $353,000,- 
000. Thus the combined efforts of 
all production branches of the in- 
dustry produced goods and ma- 
terials valued at $4,304,500,000. 


All these figures were accom- 


| plished in a year which started 


less auspiciously from a purchas- 


|ing power standpoint than 1938 


and during a year when serious 
interruptions of production were 


| experienced due to labor troubles, 
| It would seem then that logic is 
| on the side of the economists and, 


supported with a reasonable de- 
gree of courage, the automotive 
industry should move forward to 


| its new record goal in 1938. 


‘U. S. Steel Corp.| 
Resumes Dividend 
On Common Stock 





(Continued from Page 1) 
succeed Taylor through his chair- | 
manship of the company’s im-| 
portant finance committee. Only | 
38, he will be one of the youngest | 
men to direct a major steelmaker. | 

The company’s net income for | 
the September quarter was $30,- | 
617,638, equal to $2.79 a common | 
share. This compared with $36,- 
173,682 for the June quarter, or 
$3.43 a share, and $13,636,177 or 
84 cents a share for the September 


| quarter of 1936. 


Praies New Highs for ’3 


38 


(Continued from Page 2) 


The actual change is made when 
the clutch is depressed. Used in 
conjunction with the vacuum 
clutch the operation becomes 
almost wholly automatic. 


| Noises are becoming increasingly 
important factors in driving fa- 
tigue as cars become quieter in 
operation, and the advances made 
in correcting this fault are quite 
| remarkable. 


A third system, similar in oper- | 


ation to the electric hand, 
used on the Nash, Studebaker 
and Graham models. This device 
is optional on all lines 
operated by a lever situated on 
the instrument panel. Gear 
changes are made by vacuum 
with the selection being made in 
advance. When used with the 
vacuum clutch this device also is 
almost completely automatic. 


Riding qualities have been im- 
proved by refined spring suspen- 
sion, slight redistribution of 
weight in some cases, longer 
wheelbases in others, and better 
insulation of the bodies from 
chassis and engine vibrations. 
Buick has adopted coil springs 
for the rear axle, which is the 
most radical step in suspension 
changes this year. Nash and 
Graham have completely re- 
designed the front end construc- 
tion. 

Throughout the Chrysler lines 
the floating power mountings 
have been redesigned to further 
reduce engine vibrations and 
torque reactions. In addition, the 
Chrysler lines this year are 
mounting the steering posts in 
rubber where they join the frame. 
This insulates the steering column 
against chassis vibrations. Many 
of the airflow principles have 
been incorporated in the 1938 
Chrysler models, although the 
airflow body as such is not 
shown at the Palace. 

A big factor in this year’s cars, 
which is not immediately notice- 
able, is the effort that has been 
made to eliminate noises. Scien- 
tific studies in this direction are 
being conducted throughout the 
industry and the results of this 
research to date has been incor- 
porated in the models now being 
shown. These improvements, how- 
ever, are impossible to see and 
difficult to describe. Only a dem- 
onstration can be convincing. 


is that | 


and is| 


| Chicago’s Show 
Rehearsals Start 
As Palace Opens 


(Coutiinel irom Page 1) 


exhibit. The situation has _ re- 
quired rearrangement of the lay- 
out in sections of the building 
still available. 


The Chicago show will utilize 
more square footage than those 
the past two years. The space 
formerly known as the “garage” 
has been opened up to exhibitors 
in the north wing of the main 
floor. The cars housed in the 
garage and participating in the 
central arena performances will 
be placed at all times in the ring 
itself. 

New show week activities were 
announced this week. One is the 
American Petroleum Institute 
congress at the Stevens hotel, 
with delegates planning to attend 
the exposition at the big amphi- 
theatre as part of their program. 
More than 3,000 will be here for 
the meetings. Then, too, there 
will be the convention of the 
American Finance Conference 
Nov. 10 and 11 at the Palmer 
House. 

Of the series of factory-dealer 
luncheon meetings, the first to be 
announced is that of Willys- 
Overland, scheduled for Nov. 7 at 
the Stevens. David R. Wilson, 
president, will be the principal 
speaker. 


Since most of the trailer com- 
pany chief executives will be here 
for the show, they will take ad- 
vantage of the situation by hold- 
ing a board meeting of the 
Trailer Coach Manufacturers’ 
Assn. 





ENJOYrue ROMANCE 
| OF THE TROPICS 
IN THE FAMOUS 


si 


DINE + DANCE - ROMANCE 


N YOUR NEXT TRIP to New York, be sure to visit the 


famous Hawaiian Room . 
ing and dancing rendezvous. 


. . Manhattan's most unique din- 
A romantic setting, authentic in 


every detail. Here you will see a tropical hurricane with light- 


ning and thunder that has ‘ 


‘taken the town by storm.” Dancing 


nightly to Hawaiian music with native songs and dances for 


your ent¢rtainment. 


A New Spirit of Personalized Service... 


The Hotel Lexington has 
long been the favorite of 
experienced travelers, but 
these and many others now 


find here a new spirit of per- 


wn 


~ find your stay more pleas- 
ant. 801 cheery rooms, 
each with full length mir- 
rors, circulating ice water, 
tadio and combination tub 


sonalized service. You also will and showers. Rates from $3.50. 


HOTEL LEXING 


GION 


LEXINGTON AVE. AT 48th ST.. NEW YORK 
Charles E. Rochester. Managing Director 
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two other coincidental shows. On 
Tuesday afternoon General Motors | 
held a preview of its private show- 
ing in the Waldorf. It was a most 
gorgeous preview for us who had 
this advance peep. And by us I 
mean not only those of General 
Motors family and the press but 
thousands of the leading citizens 
of New York and environs who 
accepted the graceful invitation 
of Alfred P. Sloan jr., chairman 
of the board to be “among those 
present.” The Waldorf always has 
given a wonderful stage for this 
display of GM cars and products 
and this year GM has gone the 
limit in the way of decorations 
and the like. I’ll hand a bunch of 
orchids to Jack Dineen, who with 
Gardner Cobb window dressed the 
show and laid out the color 
scheme, I understand. 

At this preview there was a 
wonderful turnout of our very) 
best people and while the first | 
hours were given up to society 
I’d venture to say that not a few) 
retail sales were made, so great 
was the apparent interest in the 
new stuff. Every brass hat on the 
corporation’s payroll who happens 
to be in New York now was on 
duty. Even Al Smith was there, 
wearing a black hat instead of 
his customary brown derby. 

Dineen’s ensemble took the form 
and color of a formal outdoor 
garden, using cut arbor vitae birch 
trees in feathery, palm-green leaf 
and growing golden-glow chry- 
santhemums to give a background 
of yellow and two tones of green, 
against which the 1938 modes in 
motors are displayed effectively. 


- & @ 


I'M RIGHT ON the deadline 
with this particular column, so I 
can’t go into details as to what 
is to be seen in the Palace itself, 
but impresario Al Reeves has done 
his usual good job in making his 
national show worth while. I'll 
save the Palace story for the Sat- 
urday column. 


* * a 


A DAY AFTER the GM show! 
debut, Ford sprung a surprise by | 
putting his two lines, Ford and 
Zephyr, on display in his Metro-| 
politan showrooms at 1710 Broad- | 
way. It looked for a while as if | 
Dearborn would not be on the big 
time but Wednesday afternoon the | 
company moved in. I’ve told you 
about the Zephyr which I pre- 
viewed in the last column but | 
the Ford was new to me. I'd had 
my appetite whetted at the Ford | 
breakfast to the press in the 
morning but the look-see did not 
come until the afternoon. | 

As we all know now, there are 
two distinct Ford V-8 models for 
next year, differing in appearance, 
appointments and prices. They 
consist of the standard model for 
those who desire economy of op- 
eration and the deluxe, both on| 
the same chassis. I liked the de- | 
luxe with its radiator grille of | 
new design. The hood is longer 
and more sweeping, fenders are 
massive and, interiorly speaking, 
there is more room in the sedans, | 
more luggage space and appar- | 
ently greater passenger comfort. | 


* * 


THE WEEK’S SOCIAL activi- 
ties are well under way. Chevro- 
let and Pontiac staged their press | 
parties on Thursday and Friday | 

of last week and we have had the | 
Ford breakfast this morning, the | 
Willys-Overland luncheon _ this| 
noon and in the afternoon the 
Evans Products press Seas, 
and the superb Crowell Publishing | 
party in the evening. This follows | 
the Floyd Noe party at the New| 
York Athletic Club Monday eve- 
ning when the New York Daily 
News acted as host for its adver- 
tising customers in the automobile 
industry. 

* cd * 


TO GIVE YOU stay-at-homes 
an idea of some of the who’s who 
who are attending the press 
parties, take Pontiac. Among 
those rounded up by Ad Manager 


| accurate 


Bud Berend were 
dolph Heart jr., 
general manager of Hearst’s en- 
terprises, Richard Berlin, vice- 
president of Hearst’s enterprises, 
Fred A. Healy, vice-president of 
the Curtis Publishing Co., B. C. 
Forbes, Damon Runyon, M. C. 
Meigs, publisher of the Chicago 
American, Al Dale, editor of the 
Detroit Times, Rodney Boone, 


| Deak Aylesworth of Scripps-How- 


ard, along with his colleagues Hal 
Fletcher, and Don Patterson, Har- 
ry Benjamin, associate editor of 
Colliers, Fred Drake, publisher of 
Harper’s Bazaar, Harry Dole, ad- 
vertising manager of Time, H. A. 
Fitzgerald, publisher of the Pon- 
tiac Press, and others too numer- 
ous to metion. 


. J. Alexander, ADN’s Wall Street | International Salon in the Chr 


presents an 
the Street’s | 


apeeiaaee. weekly 
analysis of 
automotive automotive perspective. 


FIAT 


SMALL CA 


TAKING 
AMERICA 
BY STORM! 


Here’s 


William Ran-| 
Thomas J. White, | 


LOOKING OVER THE new Plymouth on exhibit at the Chrysler 


right, K. T. Keller, president of the Chrysler Corp.; 
editor of Forbes Magazine, and Byron C. 
| De Soto Motor Corp. 


SMARTNESS 


RS 


say: 


STILL OPEN. 


What America Wants! 


COMPARE THESE FIAT “500” FEATURES ! 
. Retail 


More than 50 miles per gallon. . 
Price at Seaboard points, $525 
metal body ... 
Suspension ... 

. Four speeds forward 
Hydraulic brakes 
absorbers... 
Safety 
. Large luggage space 


glass... 


tion... 
Continental lines .. . 


. Excellent roadability 
fort. 


FIAT EXHIBITS AT NEW 


Independent Front Wheel 
Synchromesh transmission 
(silent third)... 


Hydraulic 


Adjustable seats 
. Beautiful 
Superb engineering 
and riding com- 
Nothing has been overlooked. 


All- 


shock 


Extremely low oil consump 


The Ideal 
ompanion Line for You 


* IN ONE CITY 400 SOLD IN 90 DAYS 


Fiat has opened up a brand-new light car market. Present dealers ALL 
“People like Fiat. They’re buying Fiat.” CHOICE TERRITORY 


B. C. 


LOW 


ysler Bldg., New York, are, left to 


Forbes, 


PRICE 


IMMEDIATE DELIVERY 


Fiat cars and parts are already available at all main ports on the At- 


5D 
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'1937 is Declared 
° 
International’s 
’ 
Greatest Year 
CHICAGO. 1937 has 
proved the most notable in the 
history of International motor 
trucks, recording new high marks 
in engineering and _ ex- 
pansion,” it is declared by P. V. 
Moulder, manager, motor truck 
sales, International Harvester Co. 
“Establishing good gains month 
by month through the year over 
the corresponding months in 
1936, International registrations 
increased during the first eight 
months in 1936, International 
registrations increased during the 
| first eight months from 48,147 
| units in 1936 to 53,657 trucks for 
| the same period in 1937. Accord- 
|ing to official figures, Inter- 
|national truck registrations in 
August showed an increase of 22 
per cent over the corresponding 
month last year, exceeding any 


“The year 


sales, 


Foy, president of the| month in the history of the busi- 


| ness. 


ECONOMY 


* YOUR EXTRA-PROFIT LINE 


No matter what car you sell today, you can cash in on this Fiat 500. 
It’s packed with news. Literally thousands of live prospects are crowd- 
ing showrooms to see this brilliant new economy car. HANDLED BY 
NATIONAL FINANCE COMPANIES. 


lantic, Gulf and Pacific coasts. Cars are arriving by shiploads. THE 
PERFECT SET-UP WITH WHICH TO STEP UP YOUR 1938 


YORK 


VOLUME. 


AND OTHER AUTOMOBILE SHOWS 


New York Show Headquarters 


HOTEL LEXINGTON 


SEE US AT THE NEW YORK SHOW OR WIRE 


THE FIAT LINE ALSO 


95-INCH 


FOR DETAILS TODAY!— 


WHEELBASE 


INCLUDES 


AND 110- 


LARGER CARS WITH 


INCH WHEELBASE 


THE ADVANCE CORPORATION, BUTLER, PA. 
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UP TO 60,000 MILES PER SET OF TIRES 


UP TO 60 MILES PER HOUR 
RSL ee ee | k 


HIE AS AS at | AS $439 (Including Federal taxes, safety glass and equipment) 


America's Only Economy Car 
Mm "60° 


And here’s why the 
NEW BANTAM FRANCHISE 
will increase profits for you 


» NO EXTRA OVERHEAD REQUIRED 
Ideal companion line; no separate set-up needed; small investment; big 
profit return. 

. TAPS A HUGE NEW UNTOUCHED MARKET 
The only car in the $400 market; every retail store with a light delivery 
problem is a good prospect; ideal for auxiliary service in truck fleets. 


. NO TRADE-INS ON MORE THAN 50% OF SALES 
Trade-in problem solved; full profit on sales. 

4. LARGER DISCOUNTS THAN ON ANY OTHER LOW-PRICED CAR OR TRUCK 
Liberal discount—and most sales without trade-ins—mean a real chance 
to step up profits. 

« NO COMPETITION 
Priced much below the lowest, the new Bantam literally has no competition 
—yet taps America's biggest market. 

» NO RED TAPE—NO HIGH PRESSURE 


Bantam management knows dealer problems. A fair and friendly franchise 
with a real chance to make money. 


If you are interested in a profitable distributorship for 
the new Bantam ‘60," write A. C. Olander, Sales 
Manager, No. 1 Economy Road, Butler, Pa. Your 
territory may still be open. 

See the Bantam “60” exhibit during the 


New York Auto Show in the lobby of 
the Hotel Roosevelt. 


1 AMERICAN BANTAM CAR COMPANY 


BUTLER, PA. 
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OBEY SPEED LAWS 





